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Executive summary
The aim of the report is to evaluate the hotel standards in the hospitality industry and hotel reputation. In addition to that, the report highlights consistency and growth in the hospitality industry. It has been identified that the same quality of the facilities is expected by the consumers. And it has been concluded that customer review is important for the company and its success. Likewise, it has been recommended that the company provide effective consumer service can help to manage the consumer base and meet the objectives.  
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[bookmark: _Toc128477776]Introduction 
The purpose of brand consistency standards, hotel reputation management, customer reviews for the hospitality industry growth, and further recommendations concerning market trends have been stated in this report. Since brand consistency refers to all of the provided high-standard amenities that a hospitality business continues to offer to their loyal and new customers every time they visit their premises. Moreover, guest reviews matter a lot to new customers in their decision-making process, i.e. they check what quality standard services the hotel managing staff are meant to serve to their loyal customers; their positive reviews matter a lot in the hotel's growth.
[bookmark: _Toc128477777]Main Findings 
[bookmark: _Toc128477778]What are Brand Consistency Standards? Concerning Hotel Industry 
Brand standard consistency means whenever the customer is supposed to visit the hospitality industry, he or she will have the same standard of service or be welcome in the same manner every time. The quality of amenities will remain the same per his/her expectations, and there will be no compromise in the facilities the hotel managing staff provides. Since the word stated "brand consistency", everything which makes a brand, which makes a business image", in a nutshell, will keep remaining the same, i.e. consistent (Liu et al., 2017). Brand consistency, i.e. brand recognition, help the hospitality industry get dominate at the top of the list and keep them remain the best choice ever for their client just because of distinctive offer provision every time their clients visit (Kenyon et al., 2018).
[bookmark: _Toc128477779]Purpose Of Creating Brand Consistency 
The main purpose and aim of creating the same service provision standard is the stability of the establishment/hotel sector. In this regard, customers will come again and again expecting the same standards of facilities they were offered on their last visit to the hospitality sector. So whenever they visit that specific area, without finding another hotel industry, they will straightforwardly come to the same hospitality sector and recommend it to others (Wu et al., 2020). Another main purpose of brand consistency is to further lead to brand recognition, i.e., the particular brand will be called a market leader. People later on, find that the hospitality industry with their a positive attitude and thus, they eventually identify by their providing distinctive and exceptional facilities to the clients (Šerić et al., 2020)
[bookmark: _Toc128477780]Do all the Hotels Share the Same Standards? 
All the hotels don't share the same branding standards and possess variable quality standards to retain their guests. They all have their benchmarks and their, limits and criteria to meet. You can have examples to consider.
Marriott Hotels in the UK focus on serving their clients first, pursue excellence in every service they offer to their customers, and always act with integrity and put their best effort into making their guests comfortable and relaxed in every aspect (Rivaldo, 2021).On the other hand, Hilton Hotel UK maintains their brand standards by providing quality services to its customers, which hardly other hotel managing staff provide to their guests. They keep their branding identical by offering distinctive facilities; thus, they keep their name on the top of the list for decades (Wong and Kim, 2020).
[bookmark: _Toc128477781]Can Hotels manage Their Reputation Effectively? 
Showcasing the hotel's brand and spreading familiarity about their quality standard services among people is the best effective way to manage the hospitality industry's reputation. This can only be done by introducing the brand on virtual social platforms so that people can know and be familiar with the exceptional hotel image (Gössling et al., 2019). The total incoming traffic of any hotel depends on the review reputation of the hospitality industry; thus, the total revenue generation also depends on it. Making the team for this purpose, which handles all these virtual matters and making an online platform, providing accessibility to people so that they can have an easy review generation, ultimately will lead to easiness in the decision-making process for new incoming customers. Thus it's super important for the further growth of the hospitality industry. 
[bookmark: _Toc128477782]Importance Of Effective Guest Review Management
Managing good reviews will ultimately end up in increased traffic to the hotel industry, which is one of the effective ways to help customers in decision-making. Sometimes, guests get confused about which hotel industry in the area region they must choose. All these effective and positive reviews help them save their searching time and help them make the right decision. So management of guest reviews is essential not only for the upcoming new visitors but also for the hotel's reputation. So there must be a managing team which deals with all of the online reviews of the guests who experience the quality standard facilities provided by the respective hotel management staff (Ouyang and chi, 2019). As for the Marriott Hotel, the effective virtual domain for guest reviews is Marriott Bonvoy. 
[bookmark: _Toc128477783]Impact of Negative Reviews 
Since the hotel's traffic and incoming guest quantity depend on the previous guest reviews, people are more habitual in using the online domain while taking decisions about their staying industries, and negative reviews have a more worst impact on the hospitality sector. It resulted in a few or very few guest entries and little annual revenue generation. Anyhow, people get reluctant to choose a hotel sector with bad reviews since they don't want to waste their toughly earned money in an industry which doesn't even have a positive reputation (Salem et al., 2019). Continuous negative reviews eventually end up in a business loss, so thus the hospitality industry must look into customers' viewpoints and hence should have to improve them so that their market reputation gets enhanced on virtual platforms (Zhang and Morrison, 2021).
[bookmark: _Toc128477784]How Can Hotels Build and Retain Customer Loyalty 
This is the aim of every hospitality sector to have more and more guest traffic and keep them retained for decades long. In this regard, they offer or launch loyalty programs to attract previous and new customers by providing discounted vouchers and other facilities with the same charges. This is the need of time since a customer will always be attracted to the hospitality sector, which provides them additional perks and benefits in the same price ranges. Thus, this is the best way to retain their customer and stick to that specific sector for decades to come (Mak and Chang, 2019). Like the Marriott Bonvoy Loyalty program, it offers more discounted offers and other benefits to loyal customers to attract and retain them for longer. Likewise, Hilton Hotel UK offers multiple perks and benefits to all loyal customers that keep them returning for more. These attractive benefits are in the form of free nights, complimentary room upgrades, etc. 
[bookmark: _Toc128477785]Purpose Of Customer Loyalty Programs 
The basic aim of these loyalty programs is to not lose loyal customers and keep coming up again and again. In this competitive era, every other hotel business is part of a contest, and everyone wants to win the race. So thus, by providing loyal programs, i.e. to keep customers/guests retain for a long time and not making them choose another hotel on their next visit. It is the main intention of these strategies, i.e. to keep remaining customers loyal to a specific hotel sector by providing them attractive perks and benefits, is the main aim for these loyalty programs (Choi et al., 2019). For example, Marriott Bonvoy is a loyalty program for Marriott Loyal customers; hence, in this program, customers are given additional perks and benefits for the same charges they pay. They are usually given free WI-FI along with the mobile using room check-in/check-outs etc. They also give their loyal customers additional points to use later for further advantages and values. Likewise, Hilton Hotels offer additional perks and benefits in the form of packages, including g free breakfasts, additional points to redeem, discounted car rentals, and multiple places to visit free of cost. These all are for the loyal customer, who always chooses no other hotels to stay but always Hilton.
[bookmark: _Toc128477786]Conclusion 
A brand consistency standard is the provision of the same quality facilities that a customer expects from his/her previous experience. That's the reason behind he/she visits the same hospital industry again and recommends it to others too. The hospitality industry can only grow with the help of previous effective customer reviews since all these guest reviews matter a lot in new customers' decision-making process. Moreover, hospitality must try new and effective ways to retain customers for decades. This can only be done by providing them with attractive packages and appealing offers that no other hotel business provides.
[bookmark: _Toc128477787]Recommendations 
Hotels, offices, and other business sectors should use robots to greet every incoming customer/guest and provide them with related information and guide them about the respective room charges and other amenities in the hotel premises. There must be increased usage of Chabot. They are mainly intended to respond to customers in any chat, resolve their queries via the internet, and improve customer service. There must be an increased concept of the virtual tour since it will help people visit a hotel's internal environment by sitting far away in their homes.
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