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“Corporate Social Responsibility is a process with the aim to embrace responsibility for the company’s actions and encourage a positive impact through its activities on the environment, consumers, employees, communities, stakeholders and all other members of the public sphere who may also be considered stakeholders” defined by Tai and Chuang (2014) shows how businesses have a duty to take action for not only issues they cause but to also make a positive impact that their customers will benefit from. Burke and Logsdon (1996) support this as they state that corporate social responsibility has been encouraged due to rising competitive conditions. Ford and Håkansson (2013) state that although competition is a constant worry for businesses it has many benefits. This includes an increase in economic efficiency as well as businesses prioritising corporate social responsibility and customer regard because customer perceptions of the business increase sales.  This essay will critically examine Corporate Social Responsibility policies that Amazon currently have in place and evaluate if the policies are being followed.
Kotha (1998) states that Amazon is a company that sells a variety of products on the internet. She explains that the aim of the company is convenience for the customer when purchasing and accessing products. Butler (2019) explains that customer investment as well as innovation are both contributing factors of Amazon being such a success within the UK. She also states that 90% of shoppers within the UK use Amazon which highlights how successful the business has become. This shows that 
Corporate social responsibility is vital especially for successful companies as they have more of an impact. Calabrese et al (2013) state that Corporate Social Responsibility is very effective as it allows an organisation to reflect and evaluate criticism in order to include a resolution in a future sustainability report. Matthews (2014) argues that the use of Amazon has increased due to the convenience however the deliveries are using twice the packaging. Nauman (2019) agrees with this statement as it is believed by the Carbon Disclosure Project that Amazon are not releasing full information on their carbon footprint. He also states that they have been requesting information off Amazon since 2004. However he states that Amazon argues that they have provided sufficient information on climate issues and states that they strive to become the most sustainable retailer in the world.
Amazon (2019) explain that they are prioritising reducing their carbon footprint by making big changes to save the planet. They explain that as they have signed the Climate Pledge they are required to release information on greenhouse gas emissions regularly , use business changes and innovation to encourage decarbonisation, to prioritise achieving a net zero annual carbon emissions by the year 2040. They have explained that there has been great consideration of many approaches to achieve this statement however they have explained that they are going to prioritise the use of electric vehicles, invest money into reforestation, Shipment zero as well as the use of renewable energy. Pandey (2020) agrees that prioritizing these approaches will definitely improve their carbon footprint. It is also stated that Jeff Bezos the CEO of Amazon has launched the Bezos Earth Fund that will focus on methods on improving climate change. He has donated $10 Billion to start the fund and states that eventually grants will be available. 

In order to achieve use of electric vehicles Rudgard (2019) explains that Amazon has invested in 100,000 new electric vehicles. She states that they have invested £561 million into making this happen and has also stated that this is the largest order of electric vehicles ever. Coyle (2020) agrees with this statement and also explains that after evaluation it was determined that creating their own vehicles would be more cost effective and more efficient to the environment as well as the fact that it would be more suitable for the demand of delivery the business faces. She states that this is a positive step forward from a corporate responsibility perspective as it has encouraged other businesses to consider doing the same. The goal is to get all 100,000 vehicles on the road by 2030 which will save millions of metric tons of carbon annually from Amazon alone. Kellison (2019) agrees that the use of electric vehicles will have a great impact on the environment however argues that it would only impact if the quantity of vehicles used is substantial. He states that the 100,000 cars alone is not going to have great significance however it is the innovation and encouragement for other countries to follow that is beneficial. He also states that the vehicles are in the process of being built and are set to be released in 2021.
Amazon (2020) states that it prioritises the climate pledge and has included it in many areas of expansion. An example of this is that the business currently has plans to build a new headquarters known asd HQ2. In order for this building to run on renewable energy Amazon has invested in a Solar Farm which will also power different operations Amazon currently have in place. Frangoul (2019) agrees that Amazon has put in effort to commit to the climate pledge. He states that they also have plans to invest into a wind farm in Scotland so that it will benefit the businesses in the UK. Hern (2019) argues as he states that currently Amazon are using 12% renewable energy within their data centres therefore they should be prioritising renewable energy in the centres they are already  using. He also states that Amazon first announced this goal in 2014 and has stated that there has been a slow process towards achieving this goal in comparison to Apple who have stated that all of their data centres use renewable energy. However he also states that Amazon has invested in 53 renewable energy projects and has achieved 50% renewable energy but strive to reach 100% by many more initiative plans. 
Clark (2019) explains that another initiative Amazon is using is called Shipment Zero. He explains that this initiative aims for the process  of shipments to customers to have net zero carbon by 2030. This goes for the deliveries, packaging ] as well as the process of selecting items. Brignall (2019) argues that Amazon had released non recyclable packaging shortly after they announced this initiative. He states that they were heavily criticised. He states that customers who rely on Amazon have complained to the company and believe that the company is not evolving in the fight against single use plastic. Petter (2019) agrees with this as he states that Amazon encourages people to pay for Amazon Prime which gives customers access to next day delivery however supply the product in non recyclable material. This shows that Amazon is prioritising larger issues. Young (2019) states that Amazon attempted to justify their choice with the aim that they wanted to reduce the figure of waste produced by packaging. She states that this could be true however the choice has more of a positive impact on the company rather than the environment as this packaging allows more deliveries to fit on the trucks and planes. It is clear to see that this is a current issue resulting from using Amazon however corporate social responsibility is a benefit as it will make Amazon responsible for their contribution of single use plastic. 
Colgan and McKearney (2011) state that corporate social responsibility not only has a positive impact for the environment but it also encourages companies to provide a safe and comfortable environment for their employees. An example of this is the diversity and inclusion in the workplace. They state that this is a benefit as it encourages companies to have a more diverse environment as well as to prevent discrimination. Motel (2016) agrees as she states that corporate social responsibility ensures that all employees are being treated equally. She also states that corporate social responsibility is vital as it will hold companies responsible if they do not encourage diversity and inclusion as well as holding them accountable for any discrimination that does occur. Tritt and Teschner (2019) state that it is clear that Amazon has a  clear understanding of the importance of diversity within the workplace and they state that Amazon always comply with local law. They state that it is important that the company states they value it holds as it encourages people with the same values to work for the company. This is beneficial as it can prevent any discrimination within the workplace. 
Amazon (n.d) state that it encourages diversity however are also prepared to accommodate having a diverse workplace. They state that they have 12 different Affinity Groups within the company that support a variety of people. Some include Black Employees Network (BEN), Asians@Amazon, Glamazon, Families@Amazon as well as many more. They also state that 41.7% of their employees are women, 15.1% ar Asian, 17% are Hispanic, 24.5% are Black and 38.9% are White. These figures show that Amazon has a variety of people working for them as well as providing appropriate support groups if they feel they need them. Corporate Social Responsibility has a vital impact on diversity in the workplace as it ensures that companies are all complying with anti-discrimination laws therefore meaning that everyone is entitled to equal opportunities within the workplace.
Within the Sustainability report Amazon (2019) state that they prioritise the safety of the workplace environment for the employees. Amazon (n.d) explains that the safety of their employees at work is the highest priority. The company is committed to ensuring that employees are happy and comfortable within the workplace environment as well as ensuring that there are no injuries at work.  They state that one way to ensure this is by listening to employee concerns and making sure that these concerns are addressed immediately. Another way in which they aim to prevent any serious injury is by providing high safety training as well as having regular meetings with multiple channels. Lastly they state that they track workplace injuries as a measure of prevention. Corporate social responsibility is vital as it encourages companies to put measures in place to prevent injury. This is because it holds them accountable for the environment that their employees work in as well as evaluating the safety training given and raises questioning when a preventable injury occurs. Davies (2020) argues that Amazon warehouses in the UK have had 600 workplace injuries or near workplace injuries in the last 3 years. He states that Amazon is committed to preventing injuries however states that the environment is far from comfortable and safe and more so embarrassing. He also states that the prevention methods Amazon have in place are far from effective as workplace injuries have increased every year in the last 3 years. Chapan (2018) believes that Amazon are not being held as responsible as they should due to the fact that employees are fearing for their jobs therefore making many incidents being unreported. This indicates that corporate social responsibility only has so much power when holding a business accountable and that there are many other factors to consider. 
Amazon Smile (2014) states that it also aims to help lots of different charities in the UK as a way to contribute to local communities. They do this as corporate social responsibility encourages businesses to make decisions in the best interests of the stakeholders. They explain that AmazonSmile is a website created by Amazon that donates 0.05% of any customer purchases. Blum (2019) explains that this initiative has already raised over $150 million to worldwide charities with £1.9 million being donated to charities in the UK. She said that this initiative is beneficial as it allows any charity in the UK to sign up and it also allows the customer to choose the charity they want to donate too.  This therefore shows a benefit of corporate social responsibility as Amazon has chosen to introduce this initiative in order to make a positive impact communities.
It is clear how Corporate Social Responsibility has a positive impact on the UK as it makes companies such as Amazon responsible for the actions they take. It encourages them to make positive choices that will benefit the environment, communities and employees as well as preventing them from making negative contributions. This essay has confirmed that Amazon greatly prioritise the goal of 
achieving net zero carbon as well as becoming a company that uses 100% renewable energy. Although this has not quite been achieved yet the company has some good initiatives in order to work towards this goal. It has also been identified that Corporate Social Responsibility has a vital impact on diversity and antidiscrimination within the company. This has ensured that Amazon is providing an environment that is encouraging diversity. However the use of Corporate Social Responsibility to hold Amazon accountable for injury within the workplace needs vital immediate improvement as it has had no effect in preventing injury as figures have risen in the last 3 years within the UK. This also indicates that Amazon is prioritising global issues rather than minor and national ones as they are more likely to be held accountable when it affects a lot more people.
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