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[bookmark: _Toc77706039]Introduction
Community engagement is stress towards a powerful tool for bringing about key environmental or behavioral transformations. It shall lead to the growth in the community along with the health and sustainability of the members associated with it. It serves as the tactical procedure of collaboratively working with and through teams of people being accredited by similar conditions, or geographic proximity and special interest to resolve issues that influence their welfare. Usually, it tends to indulge partnerships with coalitions. It is used to support resources' mobilization also influential systems, changing relationships with partners and benefitting as catalysts for the transformation of policies, practices, and programs as well. 
The UK community foundations are strongly committed to the organization of various programs associated with community engagement (Ukcommunityfoundations 2021). One of the key programs of the company is the Nationwide Community Grants program. The respective program used to raise grants of over 50000 pounds around 11 regions in the UK on annual basis. UK Community Foundations, being a registered charity used to result in the mobilization of community foundations involved within favorable societal changes across the UK by the evolution of the community philanthropy. The community program arranged by UK Community Foundations is stressed on the prevention of people from becoming homeless thereby facilitating with necessary accommodation benefits to the people deprived of home privileges. The segment would highlight critical aspects associated with the community engagement program considering the respective program followed by a key discussion on best practices. The unit shall highlight community engaging principles also standards. Ultimately, the reported plan would outline the advantages of stakeholders' involvement within their relations with social media.     
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[bookmark: _Toc77099928][bookmark: _Toc77706041]Description of the program
UK Community Foundations have multiple shapes and sizes. Nonetheless, they commonly have a commitment or forming difference in people's lives in areas served. Nationwide tends to believe in ethical doings involving communities and their members at the core of its meaning as social development.  The program is stressed towards assisting people to home and encouraging people to thrive within the home atmosphere. Awards of Nationwide Community Grants program grants about £50000 annually in diversified regions. The Fund's ongoing projects are used to support local people also those stressing to enjoy the latest approaches. It indulges research of creative methods for challenging housing issues (funds for NGOs 2021). Pilot approaches would support the organization in applying the latest arenas thematically and reaching underserved people. Moreover, ideas' replication has been observed to work elsewhere. However, fundamental priorities associated with the program are supporting people in housing needs originally and innovatively (funds for NGOs 2021). This involves already both events placing local implications and those exploring key techniques for administering community housing necessities.     
[bookmark: _Toc77099929][bookmark: _Toc77706042]Analysis of best practices, particularly on principles of community engagement
For the housing program, UK Community Foundations must comply with certain best practices to drive successful community engagement. The organization must communicate with its community associates regarding their prospective contributions to the community (funds for NGOs 2021). The organization's communication could be undertaken directly and via email messages. The company should have an alliance with a group of valued community managers. The maintenance of a regular-based recruiting cycle helps community leaders in phasing out various life aspects. It is helpful for the company's community program to drive creative involvement. Moreover, UK Community Foundations used to establish influential engagement programs rather than developing the content calendar (Ukcommunityfoundations 2021). This would involve members with 3 groups through messages also the host of timely video official hours. Eventually, the registered charity should consider the value of its community to expertise and peer-to-peer links. Further, compliance with key community engaging principles is essential for the registered charity in deriving sustainable results (funds for NGOs 2021). They are underlined below:
· Openness and learning
· Action and Impact
· Transparency and Trust
· Effective engagement with the participatory environment (Culhane et al. 2018)
· Careful planning
· Involvement with a shared goal
· Demographic Diversity and inclusion  
[bookmark: _Toc77099930][bookmark: _Toc77706043]Analysis of community engagement standards
Community engagement is critical to direct collaboration with the local populace in unanimous implementation, decision-making, and policy aspects. Strategically, considering the charity’s housing program, the community engagement stays on the core of community systems development, communication for sustainability also accountability to impacted population (funds for NGOs 2021). It stresses key global objects like AAP, socio-behavioral changes and regulations along with public sector structure (McInroy et al. 2019). For the housing event as a community engagement program, the registered charity company used to regard the use of key quality policies like adaptability and localization, evolving on the local capacity, empowerment, collaboration, inclusion, and two-way communication (Ukcommunityfoundations 2021). Amidst the standards 2-way community is core priority helpful for the company in educating of program's aims to the concerned stakeholders thereby avail responses within the discussion to ensure successful program understanding and community engagement results.            
[bookmark: _Toc77099931][bookmark: _Toc77706044]Benefits of stakeholders’ participation
The organization endures numerous community stakeholders facilitating the housing funding program as the community engagement event (funds for NGOs 2021). Diverse community stakeholders indulge community groups, NGOs, environmental enterprises, development entities, and neighborhoods with citizen associations. Using diversified community stakeholders, the organization might successfully move forward with the program proceedings. The methodical framework for stakeholder involvement would reap numerous organizational benefits via the program. Community stakeholders' engagement contributes significantly to the business (Boadi et al. 2018). Engagement poses advantages on community, results in the organizational growth in legitimacy, competitiveness, and decision-making via tapping in local understanding, developing recruitment, and cost control. The stakeholders become an essential element of the community engagement event and facilities remain greatly documented as minimal projects costs, greater returns, community ownership, and better results (Geekiyanage et al. 2020). It fosters market sustainability. Decision-makers to community engagement stress towards hearing feedback that may result in successful program results and wider stakeholder benefits.                
[bookmark: _Toc77099932][bookmark: _Toc77706045]Relationship of amidst stakeholders and social media platforms for community engagement
Stakeholders' connection with social media for community engagement stays remarkable. Social media has been the key approach to boost awareness for community engagement events. UK Community Foundations are facilitated by using social media platforms for leading housing programs and availing strategic responses (funds for NGOs 2021). Additionally, it is supportive to contribute to stakeholders' interests. Nonetheless, the first step for engaging stakeholders in maintaining a relevant presence on platforms of social media like Pinterest, Instagram, Facebook, and others utilized by the registered charity. The organization may form social media accounts to establish a program that satisfies stakeholders' needs (Welch and Plaxton-Moore 2017). Considering the use of social media to boost the housing program by the company, the users would be core corporate stakeholders. Therefore, to get value from social media, the company requires supporting more stakeholders towards active involvement in their program platform (Ukcommunityfoundations 2021).        
[bookmark: _Toc77099933][bookmark: _Toc77706046]Use of social media platforms as outreach for supporting the program
The company could use social media platforms to support the housing program diversely. The use of attractive and relatable images could help the company in developing a critical understanding of the program among stakeholders. The alternatives are infinite and support the community in effective post engagement (Ukcommunityfoundations 2021). The organization can share other programs' success stories with community members through social media. The use of inspirational quotes could help UK Community Foundations in brand experience humanization and developing audiences' satisfaction. Social media contests stay a tactical approach in promoting community engagement with the relevance of prizes to corporate audiences. Eventually, asking for help from audiences through feedback populating is useful to develop a sense of relatedness amongst audiences (Dessart 2017). Social media use links the community with ample information for use to report messaging and obtain ideas in community members’ requirements (Mosconi et al. 2017). The organization addressing community through influential engagement events may learn of audiences, assess their reach via analytics, and stress-specific posts to targeted community neighborhoods (funds for NGOs 2021).           
[bookmark: _Toc77099934][bookmark: _Toc77706047]Relevant avenues for promoting community participation and collaboration
Community collaboration and participation help the company to reach a goal, achievement of which was impossible. The registered charity needs to practice relevant avenues to drive successful community engagement such as Trust, time, and turf (Ukcommunityfoundations 2021). Effective goal clarification is essential for the organization in proceeding effectively with community engagement. By establishing a common framework, the organization could derive successful program results (Goodman et al. 2017). Moreover, some other avenues would indulge determination of obligations towards managing community engagement program effectively, compliance of clear conversation path, use of open and structural processes as decision-making, conflict management, and others. Additionally, support to democratic leadership is profitable in reflecting, acknowledging, and celebrating achievement to the program.    
[bookmark: _Toc77099935][bookmark: _Toc77706048]Methods to establish inclusion multi-culturalism and socio-cultural integration
Claimed, invited, and closed spaces are key methods to be used by the organization for building societal integration, multiculturalism, and inclusion. Further, the use of Power Cube is supportive of the company to comprehend the potential marginalization of communities by globalized forces concerning the situation (Trott et al. 2020). Power Cube stresses the relevance of interpreting the relationship of power levels along with engagement areas. Invites spaces, commonly are subjected to external challenges to raise legitimacy by examining stakeholders for policies' endorsement (Joosten et al. 2018). Contrarily, people have formed claimed spaces for themselves, which used to provide a relatively less effective chance to form solidarity with control and boost their agendas.        
[bookmark: _Toc77099936][bookmark: _Toc77706049]Why community engagement practitioner educates community members on external and internal factors influencing community development
The respective practitioner plays a fundamental role in familiarizing community members tactically of wider aspects affecting community progress. It supports establishing critical links amidst personal experience and political structures. Further, such training and education assist in the analysis of the situation thereby leading to micro-level impacts and macro-level decision-making (McMeeking and Weinberg 2020). It contributes to the development of potential for personal agency in power constraints. Education linked to community engagement is used to benefit the practitioner in promotion of sustainable and strong connections in communities, redefinition of societal issues with local people as well as designing a curriculum from the experience of arguments. 
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In confirmation of the discussion, it could be deduced that the housing program engaged with addressing the social issue of homelessness for unprivileged UK people is facilitated by the adherence to numerous principles along with best practices of effective community engagement. The key stakeholder committed within the following event of community engagements such as the investors, governments and many more are greatly contributed in terms of image and financial returns by the program results and facilitate the organization in the accomplishment of strategic targets related to the program. Nonetheless, the key stakeholders are effectively interlinked to the social platforms for community engagement. Moreover, numerous avenues have played a fundamental role in the establishment and development of community collaboration resulting in the effective promotion of social integration as well as multi- culturalism.
In deliberation of the strategic usage of diverse social media platforms, it has been concluded that some product recommendations for progressing community engagement on social media are likely to help the enterprise in gaining numerous impressive program outputs. The company in the program course, may go further and stress towards pictorial representation for reciting any personal narrative. It might be related to how someone used a commodity, reaction to the product, or timeline of the event with any commodity or service. Moreover, key alternatives remain infinite, and the more innovative image of the program would be, the more community would involve within the post. The company might also support its community members sustainably for utilization of the like as well as share options to account for any query posted. Moreover, for the event, the organization must enable its customers for leaving diverse success stories or reviews from the experience with the service. It is also suggested to the organization in representing every aspect of the business. Additionally, the organization could also focus upon the use of increasingly innovative tactics for community engagement such as emphasizing community moderation, boosting a sense of approachability, segmenting the base of users, and offering a platform to community members to articulate them openly. Observation of faces behind could help the UK Community Foundations in forming a personal linkage with its audiences thereby effectively and efficiently humanize the business through the program.
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