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[bookmark: _Toc194092850]Task 1 - Questionnaire Analysis
[bookmark: _Toc194092851]Introduction
The survey data was being collected from 24 respondents which offers important information about their perceptions and behaviors regarding businesses that donate a portion of their revenue for treatment of spinal cord injuries as a charity in UK. The most significant findings based on the responses are the answers to four key question which are considered to be as follows:
[bookmark: _Toc194092852]Importance of Supporting Charitable Businesses
[image: ]
[bookmark: _Hlk194105516]Figure 1.1: responses to question 2 of the questionnaire
Survey results show a varied consumer perspective on supporting businesses that contribute to charitable causes. A bigger chunk of the of respondents thinks that it is important or somewhat important whereas 29% are neutral and 25% believe it is not very important. In particular, none of the respondents stated that charitable contributions were of no importance at all. Accordingly, this implies that while philanthropy is considered a good thing, it is not a driving force behind consumer decision making. Bardos et al. (2020) also supports this finding, which shows that consumers value CSR, but they usually focus on product quality, affordability and brand trust (Bello et al., 2021). Social Responsibility can elevate the brand image and customer loyalty as being stated by Carroll and Shabana (2010) however it is certainly no argument for giving up on key core business values. It has also been found by Chang and Chen (2019) that customers prefer flexibility in charitable giving over a mandatory price increase. Hence while charitable donations differentiate a brand, they should be part of a larger marketing and operations strategy that focuses on prioritizing customers’ preferences and the sustainability of the business.
[bookmark: _Toc194092853]Choosing a Business Based on Charitable Contributions
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Figure 1.2: responses to question 3 of the questionnaire
Consumers are nearly split in half according to the survey when it comes to whether or not they have specifically chosen to buy from a company because it donates to charity. Respondents are equally distributed among such a decision however 8% were unsure. This said, charitable giving should not be used as a primary marketing tool, but rather as a supplementary one. Accordingly, those CSR initiatives that are most effective are integrated with some other compelling value propositions, like superior product offerings and strong brand identity (Sharma, 2019). 
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Figure 1.3: responses to question 5 of the questionnaire
The responses to the survey are varied in this context as 67% of respondents felt that businesses should contribute between 1 and 6 percent, with 25 percent of respondents in the 4-6 percent range. At the same time, another group of 34% considering that more than 7-10% or more than that should be contributed. The findings from this data imply that consumers value the corporate philanthropy, but also do not expect businesses to donate to the extent that it threatens the business’s financial sustainability. In line with this research on corporate social responsibility (CSR), it is found that moderate and well communicated charitable contributions can strengthen the brand with loyalty and consumer trust while not harming profitability (Cho et al., 2019). Furthermore, consumers tend to be suspicious of too much donations because they doubt whether such donations are genuine or just a marketing gimmick (Chakraborty and Jha, 2019). For businesses that want to incorporate charity into their business model, the 1-6% range of contribution appears strategically and financially sustainable. 
[bookmark: _Toc194092855]Willingness to Pay More for a Charitable Cause
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Figure 1.4: responses to question 9 of the questionnaire
The survey results show that a good proportion of respondents are willing to pay a bit more for a product or service if a certain percentage of the cost is donated for treating spinal cord injuries as a charity. More specifically, 46% said they would be absolutely willing to pay more whereas 29% said they might pay. Nevertheless, 25% were not willing to pay any extra amount. These findings are in line with previous research that consumers typically support businesses which give charitable contributions, provided that the perceived value is above a comfortable price point (Saiia and Schwartz, 2022). The mixed response shows that companies should be very careful to strike the right pricing balance while promoting their charitable work. 
[bookmark: _Toc194092856]Conclusion
This analysis demonstrates that while charitable giving influences consumer behavior, it is not the sole factor driving purchases. Businesses should integrate charity strategically while maintaining a strong focus on product quality, pricing, and transparency. By offering donation options, enhancing communication about impact, and collaborating with trusted charities, businesses can appeal to ethically conscious consumers without alienating those who prioritize other purchasing factors.


[bookmark: _Toc194092857]Task 2 - Design of the Website and Marketing Materials. 
[bookmark: _Toc193300075][bookmark: _Toc194092858]Introduction
The report deals with providing details about SPICORD which is a newly formed charitable institution dealing in helping people with spinal cord injuries. The website and marketing materials are designed after extracting and gathering insights from analysing the data of the questionnaire which was very instrumental in shaping the design and content of the website and marketing materials. Valuable information was gathered from the survey which allowed understanding the preferences and perceptions of the consumers along with their behaviour with regards to contributing towards charitable institution and supporting business that donate some percentage of their earnings to charitable institutions which are more likely to be dealing with spinal cord injuries. This summary explains how the questionnaire data was used and analysed in order to create the website and marketing materials with a focus towards understanding the target segments of the audience along with learning what key words were important for SEO optimization and developing the overall content strategy.
[bookmark: _Toc193300076][bookmark: _Toc194092859]Segmentation
Distinct segments of the target audience were revealed through the analysis of the questionnaire out of which two segments were considered to be important and understanding these segments was important towards developing a tailored approach in both the website and marketing materials.
[bookmark: _Toc193300077][bookmark: _Toc194092860]Ethically Conscious Consumers 
A significant portion of respondents was found willing to pay more for products or services if a percentage of its cost was donated to charities dealing with treatment of spinal injuries. These 46% of the respondent’s valued transparency therefore the major aim of SPICORD is to target these consumers and marketing materials are also themed around encouraging this group to make donations and take part in charitable activities to help people with spinal cord injuries. The website highlights the services we provide and also include a call to action to encourage people to make donations. The marketing materials emphasize the positive outcomes of donations by highlighting what spinal cord injuries are and how we can make lives of such people better to build trust and credibility (Bardos et al., 2020; Cho et al., 2019).
[bookmark: _Toc193300078][bookmark: _Toc194092861]Neutral Consumers
The analysis of the questionnaire also revealed that 29% of respondents were neutral about supporting businesses that donate to charity and that gives an idea that such a segment is not aware of the impact of spinal cord injuries which is why our marketing materials highlight what spinal cord injury is so that people learn the impact of such injuries and therefore develop a sense of responsibility to make contributions towards charitable institutions. Since this segment can be influenced by clear communication and ease of access to information therefore the website is designed to be user-friendly with easy navigation links and clear call to action buttons. The information provided through the website and the marketing materials is straightforward therefore it will make it easy for this segment to understand the value of supporting the business (Kumar et al., 2021).
[bookmark: _Toc193300079][bookmark: _Toc194092862]SEO Optimization
Search engine optimization (SEO) is one of the critical considerations in designing a website and marketing materials due to the fact that people use keywords at google search engines or any other search engines in order to find any goods and services or anything they would like to learn about (Erdmann et al., 2022). The questionnaire data provided insights into the useful keywords and phrases that resonate with the target audience and therefore such information was utilised in order to incorporate these keywords and phrases in the website and marketing materials to improve search engine rankings and visibility.
[bookmark: _Toc193300080][bookmark: _Toc194092863]Keyword Integration 
The survey highlighted that there were three terms that were most useful for the target audience and for SEO optimisation. These three terms were "spinal cord injury charity," "corporate social responsibility," and "charitable contributions" which were also analysed through the use of google keyword planner in order to understand their search volume and competition. These keywords were strategically integrated into the content of the website. The keywords are not only used in the home page of the website which is visible for the people but has also been used in the background as meta descriptions and alt text for images. Marketing materials also incorporated these keywords to enhance their online discoverability. Hence such a SEO strategy would allow competitive way of increasing search visibility and discoverability online (Ahmad et al., 2024). 
[bookmark: _Toc193300081][bookmark: _Toc194092864]Content Relevance
The questionnaire data also revealed that transparency is very important for the consumers as 25% of the respondents were of the opinion that they would like businesses to be transparent about where and how are they channelising the charities and the impact of those charity amounts. To address this, the website includes a dedicated section on how their donations can create an impact for the affectees with our trained professionals and readily available staff to discuss their issue and help them at their convenience. This not only builds trust but also improves SEO by providing fresh and relevant content that search engines favour (Lopes and Casais, 2022).
[bookmark: _Toc193300082][bookmark: _Toc194092865]User Experience
It has been found by Sauer et al. (2020) that ease of navigation and access to information are one of the important factors which should be incorporated in to the websites as audience are more inclined towards scanning the useful information from the landing page. Hence keeping this view in mind, the website was designed with a clean and intuitive layout in order to ensure that users can easily find the information they need. This positive user experience would contribute towards lower bounce rates and higher engagement, both of which are favourable for SEO. Hence all the important information and call to action buttons are provided on the landing page which is also the home page of the website so that people can easily find all the necessary information on the homepage to grab their attention. 
[bookmark: _Toc193300083][bookmark: _Toc194092866]Conclusion
The questionnaire data was very useful to design and creating the content for the website and marketing materials. The business effectively communicates its value proposition and charitable initiatives by segmenting the audience and tailoring the content to address specific preferences and concerns of the audience. Finally, the integration of survey insights into the website and marketing materials helps the business to be able to reach and connect with their target audience while also generating sales and support for the charitable mission of the business.


[bookmark: _Toc194092867]Task 3 - Financial Projection at Microsoft Excel and Essay

Importance of Excel in the Digital Era

It has been stated by Alcaraz-Martinez et al. (2024) that the current era of digital age demands businesses and individuals to treat data as one of their essential organizational assets due to the fact that critical insights can be revealed with the help of information available which will then help in devising strategies or future plans. Considering the importance of digital era, Microsoft Excel is one of the leading data management programs that is able to deliver robust capabilities in a user-friendly way in this digital age for the purpose of analysing and representing information visually which then helps organizations to become more efficient through its use. Excel not only enables business and individuals to perform financial projections with the use of sophisticated formulas but also allows them to execute inventory management tasks and complex statistical modelling which otherwise is done through other statistical programs. Hence Microsoft excel provides broad functionality together with its easy accessibility that makes it vital for financial institutions as well as every other type of organizations (Oike et al., 2019).  
One of the most important functionalities of Microsoft excel is that it provides users with a system to arrange large datasets in an organised manner that remains easily accessible. There are businesses that use Excel to organize and manage the information of their employees and manage records of their customers as well. Apart from this, records of financial data are also being maintained and so are their control operations with respect to their inventory (Guerrero et al., 2019). Users can speed up their data handling operations through the combination of tools that are being provided by the software such as that of sorting data or filtering functions and providing conditional formatting capabilities. The financial records of data are maintained in a way that not only provides a snapshot of the previous years but also allows complex forecasting to understand how the business can perform over the foreseeable years. This is also performed together with budgeting as these are the most basic functions of excel. Other basic uses of excel include preparing the financial statements of the organizations which are performed through basic financial calculation formula like SUM, AVERAGE, VLOOKUP and IF statement functions. The financial spreadsheet also shows businesses how to monitor yearly revenue alongside expenses and profits which supports their strategic planning (Kaligis et al., 2023). 
Apart from the basic use of excel, it also provides businesses with pivot tables and data visualization charts which enables them to make better decisions as such charts and tables simplify big dataset and provide summary of the large chunk of datasets. The charts not only include basic bar graphs or pie charts but also provides complex line graphs. Hence businesses benefit from these essential tools for their day-to-day activities and presentations which not only makes them efficient with taking their critical decisions but also gets informed of the trends and patterns in their datasets which is crucial for any business to survive. 
Microsoft excel also provide automation capabilities of which include both macros as well as VBA (Visual Basic for Applications). A self-running software system enables enterprises to decrease human mistakes while saving operational hours through automation of recurring operations including data entry processes and report production and document page arrangement (Kaligis et al., 2023). The automation delivers the most benefit to large businesses which execute complex workflow systems and extensive data processing operations. Apart from this, Excel provides complete integration with different software programs through its ability to work with QuickBooks accounting applications while also supporting Salesforce CRM systems and Power BI business intelligence tools to name a few. The seamless software connectivity improves workplace operations because it enables data movement between platforms and allows users to create professional-level reports (Becker and Gould, 2019). The use of Microsoft excel is not limited to business but is also a valuable tool for academic institutions as well due to the fact that researchers depend on Excel for conducting statistical analysis and data modelling. The analytical functions including regression analysis and hypothesis testing and correlation calculations enable researchers to evaluate survey findings and experimental data as well as academic reports (Divisi et al., 2017). 
Hence Microsoft excel is a well-rounded software which not only supports businesses but academics as well which highlights the great capabilities of the software therefore Microsoft excel is an essential digital tool because it provides flexible functionality together with powerful analytics features and user-friendly operation (Held et al., 2019).  


[bookmark: _Toc194092868]Task 4 – Paragraph for Video
Storytelling telling technique on a real-life situation has been used in the video in order to engage the viewers with SPICORD which would be helpful to inspire action as storytelling is the most powerful way to put ideas forward as being stated by Mckee (1997) and Gupta and Jha (2022). A clear narrative arc is being followed in the video in order to ensure an emotional and logical flow. The problem is established in the beginning of the video highlighting that the business deals with spinal cord injuries and therefore introduces SPICORD as a solution. I appear at the start to create a personal connection in order to build credibility and engagement which was fostered through this personal presence. The middle section of the video builds an emotional connection by presenting real-life-inspired case with respect to spinal cord injury suffered by Sarah. The disruption and recognition narrative were used to highlight the transformation of the affected individual which then showed how SPICORD helped in providing the medical support and rehabilitation for Sarah. Visual storytelling is used through the footage of Sarah to reinforce authenticity (Catala et al., 2017). The resolution narrative drives the call to action urging viewers to support SPICORD in the end. The brand also remains visible throughout in order ensure strong brand association.

Link for the video: https://youtu.be/w4k30z8TT3k?si=GKjdOpF4FC4_tqRQ
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[bookmark: _Toc194092880]Financial Projections
	 
	Jan
	Feb
	Mar
	Apr
	May
	June
	July
	Aug
	Sept
	Oct
	Nov
	Dec
	Annual 
Total

	Revenue: Product Sales
	 $ 5,000 
	 $ 5,000 
	 $ 5,000 
	 $ 5,000 
	 $ 5,000 
	 $ 5,000 
	 $ 5,000 
	 $ 5,000 
	 $ 5,000 
	 $ 5,000 
	 $ 5,000 
	 $ 5,000 
	 $  60,000 

	Revenue: Service Fees
	 $ 2,000 
	 $ 2,000 
	 $ 2,000 
	 $ 2,000 
	 $ 2,000 
	 $ 2,000 
	 $ 2,000 
	 $ 2,000 
	 $ 2,000 
	 $ 2,000 
	 $ 2,000 
	 $ 2,000 
	 $  24,000 

	Revenue: Other Income
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $  12,000 

	Total Revenue
	 $ 8,000 
	 $ 8,000 
	 $ 8,000 
	 $ 8,000 
	 $ 8,000 
	 $ 8,000 
	 $ 8,000 
	 $ 8,000 
	 $ 8,000 
	 $ 8,000 
	 $ 8,000 
	 $ 8,000 
	 $  96,000 

	Expenses: Marketing
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $ 1,000 
	 $  12,000 

	Expenses: Website Maintenance
	 $     200 
	 $     200 
	 $     200 
	 $     200 
	 $     200 
	 $     200 
	 $     200 
	 $     200 
	 $     200 
	 $     200 
	 $     200 
	 $     200 
	 $    2,400 

	Expenses: Software Subscription
	 $     300 
	 $     300 
	 $     300 
	 $     300 
	 $     300 
	 $     300 
	 $     300 
	 $     300 
	 $     300 
	 $     300 
	 $     300 
	 $     300 
	 $    3,600 

	Expenses: Operational Costs
	 $ 1,500 
	 $ 1,500 
	 $ 1,500 
	 $ 1,500 
	 $ 1,500 
	 $ 1,500 
	 $ 1,500 
	 $ 1,500 
	 $ 1,500 
	 $ 1,500 
	 $ 1,500 
	 $ 1,500 
	 $  18,000 

	Expenses: Miscellaneous
	 $     500 
	 $     500 
	 $     500 
	 $     500 
	 $     500 
	 $     500 
	 $     500 
	 $     500 
	 $     500 
	 $     500 
	 $     500 
	 $     500 
	 $    6,000 

	Total Expenses
	 $ 3,500 
	 $ 3,500 
	 $ 3,500 
	 $ 3,500 
	 $ 3,500 
	 $ 3,500 
	 $ 3,500 
	 $ 3,500 
	 $ 3,500 
	 $ 3,500 
	 $ 3,500 
	 $ 3,500 
	 $  42,000 

	Profit
	 $ 4,500 
	 $ 4,500 
	 $ 4,500 
	 $ 4,500 
	 $ 4,500 
	 $ 4,500 
	 $ 4,500 
	 $ 4,500 
	 $ 4,500 
	 $ 4,500 
	 $ 4,500 
	 $ 4,500 
	 $  54,000 
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Link to the video: https://youtu.be/w4k30z8TT3k?si=GKjdOpF4FC4_tqRQ
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5. What percentage of a business’s revenue do you think should ideally go to charitable causes?
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9. Would you be willing to pay slightly more for a product/service if a percentage of the cost was donated to spinal injur
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Get the help you need in just a few clicks

We can help you find the right services for you.
Following are the options below to access the support you require.

o Living with your spinal cord injury

« Your local community groups

o Clinical aspects of spinal cord injury

o Mental health and wellbeing

o Getting the right care package

o Planning for a hospital stay

« Your network of support partners

get support
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Donate

Your support today can save a life
tomorrow. People affected by spinal cord
injury need information, advocacy and
support more than ever right now. Make a
difference - Please make a donation today!

donate today
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What is spinal cord injury?

Every two hours, a person becomes newly spinal cord injured
(sci.

That can be through an accident, iliness, or health condition, but however
the injury is sustained, the situation can feel catastrophic. Our bodies may
no longer work as they did before the SCI, and it can feel like life will never
be the same again.

But a SCl is not the end of our lives - it is the beginning of a new one.
Some things might have to be done differently, and it can disrupt plans,
but you are never alone because we are here to support you on the
journey to rebuilding a life after injury.

The first step on that journey is understanding what has happened and
how it can affect our bodies, whether mobility, sensation or bladder and
bowel function. From there, we can discover our new, unique needs to
ensure they are met, allowing us to lead a fulfilled life.

Our support coordinators and SCI RE 1'0
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As the expert guiding voice
for life after spinal cord
injury, we work closely with
multiple organisations that
can help you lead YOUR
fulfilled life. We on your

behalf will deal with the cost
of expenses so your costs are
covered. you take a rest while

we take care of all your
needs.

HOW TOBE
GRATEFUL

Have an open mind. Accept your
strength and weaknesses. Be
grateful. Do not be afraid of
mistakes.

www.spinalcharity.weebly.com

HOW WILLI
PAY FORCARE
IFINEEDIT?

Getting the care that's right for
you and your family can feel like a
minefield. It's an important
decision but can be complicated.
So, we're here to help

You and your family can
access our counselling
service at any point after
your injury. And our clinicians
can support you at any point
post-injury to improve your
bowel, bladder and skin
management routines, or
make your personal or
emergency care plans.
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3. Have you ever specifically chosen to buy from a company because they donate to charity?
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