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Introduction 
Recent developments in the capabilities of Artificial Intelligence systems and their application in robotics have created considerable interest in the potential effects of Artificial Intelligence on the economy and society. Artificial Intelligence is making huge stride in today’s world. We see it’s impact on various wakes of life from manufacturing to music composition.  This essay focuses on how Artificial Intelligence will impact jobs and how we will perform in the workplace dominated by Artificial Intelligence. 
Artificial Intelligence and Marketing 
Artificial Intelligence" is often used to describe machines that mimic "cognitive" functions that humans associate with the human mind, such as "learning" and "problem solving" (Russell and Norvig, n.d.). It can also be defined as a system that can correctly analyze data, learn from data, and use that knowledge to achieve specific goals and tasks through adaptation. In today’s world we can see tangible example of the use of Artificial Intelligence. From Google’s AI-Powered 
Predictions in maps to Cambridge Analytica’s targeted advertisement to voters the use of AI has got a profound impact on our lives (Berghel, 2018). Artificial Intelligence is a disruptive technology that can shape human lives in the future. (Harris, 2011) The use of AI is changing how marketing of a product or service is rendered to the customers. For quite a while, the standard model for targeted advertising has been to find indicators of behavioral similarities and produce mass content that appeals to targeted demographic. (Lies, 2019) That scenario has changed in today’s hyper-personalized world. Data has become the most sought commodity. The saying ‘knowledge is power’ has never been this appropriate. Facebook and Google have acquired 68.5% of the online advertisement market in the United Kingdom because of deeplytargeted advertisements. (Google and Facebook will increase their share of the UK digital advertising market according to the latest report from eMarketer | Mobile Marketing Magazine, 2020) Companies are already using AI to track customer demands, anticipate purchases, and to provide top notch customer service. In fact, through a variety of AI offshoots such as machine learning, deep learning, and natural language processing (NLP), the technology is already responsible for powering the everyday technologies that we use. The likes of Siri, Cortana, PayPal, Google Map are such example. The disruption created by AI might be far reaching than initially expected. Google CEO Sundar Pichai called AI "more profound than electricity or fire." 
 
Continuous Professional Development 
Definition 
CPD stands for Continuing Professional Development. It refers to the process of tracking and documenting the skills, knowledge and experience that you gain both formally and informally as you work, beyond any initial training. It's a record of what you experience, learn and then apply. (Reynders and Kessels, 2015) 
Benefits of CPD 
As a professional, we have a duty to keep our expertise and information up to date. The expertise of profession is dependent on willingness of each professional to embrace new skills, knowledge and experience. (Continuous professional development, 2001)The benefits of continuous professional development are divided into three points. 
· Personal benefit 
· Organizational benefit 
· Community benefit 
The Continuous Professional Development Process 
 
CPD is not a fixed process; it is a continuous learning and development rather than targeted intermittent input. (Herbert and Rainford, 2013) The first thing we can do is to develop a personal development plan (PDP) by setting objectives for development and then charting the progress towards achieving them. The following five step cyclical processes for CPD is – 
· Self-assessment 
· The Personal development plan, 
· Action 
· Documentation 
· Evaluation 
1. Self-assessment 
 The assessment of learning need should be the first thing and the needs can be addressed either self-assessment of performance or performance reviewed by professionals/peer or from professional/employer and or regulatory binding as a requisite to future evaluation. 
 2. The personal development plan (PDP)  
 The Personal Development Plan is written documents or portfolio for work-based learning which identify the key learning objectives for a defined period ahead. A strategic planning method can be used to evaluate the Strengths, Weaknesses, Opportunities and Threats (SWOT) involved in the personal development plan. (Rimmer, 2018) It involves specifying the objective with action required to achieve that, identifying the internal and external factors that are favorable and unfavorable to achieving that objective, identification of resources and training course. Research into information, literature, references to support our knowledge and identification of peer/colleagues who can provide advice for our Personal Development Plan 
development and advancement. (Lumsden, 2005) 
The Personal Development Plan primarily depends on the need. The need means that the Continuous Professional Development activities must be a mixture of learning which is relevant to the current and or future practice and will benefit service user. (Beausaert, Segers and Gijselaers, 2011) There is one interesting thing that what we need to learn and what we want to learn varies. We must want to learn really what we need to upgrade and improve our competencies.  
3. Action  
 The Personal Development Plan is brought into practice by attaining professional qualifications, reading and or conducting research, informal discussion with colleagues, participation in professional body working groups, attending training courses and mentoring/guiding /workshadowing of others. 
4. Documentation  
 Continuous Professional Development activities should be documented for evidence of competence, for appraisal of planning, action and systemic evaluation to review and inspection. 
A continuous up-to-date and accurate record should be maintained. At least once a year learning should be reviewed and to set further development objectives for the coming year. Reflecting on the past and planning for the future in this way makes the development more methodical and easier to measure. 
5. Evaluation  
 Benefit of any activities should be evaluated by possible questions like; ‘were my need addressed? Can I address what I learned, how will my work improved? What else can I do to support my learning?’ It is not important what is done but how we have utilized what is learnt. 
‘What can I do now that I couldn’t do before?’ is the question. (Rockwell, Dickey and Jasa, 1990) 
Role of Professional in the Future of Work 
The history of human civilization is very dynamic. We started from sowing seeds to farm our corps to administering drones to farm for us. The effect of technology has always propelled us forward albeit causing minor hiccups along the way. With the first industrial revolution machines replaced the handyworks done by humans. It caused massive loss of jobs initially. Those who were skilled in handyworks got replaced by people who can operate machines. There is historical precedence how technology disrupted the way jobs are performed. The nature of job adapts with the changing need of time. From the law of absolute-advantage we get the primary idea how 
Artificial Intelligence will affect jobs. If use of Artificial Intelligence results in cheaper cost of production then companies would opt for using Artificial Intelligence rather than humans. (Gnidchenko, 2016) So, the nature of the job will have to adapt along with the frightening pace of the AI dominated workplace. We have to understand what jobs Artificial Intelligence can do 
better than us and what are the shortcomings of Artificial Intelligence. It’s easy to assume that routine works that requires low skillset will be replaced by Artificial Intelligence enabled machines. The education systems of the world will need to adapt with changing reality. 
Educational system will have to address the changing need of skillsets required to be relevant in 
Artificial Intelligence enabled workplace. (The challenges and opportunities of Artificial 
Intelligence in education, 2020). The learning objective would focus on the following points- 
· Communication 
· Collaboration 
· Creativity 
· Critical Thinking 
· Adaptability 
· Resilience 
· Continuous Learning 
The effect of Artificial Intelligence on the field marketing is immense and it would possibly revolutionize the industry. In some ways Artificial Intelligence would benefit marketers immensely in the decision-making process. (Bruun and Duka, 2018) But many tasks handled by marketing manager level professional and below will be automated. Some mid-level marketing job functions today will effectively not exist as Artificial Intelligence enabled systems will do these jobs cheaper and faster than people can. So, the nature of the job will have to adapt with it. With the prominence of social media and digital marketing practices Artificial Intelligence would help to target customers more effectively. (Fong, 2012) Marketers will need to change the way they work assisted by Artificial Intelligence. 
Conclusion 
In today’s world there have been shifts from manufacturing to services, across geographical areas, and income losses for displaced are low-educated workers. Artificial Intelligence would further enhance the trend.  There is uncertainty around the technical potential for Artificial 
Intelligence to automate tasks currently performed in the workplace. Several studies suggest that AI could affect at least a significant minority of existing jobs, and that occupations performed by low-educated workers more likely to be affected compared to those performed by high-educated workers. So, the key would be to adopt Continuous Development Practices to remain relevant in the workplace dominated by Artificial Intelligence. 
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