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The essay develops an understanding of CSR, which is in the business model integrated with social, environmental, and ethical considerations within the operations. Xu et al. (2022) mentioned that CSR allows for accountability to manage stakeholders and the overall community development system. The essay provides the importance of implicating CSR activities in the Hoxton Hotel London while focusing on the use of sustainable activities and maintaining profitability. CSR in the hospitality industry is important as it determines the environment footprint and positive contributions toward the development of the community, facilitates sustainable practices for positive upgrading of the reputation of the brand, and increases the loyalty of customers in general (Wong et al., 2021). For example, in case of Hoxton London, CSR is executed for making potential activities of the sustainable practices like reduction of energy, waste reduction, and support to the local suppliers. The implications of CSR policies are proper environmental stewardship, development of the community engagement, and an ethical management system (Sarwar et al., 2024). There are also some challenges such as balancing profitability with the use of sustainable investments and adaptation of the regulations like Environmental Protection Act UK that are effective for fulfilling the environmental standards. Moyeen and Mehjabeen (2024) elaborated that CSR offers a commitment to maintain a positive impact on the local communities and the development of potential ecosystems. 
The Hoxton London, CSR allows integration of the business model while focusing on the reduction of the environmental footprints using the initiatives like energy efficiency and reduction in the waste management system (Koseoglu et al., 2021). The implication allows ethical management of the labour practices and development of community engagement where The Hoxton enhance the brand reputation and fosters customer loyalty. There are some alignments in the increasing demand for responsible tourism. Hoxton London actively uses CSR within its operations by implementing sustainable practices and resonating with the positive guests' experiences.  The hotel is responsible for offering locally produced goods, reducing food waste using partnerships with local charities, and promoting energy conservation options in the operation. The management also suffers from balancing profitability while implementing the initiatives and adaptation of the regulatory requirements such as the use of the Environmental Protection Act. To overcome the complexities, The Hoxton contribute to sustainability while becoming a leader in responsible hospitality that is beneficial for the local community and the effective broader environment in the hospitality sector. 
The CSR activities in Hoxton London are integrated with the success of the business practices to make promotion of sustainability. The the implication of the CSR strategy named The Good Stuff allows consideration of the initiatives focusing on the reduction of the environmental impact and overall support to the local communities. The hotel committed towards the elimination of single-use plastics by the end of 2025, reduction in food waste, and implication of definite materials for sustainable processes. The efforts are effective for making community engagement services and managing efficiency while using the Good Neighbours initiative for the support of charities and managing shelters with fundraising and donations (Jones and Comfort, 2021). The implication of the UK Environmental Protection Act allows management of the environmental standards associated with the ongoing investment in sustainable values. Additionally, the hotel has applied the Good Rate scheme the attract visitors and guests while travelling by rail. The initiative has committed towards the encouragement of sustainable options in travel choices. The Hoxton helps enhance the brand reputation by contributing positively to the overall environment within the community, positioning the services as the leader in the competitive sector of hospitality (Ibrahim et al., 20230.
Hoxton London commits to CSR with strategic integration based on sustainable practices in the operations. Goffi et al. (2022) declared that CSR allows hospitality while reflecting on the fundamental shift towards recognition of the interconnectedness based on business success and definite well-being. The approach is aligned with the implication of the stakeholder theory that is effective for the businesses to make obligations to the shareholders and all the stakeholders such as employees, customers, suppliers, and the overall community. Franzoni et al. (2021) presented that the services in Hoxton apply practices for enhancing the operational sustainability and description of the societal impact. The CSR initiatives at The Hoxton allow commitment to the reduction of the environmental impact. The hotel adopts different practices for reducing waste, managing energy, and promoting sustainable sourcing. For example, the mitigation of single-use plastics is allocated by 2025 as one of the greater steps towards the reduction of usage of plastic waste (Fonseca and Carnicelli, 2021). The initiative allows the implication of the principles of sustainable development with application to the development of resources. The initiative fulfils the present needs without compromising aspects for future generations. The implication allows the ability to fulfil the needs of management and overall customers. 
The alignment in the operations with sustainable principles, The Hoxton make enhancements to the brand image with a contribution to the environmental conservation methods in a positive manner. The CSR policies of the hotel are comprehensive and definite in the industry. The management allows commitments towards ethical sourcing based on the food and materials, energy management system while measuring the LED lighting, and use of the smart heating systems. It allows community development of engagement using effective local partnerships (Edgell. 2020). The Hoxton allows collaboration with local charities and supports social causes while demonstrating a commitment to compliance management with regulations. The implicated process allows consideration of the concept based on corporate citizenship, where the businesses are actively participating in the improvement of societal conditions. However, the incorporation of the CSR services into the business practices is challenging and the hotel faces difficulties in balancing the sustainability initiatives and use of the operational costs (Korstanje et al., 2020). The implementation of eco-friendly technologies is significant for the development of the upfront investment that is challenging for the hotel management.
Additionally, Costa and Costa (2022) defined that the hotel also adopts an evolving system of legislation associated with environmental standards to reduce the challenges. For the services in the UK, the regulations are applied to the Environmental Protection Act which is one of the mandates compliances to measure specific environmental activities. The implication allows necessitation of the continuous adaptation and potential investment in positive sustainable technologies. The impact of the management and CSR practices in Hoxton allows immediate fulfilment of sustainable operations (Wickham et al., 2021). Therefore, the promotion of sustainability and use of the ethical practices allows hotels to influence guests' behaviours and encourage them to adopt definite values. The changing aspects lead towards the development of broader community engagement in the successful use of sustainable practices. It allows hotel management to enhance the culture of responsibility among the visitors and also residents. Furthermore, the management positions the services as leaders and becomes responsible in the hospitality industry. Jauhari (2021) reported that the Hoxton attracts different environmentally conscious travellers while preferring sustainability within the travel options efficiently. Legislation plays a greater role in the shaping of CSR practices in the hospitality sector internationally. 
According to Inkson and Minnaert (2018), in the context of the UK, the implication of laws like the Climate Change Act is applied to businesses for reducing carbon emissions and promoting energy efficiency. There are different compliance management with the regulations for allowing legal adherence and enhancement to the operational efficiency while reducing costs in the long-run system. Therefore, Hoxton applies the approach to CSR while positioning the regulatory landscape, enabling the system of anticipation of the changes, and making adaptation in a definite manner. The implication of the social identity theory on the CSR initiatives helps make improvements in employee engagement and overall organisational performance at The Hoxton. The theory is helpful for the employees to manage the socially responsible system while identifying the values and mission of the competitive industry. The consideration allows for enhancing the sense of belonging with the motivation of the employees to make contributions to the organisational goals effectively (Cooper, 2021). Therefore, the CSR initiatives enhance organisational citizenship behaviour (OCB) which leads towards improvements in the performance and productivity of the employees. The integration of CSR within the business strategy is considered a competitive advantage for the services and operations at The Hoxton. The hotel prefers the use of CSR while experiencing enhanced policies of customer loyalty and overall development of satisfaction.
The implication of CSR activities in The Hoxton allows all the guests to make increasing demands towards accommodations. The policies are aligned with the provision of values based on sustainability and effective social responsibility. Therefore, the management uses effective communication skills within the CSR efforts using definite marketing channels where The Hoxton make differentiation from the competitors and attracts a loyal customer base (Ibrahim et al., 2023). The Hoxton also focuses on the provision of the local sourcing policies of CSR with the creation of economic opportunities in the developed communities. The hotel management partners with the local suppliers for the management of food and materials and implicates effective support to the local businesses with a reduction in transportation emissions based on long-distance practices. The alignment in the practices determines the concept based on the shared value where the businesses create definite resources to the economic value (Goffi et al., 2022). The consideration allows a definite system for addressing emerging societal challenges. The Hoxton uses CSR initiatives to develop the importance of strategic planning in the competitive industry. This is due to the achievement of sustainable outcomes in the competitive hospitality industry. Consumer preferences allow continuous growth with managing greater environmental consciousness where the hotels allow CSR to become better positioned for the implication of long-term success in the increasingly competitive market (Franzoni et al., 2021).
The hotel implements different laws and regulations associated with environmental sustainability that are considered stricter and need quicker development of resources. For example, the Environmental Protection Act UK compliance is applied to measuring the environmental standards and allows changes within operations (Haski-Leventhal, 2018). The adaptation of the regulations is used to demand financial resources and effective ongoing training and education for the employees. The hotel also faces difficulties due to the limitations in the infrastructure that develops the ability to make adaptations of the relevant sustainable practices. There must be a conducive building for implementation of the energy-efficient technologies and use of the sustainable materials considering the structural constraints and prevention of the overall requirements (Batabyal, 2018). The hotel needs installation of the solar panels on the building for the process of potential energy savings and accuracy to the environmental benefits. Additionally, the labour issues are also applied to the CSR implementation within the hospitality industry. The hotel faces issues in developing employee training and retention for successful CSR management. The investment in time and resources towards the training staff is associated with sustainability practices and use of the definite ethical labour standards (Sloan et al., 2017).
It has been concluded that the essay has presented the integration based on the CSR activities into the hospitality sector with application to the management of The Hoxton London. The essay has highlighted the ethical values based on sustainable practices while shaping the services in the business success and management of efficiency in the societal well-being. The hotel seemed offering commitment towards the reduction of the environmental impact using initiatives like elimination of the single-use plastics and the application of the definite approach of CSR for fulfilling the demands of environmentally conscious visitors. The essay has presented the learning to make alignment within the operations based on the ethical standards and community development system. It has elaborated that The Hoxton is not only working to enhance the brand reputation but also making an effective contribution positively to the management of the local environment and overall development of the society. However, the implication of CSR initiatives is also considered challenging for hotel management such as financial constraints, difficulties in managing operations, and evolving definite systems in the regulatory landscapes. Therefore, the hotel needs to prefer sustainability values with ethical obligations while considering competitive management in a market to become responsible for tourism values.



References
Batabyal. (2018). Managing Sustainable Tourism Resources. IGI Global.
Cooper, C. (2021) Essentials of tourism. Third edition. London: SAGE. 
Costa and Costa, C. (2022). Sustainability and competitiveness in the hospitality industry (Costa & C. Costa, Eds.). Business Science Reference. 
Edgell. (2020). Managing sustainable tourism : a legacy for the future (Third edition). Routledge.
Fonseca, A. P. and Carnicelli, S. (2021). Corporate social responsibility and sustainability in a hospitality family business. Sustainability, 13(13), 7091. Doi: https://doi.org/10.3390/su13137091
Franzoni, S., Sarwar, H. and Ishaq, M. I. (2021). The Mediating Role of HRM in the Relationship between CSR and Performance in the Hospitality Industry. Sustainability, 13(24), 13699. Doi: https://doi.org/10.3390/su132413699
Goffi, G., Masiero, L. and Pencarelli, T. (2022). Corporate social responsibility and performances of firms operating in the tourism and hospitality industry. The TQM Journal, 34(6), 1626-1647. Doi: https://doi.org/10.1108/TQM-06-2021-0166
Haski-Leventhal, D. (2018) Strategic corporate social responsibility : tools & theories for responsible management. London: SAGE. 
Ibrahim, M. N., Kimbu, A. N. and Ribeiro, M. A. (2023). Recontextualising the determinants of external CSR in the services industry: A cross-cultural study. Tourism Management, 95, 104690. Doi: https://doi.org/10.1016/j.tourman.2022.104690
Inkson, C. and Minnaert, L. (2018) Tourism management : an introduction. 2nded. London: SAGE. 
Jauhari, V (2021) ‘Managing Sustainability in the Hospitality and Tourism Industry: Paradigms and Directions for the Future’ 9th edn.Oakville: Apple Academic Press. Inc 
Jones, P. and Comfort, D. (2021). Modern slavery statements and leading UK hotel companies. Athens Journal of Tourism, 8(3), 147-162. Doi: https://doi.org/10.30958/ajt.8-3-1
Korstanje, George, B. and Nedelea, A. (2020). Strategies for promoting sustainable hospitality and tourism services. IGI Global. 
Koseoglu, M. A., Uyar, A., Kilic, M., Kuzey, C. and Karaman, A. S. (2021). Exploring the connections among CSR performance, reporting, and external assurance: Evidence from the hospitality and tourism industry. International Journal of Hospitality Management, 94, 102819. Doi: https://doi.org/10.1016/j.ijhm.2020.102819
Moyeen, A. and Mehjabeen, M. (2024). CSR research in the hotel industry: how it relates to promoting the SDGs. Social Responsibility Journal, 20(9), 1770-1786. Doi: https://doi.org/10.1108/SRJ-01-2024-0032
Sarwar, H., Ishaq, M. I. and Franzoni, S. (2024). Influence of HRM on CSR and performance of upscale hotels in developed and developing countries. Environment, Development and Sustainability, 26(1), 335-357. Doi: https://doi.org/10.1007/s10668-022-02711-x
Sloan, P., Legrand, W. and Chen, J.S. (2017) Sustainability in the hospitality industry : principles of sustainable operations. 3rdedn. London: Butterworth-Heinemann.
Wickham, Donnelly, T. and French, L. (2021). Strategic Sustainability Management in the Event Sector. Event Management, 25(3), 279–296. 
Wong, A. K. F., Köseoglu, M. A. and Kim, S. S. (2021). The intellectual structure of corporate social responsibility research in tourism and hospitality: A citation/co-citation analysis. Journal of Hospitality and Tourism Management, 49, 270-284. Doi: https://doi.org/10.1016/j.jhtm.2021.09.015
Xu, L., Mohammad, S. J., Nawaz, N., Samad, S., Ahmad, N. and Comite, U. (2022). The role of CSR for de-carbonization of hospitality sector through employees: A leadership perspective. Sustainability, 14(9), 5365. Doi: https://doi.org/10.3390/su14095365




2

image1.png
I confirm that I have not used any Al tools in the research and creation of this assignment. I confirm
that T have not presented any Al-generated materials as my work. I confirm I have copies of my

drafts, notes, and other resources I used, which I may be asked to provide in evidence.




