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Task 1: Manifesto Writing

1. Everyone should be able to express themselves in their own ways.

2. Lasting quality creates years of enjoyment. 

3. Listen, speak and create.

4. Old can be new.

5. Mistakes are part of the progress.

6. Do not contribute to the destruction of the planet.

7. Think of yourself as your own industry instead of an individual.

8. Designs should have an emotional value over function – make people smile.

3 areas of exploration:

Mistakes are part of the progress

It is a common conception that we should learn from our mistakes. We are likely to feel defeated and sad when mistakes occur but as discussed in the book “Fail better: Design Smart Mistakes and Succeed Sooner”, we should perceive failure in a positive form through development and enabling new methods. Although this is the purpose of the book, it is also suggested that “Not all failures are useful” (2014, P.12). We must choose which mistakes are worth reflecting and progressing. 
James Hunt points out in his article, Design Mistakes, Part 2 (2013); “Good design requires good dialogue”. The book is based on design in healthcare and therefore disproves of any mistakes, as there can be no accidents or failure in medical care or procedures. Through communication there should be less chance of potential dangers or safety issues.
By exploring the different sides, I conclude that mistakes are normal, but failures should be taken seriously under certain circumstances.  




Designs should have an emotional value over function

As humans, we have interactions with numerous things every day. Our emotions can vary but each emotion is valid. As a designer, it’s important to consider user experiences’, thus allowing emotions to engage feelings and create memories. “Emotions are always responses to stimuli (i.e., something happens) that have some personal relevance. This personal relevance is determined in an appraisal or sense evaluation of the extent to which the stimulus has an impact on one's well-being (Arnold, 1960).” (Pieter,2012). (I’m unsure how to reference a reference). The emotional response to designs does not have to be positive as others may perceive things differently to you.  

Do not contribute to the destruction of the planet

As a progressing population, we are always creating and inventing new products. 

(Haven’t finished)
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Task 2: Observational Writing

Technology is an ever-growing concept in our society, which will inevitability lead to the growth of reliance to social media. This reliance is based on dependencies and engagement. “The more strongly a medium satisfies gratifications sought, the more heavily it is relied on, and the more it is relied on the more it is used to gratify needs.” (Kaye, 2016). 
Becoming more reliant means there is more of a weakness for false narratives. We then must question our abilities to assess a product and its image. 

As humans, we are taught how to read signs a certain way; Red means “Danger” or “Stop”. 
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https://goodvertising.site/loreals-new-campaign-has-a-message-for-men-hire-more-women/
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