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OVERVIEW

You will be working in teams drawn from all disciplines within Swansea College of Art, creating ideas, determining roles, formulating proposals and offering outcomes in response to industry briefs whilst working with leading practitioners from across Europe. You will learn to generate an effective pitch for your proposal be that a product, a gallery exhibition, a funding request or other areas relevant to your future career pathway.



HIGHLIGHTS

Professional engagement with creatives drawn from across Europe.

The opportunity to develop and test creative ideas for business, exhibitions, self-employment and collaborative projects.

To work in teams in an intensely creative environment.

Finding out where your strengths lie.



Level 5 - 20 credits

Assessment – 100% practical	

Teaching is by lecture, seminar and hands-on workshop.



Module Tutors will be with you during the first five days and again during the portfolio building sessions.



Please make an appointment with your tutor if you have additional questions not covered in the sessions. Any additional support times will be communicated via the module page on Moodle. 


MODULE OUTLINE

AIM

· To enable students to identify and develop the effective professional skills that are inherent to creative practice and essential for future employment opportunities.

LEARNING OUTCOMES

Upon successful completion of this module, a student should be able to demonstrate the ability to:

· Demonstrate an understanding of the contemporary professional and entrepreneurial context and interdisciplinary dialogues.

· Identify entrepreneurial opportunities and creative practices appropriate to their specific award pathway.

· Communicate idea generation, concept development and project realisation to audiences in visual, oral and written forms.


CONTENT

The module is comprised of two components. The first is an intensive five-day period at the beginning of the semester culminating in a group presentation; the second, allocated time across the rest of semester one, culminating in a discipline specific portfolio and promotional material. 

Indicative content
· Professional engagement and opportunity recognition strategies: research, planning, funding, placements, commissions and exhibitions
· Basic creative business principles of market research, costing/pricing techniques, intellectual property rights and copyright, marketing, sustainability, social and ethical issues
· Portfolio and promotional material development
· Team working skills and effective communication strategies
· Presentation skills 




ASSIGNMENT OUTLINE                                                                                                                        

You will be assigned to a group and given a location – one of four within the Art College. You will be given a choice of themes to choose from. These themes will be expanded upon by you through a large number of practical sessions and expert input from leading creatives.
After five days of intensive planning, ideas generation, iteration and formulation, the groups will be asked to present their findings to a small panel consisting of academics and industry figures. This element represents thirty per cent of the module assessment.
The time for the remaining seventy per cent of the module will be distributed across the rest of the semester in your own specialist areas. You will be required to build up a portfolio of work and proposals that help promote your future aspirations and professional intent.


FEEDBACK

Feedback Date 20 days after the date of assessment

Feedback is an essential part of all education and training programmes. It helps learners to maximise their potential at different stages of training, raise their awareness of strengths and areas for improvement, and identify actions to be taken to improve performance. Feedback can be seen as informal (for example in day-to-day encounters between teachers and students or trainees, between peers or between colleagues) or formal (for example as part of written or clinical assessment). However, there is no sharp dividing line between assessment and teaching in the area of giving feedback on learning. Feedback is part of the overall dialogue or interaction between teacher and learner, not a one-way communication.

During your studies you will therefore receive feedback in many ways, including the following:

· Dialogue between lecturers and students in formal classes. 
· Direct questions and responses from teachers inside and outside formal classes. 
· Email correspondence between teachers and students.
· Interactions between students and teachers using the module message board on Moodle.
· Informal comments and responses to pitches and presentations in classes.
· Comments and annotations added to written submissions, such as essays and reflective journals. 
· Formal written feedback in response to assignments recorded on the summative
· Assessment module feedback forms.
· You will have an opportunity to discuss your feedback with your tutor. 
· Feedback will be returned on assessed work within 20 working days of submission. 





MODULE TIMETABLE

Day One

10.00-10.30	Introduction to module & assessment requirements
10.30-11.30	Icebreaking and forming teams
11.30-12.00	Workshop on Personal Values and Motivation
12.00-12.30	Presentation of videos 
12.30-13.00	Selection of challenge/ teams of approx. 5-6
	
LUNCH	
	
14:00-16.00	Workshop: Developing project ideas


Day Two


10.00-13.00	Overseeing session One
		Marketing, communication & social media.
		
		Overseeing session Two 
		How to pitch - Performance tips - body language/overcoming 				nerves
	
14.00-16.00	Work on pitch and project planning, supported by mentors


Day Three

10.00-13.00	Project Planning: Intro to the Creative Canvas Tool 
	
14.00-16.00	Project Planning with mentor support


Day Four

10.00-13.00	Overseeing sessions
		Funding
		Enterprise Types e.g. self-employed/ social enterprise/ CIC/ Ltd.
		Intellectual Property 
		Budgeting - the basics of costing your work / time
	
14.00-15.00	Bookable tutorials with mentors
	
15.00 - 16.00 	Re-cap and 'check-up' in preparation for final day




Day Five

10.00-12.30	Finalise pitch working within teams supported by mentors
		Bookable filming session with L6 Filn students, for students to film pitch it they 		wish

LUNCH	
1.30 - 3.30	Live pitch sessions – academic and industry panel to assess / give feedback
3.30 – 4.00	Closing sessions with clear instructions for assessment submission


MODULE EVALUATION

At the end of this module, you will be asked to complete a module evaluation form. Please refer to the anticipated learning outcomes when making your evaluation.



MODULE RESOURCES

Reading List:

	Module Code
	ADAD5002

	Module Title
	Professional Practice

	Classification
	Reading List entry
	Electronic*

	Essential
	Barrow, Colin, Barrow, Paul and Brown, Robert. (2015) The business plan workbook – 8th ed. Business enterprise guides: Kogan Page
	☐

	Essential
	Salenbacher, J. (2013) Creative Personal Branding: The Strategy to answer what’s next.  BIS Publishers
	☒

	Essential
	Priestley, D. (2013) Entrepreneur Revolution: How to develop your entrepreneurial mindset and start a business that works. Capstone.
	☒

	Essential
	Lee, J. (2014) Building Your Business The Right Brained Way – Sustainable Success for the Creative Entrepreneur, New World Library
	

	Essential
	Richard, D. (2013) How to Start a Creative Business: The Jargon Free Guide for Creative Entrepreneurs, David and Charles
	

	Essential
	Branagan, A. (2011)The Essential Guide to Business for Artists and Designers, A&C Black Publishers
	

	Essential
	Martin, Roger (2009) The design of business: why design thinking is the next competitive advantage. Boston: Harvard Business School Press
	

	Further
	Harrison, S. (2010) Idea selling: Successfully Pitch Your Creative Ideas to Bosses, Clients & Other Decision Makers. North Light Books.  
	☐

	Further
	Stokes, David R. (2017) Small Business management - 7h ed. Continuum
	☐

	Further
	Houghton, R. (2012) Blogging for Creatives: How designers, artistes, crafters and writers can blog to make contacts, win business and build success, ILEX
	☐

	Further
	Amoruso, S. (2014) 	Girlboss, Portfolio Penguin
	☐

	Further
	Chapin, K. (2012) Grow Your handmade Business, Storey Publishing
	☐

	Further
	Airey, David (2012) Work for Money, Design for Love: Answers to the Most Frequently Asked Questions About Starting and Running a Successful Design Business. New Riders
	☐

	Further
	http://www.thedesigntrust.co.uk
http://www.craftscouncil.org.uk
https://www.designcouncil.org.uk
https://www.nesta.org.uk/publications/creative-enterprise-toolkit
www.ted.com
www.medium.com
www.ipo.gov.uk/
www.own-it.org
	☒
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