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	Student Number
	2523890
	Student Name
	Marinela-Ana Matei

	

	Website Chosen 
	The cooking academy.

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website for the cooking academy loads instantly on most internet connections. The Web page shows pictures and data without speed up. Navigation between pages is fluent out and sides accessible in a few seconds. Still, some large food images may slightly load slower. In general, the site runs well and delivers resourceful browsing experience. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains various sub-pages such as cooking courses, skills and contact details. A client can navigate these pages using the principal menu at the top of the website. This simple layout helps approaching customers instantly locate data about courses, costs, and accessible cooking experience.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, clients can make a reservation through the web site. The site offers booking possibilities where customers can view accessible cooking classes and practices. Customers can select a class, select a date, and observe the booking process online. This creates it accessible for customers because they can book a spot without calling the establishment directly. Online reservation progresses availability and makes the website extra helpful for possible clients.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could be improved by attaching obvious action buttons such as ‘Book Now’ to guide customers more clearly. A search function could also ease guests instantly find detailed cooking classes. The site can improve the space between sections and using bigger headline could make the content simpler to research. These modifications would help guests navigate the website more effectively and increase overall guests understanding.
 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website seems visually fascinating because it uses clear pictures of food and cooking performances that attract interest. The outline is tidy and expert on a computer screen. On mobile devices, the layout changes to fit smaller screens, making the content still clear and available. Still, some pictures and portions may show faintly compressed on mobile, but overall, the website stays pleasing and easy to inspect.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website utilizes superior pictures of food, cooking classes and cooked dishes to appeal guests and show what customers can assume from the skill. These pictures help make the website visually attractive. The colour scheme is straightforward and warm, which coordinates the topic of cooking and food. The images support the text and make the website more attractive.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website for the cooking academy does not clearly feature a live online chat tool for instant contact Generally questions appear to be controlled through contact forms, email or phone details. While these choices still permit customers to ask questions, adding a live chat feature could increase customer service by granting customers to receive quick answers and instant support.


	Question 2d – How effective are the social media links on the website?


	Answer: The website includes links to social media pages for the cooking academy. These links permit clients to see photos, updates and posts about cooking classes and events. This helps people understand what the experience is like and builds trust in the business. Social media is suitable because it keeps clients involved and lets them see real content from the company.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services from the cooking academy are clarified obviously on different pages of the website. Customers can find information about cooking classes, knowledges and what they will study. The website also uses images and descriptions to show what the classes include. This helps visitors rapidly comprehend what services are available and how they can book a class.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews for the cooking academy can typically be seen through recommendations on the website or through extern platforms like google or social media. These reviews help new customers to understand what other people reflect about cooking classes. If the reviews are current, they help demonstration that the business is active and that customers are happy with the service.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website for the cooking academy shows high quality skills through good images, clear information and planned pages. The images of food and cooking classes make the skill look pleasant and professional. I would recommend this service because it looks like a fun way to learn cooking skills and the website makes it easy to understand and book a class.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices for the cooking classes on the website for the cooking academy are revealed when clients look at the different courses. This helps people to understand how much the classes cost before booking. The prices seem sensible because the website shows expert cooking classes, good services and experience mentors. This makes the price look reasonable for the type of experience customers will obtain.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking classes UK

	
	2.Cooking experience London

	
	3. Learn to cook course

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching for cooking classes. the website for the cooking academy can appear in the search results, it may appear within the first page of results. Depending on the exact words used, it may appear within the first page of results. This shows the company has some online visibility but improve searching engine optimisation could help the website appear advanced in search results and appeal more customers.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very important for businesses in the UK today. Many people search online before determining to purchase a product or service. A website permits businesses to show information about their skills, fees and contact details. It also supports customers learn more about the company before deciding. Without a website, businesses may lose customers because people expect to find information speedily online. Consequently, websites are still an significant part of current business.
 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  One recommendation to advance the website of the cooking academy would be to add a live chat feature. This would permit visitors to quickly ask queries about cooking classes, availability or bookings. Occasionally clients may want a quick response before determining to book a class. A live tool would advance communication and customers services. It could also help the business rise bookings because people can get help directly instead of waiting for an email reply.
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