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1. Introduction 
The working title for this proposal, which has been determined by the researcher is “Social media impacts on the development of contemporary business”.
In the past decade, social media has seen unprecedented growth. Back in 2005 it was reported that around five percent of adults used social media, compared to 2015 where seventy percent of adults were reported to use some form of social media. (Allen, 2019) Social media has cemented its place in modern day society with access to social media platforms available instantly through modern technologies. The freedoms and level of interaction that is seen within social media has also had an impact on the way modern businesses operate. Social media has become an important aspect for contemporary business and plays an important role in business development. 
   1.1 Research Aim
The aim of the research is to identify what impacts social media has had on the development of modern business, additionally what role social media plays with regards to business to business relationships. To achieve these aims the researcher intends to use a mixed method approach to data collection using both quantitative and qualitative data. 
1.2 Research Questions
What impact does social media have on business development?
In what ways can social media influence business development?
Has social media changed the way business communicate with consumers?
1.3 Research Objectives
The following objectives have been created to aid the completion and research aim. The first key objective will be to identify and examine concepts and theories in relation to the development of business through social media. Secondly, to investigate the impacts social media has on business organisations. The final objective is to assess the impacts that social media has on business to business relationships. 
1.4 Research Boundaries 
As the research proposal primarily focuses on the impacts on businesses, it had been decided by the researcher that the primary research will be confined to business owners, Management personnel and marketing staffs. The two main influences that aided this decision are as follows: As the research is focused within business it would be favourable to gather information from personnel with prior knowledge of the subject. Secondly, it is fair to assume that anybody within these roles will less likely be subject to ethical issues such as age. Although it is less likely, before carrying out any primary research a full ethics check will be completed and discussed with all participants. 
For secondary research, the researcher aims to limit the research to academic and research communities only, with the aim of gathering true facts relating to the topic and avoiding any bias information. 
2. Literature review 
The purpose of this section is to review some of the relevant literature found in relation to the chosen topic. The researcher will highlight some of the previous studies and research found which can provide a deeper context to the proposal. Previous research from (Kaplan, 2012) addressed the issue from a consumer point of view, looking into how social media has become such an important aspect of the consumers lives and additionally what drives consumer to regularly engage with social media online. Using this research. More research conducted by (Greehan, 2010) addresses the topic from a business perspective and identifies the advantages of social media as a form of advertising while looking at the influences it has on consumers. The two pieces of research aid the researcher because it shows the perspective of the topic from both the consumer and business point of view. 
3. Methodological approach
The research approach that will be used for this project is a mixed methods approach. “when researching the human behaviours and attitudes, a combination of both qualitative and quantitative data is needed. (Walliman, 2011) The aim of using this approach is to benefit from the strengths possessed by each approach and minimise the weaknesses. 
To attain the quantitative research data questionnaires will be used. The questionnaires will be sent to a range of people including marketing employees, mangers, and business owners. There are a range of benefits that can be taken advantage of from this research method. Quantitative data research allows for a larger sample size. Gathering data from a larger sample size makes it easier to reach an accurate generalised conclusion. Quantitative research allows for data to be collected faster and even more efficiently. Finally, Quantitative research can be preformed with anonymity. The anonymous nature of quantitative research makes it useful for data collection because people are more likely to share an honest perspective
On the flip side the disadvantages of using quantitative research methods include not having the option to review answers with participants. Once the questionnaire has been completed there is option to discuss answers in more detail. Part of this disadvantage is due to the anonymous nature of the data collection. (Garage, 2019)
In addition to quantitative research, qualitative research will also be carried out. The qualitative data approach relies on data as text, through the interviews it is essential to gather as much data as possible. “Qualitative methods encourage free and natural responses from participants” (Coolican, 2014) To maximise the amount of data collected the aim is to hold semi structured interviews with various business owners and management staff. The purpose of holding semi structured interviews is to gather as much information as possible, the semi structured interview approach allows for open ended questions to be followed up with spontaneous questions on the spot. (Doyle, 2019) 
There are several advantages to qualitative data. Firstly, Qualitative approaches to research are not bound by the limitations of quantitative methods. If responses do not fit the researcher’s expectation that’s equally useful qualitative data to add context and perhaps explain something which numbers alone are unable to reveal. Secondly, Qualitative Research provides a much more flexible approach. If useful insights are not being captured researchers can quickly adapt questions, change the setting or any other variable to improve responses. (Measurment, 2019) 
The downfall of conducting interviews and collecting qualitative data is the sample size. The time it takes to conduct the interview and organise the results is much more time consuming compared to quantitative data. Finding the correct balance between both quantitative and qualitative research is key to the success of the project. 
4. Planned Data Analysis and presentation
To analyse the data collected two different methods will be used. To analyse the qualitative data the thematic approach will be adopted. 
“When conducting data analysis, the researcher becomes the instrument for analysis, making judgments about coding, theming, decontextualizing, and recontextualizing the data” (Starks & Trinidad, 2007) Each approach to qualitative research has its own guidelines for data analysation, documentation and evaluation.
Thematic analysis is often the preferred approach to analysing qualitative data, it was argued by (Braun and Clarke, 2006) that thematic analysis should be the foundation method for qualitative data analysis. In this approach the researcher carefully examines the data to find common themes, topics, ideas, or patterns that emerge from the data.
The benefits of this approach are that it provided room for flexibility. Also, they way themes and categories can emerge from the data is very helpful for the researcher. 
The main downfall is that thematic analysis might miss variating data, and if the qualitative data I not controlled to the topic it becomes difficult to focus on one topic because of the flexibility. 
While analysing the quantitative data similar goals will be present, to find relationships and correlations between different variables. As the data is quantitative the approach for analysing this data is cross tabulation. Similarly, to qualitative data the aim is to identify the themes within the data, the cross-tabulation method is one of the most effective methods for quantitative data. 
This process will be slightly different to qualitative data because we are able to use programmes to such as SPSS to aid in the data analysation. After manually inputting data it is possible to enter queries to compare the data to find the correlations. 
The results from these sources of data should give us a better understanding of the topic in question. From conducting this research, we will find out what business owners and managers who are responsible for business development as part of their jobs experience on a regular basis and gain a clearer view of their thoughts towards the subject. 
We will have the benefit of analysing data from a business owner prospective but also from the prospective of an employee. Which will be interesting to see how these data sets compare. 
5. Research Planning 
This section will identify different aspects of the project, including costs, resources time and the different stages. 
The essential resources needed for the completion of this project are research resources and communication resources. The research resources will be provided through the university library, then internet, and journal articles. The minimum communication resources needed are e-mail. This is essential to organise the interviews to collect the primary data. 
Consideration have been made for the costs of carrying out the research proposal. The total costs to cover the research are very reasonable and only include, postage and packaging costs for the questionnaires to be sent and returned. Additionally, travel costs to travel to the interviews. 
The planning for time management can be seen in the table below. 
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