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[bookmark: _Toc18355220][bookmark: _Toc18352358]Task 1 A
[bookmark: _Toc18355221]Amazon’s Marketing, world’s leader on the internet.
In 2019 world has become richer in many ways, especially now where internet platform has grown so much we can connect with different parts of the world, where we only dream few years ago to be in touch to. From the silk path in middle age’s time or even if we have some knowledge on the subject, from the ancient times, to fine china exported in Antarctica it is definitely a long way. The inventing of internet was one of the main keys for this to happen. If in the early ’90 internet was just a platform for socialization and interactions, from the begging of late 2000 it began to be used in other purposes like a sealing platform, we know it today as e-commerce platform. The simple e-commerce platform has developed into multimillionaire’s business with many companies to come and join the game.  If it is worldwide known that Google it is the most efficient research browser/ platform, we can say that google has a big role with many investments in the e-commerce business. Smaller companies with ingenious ideas of development had joined the game. As the business grown larger and larger, it is no wonder that even the most conservative CEO’s gave joined, trying to enlarge their own incomes and so the marketing department has developed in every business small or large. Basically, the marketing team tried to find out what product is selling better, what is market request and how they can sell the same product as their competition but with a better profit. For this they had to research the market field and to see what’s knew, what is the demographical request, income and many other factors. This is how it appeared the opinion polls in e-commerce, first the opinions polls where held by a marketing researcher  who came door to door to find out more about the products the clients where using, than trough the call-centers, which where easier faster, getting information’s in real time and in this days via  internet survives. Knowing the market request and field every business could become greater and as time pass more and more companies had joined. It came as no surprise when Amazon has joined the platform and became the brand leader of e-commerce, and lately according to Ellen Hammett (2019) Amazon is the internet king surpassing Google and Apple.  For this Amazon had to have an exceptional marketing specialist and of course a marketing strategy.
In order to the understand Amazon’s marketing strategy we do have to understand what marketing is and what are the main marketing principles which were also applied by Amazon’s marketing team.
[bookmark: _Toc18352359][bookmark: _Toc18355222]What is marketing?
According to Twin A. (2019), marketing refers to activities undertaken by a company to promote the buying or selling of a product or service. Marketing includes advertising, selling, and delivering products to consumers or other businesses. Professionals who work in a corporation's marketing and promotion departments seek to get the attention of key potential audiences through advertising. Promotions are targeted to certain audiences and may involve celebrity endorsements, catchy phrases or slogans, memorable packaging or graphic designs and overall media exposure (Twin A., 2019).

[bookmark: _Toc18352360][bookmark: _Toc18355223]The main Marketing principles of every successful company.

1. [bookmark: _Toc18352361][bookmark: _Toc18355224]Strategy

First, a marketing strategy is created and then the marketing activities around it are outlined. The strategy must start with a narrow definition of the client and then communicate the key points of difference to potential competitors. The strategy should not please everyone, but focus the efforts on a small, a niche market and later become the market leader in the respective field.

2. [bookmark: _Toc18352362][bookmark: _Toc18355225]The X-factor

A linking term that effectively communicates between buyers and the company must be found, allowing potential customers to easily see how the company is different from others in the industry, an x-factor could say.


3. [bookmark: _Toc18352363][bookmark: _Toc18355226]A Representative image 

The powerful marketing campaign from both the virtual and the real physical space should be a powerful one because nobody likes the idea of spending money, especially if in most cases are unnecessary things that need to be bought.  Creating a line of representative, qualitative, informational products, through websites and other forms of media communication that will allow potential customers to appreciate the product before buying it, practically to see the world through an image created by the company, to want to have the product without needing or without having bought it yet.

4. [bookmark: _Toc18352364][bookmark: _Toc18355227]Marketing Publicity

A comprehensive business marketing strategy will have a well-developed advertising system. Reviews are a strong point of this campaign; a large part of customers can add product improvement suggestions or be dissatisfied with the pride they offer. But through the advertising campaign and public relations in the operating system of the company increases the consumption of products, and the negative reviews are overlooked by the customer. When a potential customer comes in contact with the advertising message, with the advertisement made by the company, he reads about the new product in a commercial journal and then decides to buy the product only from his reviews, then the marketing campaign is really a success.
5. [bookmark: _Toc18352365][bookmark: _Toc18355228]Online presence
Since most purchasing decisions today involve a lot of online research, it is not enough to have just one representative website, but also to use the main social networks by creating official company accounts, but also and the use of social networking networks such as Instagram and Facebook, YouTube, but also the creation of ads that promote forced and subliminal promotion, especially on YouTube Businesses in the postmodern days must be easy to find online, that is credible , to be in contact with their client. This also requires an online marketing team within the company with a greater focus on search engine optimization and participation in social networks from the company as mentioned above.
[bookmark: _Toc18352366][bookmark: _Toc18355229]      6. Calendar Marketing
In order to keep up with the new movements in the retail market, the company must create a calendar and plan its marketing activities for each day, week and month. But to have a good marketing team you must have a proper production team behind, and in the case of Amazon, a delivery team that represents the world's No. 1 quality.
[bookmark: _Toc18352367][bookmark: _Toc18355230]Amazon’s Marketing Strategy
In order to understand how Amazon strategy function, it is a need to mention the Amazon’s SEC filings which state that the aims of their communications strategy is to:
· Increase customer traffic to our websites
· Create awareness of our products and services
· Promote repeat purchases
· Develop incremental product and service revenue opportunities
· Strengthen and broaden the Amazon.com brand name. (Chaffey D., 2018) 
Amazon believes that the most effective marketing promotion is to improve its customer experience with the products offered by Amazon's e-commerce platform. This strategy encourages the promotion of products by their own quality which allows later in the acquisition of new customers and leads to the visit of the platform by new customers.
Marcus (2004) describes how Amazon has actively used customization of its products and e-commerce platform through technology to reach a more difficult-to-reach, highly demanding and highly demanding retail market. Bezos initially called it the "middle ground." Bezos's view was that it is easy to reach 10 people (you called them on the phone) or the ten million people who bought the most popular products (you placed a Superbowl ad), but more difficult to reach on those in the middle. Search engine features on Google's engine and on the Amazon site, along with its product recommendation features, mean that Amazon can connect its customer preferences with the products that this company owns. Advertising techniques used by Amazon online include paid search marketing, interactive ads and ads on portals such as Facebook, Instagram, YouTube, online campaigns to promote email products, spam and search engine optimization. in such a way that the products meet the customer's requirements and searches. As mentioned earlier, the affiliate program with companies that own online search engines such as Google, Yahoo, etc. it is also important to drive visitors to the Amazon e-commerce platform, and Amazon offers a wide range of ways to connect to its site from accessing the online search engine to the Amazon online app, all of which a powerful and quite aggressive method we could say of marketing. An example in this way it would be that affiliate companies can use direct links that take the customer to a web page that meets the demands of the client from all points of view, also a series of banners and adverts containing different contents, from online books and not only to one. pair of headphones from a company that was searched in the engine to tell the customer Google. This is optimized as we mentioned the customer preferences on the Amazon offer.
Associated Programs direct customers to websites, allowing these independent web browsers to make available to the client millions of products, with fulfillment made by us or third parties. Commissions are paid to hundreds of thousands of participants in the association program with Amazon when their customer referrals result in product sales. Amazon offers free daily shipping options worldwide and recently announced Amazon.com Prime in the US, it is the first member program in which members receive free two-day shipping and overnight discounts. Although marketing expenses do not include the costs of free shipping of the company or promotional offers, through Amazon Prime, such offers are considered as effective marketing tools because the cost of delivery is lower than the cost of selling. In addition to this, Amazon is the first e-commerce platform to announce delivery via drones in the near future and is also the first company to have its own shipping vessels.
The Amazon experience, but also the Amazon Prime experience is a special one, the clientele feels valued, and the delivery wants a special one in which each delivery agent is a marketing agent. This is precisely why Amazon has reached the world No. 1, because it is a company that focuses on the needs of the customer first, making the profit come by itself. We can safely say that Amazon's marketing efforts are the best in the world.




[bookmark: _Toc18355231]Task 1 B

For this work I used both online and books. Many of the books read were related to other projects made regarding the Amazon company, the subject of this paper. Previous knowledge helped me to understand Amazon's online marketing development strategy. Focusing it on the customer and their needs really make it the world's No. 1 and best online e-commerce website, and newer the most sought-after internet engine, even if in a weird way it is more about a search engine. of products. So I tried to better understand the marketing strategy, also using platforms such as Instagram, Facebook, Twitter, Youtube, to pay attention to how to post online from Amazon, to see how it interacts with customers, which is the time waiting for a response, to read the reviews of the various products offered by them, to check how negative they are, how positive they are and to understand the impact of the reviews within the marketing campaign, but also of the search engines. At the same time, I tried to observe the retail market and understand what the buyer's wishes would be. I learned more about delivering those from Amazon, which is an amazingly well-crafted service, especially the Amazon Prime service, which makes the customer the center of the entire company and feels really special. We also found out that Amazon is the first e-commerce company to have its own shipping vessels, and that it will be the first to develop delivery via drones in the near future. For this project I was ordered books both online and edited on the page, I was also at the library, but I also studied online marketing as a new branch of marketing, in full development and with a greater impact. Although Amazon is extremely discreet about online marketing development strategies, however, by using my own blog page and media networks I was able to track the strengths of their marketing strategy, press releases from company representatives and the company director helped me. to be better able to enter this world of theirs. At the same time, understanding Google's platforms and its policies helped me to better understand how customer requirements for the products offered are analyzed and personalized. I believe that as a result of this research I can say that I understood the online marketing better.
[bookmark: _Toc18352368]
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