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Executive Summary
Community engagement is an extensive procedure of collaborating the individualities of different cultures and communities with a common goal or adhering activities. The implication of tree plantation in a community effectively increases the inclusive response of participation. The UK government has initiated The England Trees Action Plan 2021 - 2024 to improve the woodland and ecological sustainability in the UK. The study will discuss the principles, standards and best practices of community engagement. The study will discuss the community engagement process and strategies for social media awareness initiatives to promote the event. The study will further discuss the significance of such proactive initiatives.
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[bookmark: _7gf0joy70nyj][bookmark: _Toc101273149]1. Introduction
Community engagement is an iterative programme which focuses mostly on collaborative working of work processes together and through the participation of a set of people. The England Trees Action Plan is a community engagement program initiated by the UK government. This community engagement program is planned for implementation between the years of 2021 to 2024. The report is prepared for describing the community engagement plan initiated by the UK government. The report will analyse the best community engagement practices and principles standards as well as benefit from stakeholder's participation. The utilisation of social media platforms for promoting the engagement prog also described in this report. The reason for choosing forward 
[bookmark: _epukhvrimoz2][bookmark: _Toc101273150]2. Describing the England Trees Action Plan Initiative (2021 - 2024)
The industrial revolution in 1924 created a significant ecological impact on the woodland area in the UK. England was reported to have around 5.1% woodland areas in 2004 which has improved to 10.1% recently after the government policy incorporation in 2003 (Novitas Communications, 2018)‌. The implementation of the green fund in the UK from the treasure was reported to be around £500 million to £640 million. The enactment of the Environmental Act 2021 has created a significant impact on the retailing and production industry. The use of plastic, deforestation and waste management instructions were changed along with a distinguishable change in the Net-zero target policies and carbon emission standards.
The tree plantation program (2021 - 2024) is being implemented for enhanced awareness and extensive correlation between the environmental impact created by the public and the responsive initiatives of UK citizens (Gov.uk, 2021)‌. The vision of the initiative is to engage every community in the tree plantation program so that cultural implementation in the tree plantation process can be established. This can increase the awareness and relevance of tree plantations frequently in daily life. According to Trout et al. (2018), the realisation of environmental criticality is expanded by this process where the evaluation, monitoring and identification of the tree plantation proactiveness of the public can be rewarded by the government. The recognition and self-esteem build-up can also be an extremely effective motivation for such charitable and social well-being activities. 
[bookmark: _j11gas5wl4sg][bookmark: _Toc101273151]3. Analysing the Best Community Engagement Practices and Principles Standard and Benefits of Stakeholders’ Participation
People, Practice, Policy and performance are the four most important pillars of community engagement. People awareness, policy proposition, performance management and consistent community engagement practices are advocated using an extensive market accordance matrix. According to Nolan et al. (2020), the demographic analysis and community analysis increase the accuracy and positioning of effective community engagement practices.
Planning and decision-making is a good community engagement practice where the diverse opinion and demographic amalgam is synthesised in procedural terms. The community development and charitable initiatives allow everyone to get involved in one goal and point out mutual understanding, cultural similarities and perceptual compatibility. Engaging people in service delivery and involvement in small tasks in an initiative like tree plantation triggers the common interest of all cultures. According to Nolan et al. (2020), the penetration effectiveness of tree plantation initiation interests everyone's individual goals for social and environmental sustainability. 
There are primarily three principles of community engagement. The principles are working with formal and informal leadership in corresponding places, seeking commitment for community involvement and building gradual but collaborative trust. Since the tree plantation initiative in the UK is creating significant options for multiple charitable initiatives, the inclusion pattern and opportunities are wide.
Stakeholders' participation is further extensively important in this kind of initiative and community engagement practices. The tree plantation program has a targeted market of public and big business organisations. The government is a major stakeholder in the initiative for its proactive plan and sustainable tree plantation solution between 2021 and 2024 ‌(Investors In The Environment, 2018). The big business organisation are interested in this initiative to sustain their carbon emission index, reduce carbon footprint and improve CSR status in the UK market extensively. The involvement and participation of the public, government institutions, schools, universities and business organisations are creating the chances of covering the initiative from the technological, ecological, financial and marketing aspects. 
[bookmark: _tbpwvze3mcjr][bookmark: _Toc101273152]4. Identification and Establishment of the Relationship between Engagement Strategies and Stakeholders
Social media platforms engage all communities in a very simple way nowadays. These engagements can occur for different reasons and in a variety of ways. There are different types to engage in social media platforms including Facebook, Instagram, tweeters, messenger, skype, Reddit, Pinterest, Linkedin, etc. These platforms help to communicate with people worldwide. A range of actions can create engagement such as likes, favourites, comments, shares, retweets, saves, clicks, mentions, replies, etc (Nguyen et al., 2018). Engagement via social media is a fruitful way to measure the achievement of any program that goes well or not and whether it can connect or make people or not. People love to see and share good and positive interactions and positive community programs. Also creating groups on social media and doing different types of community activities also encourage others. Social media platforms' connectivity is also a measurement of how many peoples are connected with each other and paying attention or showing interest in different activities which are ongoing. Better marketing on different social media platforms can help to grow activities on a large scale.
[bookmark: _7b75kad7yt8j][bookmark: _Toc101273153]4.1 Describing How Social Media Platform can be used as an Effective Marketing Channel
There has a large number of social media channels available in the UK. Facebook, Facebook Messenger, Instagram, Tweeters, Linkedin, Pinterest, and Reddit are all different platforms that have different modes to connect with stakeholders. Social media allows adding value to the target audience in an aimless way (Vervoort et al., 2020). Social media platforms like Facebook, Instagram, and social media tools like messenger, content preference estimation, massive social media engagement data, and logistics synthesis is used in predicting the marketing responsiveness evaluation. Social media is currently the most sustainable and effective marketing tool that is also used for funding, donation, and charitable awareness programs.
Influencer Marketing
Influencer marketing via Instagram and Facebook is a popular strategy that helps a business or community activity grow on a large scale. Creating specific hashtags, and tagging other big projects or influencers can change the game in a very short time (Vervoort et al., 2020). Setting up a community campaign, marketing campaign, and other strategies influencer marketing helps a lot. 
Social Media Donation Campaign
While organising a campaign of social awareness, community development fundraising is very important to make that activity happen. Social media increases the reach of any organisation or group activity using the help of billions of people on different social media channels. Social media posts spread the community activities, the mission of the activity, and other essential things. Fundraising via Facebook and Instagram is a very effective way, the posts are free and it can attack new members or donors. Donors can donate via easily accessible links which are directly connected to a donation page.
Merchandise Marketing
Merchandise marketing is a very effective way to connect customers or donors to the product page, and it gives them correct and specific information about the activity or product (Vervoort et al., 2020).. This process helps interested persons to make the decision wisely.
[bookmark: _94ysy7cllzyv][bookmark: _Toc101273154]5. The avenues through which community engagement can be promoted 
Build connection: According to Tan et al. (2020), building an authentic connection with the people where the community engagement program is taking place might help to encourage the engagement of the community. The people of the community if they don't get proper information about the program might not get engaged with the program. In terms of The England Trees Action Plan 2021-2024. The government has delivered adequate information through different media channels which helps to encourage the participation of the community members. 
Be responsive: According to Muñoz (2021), nowadays experience matters a lot. In terms of a community engagement program if the community members get an instant reply to their queries they will feel that the organisation values their presence. It will create a positive experience for them. In the plantation project organised by the UK government, people can resolve their queries by direct approach. Thus it helps to encourage community engagement.  
Engaging content: The content through which an organiser aims to generate community engagement needs to be engaging in nature (Muñoz, 2021). Nowadays enhanced environmental issues have become a popular concern for the people of the UK. In addition to that, they get to know about the primary reason behind it is deforestation. In such a situation taking action by the government in this manner not just helps the community to get engaged with the project but also will help to create a positive image of the government in front of the people.     
Build collaborative approach: Introducing a collaborative approach in terms of arranging community engagement programs can work successfully to encourage the participation of the community. In a collaborative, every person's participation is encouraged and they are treated with proper respect and dignity (Fraser, 2021). It also helps to build up cultural awareness in people and they start to understand the importance of diversity and inclusive practices in life. The plantation project introduced by the government of the UK brings forward a collaborative approach where every citizen of the country can contribute significantly.  

[bookmark: _x3odisej4lbc][bookmark: _Toc101273155]6. The reason behind choosing or adopting a forward looking approach for educating community members to understand the impact of the external and internal factors which can affect community development
Several things can have an impact on the growth of a community. These elements can have just as much of an influence on the growth of a community.  They might even be influencing or causing the problems that are being addressed. The forward thinking approach is used by community engagement practitioners to educate the community to understand several factors which have an influence on community development (Doucette, 2022). Forward looking approaches are planning or thinking about the future and taking smart decisions to achieve the goals. Forward-looking ideas always support the ideas and key priorities which have the power to fulfil the plan of training and education. 
Forward looking approach for internal factors: The community engagement practitioners use the forward looking approach for educating the community about the internal factors which have an impact on the community development. The internet of the community members for the community program is an internal factor which has a direct impact on the community development. The number of interested people participating in the community awareness program like the Trees Action plan of 2021 to 2024 will help to obtain an effective outcome by engaging more people. The participation of the community members and attitude of the community members can also be understood by the community engagement practitioners through the forward looking approach (UniversalClass. 2022). As a result the attitude of the community members portray the acceptance or nonacceptance of the community engagement program of The England Trees action plan of 2021 to 2024.
Forward looking approach for external factors: The community engagement practitioners utilised the forward looking approach to understand the influence of external factors for community development (Doucette, 2022). The external factors are the geographic location, environment condition, legal restriction, government involvement etc. The community engagement is dependent on geographic location of the community engagement program and the environment condition at where the engagement program is initiated. Environmental as well as geographic elements associated to a given region have frequently been important contributors to the amount of development that happens there throughout history (UniversalClass, 2022). Those variables that exist in a community, whether controlled or not, will frequently have an influence on the accomplishment of community development activities. Government engagement with the community engagement program and legal restriction also have influence on the development of the community engagement program. In the case of the The England Trees action Plan, the engagement of the UK government ith the community engagement program has an influence on the betterment of the entire community members.
[bookmark: _up3vh1dnwocz][bookmark: _Toc101273156]7. Conclusion
The administration's long-term goal again for treescape it intends to have in England around 2050 and beyond is laid out during the England Trees Action Plan 2021-2024. The plan lays out a strategy framework for executing the Nature for Climate Fund, as well as more than 80 policy initiatives that the government will pursue during this Parliament to assist realise this objective. The report is based on the community engagement program the England Trees Action Plan 2021-2024. A detailed information of the engagement Practices and principles standard and benefits of stakeholders’ participation is mentioned in this paper. The study discusses the community engagement process as well as strategies required for social media awareness initiatives for promoting the event. The study further discusses the significance of such proactive initiatives. The reason behind choosing a forward thinking approach for educating the community members' regarding the internal and external influencing factors for docommunity development was also discussed. 
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