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[bookmark: _Toc7470524]Executive Summary

This study sheds light on the impact of digital skills in association with trending technologies to enhance the business productivity and profitability. The study has focuses on secondary data analysis to understand the impact of digital technology in enhancing the business processes. The study includes several marketing strategies such as search engine marketing, pay per click (PPC) marketing and social media marketing strategy. The secondary data analysis has been performed by taking reference from relevant journals, books and newspaper articles. However, the advantages and disadvantages of the digital marketing strategies have been identified in the study. Keeping in mind the sustainability of an organisation, significant recommendations have been provided in the study.
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[bookmark: _Toc7470525]Introduction
Digital skills applications raise in health care services and the impact of these skills is positive. Present study highlighted on digital skills and research method applied in health and social care for the development of operational work. Understanding these types of skills implementations in this sector is offering great support for making better services quality and opportunities for developing the growth of the organisation. In this regard, different types of digital media applications have been considered in this study for understanding its impacts on the development of health care services. Apart from this, there are many opportunities which were supportive of the development of professional skills based on digital technology. Application of various social media marking process in health care sector provides significant opportunities in connection to the development of new opportunities as well support towards achieving target goal easily. Influence of digital marketing concept in the health care sector growing day by day. Due to its significant support health care sector is developing new opportunities in a systematic manner in this sector.
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Digital skills have a huge impact on enhancing the capabilities that support care operations.
No matter the size and sector of business, digital marketing has both intangible and tangible benefits such as; it will help in achieving tremendous results by enhancing profitability (Van Laar et al. 2017). As stated by Robinson et al. (2015), technological infrastructure affects cultural relationships and efficiency of the employees and employers, within an organisation, which is very essential for enhancing productivity. Digital marketing makes use of effective strategies which will entice people to take favourable choices regarding the brand and service choices. While comparing with traditional method, the healthcare industry is not too far behind. Digital marketing strategy in healthcare industry comprises of series of actions by making use of online channels of marketing that will help in meeting the organisational goals and objectives. However, there are different digital marketing strategies that can be helpful to attain a competitive ground by improving accountability and service quality. These include:
[bookmark: _Toc7470527]Search engine marketing
As per the view of Aswani et al. (2018), search engine marketing refers to online marketing that will increase the SERP’s through the method of paid advertisements. Such as, the healthcare industry intending to increase its brand popularity can make use of search engine strategic marketing for increasing visibility. The digital marketing strategy involves paid advertisement through online search engine pages, which will help to increase profitability in the long run (Xiang et al. 2016).

[bookmark: _Toc7470528]Pay per click advertisement (PPC)
The internet has brought revolutionary changes to the healthcare industry as it serves the connecting medium between the potential health care providers and consumers seeking effective health care services. As stated by Felix et al. (2017), many health care businesses use personal websites detailing beneficiary health care services. However, these days the traditional method of marketing cannot give competitive aid. In order to withstand the global market of rising healthcare services, an optimised search engine method in the form of PPC need to be implemented. Alalwan et al. (2017) pinned that PPC offers an intelligent form of advertisement as it involves specific search terminology.


[bookmark: _Toc7470529]Social media marketing
This marketing strategy is applicable to people using social media actively. Influenced by the 
view of Ashley and Tuten (2015), social media marketing uses word of mouth advertising. The word of mouth advertising plays a significant role in the healthcare industry. As such, customers are highly influenced by word of mouth discussions regarding the most preferable doctor and physician for therapy or treatment (Wollscheid et al. 2016).

[bookmark: _Toc7470530]Web conferencing
Web conferencing is an interest-based communication process that helps an individual in finding useful information in day to day work. Based on the understanding derived from the words of Tseng et al. (2019), online communication synchronous conversation and the process take adequate times to achieve effective mission. Synchronous is basically interaction that is taking place in real time and messages can be sent easily. In the process of Web conferencing Skype and ezTalks are best option.


	Features of Skype for Business
	Features of ezTalks

	· Low additional cost is required for an individual account. It has been also analysed that subscription cost is less.
· This is a web-based application that is used in windows phone, android or iPhone.
	· ezTalks needs high subscription cost. However, no charge is required for additional account.
· This web-based app is only used by Android or iPhone.


Based on the survey process it has been analysed that Skype is more useable and better in comparison to ezTalks. Skype helps in setting up conference for large numbers employees present in an organisation.

[bookmark: _Toc7470531]Advantages and disadvantages of the digital marketing strategy by considering the customer behaviour
	Digital marketing strategy
	Advantages
	Disadvantages

	Search engine marketing
	· Gain of consumer trust.
· The results obtained from the response of consumers are easy to track.
· Sustainable clicks through use of online platform.
	· Difficulty of providing competitive keywords on online websites.
· Results obtained are not guaranteed due to behavioural change in customers perceptions.
· There is a need of continuous change in algorithm in order to maintain the customers.

	Pay per click advertisement (PPC)
	· The marketing strategy provides quick and measurable results.
· PPC provides greater control over online marketing
	· PPC adds when the campaign ends, stops advertising when the consumers stop paying.
· PPC is not an effective way to get sales and depends on the amount invested in the campaign.

	Social media marketing
	· Increase in brand awareness.
· Cost-effective.
· Better customer satisfaction.
	· Needs qualified personnel.
· Exposure to competition from other similar product and service campaigns.
· Involves slow investment returns.


Table 1: Advantages and disadvantages
  (Source: Influenced by van der Vaart and Drossaert, 2017).


[bookmark: _Toc7470532]Social media marketing
Social media marketing process is benefited for an organisation and the process also sheer different potential customers that includes both new and existing. According to the conception evident in the words of Ashley and Tuten (2015), use of social media marketing process helps an organisation to attract customer and provide information based in the product that is produced by an organisation. Social media process helps in gathering data that helps ion having effective production process. However, it has been analysed that challenges that is faced by an organisation is regarding insights are often fractured, confusing and incomplete. On the other hand, communication process is also improved in the workplace with the use of social media process. Social media marketing process is quickly allows employees to share their ideas.
[bookmark: _Toc7470533]Key themes
[bookmark: _Toc7470534]Impact of digital marketing strategy in achieving customer satisfaction
Search engine marketing has helped in gaining the trust of consumers by offering quick and reliable solutions regarding health services. On the other hand, PPC provides a better way to deal with customer’s behaviour as it does not allow webmasters to select the content of their Webpages. Thus, by using specific key terms, it will meet customers’ needs and expectations.
Social media marketing is another key tool for reaching a maximum number of productive customers and providing them with the necessary needs. This strategy is evident to provide significant business profitability in health care industry. From a recent study, it was observed that most consumers are benefited by using social media for finding a better way to deal with their health issue (Siddiq et al. 2016).


[bookmark: _Toc7470535]Importance of social media marketing in professional development of healthcare workers
Social media provides a well trusted online network to millions of people or communities to connect with professional health care experts or physicians. According to a recent study, it was found that several organisations have launched a health-related application that allows people to seek advice from physicians. As such a lot of physicians perceiving social media have provided them with significant opportunities in health sectors (Hill et al. 2015).
[bookmark: _Toc7470536]3.0 Aims and objectives
The aim of this research work to investigate the contribution of digital skills and research methods applied in health and social care and to identify the influence of digital skills on different health care professionals in context to the establishment of care services.

[bookmark: _Toc7470537]Objectives

· To investigate the contribution of digital skills as well as research methods in health and social care.
· Identify the major challenges which arise in the development of care services in a positive manner.
· To understanding major challenges which restrict digital skills in order to development of care services.
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In this research work, secondary data analysis methods have been considered in connection establishment of research work. Apart from this, argumentative as well as descriptive methods were utilized in order to the successful accomplishment of the research method. Descriptive research approach provides good scope for understanding the influence of digital skills and research method in the health care sector in detail. Application of this method offered great opportunities for understanding the different factor which was effective in connection to digital marketing implication in health care sector in details. Understanding the various factor based on argumentative and descriptive research work can be effective for making a better contribution to care organisation of enhancing their performance level (Guesalaga, 2016). Therefore, in this research work different types of books, journals and articles used for gathering information for the development of research work in a scientific manner.
Based on these information resources data analysis considered for achieving desired results from research work. However, the study also based on secondary research with information collected from different resources based on digital skills and research methods has been considered in connection to meeting the demand of business. Stephen (2016) stated that, the increasing popularity of digital skills in the different sector can be effective in connection to meeting the demand of business in a progressive way. Performance of health care organisation requires improvement as per current demand of services user for the development of new opportunities in health care sector.
[bookmark: _Toc7470543]5.0 Results
For the purpose of the research, secondary data analysis has been performed. As such, the secondary data collection is done from 3 relevant articles, 5 journals and 2 books. Data collected from different sources has particularly focussed on the importance of social media marketing for the professional development of workers in health care industry. The internal data collection comprises of information gathered from the customer’s database and report of primary research conducted previously. From the review on literature, it is evident that digital marketing strategy has profound impact on the sustainability of business.

[bookmark: _Toc7470544]Recommendations
In order to minimise the barriers in search, PPC and social media marketing, the following recommendations can be provided:
· Introducing health care summit in the form of keynote speakers and workshops can help to mitigate the challenges faced by the health care enterprises (Adibi-Asl et al. 2017).
· Internet conferences hosted by healthcare professionals can help in designing effective health care plans, group practices and integrated networks to help to accomplish goals in marketing (Shamun et al. 2018).

[bookmark: _Toc7470545]6.0 Conclusion
Implementing digital technology can also help in meeting the expectation and needs of the customers. From the secondary data analysis, it can be inferred that digital marketing in combination with digital skills such as search engine, PPC and social media marketing can help in meeting the business goals and objectives.
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