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Sustainable tourism can be referred to as a concept where the different aspects like future economic, social and environmental factors on the overall tourism industry (Streimikiene et al., 2021). The concept of the United Nations World Tourism Organisation (UNTWO) can be aligned while portraying the concept of 12 individual goals or motives. Some of those goals can be mentioned as Economic Viability, Local prosperity, Social Equality and other aspects. The chosen hotel organisation is Marriot which is considered to be the brand leader while engaging 31 brands, 138 countries or territories and also more than 8500 employees considering a worldwide basis. It was profound by J Willard and Alice Marriott which was encouraged and guided by the respective families starting from the year 1927 (Marriott, 2023). Moreover, this essay has the purpose in the form of discussing the overall CSR aspects while discovering its types and other aspects. Extensively, the CSR policies of Marriott will be discussed with proper people justification and explanation.
     As per Zaman et al. (2022), the concept of CSR can be shown in multiple ways such as providing money to the respective charities, volunteering more employees, and frequently usage of good production methods best suitable for the environment. However, the prime purpose of adopting a different range of CSR policies can be described as enhancing the brand image or the brand awareness of the company, earning a good amount of customer loyalty rate and generating more sales or revenues. On the contrary, as per Okafor et al. (2021), it can be also stated that CSR also helps to boost the overall public image of the company while maintaining the reputation of the respective employees or the workers. While mentioning the types of CSR, can be segmented into four different aspects: Ethical responsibility, Ethical Responsibility, Economic Responsibility and Environmental responsibility. Each of the types has its significance based on the type of organisation and overall performance activities done by the company or the organisation.
Environmental responsibility can be considered as one of the major pillars of social, environmental and corporate governance aspects while motivating employees to work more efficiently and transparently while providing the respective and suitable surroundings or the environment. As per Li et al. (2020), it also tries to limit the harmful impact on the environment of the surroundings. Environmental responsibility involves aspects such as the conservation of natural resources, reducing carbon footprints or carbon emissions, reducing different types of waste and enabling more amount of renewable energy or relevant resources. On the contrary, as per Su et al. (2020), as the respective stakeholders and the customers are more expected to adopt sustainable business practices, so, it becomes necessary to determine the implementation of environmental responsibility and allow the employees to contribute to it. Economic responsibility can be referred to as the obligations of the respective company or the organisation to perform different kinds of operations while adopting a financially sustainable manner and contributing to the economic well-being as well as the company or organisation's well-being. 
The concept of philanthropic responsibility is turned around with the concept that companies or the respective organisations are more obliged to the environment in terms of providing volunteer work, charitable donations and community involvement. As per Hwang et al. (2020), it has been also found that the concept of philanthropic responsibility is supportive towards the inclusion of health, education and respective social welfare. Just like economic responsibility, philanthropic responsibility is also having different aspects in terms of relevant examples. The concept of philanthropic responsibility is based on the employee volunteer programs or events which are conducted every month or every week. Moreover, it can be also stated that the aspect of philanthropic responsibility supports different types of community initiatives and relevant events. As per Janowski (2020), it has been also profound that it creates an individual foundation or corporate trust which is very much necessary and essential for each of the corporate businesses or the respective organisations. As per Saha et al. (2020), ethical responsibility supports the idea of working with integrity, value and transparency. It involves several laws or regulations to ensure the respective business practices are aligned with ethical standards and obligations. Some of the examples of ethical responsibility will be to treat the employees or the workers while providing a safe and secure working environment. It also assures that the respective partners and the suppliers are more adhered to meet the ethical standards.
The governments of different countries manage the overall business to comply with the respective laws and regulations for protecting consumers from unfair practices. As per the opinion of Antonova et al. (2021), the Food and Drug Administration agency has been enforced to protect the health of the public while assuring biological products and different types of medical services and medical devices. It protects the liability of guest and manages their overall requirements. From research, it has been observed that the overall market size of the worldwide hospitality industry has been measured as 0.75tr GBP while the number of hotels has been counted as 1842 (Statista, 2023). On the contrary, as per Köseoglu et al. (2020), such a huge number of hotel companies have created competitiveness in the overall market while companies are obliged to adopt several CSR policies.
The respective CSR policy Marriott has the respective authority to conduct CSR groups and sub-groups and at the same time, the respective group also has the authority to remove or appoint one or more members of the respective CSR committee. Moreover, it can be stated that the overall policy of Marriott’s CSR activities is based on five different objects such as poverty alleviation, development of respective community workforce, maintaining cleanliness and overall sustainability on the environment, well-being of the children and maintaining the overall diversity and inclusion throughout the worldwide basis (Korstanje et al., 2020). It can be stated that there are some basic CSR practices of the hospitality industry which can be explained as reducing ethical issues, view on environmental aspects, view of social aspects and many more of that. In terms of ethical concerns, the respective hotelier should ensure that it must abide by moral and ethical standards (Wickham et al., 2021). Hence, various stakeholders like management, employees, shareholders, and the respective consumers should be present with the required strategies and relevant practices. Regarding of environmental aspect, the respective hotel organisation should reduce its negative impact on the respective environment or the surroundings.
One of the mainframe policies of Marriot is reducing its carbon footprint. As per the sources, it has been generated that the multinational organisation has been successful in reducing the water intensity by 15%, reducing waste by 45% and food waste has also been reduced simultaneously. In terms of social impact, it can be stated that the company should produce positive social values while maintaining the equality and diversity aspect. For example, it has also been observed that the company has encouraged the woman empowerment aspect that is also included in the overall CSR policies. 8 women out of a total of 13 members have been provided with board of director posts which has significantly worked as an employee motivation factor. Additionally, the hotel organisations or the company should also be focused on the economic aspect while investing in modern technologies to reduce the organisational operational cost and also maintain a higher amount of cost. The implementation of modern technology has enabled more accuracy and innovation to the respective job overview while the respective cost management can be significantly managed and maintained. In terms of Marriott, one of the most effective and efficient technologies that has been implemented by the respective hotel chain is “Mobile check-in and keyless entry in the hotel rooms”. This technology has enabled the respective customers to check in and access the room accommodation services with key cards or physical keys (Marriott, 2022).
Each of the benefits has its significance based on the type of operations and the overall performance management of the company; As per Li et al. (2022), more CSR policy adoption provides better employee branding and brand awareness process while creating more employees or approaching different types of clients. As CSR policies are more bound to environmental factors, it is committing more to sustainability measurements or sustainability commitments. Having more sustainability measurements ensures that customers are more faded with a positive image and the respective awareness. So, it can be considered one of the benefits for the overall organisation or the company. On the contrary, as per Ren et al. (2023), another benefit of CSR policies can be explained as more commitment to the local and global communities. It can be stated that the overall CSR adoption and implementation enable to approach of some of the low-level companies or the higher-level organisations. There can be different sustainability issues in many regions based on overall waste management, environmental pollution and many more. So, the respective companies can individually contribute to the fulfilment of those issues and provide future recommendations based on long-term growth and long-term improvement.
As per Cooper (2021), another benefit of having multiple CSR approaches can be mentioned as having more opportunities to invest in the well-being of other companies and also in the respective environment. While adopting more CSR policies and CSR activities, the overall brand awareness or the brand profile increases and as a result, more employees are attracted towards the respective company profile (Haski-Leventhal, 2018). As a result, the revenue margin and profit increase which allows the company to invest more money in the respective future investments. Now, coming to the company profile of Marriot, it can be stated that just like other companies such as ASDA and Tesco, Marriott has also refurnished the concept of a CSR chapter or CSR activities based on the existing surroundings and the changing consumer behaviour or consumer pattern. As per Inkson and Minnaert (2018), the CSR policies under this hotel organisation recognise the overall pattern of consumer preferences while adding factors like profitability and respective business interests closely to the strengths of other companies or organisations competing in the same organisational environment or the industry.
The CSR policies of overall hotel management have covered different countries including Asian as well as European countries. That CSR policy has been driven while accumulating multiple roles and responsibilities from the company. Those responsibilities can be divided covering both “Responsibility to the CSR committee” and “responsibility to the boards of management”. Under the segment of commitment to the committees, it can be stated that the company has adopted various CSR policies under the guidance of Scheduled VII and also the other relevant acts or rules. It has been also stated in the respective candidature that formulation and recommendations to the boards for other relatable programs or events are to be undertaken by the respective company in the form of Marriott (Marriott, 2020). Various transparent mechanisms and the implementation process of several CSR projects are to be executed at the same time while preventing any type of delays or the latest. Now coming to the concept of “Commitments to the boards”, it can be stated that the company will approve various. 
[bookmark: _heading=h.35nkun2]The concept of CSR and circular economy can be interlinked with each other where CSR refers to how a particular business responds to the respective community whereas circular economy portrays the reduction of waste materials, re-usage of energy sources and regeneration of the natural systems. While having intense CSR values and ethics, the sustainability factor is more evaluated where the natural resources and renewable energy sources are already included. In terms of Marriott, a total of 96% of Juma Reserve remains bounded by the rainforest which is one of the trending aspects in overall Marriott worldwide (Marriott, 2015). Moreover, the concept of the triple bottom line can be aligned here which has been constituted while using three different concepts such as people, planet and profit (Birke and Müller, 2021). People refer to individuals who will be impacted both positively and negatively due to the sustainability programs or events. Planet defines various environmental impacts. Whereas profit can be referred to as the financial performance of the respective organisation. In terms of Marriott International the worldwide hotel giant has covered a total of 15.75bn GBP as revenue by the end of 2022 (Statista, 2023). It shows the overall contribution of the company based on various CSR aspects and environmental policies.
In this concluding section, it can be stated that CSR or Corporate Social Responsibility can be considered as one of the major factors for enhancing the overall brand profile or brand awareness of a specific company or group of companies. First, the concept of CSR has been discussed while pulling out different functions under CSR activities. Afterwards, the various types and aspects of CSR have been discussed to quantify the impact of each type and enclose those into the sustainability commitment. While conducting the analysis portion, it was finalised that CSR can be segmented into four different sections such as philanthropic responsibility, ethical responsibility, social responsibility, and others. The examples of ASDA and Tesco have been incorporated. Moreover, the benefits of CSR policies have been discussed. Lastly, the impact of CSR policies has been discussed to assess both positive as well as negative impacts.
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