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AI Acknowledgement  
I acknowledge the use of ChatGPT (https://chatgpt.com/) on 28 May 2026 to support my research using the prompt(s): 
1. Has any of the businesses below have done AI washing? Have they committed to it and have been in court or fined? Are there any speculations but no evidence to prove AI washing? Google, Amazon, Apple, Meta, Microsoft, Nvidia, IBM, OpenAI. Please provide me with details and link to the source of information.
I acknowledge the use of Lovart (https://chatgpt.com/) on 29 May 2026 to create graphic for my presentation using the prompt(s): 
1. I want to create the graphic that will show the quickly gained hype benefit of business getting interest from investors and clients. Investors throwing money in the business and clients sitting on their computers searching through the company website and begging them for service. This is all based on the company using AI. This relates to AI washing where first the business gets attention but then long-term consequences in the luck of trust for the business, investors pulling money out and customers asking for money back and refunds because they were lied to that the business used AI but they did not. This graphic is needed for my presentation in the university so cannot be too big but i would like it to show emotions. I will probably place it on the right and I will put text on the left of the slide on my presentation. The graphic can be shown like a cycle or something else that shows the highs and lows.
2. I want you to create a simple icon graphic showing on one side increased number of investors but on the other people being overwhelmed and losing their jobs
I acknowledge the use of Gemini (https://chatgpt.com/) on 5 June 2026 to create graphic for my presentation using the prompt(s): 

1. I want you to create a simple icon graphic showing on one side increased number of investors but on the other people being overwhelmed and losing their jobs
2. Has any of the businesses below have done AI washing? Have they committed to it and have been in court or fined? Are there any speculations but no evidence to prove AI washing? Google, Amazon, Apple, Meta, Microsoft, Nvidia, IBM, OpenAI. Please provide me with details and link to the source of information.
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Artificial Intelligence (AI) was originally developed as a program; however, it has evolved into more than that. Program is designed by programmers to achieve a specific outcome using codes. In contrast, AI is looking for generate outcomes through analysis of large data algorithms and machine technology. With its incredible capabilities, AI has secured a special position in wide economy which led to AI washing, a practice where businesses exaggerate their AI capabilities that they can offer. 
According to Sun (2026), AI has several significant consequences. Businesses may initially attract wide investment due to its innovation and market value. However, organisations may misallocate their internal resources creating inefficiencies and sometimes resulting in job losses. While it can create temporary increase in sales, these benefits turn to long term consequences such us loss of customers trust and market position with investor’s withdrawal. Several hypotheses have been discussed such as Gartner Hype Cycle (GHC) illustrating how AI washing has adopted overtime. Information asymmetry is reinforced when businesses give signals about their technology advancement without clear evidence. It has been discussed that institutional pressure to maximize innovation called Fugazi regulation shows no transparency and low morale. 
Businesses engage in AI washing to attract attention, strengthen marketing strategies, and maintain competitive positions, often taking advantage of weak regulations and unclear industry standards. Research suggests exploring further impact on customers which might be more than losing trust, AI ethics in relation to human development and business growth and establish the actual AI standards and frameworks. Comparison with other technologies using Hype Cycle may be recommended to provide valuable insights and differences if any. 
In conclusion, the AI use is overhyped by businesses leading to AI washing and businesses being responsible for those acts. Weak regulatory frameworks enable exaggerated claims, resulting in products that fail to meet expectations and businesses losing trust.
In my presentation, I used several AI tools to create graphics that supported my content and to assist with research on tech companies and AI washing allegations. The tools included ChatGPT, Gemini, Lovart and Research Assistant from University Library. To compare the quality of outcomes, I decided to use the same prompt across two platforms.
An interesting insight was that my expectations differed from the results. Lovart generated a graphic close to my vision, where Gemini struggled to produce a graphic that followed the instructions in my prompt or failed to generate the graphic at all (Appendix 1 and 18-31). 
For the research, ChatGPT answered my main questions and provided a breakdown of each company (Appendix 2-14). However, it did not mention the fine imposed on Apple about two weeks before my research was conducted. Although the fine was not related to AI washing, it could still be relevant due to its connection with misleading the customers. In contrast, Gemini (Appendix 15-17) provided in my opinion a more basic overview and less details about the allegations.
The good approach was verifying the information received through additional sources. Although I had to check the credibility, the AI tools provided a helpful insight and breakdown of companies associated with AI washing, even if it ended on allegations without formal claims.  
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      Let’s conclude  What we know and what we need to know
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Meaning of Al

- Al is a system that uses machine operations, data
and algorithms to perform a task. It simulates
human intelligence, as it can complete tasks such as
decision-making or learning.

- Program uses coding written by a programmer to
perform a specific task.

(Khan, Pasha, Masud, 2021)
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             Meaning of AI    • AI is a system that uses machine operations, data and algorithms to perform a task. It simulates human intelligence, as it can complete tasks such as decision - making or learning. • Program uses coding written by a programmer to perform a specific task. (Khan, Pasha, Masud, 2021)
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It led to AI Washing

Businesses misrepresenting and over exaggerating the Al capabilities they
can offer at the time leading to disillusionment.

(Elhaiiar and Itani, 2025), (Ozturkcan, Bozdag, 2025)
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         It led to AI Washing • Businesses misrepresenting and over exaggerating the AI capabilities they can offer at the time leading to disillusionment.            ( Elhaiiar and Itani, 2025), ( Ozturkcan , Bozdag, 2025)
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Impact on the business Impact on investors Impact on the
internal resources and business funding customers perception

(Sun, et al., 2026) (Gemini, 2026) (Lovart, 2026)
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                        Findings        Impact on the business internal resources          Impact on investors and business funding          Impact on the customers perception (Sun, et al., 2026) (Gemini, 2026) ( Lovart , 2026)         
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Gartner Hype Cycle (GHC) (Gartner, 1955)

Technology timeline based on their features (Mora -Lopez, Lopez-Lopez
and Rivera-Hernaez, 2026).

Signaling theory: Information asymmetry

Companies are giving signs that they are technologically advanced without
evidence (Elhajjar and Itani, 2025).

Fugazi regulation: Institutional pressure

The pressure from the state to maximize innovation often on vague
information and low moral principles ( Papvshev and Chan, 2025).
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         Hypotheses • Gartner Hype Cycle (GHC) (Gartner, 1955) Technology timeline based on their features (Mora - Lopez, Lopez - Lopez and Rivera - Hernaez, 2026). • Signaling theory: Information asymmetry Companies are giving signs that they are technologically advanced without evidence ( Elhajjar and Itani, 2025). • Fugazi regulation: Institutional pressure The pressure from the state to maximize innovation often on vague information and low moral principles ( Papvshev and Chan, 2025). 
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         Reasons why    Boost of audience interest customers and investors   Increasing market value and position   Be innovative and follow the technological trend   Marketing tool and rising competition  Weak regulations and processes (Sun, et al., 2026)
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- Further impact on customers ( Elhajjar and Itani,2025).

- Specific Al ethics considering human flourishing and

business capital gain (Steinhoff, 2024).

- Al standards and regulatory frameworks (Sharma, 2025).

- Compare Al washing with other technologies using GHC

(Mora-Lopez, Lopez-Lopez and Rivera-Hernaez, 2026).
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          We need to know • Further impact on customers ( Elhajjar and Itani,2025). • Specific AI ethics considering human flourishing and business capital gain (Steinhoff, 2024). • AI standards and regulatory frameworks (Sharma, 2025). • Compare AI washing with other technologies using GHC (Mora - Lopez, Lopez - Lopez and Rivera - Hernaez, 2026). 
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Consequences of Al Hype & Al Washing
TOP HALF

Summary

- The use of Al is overhyped by businesses.
- Companies are responsible for AT Washing.

- It provides short term benefits but long
term consequences.

- Luck of boundaries and processes in
businesses allow to make false assertions.

BOTTOM HALF
(Ozturkcan, Bozdag, 2025), (Elhaiiar and Itani, 2025) (Lovart, 2026)
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           Summary • The use of AI is overhyped by businesses. • Companies are responsible for AI Washing. • It provides short term benefits but long term consequences. • Luck of boundaries and processes in businesses allow to make false assertions.    ( Lovart , 2026) ( Ozturkcan , Bozdag, 2025), ( Elhaiiar and Itani, 2025)
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        AI Acknowledgement • I acknowledge the use of Lovart (https://www.lovart.ai/) to create graphic for my presentation. • I acknowledge the use of Gemini (https://gemini.google.com/) to create graphic for my presentation. • I acknowledge the use of ChatGPT (https://chatgpt.com/) to support my research. I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide in evidence.
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to create the graphic that will show the quickly gained hype benefit of
business getting interest from investors and dlients. Investors throwing
money

in the business and dlients sitting on their computers searching through
the

company website and begging them for service. This is all based on the
company

using AL This relates to Al washing where first the business gets
attention

but then long

term

consequences in the luck of trust for the business, investors pulling
money out

and customers asking for money back and refunds because they were
lied to that

the business used Al but actually they

did not. This graphic is needed for my presentation in the university so
cannot

be too big but i

would like it to show emotions. I will probably place it on the right and
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Has any of the businesses below have done Al washing ? Have they
committed to it and have been in court or fined? Are there any
speculations but no evidence to prove Al washing?

Google, Amazon, Apple, Meta, Microsoft, Nvidia, IBM, OpenAL
Please provide me with details and link to the source of information.

“Al washing" generally means exaggerating or misleading the public, investors, or customers about how
much Al a company actually uses, or how capable its Al really is. Regulators like the SEC and DOJ have
increasingly warned that Al-related claims can become securities fraud or deceptive marketing if
unsupported. s e 2

Here's a company-by-company breakdown for the firms you listed.

Confirmed Al washing Court cases / fines
[ allegations? specifically for Al washing? ~ Main controversy or speculation
Google No confirmed Al washing No Al-washing fines found Critics argue Google overhyped some Gemini and Al product readiness, but

ling no court ruling or regulator finding has labeled this Al washing. Google is,
however, under broader Al antitrust scrutiny. | foiie

Amazon Yes — public No Al-washing fine or court  Amazon faced major criticism after reports suggested its “Just Walk Out”
accusations/speculation judgment found ‘cashierless stores relied heavily on human reviewers rather than fully
‘autonomous Al. This became one of the most cited “Al washing” examples in
media/legal commentary, though no regulator fined Amazon over t.

Lca ot +1
Apple Speculative allegations No proven Al-washing Apple has faced investor criticism and at least one reported securities-fraud
emerging judgment or SEC fine style lawsuit tied to delays and perceived overstatement of Apple.

Intelligence/Siri Al capabilities. As of now, these remain allegations, not
proven Al washing. BarowAl

Meta No confirmed Al washing No Al-washing fines found Metais heavily scrutinized for Al ethics, copyright, and competition issues, but
case not formally penalized for Al washing. Some commentators speculate Meta
‘overmarkets Al integration, but evidence is limited. | Reddt 1

Microsoft No confirmed Al washing No Al-washing fines found Microsoft has faced antitrust investigations tied to Al partnerships and
finding OpenAl influence, not Al washing itself. Some analysts argue Copilot
marketing occasionally exceeded practical performance, but no enforcement
action has established deception. | echpost -2

NVIDIA No confirmed Al washing No Al-washing fines found Nvidia is mainly under antitrust and market dominance scrutiny related to Al

case chips, not accused formally of Al washing. Speculation exists around
‘exaggerated Al market expectations generally, but not proven misconduct.
b 2

1BM Historical skepticism, No Vv sashing fine or ruling IBM's Watson project has long attracted criticism for overpromising Al

especially around Watson found capabilities in healthcare and enterprise contexts. However, there is no major
ino. Much of the criticism remains industry
+ Askanything 9 o

ChatGPT can make mistakes. Check important info.
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Openal No confirmed Al washing No Al-washing fines found OpenAl faces many lawsuits and regulatory investigations, mostly around
ruling ‘copyright, govenance, and competition — not Al washing specifically. Some

critics argue OpenAl overstates AGI progress or safety, but these claims
remain subjective/speculative. | fichPost -2

Companies with the strongest Al-washing-type criticism

1. Amazon

The “Just Walk Out” controversy is probably the clearest high-profile example connected to Al washing
among your list.

Reports suggested that the supposedly Al-powered checkout system depended significantly on human
workers reviewing transactions. Critics argued Amazon marketed it as highly autonomous Al when humans
were still deeply involved. Legal and academic discussions often cite this case when explaining Al washing.

Logalimormati. -1
However:

«  Amazon was not fined
« No court officially ruled it committed fraud
o The issue remained mostly reputational/public-relations damage

2. Apple
Apple has recently drawn skepticism because:
o itstrongly marketed “Apple Intelligence”
o some Siri/Al upgrades were delayed
o investors allegedly believed capabilities were further along than they actually were

There are reports of investor lawsuits and securities-fraud allegations tied to Al expectations, but nothing
proven yet. wmeil

3.1BM

1BM Watson became famous for ambitious claims in healthcare Al Over time, many healthcare deployments
underperformed expectations, and journalists and industry insiders accused IBM of overselling the
technology.

Sstill:

«  no major Al-washing enforcement case exists
o criticism s largely reputational and industry-based rather than legal proof i

+ Askanything 9 o

ChatGPT can make mistakes. Check important info.
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Importanl distinction: antitrust vs Al wasnmg
Several of these companies — especially:

o Microsoft

* OpenAl

s NVIDIA

« Google
— are under investigation or scrutiny for:

« monopoly power
« Al market dominance

o cloud/chip control
« competition concers

That is different from Al washing.  ifechpost -2

Key takeaway
Among the companies you listed:
«  No company has yet been formally fined or convicted specifically for Al washing
«  Amazon has the strongest public Al-washing-style controversy
«  Apple and IBM have faced notable skepticism and allegations
«  The others are mostly facing:
o antitrust scrutiny,
«  copyright lawsuits,
« or speculative criticism rather than proven Al washing
Useful background sources:
* Cornell Law definition of Al washing 7
«  Barnes & Thornburg analysis of Al washing lawsuits »
« Debevoise analysis of SEC/DOJ Al-washing enforcement »

@G P E D - 0l soures

Are there other 'Big Tech’ companies that we could add to the list? Also
‘what is Al washing situation in other industries?

Yes — if you want to expand beyond the original “Magnificent Seven + OpenAl” sty list, there are several
additional large tech companies that are frequently discussed in Al-washing conversations, especially
because they market themselves heavily as “Al-first” businesses.

Additional Big Tech / Enterprise Tech Companies Often Mentioned

Salesforce

Salesforce heavily markets Al products like Einstein A/

s Ask anything 9 o

ChatGPT can make mistakes. Check important info.

Agentforce.
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Salesforce heavily markets Al products like Einstein Al and Agentforce.
Why people discuss Al washing here:

« Some critics argue Salesforce repackages automation/workflow tools as “Al"

o Skeptics claim many enterprise Al features are still rule-based rather than truly generative or
‘autonomous

« Investor messaging around Al growth has been very aggressive
Evidence status:
No enforcement action or court ruling for Al washing.

There is mainly:

* analyst skepticism,
« Reddit/forum criticism,
o investor concern around whether Al revenue claims match reality. sess

Oracle

Oracle has strongly repositioned itself around Al dloud infrastructure.
Al-washing concerns include:

o marketing legacy cloud/database products as “Al-powered"
o investor hype around Al demand
« questions about whether Al revenue materially changes Oracle's business fundamentals

Evidence status:
No Al-washing enforcement or fines.

Mostly speculative criticism.

Adobe
Adobe markets Firefly and generative Al tools aggressively.

Why discussed:

o concern that Al branding is used to defend pricing increases
o debate about how much innovation is truly Al versus enhanced automation
o copyright/data-training controversies add skepticism

Evidence status:

No proven Al washing case.

Palantir Technologies
+ Askanything
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Palantir Technologies
Palantir became one of the most heavily Al-branded enterprise firms after launching AIP (Artificial
Intelligence Platform).

Why people question it:
o Palantir historically sold analytics and defense software before rebranding heavily around Al
o critics argue some Al messaging exceeds demonstrated capabilities

Evidence status:

No fines or court rulings for Al washing.

However, Palantir is frequently discussed in investor communities as a possible “Al hype” stock.

Cisco and Hewlett Packard Enterprise
These companies increasingly market networking/infrastructure products as “Al infrastructure.”
Criticism:

o some analysts argue Al branding masks slowing legacy businesses

Al messaging sometimes appears disconnected from actual Al product innovation  fedét
Evidence status:
No proven Al washing cases.

Klarna

Klarna became one of the highest-profile “Al replacement” case studies.
Why controversial:

o heavily publicized claims that Al replaced large numbers of support staff
o later reports suggested customer service quality declined
o the company reportedly rehired humans after problems emerged e -1
This is often cited as:
* “Alhype”
Al triumphalism,”
« ora potential form of Al washing.
But:

o there is no regulator ruling,
o no fraud finding,
o and no Al-washing enforcement action.

]
+ Askanything 9 o
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Industries Where Al Washing Is Becoming Common
Al washing is now far bigger than Silicon Valley. Regulators increasingly worry that companies across many
industries are exaggerating Al usage to attract:

* investors,

« customers,

o orhigher valuations.

1. Financial Services / FinTech
This is currently the largest enforcement target.

The USS. SEC already fined firms for misleading Al claims.

Confirmed enforcement actions:
« Delphia
o Global Predictions

The SEC accused them of exaggerating Al capabilities in investment products. Combined penalties totaled
roughly $400,000.  schesa -2

This is important because these are among the first formal Al-washing penalties in the U.S.

2. Healthcare
Healthcare Al is heavily scrutinized because exaggerated claims can directly affect patients.

Common Al-washing patterns:
o “Al diagnostics” that are mostly statistical rules
o exaggerated claims about clinical accuracy
« overstating automation in medical workflows

Frequently criticized firms/examples:
o IBM Watson Health (historically)
o startup diagnostic Al firms
« radiology Al vendors
Most criticism remains:
o reputational,
* academic,
o orinvestor skepticism,
rather than proven fraud.

3. Cybersecurity D
Cybersecurity vendors increasingly label products “Al-powered.”

+ Askanything 9 o
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2. LywerseLuiy

Cybersecurity vendors increasingly label products “Al-powered.”
Regulators and analysts worry some tools are:

* basic automation,
o rule engines,
o orold ML systems rebranded as “generative AL"

This industry is specifically mentioned in legal commentary about Al washing. s 1

4. Customer Service / Call Centers
This area has become notorious for Al hype.
Typical claims:

« *fully autonomous support”

« “Al agents replacing humans”
Reality:

* humans often remain deeply involved,

o Alstruggles with edge cases,
o companies quietly rehire staff.

Amazon’s Just Walk Out and Klama’s customer-service automation are often discussed here.

5. HR / Recruiting

Many recruiting platforms market:
« Alhiring,
Al resume screening,
«  Altalent matching.

Regulators worry companies overstate:
o faimess,
o accuracy,
« or automation capabilities.

This overlaps with discrimination and employment-law concerns.

6. Education Technology (EdTech)
Al tutoring and grading platforms often market themselves aggressively.

‘Common criticism: N

+ Askanything
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Al tutoring and grading platforms often market themselves aggressively.

‘Common criticism:

 “Altutors” are sometimes simple chatbots,
o accuracy and hallucination problems are underdisclosed,
o schools may buy products based on exaggerated dlaims.

7. Manufacturing / Robotics
Industrial firms increasingly claim:

* “Alfactories,”

* “autonomous robotics,”

« “Al optimization.”
‘Sometimes these are:

o traditional automation systems,
o predictive analytics,
o or simple machine learning rebranded as Al.

Important Regulatory Trend
The biggest development is that regulators are moving from:

«  wamning companies,
to:
o actually enforcing penalties.

Key milestones:

SEC warnings

 Outlet odziezowy... Y My Offers Onboar..

@ Your Account

@ ceit

B Home | Student

SEC Chair Gary Gensler repeatedly wamed companies not to exaggerate Al capabilities. Gowiiern. -1

First investment-firm penalties (2024)

Delphia and Global Predictions were fined.  Radical Compia.. +1

First public-company Al-washing action (2025)

Presto Automation was charged by the SEC for allegedly misleading investors about its Al drive-thru

ordering technology. ' Ginsanbei -2
This case is especially important because it signals:

o public-company disclosures,
* investor presentations, N
«  and Al marketing claims

+ Askanything
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« and Al marketing claims
are now under active regulatory scrutiny.

Overall pattern
The industries with the highest Al-washing risk today are probably:
1. Financial services
2. Healthcare
3. Cybersecurity
4. Enterprise SaaS
5. Customer-service automation

because:

o Al claims directly affect investors or consumers,
o capabilities are hard to verify,
o and hype can materially affect company valuations.

098

®5 Sources

In what year did happen the first talks about Al washing?

The earliest serious discussions of “Al washing” as a named concept began around 2019. The term was
reportedly first defined and discussed by the Al Now Institute, a research group focused on the social
impacts of artificial intelligence. Waesa

However, the idea itself existed before the term became popular. Companies had already been:

o relabeling ordinary software as “AL"

o exaggerating automation,

o orusing “Al-powered" as a marketing buzzword,
especially during the machine-learning boom of the 2010s.

Timeline of Al Washing Becoming a Recognized Issue

Around 2016-2018: Early concern (before the term became mainstream)
During the first major enterprise Al boom:

o startups began branding products as *Al-powered,”

o investors rewarded companies associated with Al,

o many firms quietly rebranded existing analytics or automation tools as Al
At this stage, people mostly called it:

* “Alhype”

« “buzzword marketing,” v

o or compared it to “cloudwashing.”

+ Askanything 9 o

ChatGPT can make mistakes. Check important info.

& Fr




image36.png
gment submission - OneDrive X (& Problem Solving for Univeristy - A X

cB4cB191a77302680423365¢-problem-solving-for-univeristy/c/6a181c3a-705¢-83eb-aa42-566f2acc5268.

Produkty na aukgi. % Howto order-A&.  « Hurtowniaodziesy..  © Outlet odziezowy,..  £X My Offers Onboar

@ YourAccount @) Citeitt

B % = O

B Home | Student Fi..

atGPT v

2019: First formal use of the term

The term “Al washing" started appearing in academic and policy discussions. According to summaries of the
concept, the Al Now Institute formally defined the term in 2019. ikpeda

This is generally considered the beginning of the modern concept.

At that point, concern focused on:

o startups overstating Al sophistication,

o hidden human labor behind “Al systems,”
o misleading investors,

o and ethical transparency.

2022-2023: Explosion after ChatGPT

The launch of OpenAl's ChatGPT in late 2022 massively accelerated Al washing discussions.

Suddenly:

o nearly every software company claimed to have Al
o eamings calls became saturated with “Al" references,
o products were rapidly rebranded as generative Al tools.

Analysts noticed that many firms:

o added Al terminology without major technological changes,
o or used simple automation while marketing it as advanced Al

This period made Al washing a mainstream business term. c&c 1

2023: Regulators publicly warn about Al washing
In 2023:
o the Federal Trade Commission warned companies against making unsupported Al dlaims,
o and Gary Gensler began publicly comparing Al washing to greenwashing. isasstcom -1
This was important because it transformed Al washing from:

« amedia/academic criticism,
into:
« apotential securities-law and consumer-protection issue.

2024: First enforcement actions

In March 2024, the US. Securites and Exchange Corr | 'sion issued the first penalties tied directly to
misleading Al claims.  lsga ot 1

+ Askanything 9 o
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2024: First enforcement actions
In March 2024, the UsS. Securities and Exchange Commission issued the first penalties tied directly to
misleading Al claims.  lsga ot 1

That marked the transition from:

o discussion,
to:
o actual legal enforcement.

torical context
Al washing is actually part of a long pattern of “washing” trends in technology and marketing.

Important

Earlier examples included:

Term Era Meaning

Greenwashing 19805 onward Fake environmental claims

Cloudwashing 20105 Relabeling normal hosting/services as "cloud”
Blockchain washing 20172018 Adding blockchain/crypto branding to raise valuations
Al washing 2019 onward Exaggerating Al capabilities or usage

Many commentators now see Al washing as the successor to blockchain washing. Some companies that
previously rebranded themselves around crypto later pivoted to Al branding.

Short answer
«  The concept existed informally in the late 2010s.
o The term “Al washing” began being formally discussed around 2019.
* It became mainstream after ChatGPT's 2022 launch.
« Regulators began serious enforcement in 2024.

@O PE S OD souces

what about the Apple issue discussed in the article in the link:
https://www.bbc.co.uk/news/articles/c0j2nydnzy7o

Why have you not mentioned that in the search above if this came up.
around 3 weeks ago?

N

[P P
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You're right — and that is a fair criticism of my earlier answer.

The Apple situation in that BBC-linked story is actually one of the strongest recent examples that belongs in
an Al-washing discussion, especially because it moved beyond speculation into a major legal settlement.

The article you linked refers to Apple agreeing to pay about $250 million to settle claims that it misled
consumers about promised Al-powered Siri capabilities and “Apple Intelligence" features. Wi +1

The core allegation was:

o Apple marketed advanced Al Siri capabilities during WWDC 2024,

o implied those features were available or imminent,

o consumers bought iPhone 15/16 devices partly based on those claims,

o but many of the advertised Al features were delayed or unavailable at launch. W+

That absolutely strengthened the case for including Apple much more prominently in the Al-washing
discussion.

Importantly though, there is still a legal distinction:

Question Answer
Was Apple accused of misleading Al claims? Yes

Was Apple sued over Al marketing? Yes

Did Apple settle? Yes (~$250m)
Did Apple admit wrongdoing? No

Has a regulator or court formally ruled "Apple committed Al washing™? Not explicitly

So legally, itis still more accurate to say:

“Apple faced serious Al-washing-style allegations and settled related litigation,”

rather than:

“Apple was officially found guilty of Al washing.”

Why I did not emphasize it enough earlier:
1. The first response leaned too conservatively toward “formal regulatory Al-washing findings.”
2. I focused heavily on SEC/FTC enforcement examples (like Delphia and Global Predictions).
3. The Apple Siri settlement s very recent and sits in a grey zone between:
o false advertising,
o securities/consumer deception,

+ and what commentators call ‘Al washing”

But realistically, many analysts and journalists would now treat Apple as one of the highest-profile Al-

+ Askanything 9 o
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ratner than:

“Apple was officially found guilty of Al washin

Why I did not emphasize it enough earlier:

1. The first response leaned too conservatively toward “formal regulatory Al-washing findings.”
2. I focused heavily on SEC/FTC enforcement examples (like Delphia and Global Predictions).
3. The Apple Siri settlement s very recent and sits in a grey zone between:

o false advertising,

o securities/consumer deception,

o and what commentators call “Al washing.”

But realistically, many analysts and journalists would now treat Apple as one of the highest-profile Al-
washing controversies among major tech firms in 2025-2026.

The timeline also matters:

o Apple announced major “Apple Intelligence” capabilities in 2024.
o Delays became increasingly visible through late 2024 and 2025.  fesds 1
o Lawsuits and advertising scrutiny escalated.
o By May 2026, the settlement became public. Wi+
This is also why Apple is now frequently discussed alongside:
* Amazon’s “Just Walk Out” controversy,

« IBM Watson overpromising,
o and some enterprise Al marketing claims.

So if I rewrote the earlier ranking today, | would probably categorize the companies more like this:

Strongest Al-washing-style controversies Mostly speculative / hype criticism
Apple Google

Amazon Microsoft

1BM Watson Nvidia

Presto Automation Meta

Kiama Openal

And Apple would likely be near the top because:
o the claims were consumer-facing,
o tied directly to product sales,
o resulted in a very large settlement,
o and involved allegations that Al capabilities were materially overstated. Wi 1

G O P E S v soures
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ChatGPT can make mistakes. Check important info.




image40.png
mission - OneDrive X | @ Problem Sokving for Univeristy - A' X 4 Al Washing: Big Tech Scrutiny - Go X+
)c9c.

nasukgi. % Howtoorder-A&. © Hurtowniaodesy.. © Outletodziezowy,.. N MyOffersOnboar.. (@ YourAccount (@) Citeitt

Has any of the businesses below have done Al washing ?
Have they committed to it and have been in court or fined?
Are there any speculations but no evidence to prove Al
washing?

Google, Amazon, Apple, Meta, Microsoft, Nvidia, IBM, v

The Legal Reality: Court Cases and Fines

To date, none of the major tech giants listed (Google, Amazon, Apple, Meta, Microsoft, Nvidia,
1BM, OpenAl) have been formally fined or taken to court for "Al washing" by major financial or
consumer regulators like the SEC or FTC.

Regulatory crackdowns on Al washing—defined as making false, exaggerated, or misleading claims
about a company’s Al capabilities—have primarily targeted smaller investment firms, startup
software ventures, or e-commerce schemes. For instance:

o TheSECissued ts first-ever Al washing fines totaling $400,000 against investment advisers

Delphia and Global Predictions for falsely claiming they used predictive Al models, as detailed
in the official

o TheFTC successfully settied over a dozen Al-washing cases against companies like Growth
Cave and Air Al for overstating the automation and revenue capabilities of their Al tools, as
outlined by DLA

However, while these mega-corporations have avoided regulatory penalties, several face intense
public scrutiny, heavy speculation, and evidence-backed accusations of shifting forms of Al
washing.

Company-by-Company Breakdown: Evidence and Speculation
Amazon (Strong Evidence & Public Contradictions)
Amazon has faced the most concrete accusations of Al washing across two distinct areas:

o The "Just Walk Out" Fallback: Amazon marketed its cashierless grocery technology as an
advanced Al-and-computer-vision-driven solution. However, reports surfaced revealing that
the system heavily relied on over 1,000 human operators in India who manually reviewed and
validated roughly 700 out of every 1,000 transactions. Amazon subsequently began pulling the
tech from its large grocery stores, serving as a primary case study of “concealing human labor"
behind an Al brand, according toa R iag e i

o Layoff "Al Washing": Amazon faced backlash for attributing massive layoffs (such as a 14,000-
worker reduction) to "Al efficiencies.” Yet, official state WARN filings legally mandated by the
company listed the cause codes purely as "economic® rather than technological, and CEO
Andy Jassy later walked back the Al narrative. Analysts noted that Amazon used *Al adoption”

e AR e e

. PomerantzLLP +1

+  Ask Gemini Flash Extended v &

‘Geminiis Al and can make mistakes, including about people. Your privacy and Gemini
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o Layoff "Al Washing": Amazon faced backlash for attributing massive layoffs (such as a 14,000-
worker reduction) to "Al efficiencies.” Yet, official state WARN filings legally mandated by the
company listed the cause codes purely as "economic® rather than technological, and CEO
Andy Jassy later walked back the Al narrative. Analysts noted that Amazon used *Al adoption”
as a corporate PR shield to hide routine cost-cutting, as covered by The Guardian and tracked
on the SoftwareSeni Al-Washing M. SoftwareSeni +1

Google (Staged Demos & Speculation)

o The Gemini Drama: Google has not faced legal action for Al washing, but it faced immense
public embarrassment and accusations of capability inflation when it launched its Gemini
model. A viral *hands-on" video demonstration implying real-time voice and video reasoning
was later revealed to be heavily edited, compiled from stillimage frames, and optimized via
text prompting. While not a legal infraction, critics labeled it a clear-cut case of marketing-
driven Al hype.

OpenAl (The Accuser, Not the Accused)

o The Stance on Hype: Ironically, OpenAl has positionally avoided traditional Al washing
accusations because their underlying technology serves as the benchmark foundation for the
rest of the industry. Instead, OpenAl executives have actively called out the practice. OpenAl
CEO Sam Altman publicly criticized other enterprises for *Al washing” their layoffs, stating that
firms are blaming Al for job cuts that they would have executed anyway due to overhiring or
poor financial management, as reported by

Tom's Hardware

Microsoft, Meta, Apple, Nvidia, & IBM (Macro Hype & Strategic Signaling)

For these remaining giants, there is no evidence of legal fraud or deceptive technical
misrepresentation. Instead, they operate in a realm of massive macroeconomic speculation:

o Strategic Signaling: Allfive companies are heavily incentivized to embed *Al" into every public
disclosure and product rollout to satisfy Wall Street investors.

o The Efficiency Debate: Microsoft claims massive productivity gains (such as 20-30% of its
code being written by Al), and Nvidia heavily markets survey data showing high Al client ROL.
However, broader macroeconomic studies heavily speculate that these firms may be over-
indexing on Al's current capabilities to justify hundreds of billions in capital infrastructure
spending, with many proof-of-concept projects failing to yield measurable bottom-line

impacts.
Summary Table
Business Officially Fined / In Documented Incidents ~ Status of Ev
Court for Al Washing?  / Controversies
Amazon No “Just Walk Out* human  Strong Evic
+ AskGemini Flash Extended v &

‘Geminiis Al and can make mistakes, including about people. Your privacy and Gemini
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speculation:

misrepresentation. Instead, they operate in a realm of massive macroeconor

o Strategic Signaling: Allfive companies are heavily incentivized to embed *Al" into every public
disclosure and product rollout to satisfy Wall Street investors.

o The Efficiency Debate: Microsoft claims massive productivity gains (such as 20-30% of its
code being written by Al), and Nvidia heavily markets survey data showing high Al client ROL.
However, broader macroeconomic studies heavily speculate that these firms may be over-
indexing on Al's current capabilities to justify hundreds of billions in capital infrastructure
spending, with many proof-of-concept projects failing to yield measurable bottom-line

impacts.
Summary Table
Business Officially Fined / In Documented Incidents ~ Status of Ev
Court for Al Washing?  / Controversies

Amazon No “Just Walk Out* human  Strong Evid
workforce reliance; marketing &
Attributing layoffs to Al misdirection
while filing under
*economic” codes.

Google No Highly edited/staged ~ Verified Inc
video demonstrations  promotiona
of Gemini's reak-time
capabilities.

OpenAl No Criticized industry N/A (Acts as
peers for Alwashing  industry
their corporate layoffs.  benchmark/

Microsoft, Meta, No Hyperbolic branding,  Speculation

Apple, Nvidia, IBM renaming standard regarding th
Saa$ tools as "Al- Al financial £
powered," and
aggressive strategic
signaling to boost
equity.
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+ AskGemini Flash Extended v &
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Iwant
to create the graphic that will show the quickly gained hype
benefit of

business getting interest from investors and clients.
Investors throwing money

1 have created a two-part infographic that visualizes the "Al Washing Cycle." The top section captures
the "hype" phase, showing enthusiastic investors pouring money in and excited clients signing up for
the "Al-powered" business. The bottom section depicts the “crash" following the reveal that no actual
Al was used, with angry investors pulling funds and furious clients demanding refunds, effectively

illustrating the high and low points.

THE Al WASHING CYCLE: HYPE VS. CONSEQUENCE

INVESTORS PL& GROWTH

INVESTORS PULL MONEY

Pescribe your image

4

@ Images

INITIAL HYPE & GROWTH CLIENTS DEMAND SERVICE

LONG-TERM CONSEQUENCES
&LOSS OF TRUST

CLIENTS DEMAND REFUNDS LOSS OF TRUST

Flash Extended v &

Al and can make mistakes, including about people. Your privacy and Gemini
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I want you to create a simple icon graphic showing on one
side increase number of investors but on the other people
being overwhelmed and loosing their jobs:

amend this graphic for me so that it has a white background,
do not change anything else

Describe your image

+ @ images Flash v &

Gemini is Al and can make mistakes, including about people. Your privacy and Gemini
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create for me another graphic in the same style but showing
fast income of money in the business on one side and then
on the other side the small profit

Iseem to be encountering an error. Can | try something else for you?

Describe your image

+ ©images Flash v &

Gemini is Al and can make mistakes, including about people. Your privacy and Gemini
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Iseem to be encountering an error. Can | try something else for you?

Create a graphic using icons as the previous picture in this
chat. The new icon has to be in the same style as the one
above and also it has to be in round shape. showing fast
income of money in the business on one side and then on the
other side the small profit

Describe your image

+  © images Flash v @

Gemini is Al and can make mistakes, including about people. Your privacy and Gemini
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growing income from investors funds and on the right the
line with sales going down and business being on minus
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create one more graphic in the same style, where on the left
customers will desire the product of the business, and on the
Describe your image
+ Images Flash v @

Gemini is Al and can make mistakes, including about people. Your privacy and Gemini
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create one more graphic in the same style, where on the left
customers will desire the product of the business, and on the
right the customer wil feel that the business defraud them
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Describe your image
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The new icon has to be in the same style as the first graphic
in this chat and also it has to be in round shape. on the left
customers will desire the product of the business, and on the
right the customer wil feel that the business defraud them

STRONG
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Gemini is Al and can make mistakes, including about people. Your privacy and Gemini
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®  iwanttocreate the graphic that will show the quickly gained hy... @ v < |5

i want to create the graphic that will show the quickly gained hype benefit
of business getting interest from investors and clients. Investors throwing
money in the business and clients sitting on their computers searching
through the company website and begging them for service. This is all
based on the company using Al. This relates to Al washing where first the
business gets attention but then long term consequences in the luck of trust
for the business, investors pulling money out and customers asking for
money back and refunds because they were lied to that the business used
Al but actually they did not. This graphic i needed for my presentation in
the university so cannot be too big but i would like it to show emotions. | will
probably place it on the right and | will put text on the left of the slide on my
presentation. The praphic can be shown like a cycle or something else that
shows the highs and lows.

I'll create a graphic that visualizes the Al washing cycle - showing both the
initial hype phase and the subsequent trust collapse. This will work perfectly
for your university presentation with a clear visual narrative of the highs and
Tows.

Let me generate this for you:

Al Washing Cycle Graphic

Consequences of Al Hype & Al Washing
TOP HALF

Trust

~ P

BOTTOM HALF

 Limited Time: Upgrade now&save up to 45% OFF! x
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Let me generate this for you:

Al Washing Cycle Graphic

Consequences of Al Hype & Al Washing
TOP HALF

~ P

BOTTOM HALF

Perfect! I've created a circular cycle graphic that clearly shows the Al washing
phenomenon with strong emotional contrast:

Top Half (Green/Bright) - The Hype Phase:

« Excited investors throwing money at the Al-branded business
« Enthusiastic clients at computers, eager for the service

« Upward arrows showing growth and "Trust Gained"

Bottom Half (Red/Dark) - The Collapse Phase:

« Angry investors pulling money back, "Trust Lost"

« Frustrated customers demanding refunds at their computers

« Downward arrows and broken trust symbols

‘The graphic uses a vertical 3:4 aspect ratio that will fit perfectly on the right
side of your presentation slide, leaving space for your text on the left. The
circular design clearly shows this as a cycle, with the company building at the

center transitioning from success to failure. The emotions are clearly visible in
the characters' expressions and body language.

Would you like me to adjust anything - perhaps the size, the intensity of
emotions, or any specific details?

o @

“# Limited Time: Upgrade nowssave up to 45% OFF! x
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1 want you to create a simple icon graphic showing on one side increase
number of investors but on the other people being overwhelmed and
Ioosing their jobs

Ill create an icon graphic showing the contrast between increasing investors
on one side and people being overwhelmed/losing jobs on the other side.

Investors vs Job Loss lcon

I've created your icon graphic showing the stark contrast between the two
sides:

Left side (Green): Multiple investor figures increasing in number, with upward
trending arrows, dollar signs, and growth indicators - representing the rise in
investors.

=7

Right side (Red/Gray): Stressed, overwhelmed people figures with downward
arrows, people leaving office buildings with briefcases, and distressed
postures - representing job loss and being overwhelmed.

The design uses a clean, minimalist icon style with clear visual separation and
contrasting colors (green for growth vs. red/gray for decline) to effectively
communicate both concepts in a single graphic.

Would you like me to adjust the style, layout, or any specific elements?

ootV i &

P

sl el
e

\
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can you create it with white background

Investors vs Job Loss Icon White Background

increase number people being
of investors overwhelmed and
losing their jobs

\'/

increase number people being overwhelmed
of investors and losing their jobs

Perfect! I've created the icon graphic with a clean white background. The
design clearly shows:

Left side: Growing number of investors with upward green arrows, dollar signs,
and positive growth indicators

Right side: Overwhelmed people with downward red arrows, stress indicators,
and figures leaving with briefcases representing job loss

‘The white background makes it clean and versatile for use in presentations,
=== eports, or any other materials. Would you like any adjustments to the design?

Create a graphic using icons from the first graphic in this chat. The new
icon has to be in the same style as the first graphic in this chat and also it
has to be in round shape with white background. on the left customers will
desire the product of the business, and on the right the customer will feel
that the business defraud them. Do not include any text on the graphic

+ 0 @ Agent v oo @
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40 @  1wantyouto create a simple icon graphic showing on one side @ &L >

Ill create a new round icon graphic in the same style as the first one, showing
customers desiring the product on the left and feeling defrauded on the right.

Customer Desire vs Defraud Round con

I've created your round icon graphic in the same style as the first one:

Left side (Green): Customers showing desire for the product - enthusiastic
figures reaching toward products, hearts, upward arrows, shopping cart, and
positive indicators

Right side (Red/Gray): Customers feeling defrauded - angry/disappointed
figures, broken chains, X marks, downward arrows, and distrust symbols

‘The design maintains the clean minimalist icon style from your first graphic,
uses the same color scheme (green for positive, red/gray for negative), and is
in a circular shape with a white background. No text is included as requested.

e D0@S this capture what you were looking for?

create same style graphic with: on the left person sitting with stars in their
eyes looking at paltop screen and being excited, on the right a person with
angry face in front of the shop trying to get in there.

p
*
X I'll create a new round icon graphic in the same style, showing an excited

&
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I'll create a new round icon graphic in the same style, showing an excited
person with a laptop on the left and an angry person trying to enter a shop on
the right.

Excited Onli

e vs Angry Shop Round Icon

I've created your round icon graphic in the same style:

Left side (Green): A person sitting at a laptop with stars in their eyes, looking
excited and happy at the screen, surrounded by upward arrows and dollar signs
indicating positive online experience

Right side (Red): An angry person with frustrated expression trying to break
into a closed shop with a padiock, plus additional frustrated figures sitting
below, surrounded by downward arrows and X marks

The design maintains the clean minimalist icon style, circular shape, white
background, and color scheme from your previous graphics. No text is
included.

Does this match what you envisioned?

& @

in this graphic above, change the background to white. everything else is
perfect

+ 0 @ Agent v oo @
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excited and happy at the screen, surrounded by Upward arfows and dollar signs
indicating positive online experience

» @  1wantyouto create a simple icon graphic showing on one side i

Right side (Red): An angry person with frustrated expression trying to break
into a closed shop with a padiock, plus additional frustrated figures sitting
below, surrounded by downward arrows and X marks

The design maintains the clean minimalist icon style, circular shape, white
background, and color scheme from your previous graphics. No text is
included.

Does this match what you envisioned?

& @

in this graphic above, change the background to white. everything else is

perfect

Excited Online vs Angry Shop Round Icon White BG

Done! I've changed the background to pure white while keeping everything else
exactly the same - the circular icon design, the excited person with stars at the
laptop, the angry person at the closed shop, and all the arrows and symbols.
The graphic now has a clean white background as requested.
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              Whitewashing in ‘Big Tech’ A Root Cause Analysis (RCA) 
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