The Role of Social Media in Modern Recruiting: Strategies for Attracting Quality Candidates on LinkedIn and Other Platforms
Social media has become an essential pillar in modern recruitment. Today, platforms like LinkedIn, Twitter, and even Instagram play a crucial role in how companies attract talent. At SwiftTalent, we've explored best practices for using these tools to your advantage. Here's how to make the most of social media in your recruiting strategy.

1. LinkedIn: The Giant of Professional Recruitment
LinkedIn is often considered the holy grail of online recruiting. To use it effectively:
· Create an Impactful Business Profile : Make sure your business page is up-to-date, professional and reflects your company culture.
· Use Posts and Articles to Engage : Share articles, case studies, and employee stories to show what makes your company unique.
· Targeted Recruitment : Use LinkedIn's advanced search tools to find candidates matching specific criteria.

4. Build a Strong Employer Brand
Your presence on social media contributes to building your employer brand. A strong employer brand naturally attracts quality candidates.
5. Interact with Potential Candidates
Social media allows direct interaction with candidates. Respond quickly to messages and comments to build a relationship with potential candidates.
6. Measure and Adapt
Use the analytics tools provided by these platforms to measure the effectiveness of your recruiting efforts. Adapt your strategy based on the results.

The role of LinkedIn in recruitment 

What is LinkedIn?
LinkedIn is an American networking platform designed in 2002 in the United States. In 2020, it claims more than 660 million members within 30 million companies , from 170 sectors of activity in more than 200 countries and territories. These figures make LinkedIn the most used professional social network in the world.
In France, no less than 19 million members are registered on LinkedIn , or approximately 55% of the working population . Among these members, more than 10 million are active each month on the social network. We therefore quickly understand the interest of recruiters for this tool! They are also very numerous to use it. According to a study published in 2016 by Bond, a company specializing in recruitment solutions, more than 64% of recruiters use at least two social networks to source talent, including LinkedIn for 94% of them . Sharing a job offer on LinkedIn is therefore an integral part of the recruitment process!
It’s a website that allows job seekers to find a lot of information on the company that interests them, in addition to their website. And since it is a social network, you will have the opportunity to communicate with recruiters.

Why recruit on LinkedIn?
Recruiters are increasingly using the professional network LinkedIn to find the ideal candidate. Recruitment on LinkedIn allows a recruiter who has not found the profile sought for a position to contact a potential candidate easily and free of charge. Recruiting on LinkedIn also allows you to go directly to finding the candidate and anticipate the company’s needs. Using the search bar, the recruiter can do a search by typing a keyword, the name of the position or the type of contract sought.
How to define a recruitment policy on LinkedIn?
Defining a recruitment policy is essential in a recruitment process. Therefore, before recruiting on LinkedIn, you must clearly define the skills profile of the position sought, such as the title and missions of the position. In addition, it is necessary to define the qualities and skills required in a candidate to occupy the position.It is important to clearly indicate the company's expectations and values ​​in order to quickly identify interested candidates.

Creating the right profile
 
· Registering and creating your profile on the largest professional social network is essential for a business. The objective is to make yourself known and to do this you must attract connections, visits, shares and “likes”, therefore expand your network. By looking for your friends, your colleagues, your acquaintances, you weave your web and increase your contacts.
· Once the company's contact details and its field of activity have been entered, a multitude of features are offered to optimize its page and make it attractive for maximum visibility. And so that the profile is readable at first glance, a photo or logo in addition to a banner in the background will complete your LinkedIn showcase . The company slogan or a catchy title including keywords are welcome, in addition to any information you decide to insert into your page. The strategy is in motion.
 
A whole connected world to share with
 
· Reaching as many people as possible and generating traffic requires being active and leading the network. It is very important to publish content regularly, even daily. The news must be updated and you can post photos and videos, tag and share articles you like, or even write about company life. Whether it is about the person we have just recruited, current projects, the release of the latest product, ideas to submit in a survey or the upcoming event, each new post arouses interest and attracts everyone. sort of profiles, but in particular those that might interest you. Indeed, if your messages appeal to them, there is a good chance that these people come from the same field of expertise as you.
· To go further and create interaction between your company and those who follow you, it is wise to share the life and experiences of your employees and to make everyone who reads you want to take an interest in you. even closer. A sharing of information, but above all a relevant highlighting of the company's values ​​via real testimonials. An incentive or a meeting, a business trip, a birthday or a promotion celebrated at the office or even an end-of-year evening, all festive occasions are good in addition to daily work.
 
How to target candidates?
 
· Once your network is expanded, you can connect to profiles likely to match your search to discover their page and consult their resume online. Their background, their experience, their relationships and all the personal and professional information in their profile will all be useful indications. You will get to know each other virtually at first.
· The advanced search allows you to target your request using keywords, in particular by the Boolean query and these little words - AND, OR, NOT, among others - which facilitate results by combining data, or on the contrary by removing less important information. useful. Sourcing will allow you to make a request by keywords, but also via filters to refine your search.
 
Contact interesting profiles and be seen by the rest of the world
 
· In the Network section then Relationships, you can see the list of profiles with which you are connected. Once the rare gem is detected, you can send him an Inmail which is LinkedIn's private and personalized messaging tool. If you prefer, you can see their Contact Information in order to contact them in a more traditional way via their personal Email, which avoids unread messages and wasted time if the person connects less often on LinkedIn.
· If the candidate who caught your attention is not yet part of your network, but was suggested to you by another contact or by LinkedIn, you will invite them to join your network with a personalized message, clear and concise enough to attract their attention. attention and interest.
· A job offer generates a lot of visibility and traffic to your page. A free public announcement will help you reach more people, but it must be very clear to reach the right target and not waste your time when receiving applications. A paid ad will be more targeted and you will only pay if candidates click on the ad. For their part, users also create alerts with criteria that may match yours. In addition to your own search, you will therefore be visible and contacted by all the people who are interested in your offers, and whom you may not have spotted. All axes are therefore exploited.
 
LinkedIn, the essential professional platform
 
· To be efficient, it is better to publish Monday to Friday between 8 a.m. and 6 p.m.; the best time being Tuesday morning. In France, 20 million members are registered on LinkedIn, or 64% of the active population, including 10 million active users per month! The network brings together a wide diversity of profiles and users, and has established itself as the most important professional showcase for several years. You need to stand out as much as possible by creating a dynamic profile, increasing contacts consistent with your activity and interests and disseminating interesting information.
· LinkedIn is a free network, or even inexpensive in its paid features. This ensures that the needs of recruiters are not hampered and offers numerous possibilities for deploying contacts and candidate searches. By creating relevant content and being present and active in it, it is more than likely that you will become an important player in your industry. On the other hand, you will be able to follow the news of your profession, your partners, your collaborators, but also your competitors. LinkedIn is also a fantastic monitoring tool for following your market and staying alert, in addition to achieving the desired notoriety and finding the best candidates for your recruitments. 

In Conclusion: A Multichannel Strategy for Recruitment
Social media offers diverse and effective opportunities for recruitment. By taking a strategic approach and leveraging the strengths of each platform, you can attract and hire quality candidates. 



