[image: ]

LESSON SELF-EVALUATION FORM

Student Teacher’s Name:   __Jayne Pierson____ Class:  _____Fashion Design Year 2        	
Date:  13.5.2019        Target/s for this Observation:  Fashion Innovations & Fashion Redefined


_______________________________________________________________________________________

	HOW SATISFIED AM I:
	VS
	S
	NVS
	DS

	1. that I effectively revisited work from the last lesson? 	
	x
	
	
	

	2. that I had a good introduction?
	
	x
	
	

	3. that I shared learning objectives?
	x
	
	
	

	4.    that the lesson was well planned & prepared?
	x
	
	
	

	5.   that I made good use of incidental Welsh?
	
	
	X
	

	6.   that I appropriately referenced the cross-cutting theme?
	
	X
	
	

	7.   that the lesson was well resourced? 	
	X
	
	
	

	8.   with my knowledge of the subject?	
	X
	
	
	

	9.   with my communication skills: voice quality, explaining, questioning?
	
	X
	
	

	10.  with my timing and pace?
	
	X
	
	

	11.  that I monitored pupils’ understanding & progress?
	
	X
	
	

	12.  with my control & behaviour management?
	
	X
	
	

	13.  with the quality of learners’ question/answers?
	
	X
	
	

	14.  with the quality of learners’ learning?
	X
	
	
	

	15.  with my enthusiasm and response to learners?
	X
	
	
	

	16.  that I matched/stretched all learners’ capabilities?
	X
	
	
	

	17.  that I had an effective ending/plenary?
	X
	
	
	

	18.  that learning outcomes were achieved?
	X
	
	
	

	19.  with the assessment/evaluation strategies?
	
	X
	
	

	20.  that I aligned my teaching effectively with professional standards?
	X
	
	
	

	VS = very satisfied       S = satisfied       NVS = not very satisfied       DS = dissatisfied





	What aspects of the lesson were particularly good or need to be developed?  Why?
Fashion Innovations to the redefined

Learning Outcomes:
1) Discuss and provide examples of how contemporary designers have referenced the dark side of fashion and the intimate connection of opposites.
 2) Develop your own 3 – 4 contrasting examples in which to merge and develop innovative design that redefines a silhouette, a stereotype or gender through clothing 

This was an interesting concept as it looked across history to imagine the future to truly innovate.
I feel I chose good and appropriate resources that inspired the cohort.

I feel as though I’m still working at improving my usage of emerging technologies. This will take time to master.

	Key targets for the next lesson (linked to Mentor / Tutor) comments and mapped to professional standards:
It was noted that my preparation for the lesson was very good and engaging. Very high expectations that are in keeping with industry.  Excellent engagement and enthusiasm. Excellent student feedback following the lesson. Good descriptions and explanations of the subject area.

Mentor comments concluded:





· L/O1: Discuss and provide examples of how contemporary designers have referenced the dark side of fashion and the intimate connection of opposites.
· Subject Matter & Industry Expertise will give a base understanding of the subject (K1, K2, K4, K6) delivered using Powerpoint, YouTube and imbedded IT (Vimeo). This will identify desirable traits of leaders in fashion branding and brand cycles. This will engage the students and demonstrate my personal professional practise in my industry. This will also function as a platform in which to show how my industry experience operates in a wider context. (A2, A4, V1, V2, V3, V4)
· L/02: Develop your own 3 – 4 contrasting examples in which to merge and develop innovative design that redefines a silhouette, a stereotype or gender through clothing 
· Will engage the students to formulate a deeper understanding of the subject matter, which relates to their brand, marketing campaign and has evolved to fit the environment (K1, K2, K3, K4, V1, V2, V3). Understanding the subject (K1) will inform the students of methods in which to lead and manage in this subject area, finding their own style and a grounding in which they can continually develop their own approach not just for this specific module brief and brand campaign but ongoing research and future modules. (V2, V3). This activity will provide an element of experimental learning, to establish and understand how creative direction, fashion trend cycles and branding and marketing styles that can impact culture and impact the wider world every day. (A5, K1, K2, V1, V2, V3, V4). Methods of evaluating the effectiveness of lesson by open discussion and discourse, continued assessment. (K5)
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