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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the web site loads quickly and the page open in a few seconds, wish give customers a good experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes, the website contains many sub-pages so clear and the customer can access so easy.to home page, products, and contact us, wish make it easy for customer to find information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	The website does not offer online booking; wish may be inconvenient for customers because you should be call or visit to make booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: the website could be improved by adding online booking, clearer menus, and better navigation so costumers can find information easy.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	The website looks clean and visually. The use of colours, and images, and layout makes the page attractive. On a mobile phone, the appearance changes layout comes more compact, and some elements are arranged vertically, but overall design clear and easy to use.


	Question 2b -  How does the website use imagery, video and colour? 


	The web site use colours, videos, and images, make attractive the visitors. The images are clear and make the content more engaging, the videos and colour create a visually appealing and professional design.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	The website does not include an online chat allows to visitors to ask questions and receive quick Reponses. This site only shows content and learning resources. This feature is effective communication easier for customers to get more information about the services without needing to send email or make phone call. (Jungman’s, E, Jeannot, F, Liang, L, & Damper at, M. (2022). impact of website visual design on user experience and website evaluation. the sequential mediating roles of usability and pleasure. Journal 
of Marketing Management.
https://www.tandfonline.com/doi/full/10.1080/0267257X.2022.2085315)



	Question 2d – How effective are the social media links on the website?


	The social media links are effective because they allow the visitors to easy access to company profiles on different platforms. View updates.
(huma, T, Ahmed, S, & Naeem, S, (2025). Exploring the influence of UI/UX design principles on audience engagement and retention in digital media platforms. Review journal of social psychology social works)



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	The service is presented clearly through structured section, image, and short explanations describing what users receive with the membership. The website highlights feature such as cooking tutorials, recipes, and learning resources. ( International Journal for Multidisciplinary Research (IJFMR).(2023). User experience and key element in web design (usability, accessibility, visual appeal).
(https://ijfmr.com/papers/2023/6/9650.pdf)



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Customer reviews are not clearly displayed on the website. There are no detailed review sections or rating systems that show regular feedback from users. Because of this, it is difficult for visitors to see many customer opinions or confirm whether the reviews are up to date.
(Liu, H. (2025). Exploring the effects of social influence on online rating and reviews. AEMPS.
(https://www.ewadirect.com/proceedings/aemps/article/view/19703)



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	The service is presented as high quality through professional website design, clear explanations of the cooking courses, and the use of appealing images and videos. The structured lessons and practical recipes suggest that the platform provides useful learning content. I would recommend the service because it appears easy to follow and suitable for people who want to improve their cooking skills at home.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	The website clearly shows membership and course prices, which allows visitors to know the cost before joining. Since the service provides cooking lessons and resources rather than physical meals, there are no meal prices.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service?
Chaffey, D, Ellis-Chadwick, F, (2022). Digital Marketing: Strategy, implementation and Practice. Pearson Education
(http://www.pearson.com)
 
	1. Online cooking classes


	
	2. Cooking lesion online


	
	3. Learn cooking online


	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Searching for these terms may show the company s website in the result but its not always in the top ten.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Websites are still highly relevant in modern UK business. They allow companies to present services. Provide information and build credibility online. Many customers search online before making decisions.so a professional. website help businesses reach more people and remain competitive in the digital market. (Rayan, D. (2022). Understanding digital marketing; generation. Kogan Page. 
(https://www.koganpage.com/product/understanding-digital-marketing-10th-edition-9781398600211)



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	I would recommend adding more visible and regularly updates customer reviews on the website. This would allow potential customers to see real feedback and encouraging new users to subscribe. (Nielsen, J, & Loranger, H, (2006). Prioritizing web usability. New Riders.
(https://www.nngroup.com/books/ )
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