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Rationale
Within this rationale there will be explanations for the creative choice made during the designing process of the leaflet. Furthermore there will be an explanation as to what audience it is designed for and why they were chosen. There will be discussion of the charities chosen and why and how decisions were made. 
This rationale is designed and created for care leavers who are suffering through their mental health and wellbeing. This contains information that will allow the care leavers to access support networks and contains information on what 4 select charities and company’s do that can help to support them. Care leavers were the chosen target audience as they are a group of individuals whose mental health is often overlooked and once they are out of the care system their wellbeing becomes less of a focus to professionals who previously looked after them. Furthermore this group was chosen as they are likely to be seeking support throughout the moving out and becoming independent process and thus it was felt they would benefit from having a leaflet aimed at alleviating some of their issues. 
The tri fold design was chosen as it benefits the reader by only holding short sections of information. This would hopefully keep the reader engaged on the topic. It also allows sectioning to be created to allow small areas to be created as a way to draw the eye of the reader to the natural progression of the leaflet. This was chosen as a way to provide a high quantity of information while keeping topics short and concise. The aim of the leaflet is to provide care leavers with a high amount of information while making it easy to read and understand. 
The font chosen for this leaflet is Times New Roman. This font was chosen as it is the most easily recognised font within the United Kingdom. It is the font used for the majority of official documents and is the predominant font used within academic journals. This is a font that is easy and quick to read allowing a care leaver to glance over the leaflet and pick out the information they felt most helpful quickly. This is further echoed in the use of font size. All of the main headings are in a size of 15 as this made each section quick to find and allows the reader to decipher which headings they want to focus upon. There are a variety of font sizes then used for the main body of the text. This was a choice made to allow information on things such as the charities available to help to be concise and clear to read while providing enough information to potentially encourage the care leaver to contact them. The font size is slightly bigger than for things such that will appeal to a wider section of care leavers such as the tips for stress section.  This section may be applicable to a wider audience of care leavers and thus there was an important focus on ensuring this was easy to find and straight forward to read. 
There are a variety of colours used within this leaflet. There is a pale and dark green theme running through the whole leaflet which was chosen to make the writing stand out. The main body of the text is black while key things are highlighted in colour. The names and contact details of the charities and companies mentioned in the leaflet are highlighted in the colour of their logo. This was a decision made to firstly draw the eye of the reader and as a nod to the websites of the respective companies. 
Finally the companies and charities chosen as the support networks for the leaflets were Barnardos, Rees Foundation, SANE and citizen’s advice. These were all chosen as they are recognised networks for care leavers and have dedicated sections to support them. Barnardos published a review in 2017 about how care leavers mental health wasn’t being focused on as it rightly should. This is where the statistic of “one in four had faced a mental health crisis since leaving care” (Barnardos, 2017) was found. This statistic was put into the leaflet as a way to affirm to the reader that they are not alone in whichever struggle they are facing.
Rees Foundation was chosen as they recognise that care leavers are not always provided with the support that they should and require help to learn to provide for themselves. Furthermore they will support the care leaver through the whole transition to independent living. They also have a peer led network where care leavers are able to meet with an individual experienced in leaving care procedures that can support them with many varying issues. This was a unique factor that promoted the choice of the charity being included. SANE was chosen as they simply want to provide guidance to care leavers regarding any issue they have. They will work to provide support to improve a care leaver’s wellbeing and have a national helpline to offer advice. Finally Citizens Advice were chosen as they support all within the community. They can aid with things such as discovering eligibility for benefits and financial help all of which is extremely relevant for a care leaver’s wellbeing. They can also direct a care leaver to support systems and are easy to get an appointment with to talk to a knowledgeable person simply via one phone call.
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