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“Corporate social responsibility” (CSR) is a business practice that allows an organisation to integrate “social”, “ethical”, and “environmental” concerns into its operations, which benefits all stakeholders (Ardiansyah and Alnoor, 2024, p.29). Recently, the awareness of CSR has grown across the globe due to increasing consumer demand, investor interests, and regulatory pressures (Vuong and Bui, 2023, p.43). In the “hospitality and tourism” industry, CSR has a substantial impact on various aspects of business operation and management, stakeholder interactions, and overall sustainability.  Tourism promoted some eco-friendly options, including green travel, eco-tourism, and alternative tourism (Madanaguli et al., 2021, p.448). The “hospitality and tourism” industry is expected to demonstrate proper business behavioural practices, including contributing to regional communities, improving employees’ lives, and preserving the environment.
Moreover, hotels engage in CSR through strategic philanthropy during an uncertain crisis (Shin et al., 2021, p.5). Strategic philanthropy means the company uses strategic advantages of CSR to benefit societies and local communities to support its long-term goals. In this regard, restaurants are becoming aware of their negative societal and environmental impacts (Kaur et al., 2022, p.1235). The CSR practices allow the “hospitality and tourism” industry to improve its public image by investing more in environmental and social initiatives. The essay sheds light on the CSR practices in the Marriot Hotel, which operates in national and international markets.      
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Marriot Hotels was founded in 1927 by “Willard Marriott” and “Alic Marriott” in Washington (Marriott International, 2023c). As of 2024, Marriott Hotels has approximately 8,900 properties and nearly 30 leading brands in a total of 141 countries and territories (Marriott, 2024). Marriott Hotels has incorporated various CSR practices to promote sustainability, improve guest experience, and support communities. According to Dewi et al., (2024,p.5), Carrol’s CSR model is a framework that shapes the different levels of “corporate social responsibility” that an organisation uses to improve and clarify its responsibilities. This CSR model consists of four layers that include economic, legal, ethical, and philanthropic responsibilities. 
Marriott has a great commitment to operate responsibly with an expanding global presence. Marriott aims to minimise its carbon footprint by sustainably managing water and energy, using more renewable energy, and cutting down waste and carbon emissions (Marriott, 2024d). The efforts are aligned with UN Sustainable Development Goals (Goal 6, Goal 7, Goal 8, Goal 12, and Goal 13). Based on Carrol’s CSR model, these efforts are the ethical responsibilities of Marriott as the commitment to reduce waste and utilise renewable energy reflects its ethical duty. 
On the other hand, Marriott is engaged in activities such as sustainability initiatives, community engagement, and health and wellness programs that improve societal welfare, which reflects its philanthropic responsibility. “Good Travel with Marriott Bonvoy” is a community engagement program that enhances travel experiences and makes a positive impact on local communities while staying at Marriott Hotels (Marriott, 2024b). Marriott implements sustainability in various aspects of its business operations, including hotel design and guest experience (Marriott, 2024d). 
The company works together with franchisees, business partners, employees, suppliers, guests, and hotel owners to actively reduce environmental impact. In this regard, societal welfare is viewed through the lens of economic responsibility, as integrating renewable energy and reducing waste leads to significant cost savings for the company. Besides that, Marriotts offers various job opportunities in 8,000 hotels across the world based on career levels (Kanner, 2023). The diversity in hiring practices allows Marriott to get into a broader talent pool which leads to reduced costs, improves employee productivity, and contributes to financial success. On the other hand, in its legal responsibilities, Marriott supports and recognises the principles in the “United Nations Universal Declaration of Human Rights” to prevent human rights violations, respect human rights, and improve stakeholder trust (Marriott, 2024c).        
Marriott International Inc. has various approaches to CSR that focus on multiple policies such as community engagement, responsible business practices, and promoting sustainability. “Serve 360: Doing Good in Every Direction” is a sustainable platform for Marriott that is designed to highlight the “social”, “environmental” and “governance” efforts (Environment Energy Leader, 2024). This platform was founded in 2017 to support the UN “Sustainable Development Goals”. It focuses on four main areas which include “nurture our world”, “sustain responsible operations”, “empower through opportunity” and “welcome all and advance human rights”.           
During uncertain situations, including COVID-19, many hotel chains, including Marriott International Inc., work to safeguard guests' health through increasing hygiene, cleanliness, and social distancing. In response to the outbreak of COVID-19, Marriott introduced a multipronged platform to develop cleanliness standards and hospitality practices (Hotel Technology News, 2020). However, Marriott International Inc. had its first quarterly loss in nine years because of the extended travel disruption due to the outbreak of COVID-19. The pandemic hammered bookings; as a result, the total revenue dropped 72% which is nearly $1.46 billion (Reuters, 2020b). 
On the contrary, Reuters, (2020a) illustrated that the British “Data Protection Authority” fined Marriott International Inc. approximately $24 million due to its six-year-old cyber-attack on its reservation system of “Starwood hotels”. It is one of the largest data breaches in history which began in 2014, which indicates the lack of compliance with data protection at Marriott the “Information Commissioner's Office” found that Marriott failed to implement proper security measures to protect personal data. This incident adversely impacted the reputation of Marriott and damaged public trust.   
Besides that, the Marriott Hotel Services faced issues due to not allegedly following the strict labour laws of California regarding rest breaks and meals (Casetext, 2024). The employees of Marriott Hotels filed a lawsuit under the “Private Attorneys General Act” alleging that the company denied them to take meal and rest breaks. According to Wesley et al. (2024, p.44) this occurrence brings to light a significant obstacle that Marriott Hotels must overcome in terms of problems relating to employee welfare and labour rights. As a consequence of this, Marriott is exposed to legal and reputational concerns that are in direct opposition to their commitment to ethical and environmentally conscious business operations.    
In response to the challenges, that are often faced by Marriott International Inc. effective CSR practices play a pivotal role in local, environmental, and business-specific opportunities. As reported by Reid (2023), the integral part of Marriott International Inc., Marriott Bonvoy found that nearly 63% of people prioritise environmental factors while planning for a trip. In recent days, many luxury hotels are making efforts to become greener. Many hotels are providing bicycle rentals that are entirely powered by renewable energy. The CSR practices that Marriott undertakes include the “Marriott Disaster Relief Fund”, and “Marriott Bonvoy point’s donations” which donated $5 million during the Ukraine-Russian war to support the communities (Marriott International, 2023). 
Moreover, in Europe, Marriott Hotels employed more than 650 people those are affected by the war (Marriott International, 2023). These CSR initiatives help the local communities through job opportunities, health, and education. Marriott is involved in community engagement that improves its relationship with its residents which leads to local economic growth and stability. Besides that, Marriott International prioritise local culture and heritage while designing the Fairfield by Marriott in Jodhpur, India (The Print, 2023). The hotel promotes initiative programs to highlight those areas that are lesser-known attractions including Osian and Jawai. These initiatives by Marriott Hotels preserve the cultural identities of the local areas by offering authentic experiences to the guests.      
On the other hand, the CSR initiatives of Marriott Hotels help the wider environment. As per Reid (2023), the Geneva Marriot Hotel, in Switzerland built a strong focus on energy efficiency. The hotel is connected to a heating network that produces heat for the hotel rooms from central local, using renewable energy. The underground pipes deliver heat and hot water to the hotel rooms in a closed loop. This CSR initiative of Marriott reduces the carbon footprint and helps to overcome the environmental impact of energy consumption (Reid, 2023). In addition, the other brands of Marriott International Inc. “Sheraton Dallas Hotel” provide environmentally friendly alternatives including recycling containers, digital signs instead of paper use, and alternative bottled water (Marriott, 2024e). The hotel rooms are cleaned and hygienic by using eco-friendly products and reusing the linens. LED light bulbs and recycle bins are present in all hotel rooms reflecting the commitment to responsible and sustainable tourism (Abdou et al., 2020, p.3). Marriott Hotels implements these CSR initiatives to promote awareness of environmental concerns among guests and encourage them to prioritise sustainability during their stay at Marriot Hotels and beyond. 
As a result, due to implementing various CSR initiatives, Marriott International Inc. improved its brand reputation, attracted investors, increased guest satisfaction, and improved employee engagement. In this context, Marriott International Inc. (2024) stated that Marriott International Inc. announced at the “American Lodging Summit” that 2023 was a record-breaking year for the company. Marriott signed 52% more organic hotel rooms compared to 2022, which reflects the continuous growth of hotel owners, guests, and franchisees. 
In addition, Marriott Hotels signed nearly 2.5 new franchise and management deals per day which is a total of nearly 164,000 rooms across the world. Marriott Hotels partnered with “MGM Resorts International” and signed nearly 37,000 new hotel rooms in the United States and Canada (Marriott International, 2023a). In addition, Marriott has a significant presence in countries outside of North America, including as Vietnam, China, Japan, India, Arabia, Turkey, Mexico, the United Arab Emirates, and Saudi Arabia. As a result, it is possible to draw the conclusion that Marriott's excellent corporate social responsibility procedures contributed to an improvement in the brand's reputation. 
The main headquarters of Marriott Hotels is located in Bethesda, United States. Marriot Hotels & Resorts adhere to the labour laws, health and safety regulations, tax laws, consumer protection laws, and “Environmental Regulations” of the United States. Marriotts adhere to the U.S. laws on “economic and trade sanctions” set by the “U.S. Department of Treasury’s Office of Foreign Assets Control” (Marriott, 2024c). The economic and trade sanction laws prevent Marriott Hotels from blocking the OFAC-listed individuals. Besides that, the “U.S. Attorney’s Office”, a federal agency agreed with Marriott International Inc. to enhance the guest's experience in accessing rooms at their hotels in the U.S. It assures that the individual with disabilities can make easy reservations to stay in Marriott Hotel rooms based on their preferences (United States Attorney’s Office, 2024). 
Besides that, under the “Federal Trade Commission” (FTC), a U.S. government agency proposed an order to be clear and transparent regarding the personal customer information of Marriott (FTC, 2024). As per the order, Marriott is not allowed to engage in any kind of deception with respect to the acquisition, use, and protection of personal data. In order to forestall the occurrence of data breaches in the far future, Marriott must have a robust information security program. Consequently, it is possible to assert that Marriott International Inc. is subject to a distinct legal environment in the United States, which has an impact on the company's business operations as well as its contacts with important stakeholders for the company. 
[bookmark: _Toc180250044]Conclusion
Based on the prior analysis, Marriott International, Inc. is well-established in both North American and non-North American markets. Sustainability, an enhanced guest experience, and community assistance are all facets of Marriott's corporate social responsibility (CSR) efforts. Corporate social responsibility (CSR) significantly affects many facets of management and operations, relationships with stakeholders and sustainability in general. "Serve 360," disaster assistance and recovery, human rights policy, an inclusive workplace, corporate social responsibility reporting, and employee wellness are all parts of Marriott's CSR initiatives. Marriott places a premium on local traditions in order to strengthen their corporate identity while also honouring those traditions. 
Through its many CSR activities, Marriott International, Inc. was able to boost its image, draw in investors, make guests happier, and get staff more invested in the company's success. Concerns about employee legal rights, consumer data privacy, and unpredictable events like the worldwide pandemic hampered the company's efforts to incorporate CSR policies. Additionally, the article adds that Marriott Hotels is subject to a distinct set of regulations in the US, which shapes the legal environment in which it operates and interacts with important parties. 
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