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Executive Summary
This report has emphasised that Tesco's dividend distribution plan strikes a balance between growth and shareholder incentives, luring income-seeking investors. Yet, there are some restrictions, such as the opportunity cost of retained earnings and outside pressures. The tactic illustrates responsible financial management and is consistent with residual dividend theory. Stable returns are advantageous for all stakeholders, Methodologies used by Tesco to evaluate projects, such as Net Present Value, may ignore intangibles and exaggerate cash flow forecasts. Tesco’s project assessment can be strengthened by flexible evaluation methods like analysis of Real Options, ensuring smart and informed investment in its changing business environment. 
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[bookmark: _Toc144213302]Introduction
Tesco’s dividend policy is crucial in determining its economic plans and the perspectives of its stakeholders. This analysis examines the strategy, advantages, drawbacks, goal alignment, and stakeholder effect. The approach strikes a compromise between rewarding stakeholders, demonstrating financial strength, and holding back cash for expansion, demonstrating the firm's dedication to sustainable financial management. IFM assists Tesco in overcoming obstacles linked to the risk of foreign exchange, capital planning, and dividend distribution, all of which are crucial to the company's operations. Tesco can make wise judgements because of the application of the theories of IMF like the efficient hypothesis of market and ideas like PPP. Tesco works to maintain consistency across its global operations, but obstacles like local rivalry, complicated regulations, and currency fluctuations highlight how important IFM principles are for attaining long-term financial stability. The discussion will emphasise all these topics to evaluate the importance of financial management for Tesco.
[bookmark: _Toc144213303]
Tesco’s Dividend Distribution Strategy: An Evaluation
[bookmark: _Toc144213304]Tesco’s Advantageous Dividend Distribution Policy
Tesco has typically tried to balance paying dividends to shareholders with keeping money on hand for future expansion and investment possibilities. The business normally uses a sustainable dividend payout strategy that takes into account its economic health, capital needs, and macroeconomic factors. This tactic has the following benefits. 
Continual Profit for Shareholders: Tesco is a desirable investment choice for revenue investors, such as retirees, due to Tesco’s consistent dividend payments, which offer owners a reliable source of income. 
Positive Signaling: Paying dividends regularly shows investors and the marketplace that Tesco is financially strong and confident in its prospects. A good culture and stock price may benefit from this (Sangwa, 2021). 
Promoting Shareholder Loyalty: Paying dividends can support shareholder loyalty and promote long-term ownership, bringing together the interests of shareholders and the success of the business. 
[bookmark: _Toc144213305]Criticisms and Restrictions
Tesco’s dividend distribution approach does have certain drawbacks though. 
Potential Cost of Net Profits: Tesco forfeits the use of that money for prospective internal investments that would provide higher returns by paying dividends. This is especially true for competitive sectors like retail, where growth and innovation are essential (Catalão, 2022). 
Dividend Stability During Difficulties: Tesco may be forced to reduce or suspend dividends due to internal or external financial problems, which could have a detrimental effect on investor perceptions and trust (Samanta and Johnston, 2019). 
[bookmark: _Toc144213306]Goal-Consistent
Tesco's dividend distribution strategy is created to be consistent with its financial situation and business goals. According to the residual dividend hypothesis, which states that dividends are paid from surplus revenue after funding attractive investment opportunities, the company's payout policy is consistent with this idea. Tesco can sustain development through this strategy by striking a careful balance between paying clients and reinvesting in the company (Catalão, 2022). 
[bookmark: _Toc144213307]Shareholder Impacts
Tesco’s dividend distribution issue involves stakeholders in a variety of ways:
Stakeholders: Investors seeking income are drawn to dividend payments because they provide shareholders with a concrete return on their investment. Yet, dividend changes or reductions may cause discontent and a drop in stock price. 
Management and Staff: Executive compensation is based on shareholder value, and dividend decisions affect employee morale. Good dividends are a sign of a successful business and are advantageous to both management and staff (Conway, 2019). 
Creditors and Bondholders: Tesco’s creditworthiness might be enhanced by a stable dividend distribution program that sends a message of financial stability to both parties. 
Tesco's dividend distribution strategy combines shareholder rewards with business expansion prospects, supporting corporate objectives, enhancing stakeholder satisfaction, and boosting investor perceptions. It offers stability, signalling, and potential impact during financial hardships while considering stakeholder expectations. 
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Profitable market theory
Market theory can be defined in simple words and that is when a market allows its seller and buyer to purchase or sell goods and services that is actually one kind of market theory. Market theories depend on the fluctuation in the market economy which controls the activity of the seller and buyer (Vasileiou et al., 2022). Entrepreneurs combine soil, resources, and raw materials to start a business in the market, and through that, they prepare some goods that can be sold in the market to buyers. Tesco has stated that their market theory is to attract customers to their product with a very low-price strategy. 
[bookmark: _Toc144213309]Efficient market hypothesis
The efficient market hypothesis says that the price of a share of any organization is enough to reflect the information that exists in the company. The efficient market hypothesis is beneficial for investors and through this, they can make new strategies. Investors earn a high return when they are using this strategy and taking huge risks. The efficient market hypothesis has three stages and those are weak firm efficiency, semi-strong efficiency, and strong efficiency (Alexander, 2020). Tesco's investors are also using an efficient market hypothesis for their strategy as well and the possibility of an efficient market hypothesis for Tesco is also available. 
[bookmark: _Toc144213310]Weaknesses of efficient market hypothesis for Tesco
Market efficiency has three norms and the first norm is weak form efficiency which means this stage is showing the lowest stage of potentiality. This form of market efficiency hypothesis says that old stock prices cannot be taken as a tool for the prediction of the future price of share. The efficient market hypothesis can be measured by some tests the first test is to measure the randomness of the stock price (Sapry et al., 2022). On the other hand, another test can be conducted by measuring the invalidity of technical analysis. However, Tesco's market efficiency is not that clear and it is giving transparent idea about its share’s randomness. 
[bookmark: _Toc144213311]The practical applicability of the profitable market theory
EMH or Efficient market hypothesis is a financial instrument that represents all information about the market and Investors use these for higher interest. The company directly does not use this theory rather company provides information over share and about its price. The investors of the company benefit from that. However, the company only can use it as an instrument which means the company can control its investors somehow (Dhyana and Gupta, 2022). Also, as per the efficient market hypothesis managerial department can analyse the movement of their investors. 
[bookmark: _Toc144213312]
Methodologies of Tesco business entity
Tesco uses an agile methodology which means the company breaks the tasks into pieces and with these small pieces the organisation tries for improvement. However, this theory is a general theory and it does not directly relate to market theory. It can be assumed that even this general theory is followed in marketing and other theories that are directly related to any specific aspect are also based on this general theory. 
[bookmark: _Toc144213313]Project evaluation technique of Tesco
Tesco do not usually deal with project and the reason is, that the company is not manufacturing or selling technology. However, every big company needs to follow some technological strategy and those process needs to be evaluated. The company has started using artificial intelligence for its ProJet management. Project management definitely has become much smoother after implementing artificial intelligence. The company has evaluated its data storage process and it has started using the cloud and also big data is used by this company for project management.
[bookmark: _Toc144213314]Challenges and weakness
Market theory has some challenges to be faced by a company and information biasedness can be considered one of the best challenges out of that. Information biasedness means when a company becomes overconfident they start facing challenges. This overconfidence is one kind of challenge and also a weakness. The weakness of the market theory is that the future price of shares cannot be predicted. The investors and even the managerial department cannot make planning for this unpredictable nature of market theory and that is the most challenging issue.
[bookmark: _Toc144213315]Sustainability of Tesco
 Sustainability can be considered in various ways for a company if, the companies are doing some environmentally friendly deeds then it also can be said that the company is sustainable. In another context, sustainability also can be understood by its share price and the stability of that share price (Tesco, 2023). Tesco always cares for its environmental responsibility and it is using this strategy to be successful. The share price of Tesco depends on the basis of country and the share price fluctuates as per timing, the result cannot be considered rigidly. 
[bookmark: _Toc144213316]Advance technique integration
Tesco is not completely based on technology nor it is selling technological services however, a giant company like Tesco has to use a lot of technology for conducting business. The company does not use any technique or strategy for market theory nor has any advanced market theory been introduced (Ajibola, 2022). However, the company has introduced many technologies for marketing and the company is promoting the brand with different advanced technology.  


[bookmark: _Toc144213317]Conclusion
Business management has various aspects however, this report focused on the efficient market hypothesis. The report has explained the efficient market hypothesis based on Tesco and all the company's information was provided. The challenges and weaknesses of market theory were critically evaluated. The market theory was explained and how it can be practically implemented that was also described. The evaluation in technique for improvement of Tesco was elaborated in this report. 
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