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Introduction                                                                                              The purpose of this assignment is to state and analyse the effectiveness of Marketing Formation Systems as an IT tool for the hospitality and tourism industries. The main points that are going to be mentioned throughout the assignment are the following: the marketing within MIS, the gathering of information in a hospitality environment, the communications using MIS and MIS effectiveness on a specific hospitality business.     
Marketing is considered as being the process of preparing and implementing the pricing, promotion and distribution of specific ideas and products in the business in order to initiate better services that satisfy the customers at a greater level (The American Marketing Association, 2007). 
When it comes to the Marketing Information System, it is defined as being “a system that is working with marketing information that is recorded, analysed and shared to the managerial teams in order to inform them with everything they need to know regularly. (Kotler and Keller, 2006). The mentioned quote demonstrating that  Marketing Information System is necessary for all businesses, this being an IT tool that help the managerial teams all the time in order to process information and data that is needed for marketing decisions that upraises the environment as a business. 
There is a variety of organisations that are part considered as being hospitality and tourism industries using the Marketing Information Systems some of them being Marriott International Hotel, Genting Hotel, Durj-Al Arab, these companies use  MIS in order to make sure that all the important information is analysed with the aim taking marketing decisions, which sometimes may be based on changes that are helpful for the marketing area of the businesses, changes that may improve the overview of the hotel. However, this assignment will focus on the Genting Hotel which is located in Birmingham and which is considered as being a luxury hotel.
Genting Hotel is chosen by so many tourists because it has a range of services that are very accessible for all the tourists. Next to that, because it is localised exactly opposite to one of the biggest arena, tourists that are coming for a concert/ event may chose this hotel in the first place because it is very easy for them to walk from the hotel to the even/concert destination. Therefore, because it a very popular and well-known hotel, the managerial and administrative teams need to be very careful with all marketing concepts and decisions in order to make sure that the number of guests is going up, not down. 
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Marketing Within MIS 
As mentioned in the introduction, Marketing Information System is the systems that oversees all the information and data, which is necessary in order to solve marketing problems and therefore, it has an impact on everything in all the hospitality and tourism environments and not only. 
One marketing concept that is influenced by the MIS has to do with the 4 P’s which are Product, Price, Promotion, Place, them being part of the Marketing Mix (Kotler 2001). The reason why the MIS has an impact over the 4P’s is because there could be potential changes in products, in price, in the promotions and in place and this because of the marketing decisions that are taken after processing and analysing the information and data that is collected. 
Because marketing is the most important thing in all companies, the managerial team are being very careful with the decisions they are taking as through marketing they are showing to people what they offer, what are their unique services and products, through marketing they also advertise their hotel as being a very good place to visit and therefore the target of people coming to the hotel may increase. Once the amount of guest increases, the profit of the hotel increases as well, this being a proof of the fact that good decisions are being taken. 
[bookmark: _GoBack]Thinking about the hotel I have chosen, it is a luxury hotel, which gets visited by many tourist especially because of its location which is a really good one regarding to the fact that people can access one of the biggest arena at one minute distance of the hotel. Therefore, the people in charge of charge of the changes that are taken in the hotel are using MIS in order to check what people are saying about the hotel, what are the weaknesses of the hotel and using the results after processing the information the members of staff are taking important decisions that are influencing the way the hotel works.( https://www.gentinghotel.co.uk/) 
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· Gathering information 
The information that is gathered is very important for all companies and therefore, they all need to adapt strategies in order to ensure that all the changes are productive and advantageous. In the other hand, as Kotler says, every business’s managerial team must organise a complex flow of informative data for the marketing managers. 
Taking into consideration the usefulness of MIS in the gathering process, it does test the information requirements, it does work in the complexation of the needed information as it does go in depth for all in information that is gathered in order to take decisions and then it works for the distribution of information. 
When gathering information using MIS the information goes through internal and external systems such as the internal database marketing intelligence and then marketing research in made with the aim of drawing the best conclusions possible regarding to the available information (Kotler F, Keller K (2006), “Marketing Management) . The external systems that information is going through has do to with systems such as social media and phone calls through which people from outside the environment are providing honest feedback so the managerial team have in consideration the guest’s opinion, which is more than important in all hospitality environments and this because the guests are considered as being very important in their marketing decisions. The main reason why the guests are important in the marketing decisions is because considering their impressions and perceptions of the environment they are helping the managerial teams to work for better profit and better overview of the hotel. (Bovee and Thill 1992) 
The Genting Hotel is one of those hotels that is making improvements frequently to ensure that most of the people coming to them find what they want in order to have a good stay. To do that, the members of staff that are overseeing the development area of the hotel are using MIS as an IT tool all the time to gather, analyse and process information that is advantageous for them when discussing marketing aspects and concepts of the hotel. Using MIS the useful information is mainly collected from guest’s feedback, competitors, partners and external systems such as social media, all those resources playing a huge importance because everyone then has access to see what are the sections that need to be changed and what are the exact sections that are disliked by the people forming constant impressions about the hotel. 
Another reason why MIS are considered as being very effective and useful is because of the marketing communication is helps with using internal and external systems with the aim of having a good valued communication between managers, competitors and within the guests as well. 
Conclusion
As a conclusion the MIS is very effective mainly in all environments and this because it a very supportive tool that is very much used by a lot of companies that are looking towards improvements. Marketing Information Systems are also very effective because it makes the staff’s work easier as they are not working too much in collecting the information and the system does it for them, thing that is advantageous for everyone.
However, in MIS is not always effective and advantageous especially when it comes to the guest’s feedback and this because MIS only reproduces the feedback in a written format, thing that stops the members of staff to take into consideration the tone, the body language and the exact language that is used to describe the feedback.
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