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[bookmark: _Toc511753156]Introduction
The trend of digital skill is changing in all areas of our life and this not only the people who work in Information Technology who need an alert in the change of the growing importance of digitalization. In the modern world, the digital skills are highly preferred over any other professional skills. In this assignment, we will discuss about the modern technologies and the related skills that has proved to be an asset in the workplace. In addition, in this assignment I have focused on the use of social media as a modern tool that will help in gathering information and communication related activities. The objective of this assignment is to enable the use of these modern technologies in marketing activities to enhance its potential growth and sustainability. 
[bookmark: _Toc511753157]Discussion 
In this assignment, we have discussed about the growing extent of our technical knowledge and understanding of the underlying principles that are associated with the technical skills that will help in business growth and opportunities. As influenced from the views of Tams et al. (2014, p.285), the digital skills are mandatory and should be taught as a core subject in the academics. This illustrates that the digital skills should be treated with importance just like the other core subjects like numeric’s and literature. However, Tams et al. (2014, p.284), stated that in UK, the access to the internet should be considered as important as the use of electricity and drinking water.
[bookmark: _Toc511753158]Findings and Analysis 
There is a genuine fear among the people of UK that the opportunities of the people is going to be hampered with the boom of  digital skills at the workplace as it is going to replace the working group  of population in the organization. Influenced from the view of Ainin et al. (2015, p. 570), I think that there are several other ways by which the people's can develop their skills. Based on the views of Itani et al. (2017, p.64), UK needs approximately 760,000 people with required digital skills in order to invest on jobs that will boost the economy of UK by 15 billion pounds. It is a matter of concern that with the market digitalization, it has become important to engage in more professional IT skills that will ensure the sustainability of the employers in the company. 
 However, from the current situation, I have analysed that most of the IT teachers and professors don’t have the adequate skills that is relevant to IT. As a result of this, I can say that there is an undesired digital gap in the present scenario as the students are not getting the required knowledge of the software skills at the primary level of school due to which they are facing issues regarding getting job in the final year of the college campus placement. 
However, attaining skills is not that easier during the school or college as it has been observed that the schools and colleges are happy to fill this gap created by the public sector on the context of digital skills (Hair Jr et al. 2015, p. 56). But I think there are also ways to get personally trained in digital skills for attaining self sustainability in the marketplace. As influenced from the views of Itani et al. (2017, p.65), has stated that digital skills are the skills that are related to the digital literacy. The digital literacy is the ability to evaluate, share, utilize and create content by using the software technologies and the internet. 
In this assignment, I have identified the required digital skills that will help in excelling at the workplace and indeed will create more job opportunities if implemented at the right place. Software skills like HTML, PHP, JAVA, SQL, Android, MongoDB, iOS and mobile app are the trending skills that are highly valued. As we know, there is no hard and fast rule in being proficient with the jobs relevant at the workplace, but the more skills we acquire, the more benefitted we will be at the workplace since, we know that with the learning of the new skills, there will be efficiency at the workplace. 
In short, it will be safe to assume that, almost all the jobs require similar digital literacy. I can say that, from the study, it is wise for the students as well as other jobseekers to ensure their jobs. As due to the rising competitiveness at the workplace, it has been mandatory to attain digital sub skills to sustain in the competitive level of the market. 
However, as influenced from the views of Siddiq et al. (2016, p.11), Automation is a fear that due to this digital skill gap, the employers of a company utilize the automated technology to fill the gap. On the contrary we are acknowledged with the fact that this automation technology is temporary as instead of benefiting us, this may lead to our replacement with the new automated technology. 
On the other hand, these technologies have great application on social media as this helps in increasing the market activities. According to Sekaran and Bougie (2016, p.112), the social media comprises of the set of new technologies that facilitates rich data exchange and that too in a centralized and versatile manner. Moreover, from the research, I have analyzed that using the social media tool; it will enhance the participation of more number of people on the same platform. This has led to increase in business as a result of the shared information regarding the business plan. 
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Figure 1: Use of social media to increase the business sales
(Source: Influenced from the views of Claro et al. 2018, p.163)
As influenced from the views of Van Laar et al. (2017, p.577), I have conducted an useful methodology that will explain and evaluate the use of social media for attracting more number of customers in guiding the way for an effective business plan. Based on the collected data and gathered information from the customers, we have prepared a table to track on the business activities:
	Area 
	Company 
	Activity Undertaken
	Impact

	Business awareness 
	IBM
	I have created an online gaming site which includes advertisement of my company’s products. 
	This has helped understanding the customer need through social network set up using online game. 
I have been able to raise the page view by over 45k views in a week.

	Promotion of product
	Infosys
	I have created an online model that will interact with the customers live by creating an online gaming show.
	Using this online model, I have been able to get immense positive response from the customers. Additionally, I have received over 40k fans over social media page. This has helped in the product promotion within minimum time duration.

	Development of product
	Adobe
	I have collaborated with other business team members to contribute to the product investment and strategy of Adobe.
	More than 12K ideas came up with the community approach towards specific goal. As I have implemented the ideas to launch the laptop in the market, I have received an annual profit of 40 million from the business.

	Engagement of the employees
	Dell
	With the increase in demand for the laptop, it needed more engagement of potential employees in the business field. For instance I have managed to hire significant number of employees that will comply with the business process. 
	As a result of the growing contributors and participants in the trading and business activities, I have been able to receive 17K views from the blogs, facebook and internal wikis. 


Table 1: Successful use of social media in business implementation
(Source: Influenced from the views of Hainey et al. 2016)
From the secondary data of this survey, I have analysed the following facts about the usage of social media to increase productivity in business. However, as influenced from the views of Itani et al. (2017, p.65), an increasing number of companies in UK are using social media to enhance the business activities that has increased its productivity. According to Rauniar et al. (2014, p.25), it has been observed that 85 percent of the business firms are agreeing on the fact that without the usage of social media, marketing activities seem not to be successful.  On the contrary, I have observed that 55 percent of the companies endorse with a view that traditional marketing methods are necessary in providing a solution to the business activities. Therefore, I concluded that both the traditional incorporated with the digital techniques are necessary in running a business framework. 
[bookmark: _Toc511753159]Conclusion 
From the secondary research conducted in this assignment, I have identified the trending software skills that are necessary in the business process. However, in the survey conducted, I have observed that there were some employers who due to the lack of technical skills, were not to perform at the desired level. Moreover, certain employees were reluctant to increase their skills and were fully dependent on the automation technology. This provides a glance that few employees still did not understand the importance of learning higher skills at their workplace. Moreover, they were also unaware of the business reputation that the company will facilitate from their business activities. On contrary, 85 percent of the peoples from the existing company acknowledged the importance of social media usage for enhancing the business growth and productivity. However, I have also identified a group of employees who were of the age group of 40 to 60 years who showed reluctance in the usage of social media for attending various business negotiations and reaching the customer’s need. Fresh candidates from the recruitment needed in engaging more number of participants to support the customer need replaced the reluctant group of employers. This group of fresh hired employees showed extreme efficiency through their technical skills and ability.
[bookmark: _Toc511753160]Recommendation
In response to the business conduct, I have been able to identify my team strength and weakness exercised in the business process. I have also analyzed from the survey that higher software skills like HTML, MongoDB, Android, iOS, PHP and so on are necessary in the growing trend of business in UK. However, I have also acknowledged the fact that relevant skills regarding the usage of social media are equally necessary for running business activities. Not only in the Information Technology can industry, but also in the usage be extended to the various field of other industry. As the business process includes several processes like business investment, business transaction, negotiations, extending partnership, legal tenders, product promotion and product delivery and also keeping a record of the business activities going on in an industry. Therefore, it is necessary and yet safe to enrich ourselves with higher skills that will ensure our sustainability at our workplace. In addition, using these skills will add to our value at the workplace and will create ample opportunities for us in the related field not only in the domestic market but also increase our scope internationally. 
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