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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 



	Answer: Navigation is straightforward since the website is a single-page design. Users can find essential information, such as the business address and opening hours, directly on the homepage. However, the persistent map display, which stays visible even when changing sections, could be distracting and may need adjustment. A slow-loading website risks frustrating users and losing potential bookings.  Compressing images, reducing unnecessary scripts, and optimizing media could significantly enhance loading speeds without sacrificing visual appeal. Faster websites are more likely to retain visitors and perform better on search engines like Google.  




	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: This website doesn’t have any sub-pages, only main page, this is really making difficult to navigate, the absence of subpages can impact the costumers, this can lead to frustration and discourage for new costumers
 



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No, this website doesn’t have any option for a booking online, this can make the business lost same customer, Additionally, integrating an online booking system directly within the Treatments page would streamline the customer journey. 



	Question 1d - What improvements could be made to the usability of the website?


	Answer:  the website needs a domain, sub-page to make the information clear. 
Each treatment on the page is accompanied by a clear description, detailing the purpose and benefits of the service. The inclusion of treatment durations and prices next to each offering is another major positive. This transparency reduces the need for users to search for additional information, making it easier for them to make informed decisions.  


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Although the mobile site is functional, certain design elements feel cramped on smaller screens. Text blocks and images sometimes overlap or appear too small, making it harder for mobile users to engage with the content comfortably.  Currently, the Treatments page lacks strong, visible calls-to-action that encourage users to book immediately. Including well-placed “Book Now” or “Enquire” buttons after each treatment description would significantly boost the likelihood of visitors taking the next step.  




	Question 2b -  How does the website use imagery, video and colour? 


	Answer: calming and professional visual style. The soft, neutral colours used across the Treatments page create an atmosphere of relaxation, perfectly matching the nature of the services offered. High-quality images of serene spa environments reinforce this mood and help to put potential clients at ease.  
The consistent theme throughout the website shows a good understanding of brand identity. Clients visiting the site immediately get a sense of what the spa offers: a peaceful, rejuvenating experience. This alignment between visual presentation and business purpose is highly effective.  



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the chat support is very important for costumers give a costumer in real-time assistance, help and guidance, the chat hep costumers to ask question in many factors, prices 


	Question 2d – How effective are the social media links on the website?


	Answer: Another important withe the website, it is not link with social media platform, social media are very important today for engaging with clients, increase your visibility, business are losing so many opportunities without Instagram, twister, or LinkedIn


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: the services offered by the company are clearly display on the website this ensure transparency and explanation about the services.
Treatment, emphasizing the variety type of skin treatments, quick treatment for brow waxes and massage, the website is highlight for a Spa and relaxing atmosphere, good language and description can help costumer to about the services ,i can also see the prices of the services are clearly display, the background of writing can be improve the reading by costumers

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
There is no option for costumers to leave reviews or feedback, review are very important and attract new customers, people trust more company with review

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Yes The prices are clearly displayed for costumers and with transparency 
Another key positive is the clear for all treatments. Customers appreciate businesses that are transparent about costs, as it removes anxiety around unexpected fees. This approach positions Eden Spa as a trustworthy and honest provider, improving the client relationship even before the first appointment

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.spa treatment

	
	2. wellness

	
	3. relaxation

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No
 Finally, the site could benefit from stronger SEO practices. Simple improvements such as adding page meta descriptions, using descriptive page titles, and incorporating relevant keywords (e.g., “Spa treatments in Harborne” or “massage Harborne”) would improve Eden Spa’s visibility on search engines.  
Better SEO would drive more organic traffic to the website, increasing opportunities for new client bookings and expanding the business’s reach.  



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: a modern Business website in the Uk, looks relevant, convenient and make easy to search and find in the local search engine (SEO), adapts to mobile device. a professional design must be maintained, and UK-specific content and currency (GBP) and local references, UK contact details, make the website easy to browse services and read the reviews increase credibility, making booking for treatment quick and easy, provide secure online payment service for peace of mind. Display your price and Alway update the content, make some promotion, add the website on socials media platform to reach more costumers. smooth and fast navigation improve user experience and make costumer happy and not bored; a modern website can help a business to grow and help business be professional and encourage client loyalty.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
 make the site more effective, including enhancing navigation, optimizing mobile responsiveness, strengthening calls-to-action, ensuring consistent content formatting, and addressing accessibility needs, booking and prices 
By making these adjustments, Eden Spa can further elevate its customer experience, drive more bookings, and continue building a strong reputation both online and offline. Overall, the business shows great potential, and with a few strategic improvements, it can achieve an even higher standard of excellence.
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