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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cleaners of London website loads quickly and smoothly, making it easy for visitors to access information without waiting. Its clean layout, optimized images, and efficient design help pages appear instantly, creating a fast and responsive browsing experience. Users can quickly navigate between services, learn about cleaning options, and find contact details with minimal delay. Overall, the website feels simple, modern, and efficient, allowing potential customers to explore and book services quickly and conveniently, with no problems at all.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Cleaners of London website contains several sub-pages that provide detailed information about the different cleaning services that they have to offer. Prospective customers can easily navigate these pages using the clear top navigation menu, which links to key sections such as home, services, pricing, and contact information. Each service page is organized with simple headings and descriptions, allowing users to quickly find the information they need and move between pages without confusion or unnecessary steps this helps them access the service they want fast and easy with no delay.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking directly through the Cleaners of London webpage. The site includes clear call-to-action buttons that guide users to the booking or contact sections, where they can request a cleaning service. Customers can enter their details, select the type of service they require, and provide information about their property or preferred time. This simple online process makes arranging a cleaning service quick, convenient, and accessible without needing to call or email first They are helped and guide through all the service they have to offer they just press on the service they would like.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Several improvements could enhance the usability of the Cleaners of London website. Adding a clearer booking form on the homepage could help customers arrange services more quickly. Improving the visibility of contact information and call-to-action buttons would make navigation easier. The site could also benefit from faster page loading and a more mobile-optimized layout for smartphone users. Including customer reviews, clearer pricing information, and a frequently asked questions section would further improve user experience and help customers make decisions faster. Also, could add a customer service if the customers are not happy ether with the web or the services that should be open 24/7.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Cleaners of London webpage has a clean and professional appearance, with a simple layout, clear text, and well-spaced sections that make it pleasant and easy to read. It has got a white and a green background, with a mix of black and blue writing to not make it to bright and soulful for people to understand it easy and Acses there services better. 

	Question 2b - How does the website use imagery, video, and colour? 


	Answer:
The Cleaners of London website uses Morden colour scheme, colour, and simple graphics to make the content clear and appealing. Images of professional cleaners and homes help show the type of service offered and make the page more engaging for visitors. The website uses a clean colour scheme with neutral tones and clear text to keep the design professional and easy to read. These visual elements help highlight different sections of the services they have to offer such as the prices could be in a bold white box, and then in the green boxes they high light the important recourses 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has made effective use of an online tool by using Instant communication this help customers get fast replies to any of their questions they might have about the services. This is amazingly effective because it helps customers access the service they want 


	Question 2d – How effective are the social media links on the website?


	Answer: The links are very help-full because it guides costumer's step by step to the service they would like to be offered.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The services are made verry clear to the customers, they have a search bar at the top to search what type of services they would like to buy they also have images and visual content to help them know what type of service that is.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customers revie can be made by written review or stars review such as 1 being bad and 5 being excellent. You can also check if they are up to date by the last time posted or last review made on the website so u can check the revies and see how good-bad their services are.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  A clean, well-organized website often gives you the impression that its professional and trustworthy of their services. Relativity   – The company has positive reviews and demonstrates professionalism to the services they are made to make you feel happy about the services, that is why you would tell a friend or family about them.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Their prices are show in a bold green box to make them aware of the prices and feel comfortable that they are paying a reasonable price depending on the services  they buy the prices do not reflect on how the workers work they still work to satisfy the buyers expect.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.London cleaning services 

	
	2.House cleaning London’s   best 

	
	3. Outstanding cleaning services 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Absolutely, websites still have strong relevance in modern UK business even with the rise of social media and apps. For example, in Australia, Julie, craig and bentley  (2012) explain that “having an effective website is an important step for small business owners moving towards e‐commerce (p.1). This explains why most people business owners start by setting up a website where they can properly signpost the services they provide, step by steps to guide you and help you access the services you need. They have more options to get in touch and talk to them were as social media you would have to wait 1-2 weeks some time till you can get a reply from them you would have to be seen by the people sponsoring that service. Websites also give you further information to help you.




	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would to choose to have a customer service open 24/7,this is because some people search for services around them and could not [access or have technical issues with the website and need to report it to someone but can't so that why you would like to have a 24/7 customer service open because that also how other company loses a lot of customers due to not interacting with them or not helping them access their resources.
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