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Introduction:

For my assignment, on the analytical approach it will be made to explore the marketing information system and how the hotel industry uses this for communicating information gathering and marketing.
I'm going to make a detailed analysis of Marketing essentials, Marketing Information System. I will start my assignment with a definition of what means this system, and how it works, and which are the components and main elements.
Marketing Information System:

A marketing information system, well known with the acronym MIS, is a tool designed to support managing decision making. 
It is a set of people techniques and technologies who cooperate for purpose of developing a business strategy using a wide range of data both internally and externally to the company itself, which are subsequently analyzed and distributed.
This system could be a valuable and useful tool in the hospitality industry in order to develop a social media strategy and building a brand, attract new customers and maintaining loyalty.
Understanding the importance of marketing in this industry can help you to get ahead and stand out in the competitive job market.
Developing a MIS is becoming extremely important as the strength of companies to better understand the specific needs of customers and to define and differentiate the value proposition.
It collects data, analyze, interpretate, storage, and disseminate information to the marketer on a regular basis from both the internal and external sources.

This diagram shows the following steps for setting up an MIS[image: ]:


Types:

 The main components for MIS are:

· Internal records
Helps when marketing managers are looking for the right information, these records helps
for achieving fast and component stock information.
· Marketing intelligence
That stock information can be found in trade magazines or commercial press
All information can be found from trade magazines or commercial press.
To understand the marketing environment and also how the stock market is changing its use
information from external sources.
· Marketing research
That technique provides information to the marketing managers and help to solve the problem. These are how this stage work.
First of all, all of the company data is collected then analyzed and then the final step is conclusion and recommendation are given. Provide information to the marketing managers.
And help to solve the problem. These are how this stage work.
First of all, all of the company data is collected then analyzed and then the final step is conclusion and recommendation are given.
· Marketing support system
 Computers  with that system help the managers with that they can fast and easy also continuing to analyze and to get the right decisions 
 Advantages and disadvantages.

Advantages 
•	One way to improve your business is to well manage and collect your data.
 In this way MIS it's best to organize, and collect data from the market.

•	MIS helps your business know where is in the market and where it's going, also to prevent a crisis. MIS gives you the opportunity to amylase a stock.

•	MIS provides you with all the information about your company 24 hours 7dasy all over the world 
MIS it's Updated and computerized.
Disadvantages
•	Maintenance work and setting up an MIS its really difficult.  
•	Security issues, because this system provides all information for particular 
Company a lot of hackers and thieves try to get access to all this confidential information










Strategies:

Management information system, or MIS, broadly refers to a computer-based system that provides managers with the tools to organize, evaluate, and efficiently manage departments within an organization. In order to provide past, present and prediction information, a management information system can include software that helps in decision making, data resources such as databases, the hardware resources of a system, decision support systems, people management and project management applications, and any computerized processes that enable the department to run efficiently. 
Traditionally, management information system comprised a set of manual processes that sent information from one individual to the next. Computerized systems shorten the lead time for this information transfer and allow hotels to send information in near real-time capacity to individuals.
For my assignment, I’ve chosen a family business company placed in Sorrento and the hotel is called Hotel Belair.
Reservation is the most important part of this hotel system as it serves the commercial goals of the hotel. There are two types of customers in a hotel; individual customers and group customers. 
The person responsible for all reservations is the reservation manager. So, the reservation manager should take decisions about the reservations which can be supported by the computerized system.
This system provides many tools that the manager could use in making his decision for allocating rooms and reserve for guests. This system can't operate alone in a hotel because it concentrates mainly on reservation processes. The system needs an accounting system and a management information system so it can serve all the needs of the hotel effectively.
The marketing department focuses its strategy on the MIS to collect user demographics such as age, gender, and location, length of internet use, the total amount of users and data usage.  
This level of analytics helps any company to deploy its marketing messages to the right people, at the right time.
The best way to make strong brand awareness is to create an online presence. It’s about putting the right content in the right place through hotel social media strategies and content marketing.
The idea is to think of Facebook/Instagram as a hub for social profiles and website content – a place on social media where everything comes together. The hotel should try to integrate as many as social profiles with Facebook/Instagram as possible.
Customer reviews are a crucial point for online marketing strategy because the hotel has to be able to manage them. That’s because the presence of bad reviews can also have a positive effect on your conversion rate. A blend of good reviews and bad reviews shows that you aren’t trying to hide anything, and makes the good reviews seem more sincere.
In order to get the most value of its marketing budget, the company has defined a successful hotel email marketing campaign. With this knowledge, you can create email marketing campaigns that deliver the best results for your business.
Firs the department has built a quality email list leads to higher email open rates, higher click-through rates, and higher conversion rates. Starting with the people that have already agreed to receive contact and moving on subscribers who are no longer opening emails in order to remind them why they subscribed in the first place. This campaign included an exciting offer like a large discount or even a free night’s stay. It has been a re-engagement campaign with the aim get unengaged subscribers to re-engage, leading to more opens and ultimately more conversions, or, to  drop some contacts from the list and focus on the people that will actually deliver results.
After understanding the subscribers in more detail and segmenting them accordingly the marketing team delivered more relevant branding campaigns for example about local events or points of interest.
The marketing department has used the Wifi connection system to offer promotions and local services and has even invited users to opt-in to marketing lists or connect through Social Media should they wish. This has allowed also to invite customers to 'Like' its Facebook Page or 'Follow' the hotel on Instagram in exchange for free Wi-Fi. 
In addition, another strength was to adopt Upselling and Cross-selling strategy to involve the customers and make the offer more attractive and specific for them.
Upselling is the practice of encouraging customers to purchase a comparable higher-end product than the one in question, while cross-selling invites customers to buy related or complementary items.
Conclusion:

This assignment helped me to understand how Marketing information system works and which are the main components of this system. It was helpful because I learned the functionality of the MIS in hotel industry to make better the overall efficiency. 
It is a powerful tool with the long term aim of increasing the value and profits of the business and using a manual toll like this can help to avoid erroneous management and it could be time consuming. 
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