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Executive Summary
Sustainable tourism is the practice of incorporating policies to improve the environment, society, and culture while also augmenting the travel industry. Businesses must make enough investments and adopt policies to maintain and improve the environment to ensure that their business is sustainable. Analysis of the current tourism model in Cornwall, UK and how it has incorporated various sustainable concepts into Rabbie's Tour company has been elucidated. The current state of the tourism business has been examined in terms of local sentiments and revenue-generating using several models. A few recommendations have also been made to enhance sustainable tourism.
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The following report will illustrate the concept of sustainable tourism along with the true definition of sustainability. As per the demand and recent trends, the approach has gained quite a popularity and the tourism sectors are adopting sustainable practices. However, the discourse will choose Cornwall as the tourist destination to analyse the distinctive aspects of the concept. Initially, the three pillars, socio, economic and environmental factors will be assessed in this context. Following that, the link between these pillars and general policies for the development of tourism will be demonstrated. Afterwards, the write-up will conduct detailed and justified research referring to the case study as well as the transportation of the industry will be evaluated. Butler’s Life Cycle and Doxey Irridex model will be discussed to identify Cornwall’s current stage to gain a better perspective of the subject. Lastly, a list of recommendations will be attached to provide guidance to the Rabbie’s tours as to how to operate operations in Cornwall.  
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Cornwall, situated in the southwest of the United Kingdom, is considered a wonderful vacation spot with a stunning coastline, history and diverse culture. Every year hundreds of tourists come here to explore lovely fishing villages, take in mouthwatering regional food, and visit stunning beaches. Additionally, the tourist place offers the ethereal beauty of mediaeval sites like St. Michael's Mount and Tintagel Castle. Surfing, kayaking and trekking along the South West Coast Path's stunning cliffs are great ways to cater to customers who seek adventures (Williams, 2020). The coastline landscape is extremely beautiful, with everything from craggy cliffs and secret coves to golden sand beaches like Fistral and St. Ives Bay.  Moreover, Cornwall is a well-known destination because it possesses the ideal fusion of stunning natural scenery, a fascinating history, and amicable localities. Apart from that, the city has a range of local traditional food to offer like freshly caught seafood, cornish crab and locally sourced oysters. Hence, Cornwall is widely popular as the paradise of food lovers who love to explore and taste local refreshments (BBC, 2023).  
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Environmental sustainability 
The environmental aspect of sustainable tourism involves minimising negative impacts on the environment and promoting conservation. It includes measures to preserve resources, protect ecosystems, and reduce lower on waste and pollution. The objectives of sustainable tourism aim to conserve biodiversity, limit energy use, support renewable energy sources, and sustainably manage water resources (UNWTO, 2023). Furthermore, it promotes responsible waste management, environmentally conscious modes of transportation, and local environmental conservation programmes. Destinations may guarantee the long-term protection of natural resources, prevent ecological deterioration, and leave an ecologically beneficial legacy for future generations by incorporating these values into tourism operations.
Social sustainability 
With the objective to benefit local communities, protect heritage sites, and boost resident well-being, sustainable tourism has social pillars. It entails supporting inclusive travel tactics that acknowledge regional customs, cultures, and values. Sustainable tourism intends to encourage small enterprises, promote ethical employment practices, and open up economic prospects for local communities (Purvis et al., 2019). Additionally, it places a strong emphasis on locals' empowerment and involvement in decision-making procedures connected to the growth of the tourism industry. Tourism may improve local communities, cultural preservation, and citizens' overall quality of life by putting a focus on social sustainability. This fosters a good working connection between visitors and host communities (unglobalcompact, 2023).
Economic sustainability 
The primary objective of the economic pillar of sustainable tourism is to deliver long-term financial benefits for tourist destinations and local economies. However, it requires encouraging ethical tourist behaviour that boosts the economy, generates job opportunities, and ensures that gains are distributed fairly. Sustainable tourism helps small and medium-sized companies, encourages the utilisation of regional products and services, and fosters the growth of resilient and diversified local economies. It also stresses how crucial it is for tourist workers to receive equitable pay, benefits, and working conditions. While minimising detrimental effects on local economies, tourism can become a catalyst for inclusive growth, poverty reduction, and sustainable development by placing a high priority on economic sustainability (Zanetti et al., 2021).
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The following details elaborate on how the three pillars of the environment, economy, and sociocultural influence general tourism strategies.:
1. Economy: The tourism industry consistently creates both direct and indirect jobs that contribute significantly to the local economy. Companies frequently hire people to work as tour guides, cruise ship pilots, cooks, and other positions to meet their business demands. Along with purchasing food items directly from local farmers, they also partner with numerous hotels and eateries (Streimikiene et al., 2021).
2. Socio-Culture: This is a crucial component of the implementation of policies given that many businesses support the local culture. Many visitors are curious about the local customs, attire, foods and beverages, and other things. Companies also support local traditions, customs, and culture since it gives their goods a unique character. Additionally, they advertise numerous uncommon or little-known locations in an effort to grow their customer base and boost the regional economy (León-Gómez et al., 2021).
3. Environment: Companies must create environmental policies that benefit the environment rather than harming it. Tour operators use different mediums to run their day-to-day operations and this sometimes be harmful with respect to the environment. Many travel companies use vehicles that are old and create more pollution which is very harmful in places that are ecologically sensitive. They can use electric vehicles to reduce pollution, and in the case of river cruise use of less polluting cruises are advisable. Operators can ask their partner hotels and restaurant to use more environmentally friendly methods to serve the customers (Roxas et al., 2020). 
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Sustainable tourism is of paramount importance when it comes to boosting tourism and preserving the environment at the same time. The case study will focus on Rabbie's Tours Pvt Ltd and its effects on sustainable tours and travel (rabbies, 2023). It will support how using sustainable tourism concepts enhances the profitability of tourism companies. Robin Worsnop founded Rabbie's Tours in 1993, whose mission is to advance the fascinating culture of the local customs while promoting destinations (rabbies, 2023). It primarily provides tourism to nations like Scotland, England, Wales, Ireland, Italy, Spain, and others on the European Continent. The company has a location in Edinburgh, Scotland, and offers a variety of customizable tour packages, including many well-known ones. Along with numerous other prizes, it received the top award for the 2018 British Escorted Award and the Green Tourism Award. They have implemented a number of efforts to promote sustainable tourism, including the following:
1. Use of Electric Vehicles: The company over the years used many petrol and diesel vehicles for its tours but the founder envisaged to use of different methods for sustainable tourism. One of these was the use of electric vehicles for its operations. This also helps the company to reduce its carbon footprint and in the long run the use of EVs reduces the running cost of the company. 
2. Recycling of Waste: Data shows that those aged between 16-34 years old are more concerned about the negative impact on the destination, hence incorporating different recycling methods will make them popular among them (Statista, 2023).  Also, Rabbie's tour uses the slogan We care about out there to urge the tourist to use biodegradable products and use proper waste bins (rabbies, 2023). 
3. Carbon Reduction Commitment: Rabbie's has invested heavily to reduce the carbon emission from its vehicles used and upgrading them or investing heavily in EVS. The company actively engages with several hotels and other supply chains so that they can also incorporate renewable sources of energy. 
4. Upgrading in-house Facilities: They have also renovated the in-house facilities, including LED lighting, energy-saving technology in the offices and during tour camps, and eco-friendly items for the consumers during tours. 
5. Promoting Local Culture: The tourists are given a taste of local culture during the tours by the local people. Travellers get to experience traditional European customs and traditions, and the company's aim is to promote this. 
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Tourism operators have numerous subsidiaries as they are either directly or indirectly connected to their supply chain. Many economists think that the tourist industry is one of the biggest employers as it creates a lot of jobs and contributes the most to the economy. The following are some of the aspects of tourism-related sectors:
1. Tour companies: Many businesses offer tour and travel services for the purpose of promoting travel and aiding tourists. One of the prominent tourist destinations in the UK, Cornwall, is served by Rabbie's Tours Pvt Ltd in the case study. 
2. Travel Service Provider: Tour and travel services are offered with the aid of various service providers, including airports, train stations, bus service terminals, rental car agencies, cruise lines, and others. This helps the tourism sector out and assists travellers in getting to their final destination. 
3. Tour Guides: There are many tour guides and travel operators who give additional support to the customers to have a great experience. They provide the most important services to the customers by conveying them relevant information and facts making the tour memorable.
4. Hotels and Restaurants: This is a significant aspect of tourism since providing visitors with high-quality four- and five-star hotels is crucial. Hence finding a partner with good hotels is mandatory for customer satisfaction (Bowman, 2020).
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Butler’s Life Cycle Model 
Definition 
Butler’s Life Cycle Model is a well-designed framework that outlines the general phases of development for a tourist site. These phases exclusively include exploration, engagement, development, and consolidation that further help to analyse the progress. A tourist site first experiences the exploration stage when a small number of travellers start discovering the place (Butler, 2019). Gradually, the place gets recognised and more travellers start visiting it thereby building infrastructure in the engagement stage. Thereafter, the destination place develops when many public and private sectors start investing to expand the business. When it becomes popular, the demand necessitates the locals and organisations to preserve and conserve it (BBC, 2023). 
Assessment of Cornwall’s current stage
As per the theory, Cornwall, a city in England, is now in the development stage as it is undergoing several transitions recently. Travel agencies and companies like Rabbie's Tours have been incorporating additional perks to attract targeted clientele. Many stakeholders, private companies and local governmental bodies are investing capital to secure the tourist spots. This guarantees the long-term success of tourism locations, the model emphasises the necessity for sustainable management and adaptability. 
Doxey Irridex model 
Definition
The model basically helps to identify the potentially detrimental effects of tourism on local people and towns. According to the model, as tourism increases, local people may go through four emotional stages that are euphoria, apathy, annoyance, and antagonism. The euphoric stage is characterised by initial excitement and favourable attitudes towards the travel and tourism industry (Nunkoo and Gursoy, 2019). Residents may grow apathetic and support tourists as the business develops and offers several benefits. However, there are many adverse impacts like congestion or cultural disruption and locals may become irritated and ultimately hostile towards visitors. These factors are determined by many external forces like disrespectful attitudes or negligence towards the environment. The model places a strong emphasis on the value of sustainable tourism practices and community involvement to reduce potential negative effects and remove the gap between locals and visitors. 
Assessment of Cornwall’s current stage
After analysing the different aspects of the Doxey Irridex model, it can be concluded that Cornwall is now at the apathy stage. The growing popularity and increasing numbers of travellers have induced an optimistic attitude in them due to the expansion of employment opportunities. Furthermore, the scope to enhance local as well as national economy and responsible tourism practices have successfully gained the support of local people. 
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The following suggestions are effective in promoting sustainable tourism and are recommended to the company:
1. Reduction of Carbon Footprint: It is recommended that Rabbie's Tour need to make a commitment to reduce their carbon emission and use several techniques such as the use of renewable sources and others (Sun et al.,  2020).
2. Promotion of more Local Culture: The promotion of local culture is recommended for Rabbie's tour. They can incorporate more products of indigenous peoples during the tour which will in turn benefit the local economy also (Duxbury et al., 2020).
3. Campaigns: Rabbie's tour needs to have different campaigns to promote sustainable tourism, organise cleaning drives of the famous location of Cornwall and urge the policymakers to make laws regarding this are recommended (Amalia and Suprayogi 2019). 
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Sustainable tourism and its value in this context have been inculcated in the report's conclusion. It has been done at a well-known location in Cornwall, the UK. A brief overview of the palace has been given in terms of its prospects. Then, the three foundations of a sustainable industry—economic, social, and environmental—have been discussed. The impact of these pillars on policy implementation of tourism has been explained. Further, a case study has been discussed on Rabbie's Tour Pvt Ltd using Butler's Life Cycle Model and Doxey's Irridex model and the stage was identified regarding the place. Promotion of local culture, reducing carbon footprint and envisaging campaigns regarding sustainable tourism and others has been recommended in the study. 
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