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This assignment is on the UK Tourism and Leisure Industry. This essay addresses the topic of the impacts of the pandemic on visitor numbers and London to be published in an online review for VisitBritain to help awareness of trends and effects of future planning in the tourism industry. This essay will include the staycation concept, changes in visitor typology, visitor expectations, and experiences. The coronavirus pandemic has had a massive effect on the tourism industry. This review will cover the short-term and long-term impacts of the pandemic and recommendations to help stakeholders for the future sustainability of London. 
[bookmark: _Int_nFOCV4WS]London is the largest city in the United Kingdom, and there are many things to do there. Smith A and Graham A (2019) state that London is one of the world's most popular destinations and tourists contribute approximately £14.9 billion of expenditure each year. While visiting this city, some may choose to visit the Big Ben clock Tower or even Buckingham Palace. London is a highly populated place with a population of 9,541,000 (Macro trends 2021). There are many activities that tourists can take part in, including bus tours, river tours, museum tours, and more. Some popular events in London include Harry Potter World and winter wonderland. 
[bookmark: _Int_kgRbZUTt][bookmark: _Int_Lyk9TmyO]Many UK destinations were affected by the Covid-19 pandemic. This is entirely true for London, a destination that is dependent on tourism. London is a known tourist destination, and it relies on international tourists, some tourists are local and from overseas. It is said that London is the third biggest driver for tourists coming to the UK and it accounted for 53 percent of the UK’s national visits in 2019 editors (C.M 2022). This is a huge benefit for the UK, regarding employment for locals and the money that tourists are bringing into the country. Tourism is a significant part of London’s economy. There have been many reports stating that tourism in London may not recover until the middle of the decade, due to Covid-19. Charlie Campbell (2022) states that overnight visits to London declined from 21.7 million in 2019 to just 2.6 million visits in 2021. This tells us that there was a massive decrease in tourists visiting London during the pandemic, which has taken a huge toll on the destination. As a result of this, Central London loses out on £10.9bn due to a lack of tourism (Sahar Nazir 2021). Many locals lost their jobs and had to be furloughed, costing London millions of pounds. Tourism is vital to any country as it boosts revenue, creates millions of jobs, and it establishes a sense of cultural exchange between foreigners and citizens. 
[bookmark: _Int_cJFCSJxu][bookmark: _Int_PmhNjfDY]Domestic tourism, also known as a staycation, became a cosmic trend during the Covid-19 pandemic. The reasoning behind this is during the pandemic, overseas travel was not permitted. Another motivation for a staycation is that it is cheaper, throughout the pandemic, many people had lost their jobs. People did not want to spend money they did not have. To this day, people will still choose a domestic holiday rather than an inbound holiday. There are many reasons for this, including economic factors e.g., income and exchange rates. Furthermore, demographic characteristics impact domestic holidays. Tourists may also be motivated to choose staycations as there is better transport infrastructure, meaning it is simple to travel around the UK as it is more accessible. One of the most significant factors for a staycation is how sustainable they are. Staycations lead to less pollution and reduce carbon footprint. 
[image: ]https://www.simplybusiness.co.uk/knowledge/articles/2021/08/uk-staycation-search-trends/
The graph above shows the percentage of growth in web searches of staycations, between June 2020 and June 2021. North Wales increasing by over 280 percent. Domestic tourism brings in much- needed money for the UK after it was hit hard by Covid-19. 
Many factors that influence people to take domestic trips. Different market segmentation is a huge factor. For example, millennials may be satisfied travelling within their own region, in a caravan. This could be due to many reasons such as having young children and not wanting to travel far. It could also be due to commitments like having a job.
[bookmark: _Int_cLbotVlv]There are many trends in the tourism industry that are now becoming popular with tourists. In addition, sustainable travel is growing massively worldwide. Tourists’ mindsets are changing, and they want to become more sustainable, causing minimal damage to the environment. Eco-tourism minimises the impact on the environment and local people by building small scale. This type of tourism can range from travelling to a natural environment. Eco-tourism holidays are usually untouched destinations and not tourist hotspots. There are many impacts that this type of travel has, including cultural awareness and the bringing together of communities. It massively helps the locals as you will be creating an income for them. A.Fennell and Cooper (2020, p1) state that consumers are starting to demand greener products, and these demands have become a key challenge for the tourism industry now and into the future. [image: ]
https://www.statista.com/statistics/487488/domestic-visits-to-london-united-kingdom/
This graph shows the number of domestic tourists that have visited London from 2011-2021. Many citizens choose to use domestic tourism as they are saving money. 
[bookmark: _Int_01RN0Xcy][bookmark: _Int_w2ftaw5N]Tourism has many positive and negative effects. One of the main positive effects is the infrastructure of roads and water and sewerage systems. When tourists visit a destination, there is a demand for developments to make the destination more accessible, for things such as roads, parks, sewerage systems, and more. This is an immense gain for the locals, and they will have a higher standard of living. On the other hand, there also comes negative effects. One of the biggest effects tourism has on a destination is the stress of local land use. Tourism puts huge stress on local land use, and it can lead to soil erosion, increased pollution, and habitat loss. 
[bookmark: _Int_7cHavxvR][bookmark: _Int_NzoVu2Uu][bookmark: _Int_BKsHmHnP][bookmark: _Int_d87BRlXf]There are many positive and negative social, environmental, and economic factors that are included with tourism. Positive social impacts can include the reinforcement of cultures and traditions. While travelling to different destinations, tourists will often meet others, engage in diverse cultures, and gain a better understanding of how others live. Contrastingly, there are many negative social impacts. When mass tourism occurs in a destination, there may only be seasonal jobs available for the locals. Leading from this, there are many positive environmental impacts that tourism brings. One of the most important impacts is aesthetic improvements in a destination. Another significant impact is the creation of conservation areas such as a National Park. However, the negative impacts on the environment from tourism are extreme. Impacts include habitat loss, increased pollution, and more. Lastly, economic factors come into place. Tourism brings many positive economic effects, worldwide. The tourism industry creates thousands of jobs around London. Other researchers have supported this claim. According to new research, tourism is a significant part of London's economy, currently employing 700,000 citizens - It is one in seven of the capital's jobs (London calling: Rebuilding London's tourism industry, 2022). On the downfall, there are major negative economic impacts included. Tourism leakage is a massive issue within the industry. Shriner defines tourism leakage stating that it occurs when the revenue generated by tourism is lost to outside economies (2020). 
[bookmark: _Int_hL5cl0Mu][bookmark: _Int_nklcIb8G][bookmark: _Int_92YEl3Ap][bookmark: _Int_RmIfUOig]London has suffered many impacts due to the covid-19. However, due to the pandemic, many trends came into place in the tourism industry, bringing money back into the UK. London has witnessed many of the impacts that have happened. Covid-19 had psychological impacts on consumers, influencing the way tourists travelled. This statement is also supported by Rokni, L. (2021) The pandemic decreased people’s willingness to travel, ‘independent of actual travel restrictions’, due to the risk perception tourism ended for months, meaning people were not travelling to the UK. For London, this meant that they lost millions of pounds. Greater London saw the largest fall in room occupancy of any English region from 2019 to 2020, with just 20% of rooms occupied in July 2020 compared with 90% in the same month in 2019 Admin (2021).
London has already started making changes for future sustainability. The city encourages citizens to use public transport to reduce traffic congestion. This means less pollution around London. For future planning, London could create more nature paths to persuade citizens to walk rather than use public transport or cars. Another thing London could do is promote sustainability more. By doing this, it will educate the people around the Centre, and they may be persuaded to become more sustainable in their own ways. Some people may be unaware of the damage were doing to the environment, so if sustainability is encouraged more, people will be aware. Stakeholders can do this by using billboards, tv adverts, social media, and more. 
[bookmark: _Int_NYlWwaTh]After deeply researching, it is clear to see that the epidemic had a vast impact on the tourism industry, and to this day the industry is still recovering. There are also many impacts on the industry including social, environmental, and economical. 
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