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Introduction 
Dynamic & varied phenomena, entrepreneurship may take many different shapes, including for-profit and non-profit entities. Whereas not-for-profit organizations are inspired by such a "social, environmental, or humanitarian mission", for-profit companies are inspired by the aim of creating money for owners or perhaps shareholders. The traits, qualities, and motivations of those who found and run these businesses are greatly influenced by the values as well as beliefs of such entrepreneurs. Entrepreneurs in for-profit firms frequently base their values as well as beliefs on such development of money, monetary gains, and successful businesses regarding profitability & expansion. These organizations' entrepreneurs might well be motivated by a passion for economic development, financial independence, plus personal success.  Contrarily, business owners in not-for-profit organizations are frequently inspired by an awareness of the mission, a sense of civic duty, and a desire to meet societal needs. Those businesspeople might have morals and ideologies that put "community welfare, sustainability, and social impact" foremost. To achieve their goal of improving the world, individuals may place a great focus on cooperation, collaborations, including community involvement. To understand entrepreneurs' values & beliefs within both commercial & not-for-profit businesses, it is essential to understand the many qualities, characteristics, and attributes, along with the motives which underpin organizational innovation. It has been made deeper into the specifics of these values & convictions in the context of both for-profit & not-for-profit small organizations in the subsequent sections, using examples to highlight the distinctions.
[bookmark: _p6vb0qkat4y8]Drawing on the theoretical source for critically evaluate the traits, characteristics, attributes as well as motivations of entrepreneurs
Entrepreneurship is a complicated and varied phenomenon that has been thoroughly researched by scientists from several disciplines such as the field of economics, the fields of psychology, and administration. Scholars have presented several theoretical views to better understand entrepreneurship traits, features, ranging attributes, etc motivations. The theory of traits is one important theoretical foundation that is gaining significance in the field of entrepreneurial research.
Following the Trait Theory, businesses have a strong need for achievements, which drives them to set ambitious objectives and work relentlessly to achieve them. This trait reveals their inherent desire to achieve greatness by completing demanding and difficult tasks. Entrepreneurs possessing a strong desire for success are typically differentiated in their commercial undertakings by their resilience and drive (Bazkiaei et al., 2020). They want to take calculated risks, learn from errors and persevere in the face of hardship to achieve their goals. The drive for accomplishment can have a range of effects on entrepreneurial behavior. 
For example, maybe more inclined to recognize and go after prospects that are seen as difficult and requiring significant work. They may establish lofty goals for their enterprises and seek to exceed them regularly. This urge for success might also influence their decision-making, as they may be more willing to experiment with calculated dangers and make daring judgments to attain their entrepreneurial ambitions. Furthermore, the requirement for success might influence entrepreneurs' success in the beginning and in maintaining their businesses. Entrepreneurs that have a strong need for accomplishment are frequently distinguished by their excellent work ethic, determination, and tenacity, which may contribute to their capacity to overcome hurdles and achieve accomplishment in their entrepreneurship endeavors.
They typically show a willingness to invest time and energy in learning as well as acquiring new skills, adapting to shifting circumstances, and continuously enhancing their performance. This is important to emphasize, however, because entrepreneurial behavior as well as success is not solely determined by the goal for success (Bocken et al., 2019). The complex phenomenon of entrepreneurship is affected by an array of elements, including social, environmental, and cultural variables. Furthermore, people have a wide range of features and attributes, and not every entrepreneur has a strong thirst for success. Other factors that influence business include risk tolerance, inventiveness, social skills, and perseverance. Another characteristic frequently connected with businesspeople is self-assurance. The business road can be fraught with uncertainty and hardships, and individuals must believe in their skills to overcome these barriers. Entrepreneurs with self-confidence can take measured risks, make choices, and endure the presence of adversity.



Entrepreneurs who are confident in their capacity for action to conquer challenges and experience setbacks have a greater tendency to be resilient and relentless. Failures and disappointments are not detrimental to them; rather, they see them to be an opportunity to learn and improve (Frederico et al., 2020). Self-assurance also benefits businesses in their dealings with others since it allows them to articulate their ideas and aspirations with certainty and motivate others to follow in theirexample. Entrepreneurship is frequently characterized by high levels of enthusiasm with a positive perspective, in addition to self-confidence. They have faith in their thoughts and visions of the future and they have an optimistic attitude that helps them to identify possibilities for circumstances that other people may regard as problems. This optimistic perspective assists entrepreneurs in remaining motivated in the face of adversity and approaching problem-solving abilities with a proactively and focused solutions mindset. However, it is crucial to remember that self-assurance and enthusiasm can have negative consequences if not tempered by realistic evaluations and tactical preparation. Insufficient trust can lead to rash decisions and a failure to plan for future dangers and problems. As a result, entrepreneurs must strike the right equilibrium between self-assurance and a realistic appraisal of the challenges as well as possibilities that await them on their economic path.
Entrepreneurs are distinguished by cognitive characteristics in addition to traits related to personality (Kruse et al., 2023). The thinking processes, abilities, and information that businessmen use to find opportunities, analyze risks, and come to decisions are referred to as cognitive characteristics. Entrepreneurship must be cognitively flexible to adapt to evolving business settings and come up with innovative solutions to difficulties. They must also have abilities in strategic thinking, which include the capacity to develop and implement effective company strategies.
Furthermore, according to the Trait Theory, entrepreneurs have particular social characteristics that promote their business activities. The interpersonal abilities and contacts that entrepreneurs utilize to form connections, get resources, and create opportunities are referred to as social qualities. To create and maintain connections with stakeholders like investors, consumers, suppliers, as well as partners, businesses must have great networking abilities. They must also be able to communicate effectively to convey their views, influence others, and negotiate transactions.

Another crucial part of the entrepreneurial mentality is commitment. Entrepreneurs are frequently motivated to pursue their commercial endeavors by the strength within themselves. One of the primary motivators described in the concept of traits is autonomy, which describes entrepreneurship' desire to establish their destiny and be the ones who govern themselves. As previously said, businesses have a strong need for achievement, which drives them to develop and pursue tough goals (Lee-Geiller and Lee,  2019). Furthermore, entrepreneurs are frequently driven by a sense of urgency and meaning, since they are deeply devoted to their business concepts and believe in the economic benefit they can generate.
It should be noted, however, that not every business owner has the same traits, features, ranging characteristics, and motives. Entrepreneurs are extremely diverse, and individual characteristics play a significant influence in influencing entrepreneurship behaviors. Furthermore, the Trait Theory is being chastised for its lack of extensive empirical support as well as its limited capacity to describe the complexities of entrepreneurial action. Some academics suggest that innovation is the result of a combination of social, political, therefore cultural influences and cannot be traced exclusively to individual talents or attributes.
[bookmark: _gz5su23muiy6]Differentiates between the  'for profit' and the 'not for profit small organizations – drawing on the entrepreneur's values as well as beliefs 
Small organizations are divided into two basic categories: "for-profit" and "not-for-profit." The major distinction between the two kinds of organizations is their principal goal, and it also includes the beliefs and principles of the businesspeople who create and manage them. In addition to revenues, for-profit businesses frequently prioritize achieving prosperity and financial achievement as fundamental ideals and beliefs (Lehtimäki et al., 2021). They may be motivated by a desire to create a successful firm that produces substantial sums for themselves as well as their stockholders. Maximise profitability and value to shareholders, this may entail taking sensible risks, making educated choices, and seeking growth possibilities.
Entrepreneurship in for-profit businesses could also emphasize market competitiveness as well as the necessity to distinguish their goods or services from competitors to acquire a competitive advantage. To gain market share as well as boost profits, they might work to produce cutting-edge solutions, solidify their brand identities, plus design efficient marketing plans. Customers who are satisfied are often more willing into becoming repeat customers as well as spread a good vibe, which can enhance sales as well as profits, according to its values as well as beliefs.
Moreover, financial measurements including performance indicators might well be valued as success factors by business owners in for-profit firms. To increase profitability as well as reach its financial objectives, it can establish challenging financial targets, monitor financial performance often, plus make data-driven choices (Mahmood et al., 2020). These businesspeople could also place a higher priority on financial stability, making sure that the company consistently makes money to fund operations, engage in expansion, plus return earnings to its shareholders.
The necessity of ethical & socially conscious business practices is acknowledged by many entrepreneurs, even though monetary success, as well as wealth creation, were frequently prioritized in for-profit firms. Values like openness, honesty, plus CSR may be incorporated into its organizational culture including decision-making procedures. Yet, since it underpins the organization's sustainability as well as expansion, the fundamental goal of making money continues to be a key component of its principles including beliefs.
For example,  a for-profit business, a technology start-up that aspires to revolutionize a business with such a novel service or perhaps product has goals as well as beliefs that are consistent with maximizing financial returns as well as wealth development (Munir et al., 2019). A profitable company with the possibility of earning substantial profits as well as providing shareholders with a substantial return on their investment could be what spurs the entrepreneurial to action. Taking cautious risks, seeking growth possibilities, and gaining economic achievement by beating rivals in the marketplace may represent the entrepreneur's core principles & beliefs.
The desire to make a beneficial interpersonal effect and meet urgent societal needs drives many businessmen in not-for-profit organizations. They might have morals and ideologies that put the well-being of people, the environment, as well as society first. These businesspeople could be motivated by a sense of mission and a desire for changing those communities or else the globe. Entrepreneurs in not-for-profit organizations might even hold a dedication to openness, responsibility, including good governance as part of their core values & beliefs. Those entrepreneurs can place a higher priority on efficient resource management, sound financial management, plus impact measurement because not-for-profit companies frequently rely on financing from donations, grants, or governmental entities. To further their objective, they could also emphasize partnerships, cooperation, as well as community involvement. In not-for-profit organizations, addressing the requirements of the beneficiary or the communities is frequently prioritized over making money for such shareholders or those who own them (Niemimaa et al., 2019). The organization's mission comes first, as well as financial sustainability has often been considered a tool for achieving that purpose instead of the ultimate objective. 
For Instance,  a not-for-profit company whose ideas and views are in line with social effects is a non-governmental organization (NGO) that focuses on providing access to healthcare and education for underprivileged populations. A passion for tackling social injustices and enhancing the health of vulnerable groups may drive the entrepreneur. Its rights of marginalized groups, sustainable development, plus bringing about constructive social change could be at the center of such entrepreneurs' values & beliefs.
Goals, strategies, as well as decision-making procedures of entrepreneurship in "for-profit and not-for-profit" enterprises can all be impacted by the diverse values as well as beliefs they hold. To attain profitability as well as financial performance, for-profit entrepreneurs can give priority to tactics that concentrate on revenue creation, cost management, plus market share expansion. They might make choices that are predominantly influenced by financial factors, plus they might look for outside capital from financiers or investors to support their growth objectives. Yet, to support their social or else environmental objectives, not-for-profit business owners may give priority to techniques that are consistent with their mission as well as beliefs, like "fundraising, grant writing, and community" involvement (Yusoff et al., 2021). To maintain operations as well as pursue their social goals, they may base their decisions upon its mission including impact concerns, and depend on contributions, grants, or perhaps volunteers. For-profit & not-for-profit companies may also have various organizational structures including modes of governance depending mostly on the values as well as philosophies of their creators. Often, for-profit companies are incorporated as individually or publicly traded corporations featuring "shareholders or owners" who were perfectly permitted to be a part of the company's revenues. The maximization of shareholder value has been its main objective, and decision-making is usually centralized.
[bookmark: _tuez1a5kx0ch]As a result, not-for-profit organizations were frequently established as nonprofit companies, with both a "board of directors or trustees" in the responsibility of overseeing the organization's management and ensuring that it adheres to its mission. Including stakeholders like donors, volunteers, and recipients may allow an even more distributed distribution of decision-making power. Instead of earning income for shareholders and owners, this organization is focused on achieving its social or else environmental aims.
Conclusion 
In conclusion, Entrepreneurs' features, characteristics, attributes, as well as motives are significantly shaped by their values including beliefs, that in turn affect their entrepreneurial behavior. Whereas non-profit entrepreneurs were motivated by a "social, environmental, or humanitarian" objective, for-profit entrepreneurs were frequently inspired by financial gains, wealth creation, plus corporate success. Many facets of entrepreneurship, such as "goal-setting, decision-making, risk-taking, and leadership styles", are influenced by such values plus beliefs.
Market opportunity, innovation, plus competitive advantage could be given top priority by for-profit business owners who want to make money for themselves including their shareholders. They might be driven by ambitions for success in life, independence from debt, and affluence. In comparison, as they try to meet societal problems and make a better world for everyone, not-for-profit businesses may place a higher priority on "social impact, sustainability, and community welfare". In their business pursuits, they can place a strong emphasis on teamwork, partnerships, & community involvement.
A technology firm that wants to create and market cutting-edge software products is an example of a for-profit corporation. In contrast, a charitable foundation that prioritizes delivering healthcare, as well as education to impoverished communities, is an instance of a "not-for-profit" organization. These firms' entrepreneurs' values, as well as beliefs, were going to have a big impact on how they approached entrepreneurship, affecting everything from their company model including a strategy to their organizational culture as well as a leadership style.
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