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Gemma Davies is an independent student consultant undertaking research for the World Health Organisation and the World Travel Organisation, in order to understand the concerns of potential tourists or tourists who do not plan to travel to Asia. It is also to understand the concerns which have arose from the Covid-19 pandemic and whether view have changed and investigate how this can be banned.























[bookmark: _Toc41922235]Executive Summary 

Dog and cat consumption in Asia has been a massive problem for many years, with small businesses and celebrities trying to do everything they can to ensure that it get bans. The media has recently been flooded with the issues in China since the Covid-19 pandemic started. This report is based on trying to get tourism organisations to help promote the ban of these practices and to give out the correct educational information to tourists who are travelling to these destinations.
The research which was put in place to complete the findings was both primary and secondary research to collect bother qualitative and quantitative date. Both were achieved with the final outcome being if the consultant had more time and did not need to change ideas then interviews would have been mad to the correct organisations, which would of resulted in more in-depth research and questions in the questionnaire would have been more specific. 
The findings of the research read that most participants thought that the practices in Asia should be banned and they feel that their actions are disgusting to treat the animals the UK consider as pets in such a bad way. It became clear that some of the participants only knew about that festival and practices after the Covid-19 pandemic which showed that it was not publicised enough in the UK. The majority of them agreed that travel organisations should take responsibility in giving out information to tourists who are travelling to these destinations to ensure they are aware of the things they could potentially witness.
Overall, the results that were gathered were vital to show that there needs to be a change in the world to ban these horrific practices. All the results that were collected were used to show how people truly thought and how people thought tourism organisations needed to educate tourists and get on board with trying to promote the banning of the events and practices.
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Humane Society International stated in 2019, ‘Local officials originally endorsed the event, expecting it to attract tourists.’ But unfortunately for officials this did not work in their favour ‘the festival has been a PR disaster for Yulin, earning domestic and international condemnation.’ (Humane Society International, 2019). 
This report is based on whether tourism organisations should take responsibility in trying to ban these events and giving information to potential tourists and current tourists who are planning to travel to places such as Yulin. The report also investigates different opinions of these festivals and practices that go on. Tourists today are becoming more aware of practices that go on in Asia when it comes to the welfare of cats and dogs. 

1.1 [bookmark: _Toc41922237]Organisations 

The organisations chosen by the consultant were World Health Organisation (WHO) and the World Tourism Organisation. These were picked specifically as these organisations oversee the welfare of both people and animals in these specific destinations. 
The World Health Organisation’s goal is ‘to ensure that a billion more people have universal health coverage, to protect a billion more people from health emergencies, and provide a further billion people with better health and well- being.’ (WHO, 2020). With the world pandemic, Covid-19 it is the WHO job to guide the world to protect everyone and stop the disease from spreading. They gather the latest international multilingual scientific findings and knowledge on Covid-19 (WHO, 2020). With their goal to protect billions of people’s health they can also look at the bigger picture when it comes to eating dog and cat meat in places such as Yulin.
The World Tourism Organisation (UNWTO) is the United Nations agency responsible for the promotion of responsible, sustainable and universally acceptable tourism (UNWTO, 2020). Including the UNWTO into campaigning the ban of the consumptions of dog and cat meat is an extremely important decision made by the consultant. The UNWTO is advancing in knowledge and tourism policies which therefore results that the UNWTO would be able to promote the practices and let the whole world know who is going on and try and put a stop to it. 

1.2 [bookmark: _Toc41922238]Aims and objectives
The aim of this project is to produce and plan a proposal for both the World Health Organisation and the World Tourism Organisation to ban the consumption of dog and cat meat in China and ban the festivals which are dedicated to these practices. This was the first aim created but further on into the investigation it became clear that tourism organisations need to play a part into making the aim possible. With the help of tourism organisations, they will be able to make tourists aware of the practices which go on. 
Objectives:
· To research people’s opinions on what they think of the practices in Asia and whether they think it should be banned
· Research what organisation are doing to ban the consumption of dog and cat meat
· Advise the World Health Organisation on how to get the public aware and on board to ban the practices
· Research whether countries around the world have implemented any plans to get a ban in place 
· Research if there are any petitions already in place and if so, what are their final outcomes

These objectives were set in place to try and cover all aspects of what people think of these practices and from the objectives and what could be expanded during research.
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[bookmark: _Toc41922239]2.0 Research Methodology 

Methodology in a very important when carrying out any project, methodology is known as ‘philosophical framework within which the research is conducted or the foundation upon which the research is based’ (Brown, 2006). It is set in place to justify the consultant’s choice including the different advantaged and disadvantages of each approach (Research Methodology.net, 2020).
The research carried out included both qualitative and quantitative research. Stated by Barney G. 2008, ‘Qualitative research provides as part of meaning the “voice” of the participants’. Therefore, qualitative data is based on people’s opinions and answering questions by speaking their minds (SimplyPsychology, 2020). Quantitative research gathers data in a numerical form which can be put into categories or measured in units, this data is used to produce tables and graphs (SimplyPsychology, 2020).

[bookmark: _Toc41922240]2.1 Primary Research 

Primary research is defined as a methodology which is used by researchers to collect data directly, rather than depending on data previously collected (QuestionPro, 2020). Primary research needed to be included by introducing a questionnaire. It was originally planned that the consultant would have conducted interviews until the Covid-19 pandemic made is impossible for interviews to go ahead. It was also decided that the original plan needed to be changed as the consultant was not able to communicate with their previous organisation, who sadly was not responsive, and which then concluded plans to change as short notice. Due to the pandemic it was decided that instead of interviews, questionnaires would be created to go out onto social media. SurveyMonkey stated that social media platforms enable you to create and engage communities online. Growing by attraction, these communities connect ever greater numbers. Social media was also decided to be the main platform for the questionnaire as due to the timeframe it was the easier option to get fast and quick responses. With the use of a questionnaire it shows a range of different segments which were included (see appendix 1). The questions were designed to collect both qualitative and quantitative data to give a balance in what questions were asked. It was important to ensure that the questions which were chosen were not biased in any way shape or form due to it being a sensitive subject, that was extremely difficult for the consultant as they had to bare in mind that these practices which are being performed in Asia are a way of living and also deemed a delicacy. Being biased with the questions would have helped the public breech their opinions more and it could show they have more of a say. Quantitative questions also needed to be included in the questionnaire to ensure that it shows the different demographics included in the questions, it would also give a range of analysis about whether more male or females decided to fill out the questionnaire.

[bookmark: _Toc41922241]2.2 Secondary Research

 
‘Secondary Research or desk research is a research method which involves using existing data, it includes research material published in research reports and similar documents’ (QuestionPro, 2020). Secondary research is vital to back up the results collected from the questionnaires. It is extremely important to use this method with academic resources to back everything up as it shows that the information given has been approve and genuine. Government strategies and laws needed to be looked at due to new laws coming into place because of the Covid-19 pandemic also side how the government are going to make the law known to everyone in the country. The consultant has had to look into the economic side of things as their practices is a way of locals to make money and whether the locals can be supported into getting different jobs with a new law coming into place. The marketing of the event is important research which has needed to be investigated. Marketing is ways in which the event is advertised and who it is advertised too. It was important to remember that this is something that is important to the culture out in Asia including China. All aspects of secondary research have been made and carefully analysed to ensure that the questions were correctly worded in the questionnaire which also results in way in which evidence can be backed up.  
Overall, the research methods which were picked have played a massive part in the research that has been made. Ensuring that areas have been looked at from a non-biased opinion. Due to the primary research questionnaire being placed on social media it was decided to stop the questionnaires at 120 responses as there was not enough time to repost it on social media as the findings needed to be calculated. This was a disadvantage which unfortunately the consultant could not have changed. With last minute changes to the whole project it was the best decision to make. Being let down with the first organisation the consultant was helping did not help either it set things back massively as all contact was stopped before the Covid-19 pandemic started to affect everything else planned. Once the first plans were ruined it was clear that things needed to change, with more time and preparation then more primary research would have been set up for the new project.
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There was a total of 17 questions asking in the questionnaire, all questions were asked appropriately and had to be answered. One of the questions that was included in the questionnaire was ‘How do you feel about these animals being tortured and used for meat in Asia?’ out of the 120 responses the majority of people said it was disgusted and they didn’t know how people could kill dogs and cats as we see these animals as pets. Several people said that they do not agree with torturing the animals but they do not disagree with the practice if they are born and bred to be used for food. A lot of people stated that there is plenty of other different meat they can eat so why do they need to kill dogs and cats for their meat. In 2015 the BBC stated that you can legally eat dog meat in the UK, and it is claimed to be a good source of protein. A big statement like this is extremely hard to believe but unfortunately it is something no one would think of in the UK as it is not practised. The BBC also stated that China do not have dogs as pets but instead they use them as work, whether in the UK the public has a more emotional connection. AnimalAsia 2018 said that the festival in Yulin which is dedicated to killing dogs for their meat was a way to boost the economy around an activity which was already taking place. 
[bookmark: _Toc41922243]3.1 do you feel these practices should be banned?
Another question which was asked was ‘Do you feel that these practices should be banned?’ 77.5% of people who answered the questionnaire said they strongly agree while 15.8% of people agreed with these practices being banned, which is a total of 93.3% of people agreed to it being banned. The reasons are clear that they want this banned because they do not agree with the kill and torturing of animals which they consider as pets. The people who answered with disagree and strongly disagree must see the practices as not as extreme as everyone, but the issue people had was the way the animals were being treated and tortured. People disagreed due to the fact that they thought it was the same as the French eating snails and other animals that people who live in the UK do not eat. But, the main issue the consultant was trying to get across was the way the abused and tortured the animals because it was inhumane and not justified. 

[image: ]
Since the Covid-19 pandemic a lot of issues came up because there was a lot of speculation of bats being the reason of the virus. The Independent stated that the Chinese now want bats to be exterminated as they are not deemed safe to eat. But with the bats being questioned it also brought questions up about whether it is safe to eat dog and cat meat.

[bookmark: _Toc41922244]3.2 Has the Covid-19 pandemic made you aware of these practices in Asia?
 ‘Has the Covid-19 pandemic made you aware of these practices in Asia?’ was an important question to ask as this was the first time in years it has been publicly put out in the media all over the world. A massive 65% of people said since the pandemic they are now aware of the things that go on in Asia. On the 14th April 2020 China reclassified dogs as pets, not livestock, in post-virus regulatory push (Euro Group for Animals, 2020). The Euro Group for Animals article also stated that the agriculture ministry said, part of a response to the Covid-19 outbreak that the Humane Society called a potential “game changer” in animal welfare. 
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[bookmark: _Toc41922245]3.3 Do you feel that Travel Companies selling holidays to Asia provide enough information to educate Tourist about these issues?

87.5% of people said they think travel companies do not provide enough information about the practices. The only information airlines give out is on the flight and which is mainly advertising popular tourist attractions and sights. Airlines should try a develop and guide to these certain destinations to ensure that tourists are prepared in case they come across locals preforming these practices. It would be a shock to tourists who were unaware of the practices to see it for themselves. Although the festival was originally designed to attract tourists it was not advertised worldwide until tourists accidentally found out this was happening which then attracted protesters and news crews to go to Yulin to film the tragic scenes they were witnessing. It would be wise for tourism organisations to give out this information prior to tourists going to China to ensure they avoid the areas where it takes place and it gives them the opportunity to decide whether they want to visit or not. They would also need to be informed that to the cultures out there it is perfectly normal and fine to go on with the practices.
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[bookmark: _Toc41922246]3.4 Do you think Travel Companies should take responsibility for educating Tourists about these practices?

Another question linked to the previous question was whether tourism organisation need to take responsibility for educating tourist, 43.8% said they do not think that it is their responsibility. The World Tourism Organisation and ABTA have rules and regulations set in place to ensure that animals are being cared for correctly and not used or abused, but due to the practice not being illegal in Asia then rules and regulations do not apply to the people in Asia.  ABTA states that animal attractions and experiences are now a common part of many holidays, but while these are undoubtedly popular, customers want to assured of good animal welfare standards. If tourists were to see the conditions and the way the animals were treated, they would no doubt be disgusted. The 56.2% of people who said they think that should take responsibility were also asked to give reason as to why they thought this. A vast amount of people stated it would make them aware of going to a destination where these practices happen and would possibly change their minds into changing their destination choice. People also stated that tourist organisations should give out information about these destinations to prevent anyone from going there and being rude toward their culture and for them to be prepared to travel to a destination which supports torturing animals. 
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[bookmark: _Toc41922247]3.5 Do you believe Tourists should respect local traditions and customs even when animal cruelty is involved?

This question was asked to determine whether people would still respect their traditions and customs. A staggering 73.3% of people said they would not respect their traditions and customs because of the brutal way they treat animals. The BBC stated that it is legal in the UK to consume dog meat, which is something very few people know, and it is import that people need to know this information before they judge other traditions. Although, the bigger issue is the way they are being treated. Most of the dog and cat population in China are stray born (AnimalAsia, 2020). AnimalAsia estimated that in China alone, 10 million dogs and 4 million cats are slaughtered for meat each year, which is extremely hard for people to fathom in the UK as this is something the country is not used to. Even though animal cruelty is known to take place in the UK it is against the law to abuse animals, and there are rescue organisation set in place to try and stop this from happening, but China do not have any organisations set to control animal abuse. It is seen as a delicacy in China to eat dog meat and it is also a way of income for hundreds of people who live there which is why it has become a custom and normal to eat dog and cat meat. These are things that tourists will tend to forget about; they live differently to tourists who go there. 
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[bookmark: _Toc41922248]3.6 Age Range

Half of the people who responded to the questionnaire were aged between 18-25, and the other half were over 25, with a good range of different age groups filling out the questionnaire. With the results showing a range of different age groups it showed how different the opinions of everyone could have been, as there could be numbers of people who had travelled to China and not known about the practices. To improve the questionnaire the question should have been included as to whether the people who responded had visited Asia and if they had witnessed the practices they preform and if they knew before going and if they did where they got the information from. The respondents who were under the ages of 25 might of expressed their opinion without thinking logically when it came to certain questions. As it was such a strong and upsetting subject it would of played a role into how torturing animals made them feel angry and express extremely strong opinions without thinking. 
[image: ]
Overall, the questionnaire was a success in learning how people truly feel about these practices and if they knew about the events that take place and if Covid-19 was the reason behind them knowing about the practices. For future questionnaires, more questions will be asked, for example asking whether they have travelled to Asia and witnessed these practices take place or been in China when the Yulin Festival takes place, and if they had been to Asia if they were informed by the airline, or travel organisation about what they could possibly experience while out there. With hundreds of different petitions out from all over the world trying to ban these practices should have been included in the questionnaire, respondents should have been asked whether they has already signed a petition to ban the practices.











[bookmark: _Toc41922249]4.0 Conclusion

Overall, the results of this project came out with the questionnaire showing how strong people’s opinions are, with a range of opinions which were things to think about in the future. Due to the Covid-19 pandemic it changed everything and plans needed to be changed at last minute, with the decision to change from interviews to questionnaires, it would have been beneficial to of had more time but the results it would of possibly stayed the same expect with high number of participants. The secondary research was easy to link to questions which were asked in the questionnaire although next time it would be beneficial to change some questions and add more in. The results collected showed that the majority of people wanted the practices banned, especially because they are under the impression that eating dog and cat meat it inexcusable, when in actual fact the main issue is the way certain cultures seen the animals as just a source of food and money. The research was a success in gathering all the information that needed to be included in the report to create a campaign to get these practices banned and to ensure that all travel organisations gives out the correct information to tourists who plan to travel to these destinations.
















[bookmark: _Toc41922250]5.0 Recommendations 

· The first recommendation would be to focus on other countries which uses dog and cat meat and focus on what they are doing and how it can be banned all over the world. The Humane Society International stated that in South Korea, they are urging the national government to commit to a phase-out of dog meat farming and working policy makers who are in favour to reform. With all the controversy which has peaked in China over the meat trade it would now be possible to link all the destinations who promote the killing and torturing of dogs and cats for their meat to be stopped and banned. 
· The next recommendation would be to campaign for travel organisations to try and educate tourists who could be travelling to these destinations. With this information given to tourists they would be able to go to destinations and know what parts to avoid, to ensure they do not witness these horrible events and practices that take place.
· Tourism organisations should start to work closed with the Humane Society International to put together projects to try and ban these practices. With this development tourism organisations could promote to potential travellers they are doing everything they can to stop the abuse of animals. 
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1. 
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2. 3rd May Timeline
	3. Task 
	Priority 
	Target Date
	Status 
	Notes 

	Undertake Research to gather primary research
	1
	1st May 2020
	In progress 
	Looking at secondary research will help the consultant understand what other countries and organisations are doing to ban dog and cat consumption 

	Start producing a questionnaire 
	2
	2nd May 2020
	In progress 
	The questionnaire will be produced, a rough copy will be made at first 

	Produce a draft of the questionnaire and get it signed off by the client 
	3
	8th May 2020
	Not yet started
	Once changes have been made by the consultant then the questionnaire will be sent off to the client to be assessed 

	Make amendments for final questionnaire and submit it onto social media  
	4
	12th May 2020
	Not yet started
	Once assessed by the client the final changes will be made by the consultant. After that, the questionnaire will be uploaded onto social media platforms 


	Review feedback from questionnaires
	5
	19th May 2020
	Not yet started
	After a week of collecting data, the results will be analysed 

	Create a proposal for WHO on what measures to take to ban the consumption of dog and cat meat in China 
	6
	25th May 2020
	Not yet started
	Once the results have been analysed then a proposal will be made to be best of the consultant’s ability 

	Create a 3000 word consultancy report 
	7
	1st June 2020
	Not yet started 
	Report will be completed by the 1st June onto moodle
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