	
	
	



[bookmark: _Int_U6Jt6niQ][bookmark: _Int_lA2uImPY]This paper will be supporting a presentation on the media’s influence on terrorism in the United Kingdom (UK). In order to fully evaluate the media’s influence, several different topics have been considered and evaluated, including online radicalisation through social media, Shamima Begum’s story and her relationship with British media outlets and the media coverage following the 2008 Mumbai terror attacks. The definition of terrorism is the provocation of fear or violence, used in an attempt to influence society for political gain (Terrorism Act, 2000). Terrorist attacks receive a vast amount of media coverage from a range of media outlets including newspapers, social media platforms and televised news shows. This in turn spreads fear to the public regarding their safety. 

[bookmark: _Int_WSvst83E]Firstly, the danger of online radicalisation has been highlighted through research conducted by Von Behr et al (2013) introduced the idea of ‘echo chambers’ online, which allows people to surround themselves with people who share the same beliefs and ideologies as each other. Although seemingly an innocent way for people with shared hobbies or beliefs to connect, when applied in the context of terrorism it becomes a worrying concept. For example, individuals are able to use these echo chambers to their advantage to locate a terrorist group, alternatively terrorist groups may use these echo chambers to actively seek out and radicalise new members. In addition to this, these echo chambers are significantly contributing to speeding up the process of online radicalisation. Further research conducted by Evans and Williams (2022) concluded that social media plays a significant role in the consumption and spread of extremist views and propaganda. Reseach has proven that extremist propaganda contributes significantly to online radicalisation, as it promises a new family and personal gain (Ritzmann, 2018). This is evident through how openly accessible the internet and social media is for anything and everything that you would want to search for, including extremist propaganda from several terrorist groups. The research by Evans and Williams (2022) also revealed that extremist groups are continuously updating their knowledge of all social media available, and regularly engage with everyday social media platforms such as ‘X’ or ‘Facebook’. It is clear from this that there is a serious risk in regard to online radicalisation, as it appears far more prominent than many people believe. It is a common belief among the public that extremist propaganda is hidden away on the ‘dark web’, however this research reveals how easily accessible these things are to the public. There are so many accessible avenues for extremist groups to use to reach individuals from anywhere and everywhere in the world at any time, to share this propaganda and extremist views with them. To further support this, Jenson et al (2018) explains that the internet plays an accelerating role in the radicalisation process. 

[bookmark: _Int_s5bD81HM]Moving on, Shamima Begum was chosen to highlight the media’s influence on terrorism as her story is probably one of the most infamous regarding radicalisation in the United Kingdom. Shamima was a British citizen from birth but decided to travel to Syria at only 15 years of age, in 2015, to join an extremist terrorist group and went on to marry an active member of the Islamic State (BBC, 2024). However, after being captured by Syrian fighters and sent to a camp in Northern Syria, Shamima has been fighting for what she believes is her right to return to the United Kingdom. Discussing her time within the Islamic State terror group, Shamima stated that it was “just like the propaganda videos” (BBC, 2019).  It is extremely evident from this that Shamima had been viewing and reading terrorist propaganda before leaving for Syria. This links back to the previous point discussing the risks of online radicalisation and the accessibility of extremist media for anyone who wishes to view it. Since beginning her appeal to return to the UK, Shamima has partaken in multiple interviews with British media outlets to gain sympathy from the British public. Although Shamima repeatedly claims she no longer believes the Islamic State’s extremist views, the British media continue to publish headlines such as “No Regrets, No Remorse, No Entry” and “How dare she?”, whilst they continue to label her as a “Jihadi bride” by using several pictures of Shamima wearing a traditional Muslim head-covering. From these headlines and manner of reporting, it is clear that the media plays a significant role in labelling someone as a “terrorist”, regardless of their words or actions. 

Moving on, the 2008 Mumbai terrorist attacks were made up of 10 terrorists carrying out 5 simultaneous attacks across separate locations across Mumbai. A total of 164 people lost their lives, in an attack predominantly aimed at targeting Western nationals and Indian civilians (The Guardian, 2011). Mahadevan (2019) theorises that this targeting was a calculated strategy to ensure that the attacks would gain as much global interest as possible and attract more attention to the terrorist group. A swift investigation ensued and uncovered the terrorist group ‘Lashkar-e-Taiba' to be behind the attack. Following this, an intense media swarm ensued which introduced headlines to the likes of “It’s War on Mumbai’ and “City at Gunpoint” from Indian and worldwide media outlets. It is obvious that these headlines were used to strike fear into people from all over the world, sparking a national fear of an impending terrorist attack. Headlines like this are used as a fear mongering strategy by the media, as they know it will attract more attention to the attacks. However, this intense media coverage fulfilled the goal that Lashkar-e-Taiba set out for themselves before these attacks. In addition to the media coverage, the film “Hotel Mumbai” was released in 2018, which documented the events of the Mumbai attacks in a fictional, thriller environment. Although this film proved to be informative of the events that unfolded on that day, it also forever immortalised the terrorists actions on a world-wide platform. This again feeds into exactly what Lashkar-e-Taiba strived for from the very beginning. 

To conclude, the points discussed above, it is evident that the media has a significant effect on terrorism and everything beneath the umbrella of ‘terrorism’, such as the labelling of a ‘terrorist’, what is considered a ‘terrorist attack’ and which extremist groups are considered ‘terrorists’. Multiple examples were discussed throughout this paper that thoroughly support the idea that the media has a large influence on terrorism.
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