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[bookmark: _Toc512454839]Introduction
In the modern generation, digital skills play an important role and will be of high value in the future generation. This skills is not only being used by the IT professional but also is used by every other individual to support their lives. The digital skills is entering into the area of work, entertainment, medicine, retail and communication and is making it necessary for theses sector to use digital skills. Research methods used for collecting data and information for making the business take the right decision for success. Research can be done by interview, market surveys, public interaction and many other research methods.


[bookmark: _Toc512454840]Section 1
Discuss the general digital skills necessary to successfully utilize two social media channels and based upon own digital skills sets; select one channel in which to create a professional online presence.
Social media is based upon computer technology that helps in facilitating in sharing information and ideas for building a virtual community. In this report I am going to choose two social media channel based upon digital skill sets and one channel to create a professional online presence. The two selected social media channels are Facebook and LinkedIn (Perrin, 2015).
Facebook – We all know nearly about 2.5 million users are there in Facebook. I need digital skills to brows trough internet and know more about Facebook. Know the utilization of Facebook in workplace. It is the largest social media platform. The most popular age group is 23 – 25. Facebook has few unique features for workplace. Therefore, I can use those unique features in my workplace. I can use face for digital advertising. Also I can use this platform for communicating information amongst the employees. Also promote events and business conference related to the workplace. I can use it for e-commerce integrations. This platform will make the job easy for the customers to purchase services or products easily by clicking one option. I can keep the customer updated about shipping in Facebook messenger and the customers can also provide feedback directly in the social media page (Ainin et al., 2015).
LinkedIn - Being a working professional LinkedIn is the best platform for me. I can use this platform to create a profile for my company, putting up details related to my company and keep posting ads related to any job opening in my company. Here I can be a recruiter and view profiles of candidate suitable for the job opening I have in my company. It is the best social media channel for business to business and also reaching out to the professionals. By using this platform I can open up opportunities for the younger generation to work with our company. The best part about LinkedIn is about that all the audiences are business minded. The B2B brands can reach out to our company individually. LinkedIn will make my company look more professional. In today’s generation majority of the people get information about the company by social media. It is the best way to grow the business and tell my workplace employees to keep updated about the company in LinkedIn (Florenthal, 2015). 
[bookmark: _Toc512454841]Section 2
Using what you know from theory, evaluate your two chosen social media channel for their use in marketing, information gathering and communication.
Facebook
[bookmark: _GoBack]Marketing – In this new generation, a new trend has come up for marketing, which is known as digital marketing. There are various social media platforms, which are used for marketing. The most popular platform is Facebook. It has around 2.5 million users, which is increasing in number day by day. Any company can us this platform for advertising and promotion of the company. It is free of cost therefore, the companies does not have to pay any money for advertising their product or services to any other company. Now a day’s people are more associated with the Facebook and other social media platforms. Therefore, the companies have the best opportunities to utilize the platform for marking. Social media marking is cost effective and every other individual can see it. Marketing in social media can be done by posting ads, which pop up on the side of the webpage, uploading videos and posting ads in the company’s webpage that can be viewed by anyone who opens the page (Ahmed, 2016).
Information gathering – Information can be gathered in Facebook by looking into the profile of the company. The information which are available in Facebook will be related to when the profile was opened, who created the profile, how many members are there in the companies page, what are the relevant information given in the page like name of the company, location of the company, type of product or services they are providing, companies original website and other related information. The advantage of this is that anyone can see it and can get the information. The disadvantage is that the information that is given may be correct or may not be correct. Anyone can make the same kind of page on Facebook about any company or about any individual. There is a lack of security. There are preventive measures that can be taken. After gathering the information check with the company weather the information that is given is correct if not then it should be immediately informed to the company and to the social media site so that they can take preventive measures for shutting down the particular site (Schwager et al., 2017).
Communication – Communication in Facebook can be done directly if the person in online. Messages can be sent directly to the company or individual, or by voice or video calling. The company can post messages in their profile page regarding their any offers, promotion and any new lunch. Accordingly, the viewers can directly ask questions to the company and the company can respond to is easily. Facebook is platform, which has made communication easy between the customers and the company. There are no language barriers or any hesitation in asking any kind of question to the company and the company does not hesitate to answer it. Communication in Facebook can take place from any part of the world and at any time and the most important thing is that it is free of cost (Ehrenreich et al., 2016).
LinkedIn
Marketing – LinkedIn is a business platform, here B2 B communication takes place. Big or small organization uses this platform for making the people aware about the organization. Here, the different company makes a profile where all the information related to company is uploaded and the professionals on that particular organization keeps on updating about their company. In LinkedIn, the company post ads related to their job vacancy, events happing in their organization, promoting their product or services etc. The marketing is done by posting ads their webpage and candidates or working professionals replying to those ads (Richard, 2015). 
Information gather – In LinkedIn the information, which is uploaded is done by the professional of the organization. LinkedIn does not provide any extra information or any irrelative information. The company describes about itself, they type of industry it belongs to, location where they are situated and their job vacancy information. Candidates make their profile providing information about themselves, education qualification, working experience, personal information like name, number, location, age and the candidate’s picture. The organization can view their profile and see if the candidate is suitable for the job profile or not (Brush et al., 2016). 
Communication – After the job is posted by the organization, different candidates apply for the job in the given add. According to the given add and job requirement the company views the candidates profile and checks if the candidate is meeting their criteria of requirement. Then the company itself contacts with the candidate and informs him or her for coming down for interview and then be selected for working with the organization. Here, the company contacts with the working professionals or the students regarding their job opening, which would fulfill the demand of the organization (Barman and Fox, 2017).


[bookmark: _Toc512454842]Conclusion
Digital skills are required for knowing information, which is available on the internet or social media sites. To know the information an individual should know how to access computer, laptops or mobile phones. Digital skill is also required for growing the business through social media platforms. Now a day’s people get all the information through social media, it has become the fastest mode of communication and providing information to the public. Social media like Facebook is the highest used social media sites. Initially it was used for communicating with people for long distance by sending messages. Now people and companies us it for advertising and promotion for spreading the business worldwide.
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