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INTRODUCTION

Trade has been the basis of human development since the beginning of time, though it has highly shifted from the concept of pure business to an entrepreneurial state of well-being. From the times of the barter system to the current era, entrepreneurship has been the basis of economic development. Entrepreneurship is considered to be a national treasure across economies, which entrepreneurs drive. Entrepreneurs are the wheels that set the economic growth of a nation in motion (Bessant & Tidd, 2018). 

Just like the economy, entrepreneurship is also highly volatile and dynamic, which frequently changes and is complex to understand and excel at (Laverty and Little, 2020). But once grasped and implied appositely, it will not only increase wealth but also add value to the economy, creating a state of well-being for the citizens. Entrepreneurs, with new products and services, also create employment which directly uplifts the living standards, which is an essential element of economic growth. 

An enterprise can be understood to be an activity or a project conducted with a view to supply new products or services in the economy. An enterprise predominantly is made for profit; time and again, entrepreneurial ventures are set to provide services to individuals or society as a whole. However, to date, there has yet to be any conclusive definition of enterprise. This report discusses enterprises, entrepreneurs, and entrepreneurship in detail, along with other factors like, small business owners, for-profit organisations, not-for-profit organisations, etc.







ENTERPRISE
The term “enterprise” is derived from the French term “ENTREPRENDRE,” which means “to undertake.” However, there is no unequivocal definition for the term; different scholars define it copiously (Lu & Pan, 2015). As there is no conclusive definition, it is easier to understand what an enterprise is by looking at what does not count as one. An organisation, which is not for profit or has less than 250 employees, is generally not considered an enterprise. 

For instance, Harvard University is a big organisation employing more than 13000 employees (Chang & Xu, 2021), but as it is not for profit, it would not be considered an enterprise. Similarly, an organisation generating millions in revenue only has a handful of employees will still not be considered an enterprise either, as it does not come close to the threshold limit of a minimum of 250 employees.

Entrepreneurs undertake several associated risks to earn a profit when they commence an enterprise (Krunal, 2022). But what motivates them to commence an enterprise? PROBLEM-SOLVING
When an enterprise comes across a prevailing market problem, they feel it can provide a viable solution in the form of a new or bettered product or service.

EXPLOIT IDEAS
When they have an idea for a new product or service, they believe they can create demand for or an idea to market an existing product or service better. 

 


DEMAND-SUPPLY GAP
Several times, the current operators of markets fail to supply the customer’s demand, but they believe that they can eliminate the demand-supply gap. 
SPECIALISED KNOWLEDGE
Knowledge as a service is a significant domain where several entrepreneurs thrive. specialised knowledge can be marketed as a profitable product. 
COMPETITIVE PRICING
When they can provide competitive pricing by either reducing the price and maintaining the quality, or improving the quality while maintaining the price.

ENTREPRENEURSHIP

Entrepreneurship can be understood as the propensity and premeditation to augment, collocate and operate a business enterprise while simultaneously managing all of its uncertainties and risks to generate profits. The most conspicuous instance of entrepreneurship is the commencing of a new business. A nation’s entrepreneurial vision is to ensure economic growth in the volatile economy and dynamic international market through continuous discoveries and derring-do. 

In a more compendious manner, entrepreneurship can be understood as the technique of reconstructing the state of affairs by resolving the most exigent problems and problem areas of society, often by forming a novel solution or creating new markets (Bessant & Tidd, 2018). Withal, entrepreneurship is not as simple as having a business or an innovative idea; there are several other factors that establish it. Further, not all enterprises can thrive. The characteristics of entrepreneurship is what distinguishes it from a simple business or an idea while also ensuring entrepreneurial success down the lane:

· RISK-TAKING ABILITY
The first key factor of entrepreneurship is the financial and other risks associated with it. Any new venture has a certain level of risk of failure (Walker, 2020). Even in the later stages, every major decision does involve a certain degree of risk. However, this should not mean that the risk taken should be uncalculated. An entrepreneur should always be ready to take calculated risks for continuous growth and success.

· INNOVATIVE
In the ever-changing economy, innovation is the only key that will save an enterprise from going absolute (Miller, 2020). It can either be in the form of a new product or service or a new way to market the old product. Creating a new market or a new use for the old customer base is also a way to innovate. It is crucial to understand that innovation is an ongoing process and does not end at the beginning of an enterprise.



· VISIONARY AND LEADER
Vision defines the organisational goal of an enterprise. It is what the enterprise thrives on being. The only way to reach that goal is by aligning with it while showcasing great leadership qualities. An enterprise should lead by example, as the rest will follow. The leadership qualities of an entrepreneur are what guide an enterprise to success.

· OPEN-MINDED
A new idea can strike from anywhere, and a good entrepreneur should be able to recognise and realise those. An immaculate entrepreneur will look at every circumstance as an opportunity and use it in favour of the enterprise. 

· FLEXIBLE
An entrepreneur can never be stiff (Drucker & Maciariello, 2015). Change is the only constant, and in the world of business, it happens even faster. In fact, an entrepreneur should be agile and reactive to any change. To reach the top and stay there, an entrepreneur should always make room to accommodate the dynamics of the economy.

ENTREPRENEURS AND SMALL BUSINESS OWNERS

There is no prominent difference between entrepreneurs and small business owners. From a distance, both look the same, but there are some nuanced differences between the two:

	KEY TRAITS

	Entrepreneurs
	Entrepreneurs do not put their focus on profitability as the vital trait of an entrepreneur is taking risks and creating something new. This also means that the challenges they face are unknown, unexpected and highly volatile (Bauer, 2022). 
The risk, even when calculated, cannot be well predicted beforehand. This means an entrepreneur is also someone who is highly active, reactive, agile, and vigilant at all times. 
Another key trait is that entrepreneurs aim to create history, which means they must lead by example. Being an entrepreneur requires an individual to be a leader. This is because not all innovators but they being the visionary have the responsibility to lead others to success. 

	Small Business Owners
	A small business owner has a single-minded focus on continuous growth and stable income. They do not aim to take significant risks as they may cause massive losses. 
This also indicates the fact that small business owners do not lead by innovation. They provide an already existing product in an already established market. 
Dealing with a pre-existing product and market reduces the risk of failure to a great extent. Also, the risk factors involved are hugely predictable and manageable without an element of surprise to it.






	CHARACTERISTICS

	Entrepreneurs
	One of the most significant characteristics of an enterprise is that it has a legal entity. An enterprise is an incorporated and established organisation with a separate legal entity in the eyes of the law.  
This is also because entrepreneurs have a long-term vision and therefore are ready to sacrifice temporary profits for it. The goal is not profit making or business stability, it is wealth generation and establishing an empire.
High motivation, belief in self and confidence, backed with tactful thinking, quick decision making, problem-solving, and hard work are yet another characteristic of any entrepreneur. 

However, the least discussed characteristic of an excellent entrepreneur is persistence and perseverance (Seth, 2022). Innovations do not happen overnight, and empires are not built in a day. They take time and dish out numerous failures and setbacks. But distinguishing an entrepreneur from other business owners is their will to win and their habit of not giving up.

	Small Business Owners
	Whereas a small business owner does not register their small business with the law. The organisation is not an incorporated or established one and does not have a separate legal entity in the eyes of the law.
Accordingly, the goal of small business owners is to attain stability in the near future to fulfil their financial needs. Small business owners are not visionary and only want a stable income, therefore focus on the day today business instead of working for a bigger future.





	ATTRIBUTES 

	Entrepreneurs
	Problems are a big part of any organisation. No entrepreneur can escape it. Moreover, being an innovator and leader amplifies the amount of risk an entrepreneur takes. Unlike popular beliefs, entrepreneurs do not take uncalculated risks. However, the possibility of failure is still high (Bauer, 2022).
This demands them to be excellent problem solvers. More so because an unexpected risk caused by an innovative idea will call for an innovative solution. But that should not delay the process of their decision-making and problem-solving.
Another significant attribute of an excellent entrepreneur is their ability to respond to the needs of the customer. They very quickly understand the needs of the customer and come up with a viable solution for the same. This makes them quick decision-makers which helps them exploit every viable opportunity which presents itself while staying ahead of the competition.

	Small Business Owners
	Just like enterprises, the risk of unexpected problems is a significant issue for small businesses and small business owners as well. However, in their favour, the problems are rarely unexpected as they are not dealing with any innovative ideas. This also means that the quantum of probable loss associated with any financial decision is minimal. 
As the risk taken is highly calculated and minimal, the problem-solving capabilities of small business owners are also limited. They play safe and stick to the tried and tested methods. They also do not need to get innovative with their problem-solving skills.
Small business owners operate on a tiny scale and do not have intensive research and development that may help them stay reactive to the needs of the customers. They also do not lead by innovation. Therefore, they instead of actively responding to consumers’ needs imitate an innovator where they see stability and profit.



	
MOTIVATION

	Entrepreneurs
	Entrepreneurs are highly driven individuals with a quest for more. They are not attracted to profit as the definition of success is different to them. They believe in the continuous evolution of self and are constantly invested in their past, present and future. Learning from the past, and working in the present, to build a better future, which keeps them on the go.
Another strong motivator of an entrepreneur is their desire to build and create (Bessant & Tidd, 2018). It is an established fact that entrepreneurs are innovators, constantly upscaling their own selves. They are the reason for all the technological developments mankind is enjoying. 
Entrepreneurs risk their entire careers to build and innovate, and that is crucial not only for themselves but also for society and the economy.

	Small Business Owners
	Usually, small business owners are motivated by the need for a regular financial stability. In most scenarios, it has been noted that the main working force driving a small business owner is the need to create financial stability for their families. But this does not reduce the importance of the small business in any economy.
Governments equally motivate and invest in small businesses as they keep up with the circulation of resources in an economy. Also, small businesses collectively make a massive part of any nation’s economy while also generating employment and regular income for many. However, true to its nature, small businesses do not highly focus on long-term stability or wealth generation as they are not their driving forces.





FOR-PROFIT ORGANISATIONS 
V/S NOT-FOR-PROFIT ORGANISATIONS
The critical difference between an organisation working for profit and not for profit is that the former thrives on earning financial benefits while the other works to provide a service to an individual or society at large. 
	WHAT MAKES THEM DIFFERENT
	ORGANISATION FOR-PROFIT
	ORGANISATION NOT FOR PROFIT

	AIM
	As discussed above, the main aim of a for-profit organisation is to generate profit and accumulate wealth for the people running the organisation. There may be a factor of social good or charity, but that is not the main aim.
	Social good and service is the main aim of a not-for-profit organisation. The profit earned by such an organisation is invested in serving the society or some selected individuals or groups. 

	TYPES OF ORGANISATIONS
	Generally, a for-profit organisation is established in the form of a partnership, a sole proteirtehsip or an incorporated company, which is mostly registered and has its own separate legal entity in the eyes of the law.
	Primarily, a not-for-profit organisation is established as a club, trust, society etc. They are also mostly registered and have their own separate legal entity in the eyes of the law.

	SOURCE OF INCOME
	As they are organisations that work for profit, they sell their products and services in the market to generate an income and earn profits form.
	The main source of income of such organisations are donations, subscriptions, grants, etc. however, several not-for-profit organisations also sell their products or services in market and make additional income on them. Though the profits from sales are also attributed toward their primary aim (Srivastav, 2022).

	INITIAL FUNDING
	Owners of organisations establish for-profit and collect the seed fund from kicking start their organisations from various sources like hedge funds, angel investors etc. The owners themselves are responsible for arranging funds for their organisations.
	For organisations that are not for profit, the primary sources of initial funding are heavy donations or government grants or subsidies. Trustees, governing bodies, or committee members are the people responsible to arrange for the seed funds (Indeed, 2022)


 


CONCLUSION
 The importance of entrepreneurship, enterprises and entrepreneurs is self-explanatory. They are the driving forces of technological advancement, creation, innovation, and growth which are the wheels of economic development and stability. Enterprises and their success are a reflection of an economy, as they are not only a means of wealth generation for the entrepreneurs but also an employment generator that uplifts the living standards beyond the set social quo and ensures economic stability. 

While enterprises are the critical drivers of the economy, the critical driver of enterprises are entrepreneurs. They are the real innovators and risk takers, who are highly motivated individuals with key traits like an innovator, leader, visionary, problem solver, critical thinker, and many more. Their presence in an economy is critical as there can be no economic growth without them. Though unlike popular beliefs, an entrepreneur is not always born, and with right education, taring, guidance, and motivation can also be created. 
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