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HOW E-COMMERCE IMPACT ON TRADITIONAL BUSINESS


ABSTRACT
The purpose of this report is to explore the impact of e-commerce on traditional business. This work describes e-commerce and explores the positive and negative processes. Investigation was performed using primary and secondary methods. This study shows that traditionally in stores is spending more money than online. However, online costs are rising faster than store sales, which has a positive effect on the increase in all retail sales over the last decade. Retail has the largest growth in online sales than stores where there has been an increase in retailers with no presence in stores in recent years. Pursued non-food stores, as combined growth in department stores, other non-food stores, clothing and household goods. From our store sales, we find that growth in all sectors is less pronounced, although most of the money spent is still in stores.
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[bookmark: _Toc7710579]INTRODUCTION

The impact of e-commerce on the business is enormous and it is impossible to be fully explained in a small piece like this report. Impact is expected to increase with the entrance of the Internet into come up markets. So, what is e-commerce? E-commerce is an online business that includes everything at the present time, such as retail, banking, stock and bond trading, and so on. Along with the emergence of e-commerce, its effect is obvious, especially on traditional companies. 
[bookmark: _Toc7710580]The e-business replace the vision, mission and strategies that companies use to accomplish their aim. Before starting to engage in e-business, we need to realize that using electronic technology needs an important analysis of the technique we do business. Many companies understand this is the better method to increase productivity, offer new and original services and boots the status of their business. The successful companies in e-business understand this is an absolutely gamechanger and a new generator for the old models as well. In e-business, many physical activities are replaced by electronic ones, with traditional production chains becoming virtual chains.

LITERATURE REVIEW 

This section evaluates research activities related to the impact of online businesses in different areas. Getting a good overall picture of e-commerce is necessary for the selected quality method. Theoretical review and past research allow for raising knowledge and better formulating questions for the survey. At the same time, the analysis and conclusion will be more accurate. That was the first reason we use secondary data in my thesis. Primary data in this thesis was obtained from survey conducted with random people. This research project was designed for a "quality research" approach, focusing on the positive and negative impact of online businesses. The aim was to focus on exploring how the world around us is changing, thanks to the online business, and how quickly it enters in our everyday life. Consumers have more choices than before, about how to shop. they have instant access to pricing and availability information on their mobile devices, they also have the "click and collect" option to pick up goods sent for storage or send them directly to the home. How does all this affect the store experience? Primary data collected through surveys was the results of users. The purpose of the survey was to find are buyers ready to queue or prefer online shopping and is there a sustainable business model for both. 


Benefits of e-Commerce to Society
“If we buy from an online store, we spend low operating costs; we have a better quality of service and, therefore, additional costs can save us unnecessary costs. For example, if our goods or services are downloadable, shipping costs will be completely cancelled. With every online business, more and more coupons and deals cannot be avoided, which is quite awesome for customers. If we buy from an online store, we spend low operating costs; we have a better quality of service and, therefore, additional costs can save us unnecessary costs. For example, if our goods or services are downloadable, shipping costs will be completely cancelled. With every online business, more and more coupons and deals cannot be avoided, which is quite awesome for customers.” acowebs.com Feb 19, 2019
The impacts of e-commerce of the employment and the social divide
“E-commerce has affects upon the social divide. The first main impact on the social divide is regarding online shopping. If a business such as Comfy Coffee is to offer online deals which are cheaper than the shops then people who do not have a credit or debit card cannot buy online, which means they miss out on cheaper products which in turns leave them with less money. This impacts the Comfy Coffee business as we will be losing potential customers and even having an in direct relation to them being poorer. It creates a bigger social divide as people without the internet cannot access the online store for cheaper deals.
The high has and can provide many jobs, in the case of Comfy Coffee, people need to be hired in store and out to manage the import of goods and the creation of products and the service of customers. Without physical stores some of the cost can be cut resulting in cheaper online products which is a benefit to those who can and like shopping online but a negative to those who don’t. Not only that but jobs are taken away from people who may need them if there are not any physical stores and the potential customers to those stores are also lost. Some people will like going to the Comfy Coffee store on the way to work or college to get something to drink rather than order in and make it at home as it can be quicker to do that.” (Foulkes, 2015)
The Impact of ICT and E-Commerce Activities on Employment in Europe
“This study presents new empirical evidence regarding the impact of ICT/e-commerce activities on labour demand. The data is based on new and unique data for 10 European countries for the period 2002-2010. A key feature of the empirical analysis is the use of several types of advanced ICT activities, such as enterprise resource planning (ERP) systems, mobile internet access, and e-commerce practices. The main result of the study is that the increase in ICT/e-commerce activities over time has not led to a decline in jobs. This holds true for both manufacturing and service industries, as well as for SMEs and large firms. For ERP systems and websites, there is some evidence of positive effects. These findings do not support the hypothesis that ICT utilization is leading to labour substitution overall. In fact, ICT activities appear to be rather neutral to employment. The results are robust not only to the model specification, but also the estimation method applied.” (Biagi, Federico & Falk, Martin, 2017)
Benefits of e-commerce on economy
“The benefits of e-commerce on economy are classified into three groups: firms, prices, productivity. A combination of technological and market forces have compelled companies to examine and reinvent their supply chain strategies. To stay competitive, firms have searched for greater coordination and collaboration among supply chain partners to wring out the inefficiencies that might exist within firm transactions. Many of the transactions can be done externally, via electronic markets. The Internet and its applications have thus served to enhance the process to increase efficiencies in supply chain management“(ECLAS, Washington Office, April 2002, pp 1-30)
 


[bookmark: _Toc7710581]RESEARCH METODOLOGY

Methods of data collection are presented in different directions and forms, depending on the type of study and the results expected to be obtained from it.
We know two types of data collection – primary and secondary. (Bryman & Bell 2007). Secondary data is collected and processed on another occasion, are stored and available to researcher. A golden rule in each survey is that before we begin collecting primary data, we must exhaust all the possibilities for finding secondary data. Primary data is collected and performed using the methods of observation, quality, experimentation and consultation known by sociological research, because the object of the study is the user, the individual. In this report I have used both primary and secondary data. For this reason, in this article I first study the literature, then handling my own conclusion and present the results. 


[bookmark: _Toc7710582]DATA ANALYSIS AND FIDINGS

This section presents the findings of primary and secondary sources. First, there will be information of the impact of e-commerce on traditional business. This helps to get a more accurate picture of the problem and respond to research issues. Then the findings of the survey will be presented. Then is the summary. The company reaches customers outside of the current geographic area in which it operates. Obtaining this opportunity ensures that the company is already part of the global market. Sales stimulation also leads to increased revenue. Through the site, we can provide rich product information. By trusting our future customers and providing them with all the information they need to decide, we will increase our chances to repel us with the same confidence and make our purchase from our e-shop. Revenue can also be earned from advertising. It can be done through banners, advertisements to other sites, and so on. Although the amount of monthly earnings is relatively low, adding it to other sources of profit contributes to making the site a winner. 
Graph. 1 



Graph 2 










Graph 3 

*The sum of percentages is more than 100%, as respondents indicated more than one option

100 respondents (graph1) aged between 18 and 65+ (graph 2) participated in the survey, and the sample was not representative. However, I hope the actual results are close to mine. The data has been given on a willing basis and it is only for scientific purposes and will not be used for any other purpose. The Data Protection Act and GDPR 1988 


[bookmark: _Toc7710583]CONCLUSION 

[bookmark: _Toc7710584]This study shows that e-commerce businesses are rapidly progress momentum and developing the way they do business. E-commerce has hit the business positively and negatively. On the one hand, e-commerce makes it much accessible for businesses to influence a far-reaching audience at less cost than would be needed if the old-fashioned method were used. There is no necessary for e-commerce to obtain costly high-street shops. Ecommerce allows practically unlimited sales without having to pay expensive rents for retail space. No matter how many locations a company wants to sell, it can do it with a single online store, without management worrying that property and rent prices have risen in recent years. Plus, once your website works, you will reach a broad customer base. Ensure that you have good partner of transporting to customers. On the other hand, many of the companies that have already been built find it exhausting than ever to manage their markets. Competition is too big on the market, so old schools’ companies need to adapt quickly to the new trends.
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[bookmark: _Toc7710585]APENDIX


Начало на формуляра1. Are you male or female?
Male
Female
2. What is your age?
18 to 24
25 to 34
35 to 44
45 to 54
55 to 64
65 or over
3. Where do you prefer to shop?
Online
In stores
4. What are your reasons behind this choice? (select all that apply)
Price
Time constraints
Convenience
Environment
Additional costs
Not having to queue
5. Would you agree that high street / main street retailers need to make changes to the overall shopping experience to compete with online competitors?
Yes
No
6. Have you ever used a high street / main street store as a showroom to view a product before purchasing online?
Yes
No
7. Have you ever used your mobile phone while in a store to check the price of a product with a rival online retailer?
Yes
No
8. Would you be interested in joining a queue or holding your place in a line without having to be physically present?
Yes
No
9. Would you be interested in a mobile app that could show you which branch/office/shop had the shortest lines in your area?
Yes
No
10. If high street / main street retailers do not up their game, do you agree that physical stores will continue to close at a rapid rate over the coming years?
Yes
No
Край на формуляра


Age	18-24	25-34	35-44	45-54	55-64	65+	6.2	2	1.4	0.6	0.8	0.1	

1	Price	Time 	Convenience	Environment	Additional costs	Not having to queue	4.3	4.4000000000000004	3.5	1	4.5	7	2	Price	Time 	Convenience	Environment	Additional costs	Not having to queue	2.4	2	1.8	4.8	1	2	Колона1	Price	Time 	Convenience	Environment	Additional costs	Not having to queue	0	0	0	0	
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