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Executive summary

This report states the benefit of employability skills to both employees and employers. As a future graduates employee who needs to focus on employability skills which are necessary to get a better job and developing their future career. This report will give better explanation of employability skills and its benefits on future employee working within Hotel as an event manager and how these skills can be developed.

After obtaining a degree from university graduates expect that their degrees should be able to open employment doors for them and should not struggle like those who have a lower qualification. Some graduates struggle to find a job in their area of study, thus they need to accept the job offer in entry levels sometimes not related to their degree. In terms of event manager job, employees need to gain excellent customer service skills and gain knowledge on how to work within diverse environment.















1. [bookmark: _Toc507274904]Findings
[bookmark: _Toc507274905]1.1Definition of employability skills

According to Dr Jacquelyn P. Robinson, Employability skills are: „ basic skills necessary for getting, keeping, and doing well on a job. These are the skills, attitudes and actions that enable workers to get along with their fellow workers and supervisors and to make sound, critical decisions. Unlike occupational or technical skills, employability skills are generic in nature rather than job-specific and cut across all industry types, business sizes, and job levels from the entry-level worker to the senior-most position.“
Often academics and recruiters alike assume that employability is something that a person “has”: a set of skills and attributes preferred by employers, perhaps. However, a closer examination of employment issues shows that’s not the whole picture. A lot of research documents that factors outside the applicant’s control, such as social class, race and gender, continue to exert great influence on hiring practices (Pegg, et al., 2012).

1.1 [bookmark: _Toc507274906]The USEM MODEL

Employability according to USEM model is influenced by four factors. These components are understanding (U), skills (S), efficacy beliefs (E) and metacognition (M), giving altogether the name of the model USEM. The USEM model summarizes the description of employability. It can be seen from the model that the E component covers over the other factors in the model, to sum up altogether to the employability. It is still important to keep in mind that all these components are essential for achieving the latter. (Knight &York, 2003)


[image: Image result for the usem model]
Figure 1: USEM model
The first letter U refers to the understanding and furthermore to the knowledge that the person has. This section is mostly a key outcome gained from higher education and clearly plays a crucial part in being employable. Skills being the second component in the model demonstrate that the skills of the person are likewise a major element of employability. In this model, they are seen as a component of employability instead of determinate achievements. Skills can be readily measured and without any problems transferred from a setting to a setting. In order to be more simplified, skills are seen as a component so that further introduction to elaborate them more in detail is not needed. (Knight & Yorke 2003) 
Skills and understanding are still not enough to gain employability. Even though many might think that their success comes from luck and being intelligent, while failures come from harmful forces and absence of skills. This way of thinking might be a result of a shortage of perseverance and giving up when there is no definite rapid resolution for gaining employment. Efficacy beliefs, the third component of the model, are covering one’s self-theories and personal qualities. These have significant importance, as they are being extended to the point of affecting on one’s thoughts about themselves and their abilities.  (Knight & Yorke 2003)
The last component of the model is metacognition, which signifies surrounding self-awareness concerning the person’s own learning and the ability to reflect it in, on and for action. According to Knight & Yorke, metacognition signifies three factors, which are knowing what you know, knowing how it can be used and know how you get new knowledge. The idea of metacognition is that people are more aware of what they know and how they know it. In this way, they can use their assets to have a good influence and obtain new needed knowledge for given situations. (Knight & Yorke, 2003)

[bookmark: _Toc507274907]Different approaches to employability

These are most valuable attributes and skills, which are necessary for entering as an event manager profession
1. Communication skills:
Good communication skills are necessary to arrange or run an event , as an event manager communicate with people from different backgrounds guests on daily basis.  The term communication does not only cover the meaning of face to face conversation, but also different ways employees communicate with their guests,  or colleagues such as email communication, informal chat with colleagues, phone conversation, skype calls, gestures and mimics.

2. Leadership and decision making skills:
The need of leadership and decision making skills is another most important skills for event manager. All the employers always looking for individuals that were able to lead a team productive and efficient way or whose leadership styles ensures that the team achieve positive outcomes.

3. Financial and budget management skill:
As an event manager were required to operate event within set budgets and targets, for example: to achieve revenue targets event manager main focus will be deliver good service and product by using cost effective way. 

4. Marketing  skill:
Event manager are solely responsible for their marketing campaign. By using marketing skill promote different programme to attract customers.  

5. Customer service skills:
Customer service skills another important requirement as the need for exceptional people skills, including an appreciation of the customer service ethics, the provision of quality service to both internal and external clients in terms of arranging events, meeting and functions.  As an event manger needs to establish a strong relationships with the community, stakeholders and other operator.

6. Problem solving skill:
As an event manager thinking about problems that relate to the role in the hospitality and service activities and being able to contribute to productive outcomes in crucial solution. Problem solving skills includes creative, innovative and practical solution which can be developed through showing independence and initiative identifying and solving problems.

7. Interpersonal skill:
As a successful event manager must have interpersonal skills to provide excellent customer service and interact with customer and clients on regular basis. This skills involves being able to communicate effectively with clients, guests, and other employee

8. Organised :
To stay on top of the multitude of tasks event manager have to be organised and multitask without any difficulty. All employers want to know as a manager how can handle the fast faced, varied work load on offer whilst still maintaining a high level of satisfaction.

















2 [bookmark: _Toc507274908]How can graduates develop their employability skills?

-identifying and addressing gaps in skills is one of the easiest ways to identify areas where event manager can improve their skills.
-Building individual’s confidence and communication skills can be developed during the time spent in college and university. In terms of developing communication skills graduates can work on a project in groups.
-To enhance cultural intelligence graduate can apply for an abroad internship this cab gives them experience of working with different nationalities and backgrounds.
-All employers view soft skills such as communication and team work as well as having positive attitude. Those soft skills demonstrate how well a graduate will fit into the competitive market. The best way to develop soft skills is to become more self-aware and communicate with others in person.
- keep up-to-date about current job market and developing him constantly. 
[bookmark: _Toc507274909]










Recommendation

1. Support increased opportunities for student work experience, placements and internships
Create more opportunities for students work experience, placements and internships. In this 
Situation teacher’s networks provide graduates identifying and securing placements and internships. Setup a flexible curriculum and programme that graduates optimise their education experience through work experience, placements and internship.   
1. Explicitly articulate the relevant graduate employability skills in the learning outcomes for every subject
Give better understanding about the outcomes of all subjects and explain how this subject aligns with graduate employability. 
2. Design authentic assessment activities, aligned with industry practices, standards and approaches.
In Designing assessment activates keep maintain proper aligned with industries practices, standards and approaches. Analyse the common or range of destination of most graduates and aligned all assessment and activities accordingly.  
3. Know your disciplines’ career options and outcomes and be explicit about career pathways.
Employment is constantly changing and new opportunities emerging. It’s important to stay connect with current job market, career options and outcomes. This information gives better solution to adjust curriculum and learning outcomes accordingly.
4. Make the learning experience about knowledge, skills and attributes.
Employers state that graduates are arriving with university HDs but limited technical skill and soft skill such as that demonstrated by professionally taking and adjusting to feedback, working in a legitimate team and appropriately interacting socially. The learning outcomes to refer to what students will be able to demonstrate and do upon subject and then overall program completion. It is important that teachers know what graduates will need to be able to do and then design learning experiences such that these skills are developed through the program of studies.
5. Invite employers to engage.
University should give opportunity to employers to engage with university in order to develop quality employees. In this circumstance university can ask employer feedback before setup curriculum and assessments.  
6. Invite graduates to engage
University can invite graduate to come in campus or online through online leaning portal and share their experience with current students.


7. Explicitly teach students how to be employable.
[bookmark: _Toc507274910][bookmark: _GoBack]Discuss with students about employability at the beginning, middle, and end of the semester. 
































Conclusion:
In this report offers several suggestions to graduates and employers. The first is the skills that are most important to enter the hotel and tourism industry. The second most important the better understanding the needs for changes in curriculum. It’s important to understanding the expectation of employers and aligned graduate curriculum accordingly. Graduates must be guided and directed with the expectation of the competitive industry.  
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