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Essay on: How "Hotel- Premier INN" implements circular economy within their Corporate Social Responsibility Policy
In the context of the corporate social responsibility (CSR) approach of the hospitality and tourism industry, such as Premiere Inn, the integration of the circular economy principle plays a significant role in creating sustainable business practices. The core focus of the circular economy is to reutilize resources and reduce wastage by which a company can efficiently run its business operations. In this introduction part the interaction of circular economy and CSR has been explored to improve business responsibility towards social welfare and sustainable environment. The exploration of big players in the market as well as Premier Inn's initiatives regarding CSR demonstrates how to deploy the concept of circular economy. The debate concludes with a focus on the positive impacts and future potentials of the sustainable practices of the hospitality industry.
What is the circular economy
The term "Circular Economy" refers to an economic system that focuses on the reuse and regeneration of materials or products for sustainability and efficiency (Geissdoerfer et al., 2017). This circular economy makes a dynamic change from the traditional economy. The traditional economy focuses on the approach of "take-make-dispose". In this economy, resources are extracted, transferred into useable goods, and discarded as waste after the consumption of goods. The linear economy creates possibilities of unsustainable resource depletion and degradation of the environment (Elisha, 2020). The circular economy holds an opposite contrast to the traditional linear economy. The circular economy emphasises efficiency and sustainability by maintaining resources sustainability for long-term use and less waste. 
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Figure 1: Linear Economy vs Circular Economy (Geissdoerfer et al., 2017)
It includes a closed-loop system where resources are reused, repaired, refurbished and recycled to extend the life cycle of products. This circular economy involves creating durable, recyclable products. It also involves shifting from product ownership to usage models like sharing platforms. It prioritises renewable energy and systems that regenerate rather than deplete natural resources (Korhonen et al., 2018). It offers a pathway to sustainability by integrating economic activity into environmental consciousness. It responds to navigating environmental challenges and resource scarcity. It helps foster innovation, create scopes, develop, and utilise resources. It aligns with the global sustainability goals by offering economic benefits. 
How does this (Circular Economy) fit into CSR
A comprehensive approach is demonstrated to sustainable practices by integrating Circular economy into Corporate Social Responsibility (CSR). From a CSR viewpoint, the model of Circular Economy extends over the stewardship of the environment to show the economic and social dimensions, combining business functions with the enhanced societal landscape. This Integration is to realize the long-run success and viability of the business ventures that are linked to the sustainability of the resources and other forums (Mies & Gold, 2021). By practicing a circular economy, firms lessen their environmental effects that align with the environmental aspects of CSR. This involves decreasing environmental effects through recycling and reducing the effects of greenhouse gases. Thus practices help reduce environmental impact and result in cost savings and operation excellence that benefit the firms. Moreover, the Circular economy helps to promote corporate social responsibility. By designing the products with recycled materials, firms create job opportunities and sustainably contribute to economic expansion. This approach helps firms engage with local communities and build an equitable economic spectrum (Opferkuch et al., 2021). Accompanying CSR strategies helps companies to address environmental challenges and foster economic well-being and economic development. It helps businesses be viable in long-term relationships and positively contribute to society. This system not only helps meet regulatory affairs but also assists businesses in meeting consumer expectations and enhancing the business's reputation.
Review the selected company's CSR policy and evaluation
The following discussions emphasise the evaluation of Premier Inn's corporate social responsibility. It provides critical evaluation by analysing practises and initiatives by the Premier Inn. The hotel under Whitebread PLC adopted CSR programs named "Force for Good" (Jones & Comfort, 2021). This is structured on three pillars, including Opportunity, Community, and Responsibility.
[image: Premier Inn Is Removing All Unnecessary Single-Use Plastics From Their  Hotels By 2025]
Figure 2: The logo of the CSR program offered by Premier Inn (Jones & Comfort, 2021)
The opportunity pillar consists of elements like employee well-being and development. The company is working on employee development and training to ensure the well-being and promote inclusivity and diversity. It claims to provide the best industry-leading training and development (Dev, 2021). It is challenging for the company to evaluate the effectiveness of these initiatives. The employee satisfaction and retention rate are key metrics to identify the effectiveness of these training and developments. In this industry, employee turnover is high, but implementing the programs under the pillar of opportunity can help improve service quality and sustainability practices. 
For guests' well-being, the hotel has developed the pillar of community. It involves fundraising, volunteering, and supporting the well-being of guests. It has created funds for Great Ormond Street Hospital Children's Charity, where it donated meals to charity partners (Filimonau & Magklaropoulou, 2020). Although these initiatives positively impact the hotel's reputation, the engagement with the local community where the hotel operates is low and unclear. The hotel significantly contributes to the local communities but needs to make more efforts to the nearest communities. These contributions aim to economic development and encounter social issues.  
Under the pillar of responsibility, the company focuses on environmental sustainability. It adopts steps to reduce carbon emissions, use renewable energy, and emphasise sustainable construction practises (Giousmpasoglou & Hua, 2020). These initiatives aim to align with the principles of circular economy to reduce environmental impacts and contribute to long-run sustainability. The challenges arise in the questions of the outcomes of these efforts. The results of consistent application of these practices across all properties must be reflected in the reduced carbon footprint and waste generation.
By utilising renewable energy, the Premier Inn's shift to sustainable steps includes 100% green energy in all its hotels. This initiative sets an industry standard and helps to contribute to carbon footprint reduction. Transparency in green energy and long-term contracts for renewable energy are required for investment. As a step towards sustainability efforts, the company has established green properties like the Premier Inn Hamburg St.Pauli, which has certification from Deutsche Gesellschaft fur Nachhaltiges Bauen (DGNB) by Gold (Hultman et al., 2021). The difficulties lie in retrofitting existing properties that are capable of meeting standards or not. Premier Inn created a charity partnership with Children for a Better World e.V to navigate child poverty in Germany. It has focused on the commitment to social issues. These initiatives shape the long-term benefits to communities and make alignment of business initiatives towards CSR.
The initiatives under "Force for Good" have robust in-practical applications and measurable impacts. The company has the correct direction towards employee development, community engagement, and environmental sustainability. However, it should focus on continuous evaluation and transparency in its implementation for effectiveness (Akbari et al., 2021). Evaluation of Premier Inn's CSR initiatives considers the strategies and the outcomes. Strong commitments towards using renewable energy and reducing carbon emissions play a significant role in CSR strategy. The company has Norweigian hydropower plans that use green energy to reach the net-zero emissions target by 2040. It is a clear step towards sustainability (Babajee et al., 2022).
 The progress should be measured for these initiatives and the target of this progress. The company has to increase credibility by reporting on metrics of measurement and transparency. The initiatives of creating partnerships with Children for a Better World are remarkable movements toward community engagement (Jones & Comfort, 2021). For a more comprehensive understanding of these initiatives, the company would be beneficial by focusing on the reporting that focuses on how much they have alleviated child poverty and well-being. Premier Inn's development and well-being efforts remain standard benchmarks in the industry. The success of these programs must be traced and reported by job satisfaction scores and feedback. 
Recent developments of CSR initiatives by the Premier Inn are the establishment of environmentally friendly properties for reducing water usage. For example, it has introduced an electric Premier Inn hotel fully empowered by renewables in Swindon. It is a significant initiative towards a sustainable hospitality sector. These indicate the ongoing commitments by the Premier Inn to its CSR practices (Babajee et al., 2022). The industry needs to navigate challenges regarding the environmental and social impacts by increasing scrutiny. The balancing between economic objectives and sustainable development goals is essential to encounter various regional and social contexts. The balance will also present opportunities for innovation and leadership in sustainability in this industry.
The Premier Inn focuses on being net zero for Scope 1, 2, and 3 emissions by 2050, reducing water use by 20% per hotel guest by 2030, and cutting food waste in half by 2030 (Ishaq et al., 2023). Delivering quality, affordable hotel services to the guests allows them to live and work well and positively impact the world and sustainable development goals. The company intends to encounter barriers to entry or limits to ambition to provide meaningful work, skills, and career development opportunities for its services and employees. To stay agile, Premier Inn must remain responsive to existing trends and societal expectations by adapting and refining CSR strategies to be a leader in the leader. 
Industry examples of companies embodying the circular economy
Like Premier Inn, the business has been working to implement a circular economy to enhance sustainability. The following writings include industry examples in practicing and implementing CSR with the circular economy. This practises of sustainable and responsible business model to enhance customer experiences by brand reputation and eco-conscious market (Peña-Miranda et al., 2019). A Northern European hotel named Scandic has integrated sustainability initiatives by adopting the principles of the circular economy. This company introduced initiatives for reducing waste, energy, and water usage. Scandic integrates the practices of recycling food waste, reducing plastic use, and offering organic foods. 
Marriott International a hotel, significantly impacts the CSR and Circular economy. This hotel strides in sustainability through its 360 programs. The company focuses on responsible sourcing, waste reduction, and water conservation to reduce environmental footprint. For example, the company has eliminated single-use toiletry bottles in many of its hotels. It aims to reduce the plastic waste in the hotel services (Mohammed & Al-Swidi, 2019). It also employs technology for energy efficiency and encourages guests to engage in sustainability efforts. 
Another global leader in hospitality, Accor, has incorporated circular economy initiatives by implementing Planet 21 programs in its operations. This program includes sustainable sourcing, diminishing waste, increasing recycling activities, and improving energy efficiency. To safeguard and promote biodiversity, it has engaged in reforestation projects.  Hilton's initiatives for CSR and Circular Economy are aligned with its travel practices (Ahn & Dias Soeiro, 2022). The company has initiated its journey by focusing on reducing waste to landfill, improving efficiency, and responsible sourcing. The company has made a strong commitment to reduce its environmental footprint by 2020. 


Companies from the hotel industry, including Premier Inn, are rapidly adopting the principles of circular economy to their CSR. The growing awareness of sustainability and environmental issues is compelling businesses in the tourism and hotel industry to integrate sustainable practices through their CSR. Companies, including Scandic Hotel, Marriott International, AccorHotel, and Hilton, have initiated practices like waste reduction, sustainable sourcing, water conservation, and energy efficiency. These efforts towards sustainability contribute to increasing customer satisfaction and building brand image by demonstrating responsible business practices with economic success. Trends towards sustainability signify the business practices that are required to be aligned with sustainable development goals.
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