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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  The website loads quickly and easily on both desktop and mobile. Pages open without noticeable delays, and refreshing confirms smooth performance.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?


	Answer: The website has a moderate number of sub-pages, including Timetable, Start Here, FAQ, Workshops, On Demand, and Prices. Customers navigate easily via the clear top menu and direct “Book Now” buttons.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes. Customers can book classes directly through the Timetable page, which links to the Punch pass system for purchasing passes and reserving spots. An intro pass is available to get started.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Collor, bold word/s and using picture. Also, adding a more prominent search function, larger call-to-action buttons, and clearer pricing visibility on the homepage. Improved mobile menu and faster access to booking would also enhance usability.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website features a simple design; however, it does not appear as professional as many other websites. When scrolling through the homepage, it becomes evident that it lacks a polished and professional appearance. Although it is fully responsive, the layout remains quite minimal across both desktop and mobile screens.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site uses a calm, minimalist colour palette with limited imagery. It relies mainly on text and simple photos rather than extensive videos or vibrant colours, creating a straightforward and uncluttered feel.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No online chat tool is present on the website. Customers must use the contact form, email, or phone for enquiries. This is less immediate than live chat but still functional.

	Question 2d – How effective are the social media links on the website?


	Answer: Social media links to Facebook and Instagram are visible at the top but are not clearly, because they designed by small icon. However, they are effective for following updates, though they could be more prominent in the footer as well.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are clearly listed on the homepage and dedicated pages, including Ashtanga, Dynamic Yoga, Functional Movement, and Restful practices. Descriptions explain each style and who it suits.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: No customer reviews or testimonials are displayed on the website. Therefore, there is no information on whether they would be up to date.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through experienced teachers, varied class styles, and a welcoming studio environment. I would recommend it for its clear focus on “moving well for life” and accessible options for all levels.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are partly indicated on the timetable via the session entry card (£30 for 6 classes). Full pricing options (for hours and sessions) are listed but are not fully explained on all pages. This may be to encourage direct contact.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 

	1. Yoga classes Reading

	
	2. Ashtanga yoga Reading

	
	3. Yoga studio Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, https://yogareading.co.uk/ appears in the top results for searches like “yoga reading” and related terms such as yoga classes in Reading.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in modern UK business. A professional website acts as a central platform for information, branding, and customer engagement. Many customers still rely on websites to verify a company’s credibility, access services, and make purchases. Additionally, websites support marketing strategies such as SEO and online advertising. Unlike social media, a website is fully controlled by the business, allowing consistent communication and data collection. Therefore, it remains essential for trust, visibility, and long-term growth. I believe that a website is the digital identity of any business or company. Every company, from small to large, needs a website.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  I would recommend improving the visual design of the website to make it more professional and appealing. A modern layout, better use of colours, and high-quality images would enhance the user experience and create a stronger first impression. This improvement is important because users often judge a business’s credibility based on its appearance. I would also recommend using stylish colours and attractive images, making it easy for customers to access links, pages, and contact options. Additionally, customer support features should be incorporated into the site so that users can find what they need quickly without feeling overwhelmed.
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