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	https://www.cleanersoflondon.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads quickly and is generally responsive on both desktop and mobile. Pages open within a few seconds and images do not affect or slow performance of the website. Going between the sections is smooth with none to minimal lag. Loading speeds are very positive and a good user experience.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  Yes – the website has several sub-pages, such as with pricing details, the services provided and contact details. Navigation is easy, it has a menu bar along the top and clear headings. Drop down menus and clickable buttons are also used to help the user find the relevant pages quickly.  


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes – customers can book directly on the website. The customer needs to complete the online booking form with the service required, date and provide further details. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website can be improved by reducing the amount of text on some of the pages, adding a clearer “BOOK NOW” option for customers who want to navigate faster and quicker responsiveness on the mobile version would be great. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Clean and professional and uses a simple colour scheme. Very modern and uncluttered. On mobile, it looks well laid out and adjusts well. On desktop, the visuals and spacing are better balanced and thus offering a better viewing experience than on mobile.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: They have lots of images of cleaning services, allowing the customer to further understand the services provided. Colours are professional, consistent and uses neutral tones. There is however a limited use of video, which may be good for enhancing customer engagement and showing services more effectively. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: It only has a contact form but no online chat feature or tool. This would elevate the customer experience by providing a direct contact and customer interaction with the business. Communication is currently limited but functional. 


	Question 2d – How effective are the social media links on the website?


	Answer:  They are present and lead the customer directly to their social media platforms, namely facebook and Instagram. This helps to build credibility with the customer and provides more of a background to the business.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are listed clearly with details and descriptions of what each includes. It is separated between Domestic and Commercial cleaning too, which helps the customer understand their options better.  The use of headings makes it easy to follow too with brief explanations.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:  They are shown on the website – positive feedback building and maintaining trust. It is not clear however, how recent these reviews are. Including dates or links to review platforms would definitely improve the customer experience and build credibility. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  It uses clear, formal and professional language, picture and good reviews. It also mentioned that the staff are well trained and this adds confidence to the customer. I would recommend it due to the ease of making a booking and seeing the positive reviews. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices shown are estimated and not fully detailed.  This is likely because costs will vary depending on the service. Lack of clear pricing will encourage customers to make direct contact. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. London laundry services

	
	2. Home cleaner London

	
	3. Professional cleaning London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  Yes – it does appear within the top 10 websites. Competition is high and may increase so improving SEO would be beneficial.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes – extremely relevant in modern UK businesses. They provide information on the business and encourage customer engagement and bookings/orders. With social media too, a website provides control over branding for a business and builds credibility. It should have a website if it is a professional business. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would definitely have a live chat feature added in, possibly with a feature for a customer to check the status of their booking too. This would get customers to ask questions, provide feedback and increase bookings. It also makes the website more interactive. 
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