	
	
	



Chapter 3.0: Research Method 

3.1 INTRODUCTION
The previous chapter achieved the first objective by providing a comprehensive review of the relevant literature, used to underpin the thesis. The aim of this chapter is to present the research methodology for this qualitative theory analysis of consumers' associations with fast fashion retailers and their sustainable efforts. This approach allowed for a deeper understanding of consumers experiences with one or more of the fast fashion associates Boohoo, PLT and Missguided. This chapter focuses on the research plan for the thesis, including various elements from methodology, analysis, participants and ethical concerns. The analysis will be supported by this chapter, which will provide rationale and clarification of the method chosen in order to achieve the second objective:
‘Investigate consumer experiences and awareness of sustainability when purchasing from UK fast fashion associates, Boohoo, Pretty Little Thing and Missguided’. 
To achieve this objective, the decision-making process will be guided by The Research Onion, designed by Saunders et al., (2016). The researcher will also address issues of research, taking consideration of the reliability, validity, limitations and ethical concerns of the thesis. This model demonstrates the various stages of the thesis in order to assist the researcher in developing effective methodology. The Research Onion symbolically depicts the various aspects of the research that could be explored in order to create the final research design (Bryman, 2012).
3.1.1 RESEARCH
Collis and Hussey (2013), claim the concept of research varies among researchers, so the definition is debatable.  However, Saunders et al (2016 p. 36), believes research is conducted to establish new information in a systematic manner, thereby increasing the researcher's knowledge.  Ghauri and Gronhaug (2005) claim that the systematic approach to find out new information is of high importance. The approach will display the collection method, results obtained, and any limitations associated with them. New information will display the purpose of conducting the research (ibid). The objective of this chapter will be achieved through defining and exploring the chosen research design in detail. According to Sreejesh et al (2014), the three major types of research design include Exploratory, Descriptive and Casual. The dissertation will take an exploratory approach using in-depth interviews. The Saunders Research Onion will direct this dissertation, offering an understanding of the importance of research and how it should be performed.
3.2 RESEARCH ONION
The Research Onion consists of 6 layers, which are defined as Philosophies, Approaches, Strategies, Choices, Time Horizons, Techniques and Procedures (Saunders et al., 2016) Figure 3.1 highlights the researcher's process in relation to the model. 
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       Figure 3.1 Source: The Research Onion (Saunders et al., 2016) 

The Research Onion outlines the sections that the researcher should take into consideration (Saunders, et al 2016). The onion is defined as essential for developing an effective research design that is consistent with objectives and research questions (Sahay, 2016). This dissertation considered different stages of the model in order to prepare a sustainable approach. As depicted in ‘figure 3.1,' the researcher implemented the onion in four stages, which are highlighted as Interpretivism, Induction, Mono-Methods, and Cross- Sectional. 
3.2.1 PHILOSOPHY
According to Johnson and Clark (2006), to conduct effective research, philosophy choice is important as reflection and justification are needed. There are four research philosophies displayed in Saunders Research Onion including, ‘Positivism, Realism, Interpretivism and Pragmatism’ (Saunders et al, 2016). Researchers argue that the two main philosophies used to conduct research is ‘Positivism’ and ‘Interpretivism’. Positivist philosophy is often referred to as scientific philosophy, claiming logical treatment as the best method (Bam, 2014). Interpretivist philosophy integrates human participation into study. Philosophy works on the principle that nature and society are two different objects. Claiming, there are many approaches to dealing with one specific issue (Martin and Guerin, 2006). This researcher will take the Interpretivist approach, conducting in-depth interviews with a small sample size of 14 participants. Interpretivism prefers to create a more in-depth and comprehensive interpretation of the phenomenon and behaviour (Calhoun, et al., 2007). The aim of the dissertation is to understand consumers' experiences and associations with the sustainability of three fast fashion brands, therefore this approach is best suited to the study. Open-ended questions will be used in the interviews to collect qualitative data and analysis. 
3.2.2 APPROACH
The three research methods that exist include, Deductive, Inductive and Abductive (Saunders et al., 2016). A deductive methodology is used when developing a method to test theory that is commonly found in academic literature (ibid). This method constructs a hypothesis based on an established theory before formulating a strategy to test it (Silverman, 2013). An inductive approach enables the researcher to collect data to build a theory, rather than adopting a pre-existent one as in the deductive approach (Saunders, et al., 2016). However, an abductive approach is designed to overcome the shortcomings of deductive and inductive methods. 
The dissertation aims to make a theory based on consumer experiences and associations with UK online fast fashion retailers. This will be achieved by the researcher collecting relevant data in order to develop a hypothesis, resulting in the use of an inductive method. As mentioned in the first chapter, the continuous accumulation of cheap garments being produced by fast fashion retailers is creating serious consequences on the environment. The dissertation will investigate whether Boohoo, PLT and Missguided can build a sustainable brand image. The study will identify the impacts and associations consumers have on the three brands. 
3.2.3 STRATEGY
According to Saunders et al (2009), A research strategy is a broad plan outlining how the researcher intends to address the research questions. A variety of approaches, such as experimental analysis, intervention testing, case study research, interviews, surveys, or a systematic literature review, may be used in the technique (ibid). For this dissertation, the researcher will employ the use of interviews to collect primary qualitative data. 

3.2.4 TIME HORIZON
Saunders et al (2009) defines the time horizon as the time period in which the project is expected to be completed. The research onion specifies two types of time horizon known as cross-sectional and longitudinal.  As displayed in figure 3.1, the researcher will adopt a cross-sectional timeframe for the study. Cross-sectional studies are carried out at one time point or over a short period of time (Levin, 2006, p.24). Due to the uncertainty of the coronavirus pandemic and the time constraints of this research paper, a cross sectional is the most appropriate time horizon. 

3.3 TECHNIQUE: DATA COLLECTION AND ANALYSIS 
The technique of interviews will be used in this report. Semi-structured interviews would be used to gather qualitative data in order to test theories about consumer associations.
3.3.1 INTERVIEW DESIGN
Qualitative interviews, more than any other process, enable the exploration of meaning, particularly as meaning is constructed by research participants about a subject or setting of interest (Roulston and Choi, 2018). The researcher will inform the participants that the study is based on UK fast fashion brands and their sustainable efforts in the 21st century, prior to the interview. A researcher's definition of good interviewing technique includes appropriate preparation, demonstrating respect for interviewees, open-ended questions, and versatility (ibid). The researcher will demonstrate a successful interview technique by conducting online interviews. Due to external pressures of the Coronavirus pandemic, online interviews are the most appropriate format to ensure the safety of the interviewer and interviewee. Salmon (2014), considers online interviews to be a viable option for researchers because they allow them to select different communication platforms and speak directly to participants at any time or place. The researcher will conduct interviews through online platforms such as Facebook Messenger and Instagram. An ‘Interview Participation Sheet’ will be sent to participants via these social media platforms. The format of the online interview will adopt the E-Interview Research Framework, as seen in Figure 3.1.
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Figure 3.1 Source: E-Interview Research Framework (Salmons, 2014) 
According to Salmons (2012), The framework provides a conceptual system of key questions regarding interconnected aspects of online interview analysis. The framework will support the researcher in examining design decisions for the study. For example, the structure of the online interviews will address ethical issues, reassuring participants of the anonymity and confidentiality nature of the interview. According to Scott (2004), ensuring confidentiality generally leads to more honest correspondence and answers from participants. This improves the accuracy of the data collected, giving a true representation of consumers’ associations and experiences with the fast fashion brands. 
The study will consist of 14 participants answering open-ended questions via the interview participation sheet provided by the researcher. The set questions in the interviews are based on the existing literature reviewed in Chapter 2. The interviews will include 20 open-ended questions designed to elicit rich data responses. The first two questions are focused on demographic information about the participants, followed by 17 questions focused on the primary goal of gathering input on the fast fashion industry. The final question will be in the form of a statement, reminding the interviewer of the opportunity to ask another question or give feedback. 
3.3.2 PILOT STUDY
A pilot study is typically a smaller-scale study that helps in the planning and adjustment of the main study (Arnold et al, 2009). A pilot study was conducted to ensure the set questions were appropriate for participants taking part in the study. To ensure general comprehension, a pilot study was performed using convenience sampling. To conclude, a purposive sampling was used to ensure that the participants had consumer experience with one of more of the fast fashion brands before participating in the interview. 

3.3.3 LITERATURE REVIEW MATRIX 
Before conducting the interview, the researcher will make the participants aware of relevant information. The aim of the study is to clarify consumer associations with fast fashion brands, focusing on UK online retailers, Boohoo, PLT and Missguided. The participants will need consumer experience with one or more of these brands in order to participate in the interview. If the participant wishes to go ahead, the researcher must inform the participant anonymity and confidentiality will be ensured in the following ways:
1. Interviews will be conducted through Facebook Messenger or Instagram.
2. All information collected will be stored electronically in a password-protected area only accessible to the researcher. 
3. The interview is voluntary, and the participants can withdraw from the interview at any time. 

	Questions 
	Relation and relevance to chapter 2 

	Q1. The study is to clarify the consumers’ associations with fast fashion brands and their sustainable fashion efforts. I am keen to collect the relevant information, would you be happy to disclose your gender?

Q2. Would you be happy to align yourself to an age category? 
18 – 25
26 – 35
36 – 45 
Which one would you like me to tick for you?
	Questions 1 and 2 are demographic, providing the researcher will initial based information on the participants. This ensures the participants fit the criteria for the thesis.

	Q3. Would you consider yourself a person who keeps up to date with the latest fashion trends?

Q4. Do you shop online for your clothing?

Q5. Do you purchase clothing from UK fast fashion retailers such as Boohoo, PLT and Missguided?

	Questions 3, 4 and 5 will help gain an insight into the participants personality, buying habits and familiarity with the fast fashion retails. This will aid the study’s validity. 

	Q6. Do you follow these brands on social media platforms?

Q7. Over a monthly period, on average how many times have you accessed these brands social media or websites to purchase clothing?

	

	Q8. Do you notice any key words in relation to sustainability on these retailers’ social media pages or websites? For example, clothing being labelled as sustainable or using recycled materials.  


	

	Q9. What does sustainability mean to you?

Q10. Do you take consideration of the environment when purchasing from fast fashion retailers?  

	

	Q11.  Have you noticed any changes with fast fashion retailers in the way they operate? For example, paperless returns to becoming more environmentally friendly.  
	

	Q12. Are you familiar with Boohoo’s ‘For the Future’ Collection? 

Q13. Are you more likely to purchase this collection due to it being more environmentally friendly?
	95% of the materials are recycled.


	Q14. Are you aware of PLT’s ‘Special Wash Bag’? Have you or anyone you know purchased this product?

	Pretty Little Thing’s blog page providing hints and tips to their consumers. 

	Q.15 Do you consider Missguided to be an ethical and environmentally friendly brand?

Q.16 Have you seen the brand promote their 3 pillars – Ethical Trade, The Environment and Animal Welfare? 

Show Images to participant:

	

	Q.17 Do you feel fashion retailers, such as Boohoo, PLT and Missguided have educated you on the effects fast fashion has on the environment?
	

	Q18. For the future of fashion, do you want to see a more sustainable industry?

Q.19 Are you satisfied with the current state of the fashion industry?
	

	Q.20 Any questions or comments relating to the topics in this interview would be welcomed.
	



3.3.4 ANALYSIS 
The aim of qualitative data analysis is to discover the relationship between data categories and themes in order to gain a better understanding of the phenomenon (Hilal and Alabri, 2013). Analysing qualitative data can be a time-consuming process due to its subjectivity and extensive text-based knowledge. The researcher will use NVivo, a qualitative data software analysis tool, to assist in the process. NVivo provided researchers with enhanced data management using rigorous coding and interpretation (Jones, 2007). The software eliminates manual tasks and gives the researcher more time to explore patterns and trends (Hilal and Alabri, 2013). However, a disadvantage of the software is that it fails to analyse numerical data. Since demographic feedback will not yield a qualitative response, the researcher will adopt alternative tools such as Excel to analyse the more numerical results.

3.4 SAMPLE
When conducting research, populations of interest are too large to deal with directly, statistical sampling methods have been developed to collect samples drawn from larger populations (Saunders et al., 2012). Most researchers choose to perform their studies on a sample population due to time and cost constraints, as well as the fact that most samples are impractical in terms of size (Saunders et al, 2016) In relation to the study, the sample consisted of 14 participants that have consumer experience with one or more of the fast fashion retailers: Boohoo, PLT and Missguided. Sampling methods are broadly divided into two categories, Probability and Non-probability (Dudovskiy, 2014). The study will demonstrate non-probability sampling through volunteers of self-selection. Prior the interview relevant questions will be asked before the participant can continue with the interview. 
.3.5 RELIABILITY AND VALIDITY
Reliability and validity are terms used to demonstrate and communicate the rigour of research procedures and the reliability of research results (Roberts and Priest, 2006). Reliability is associated with the accuracy of testing, whether the study can be repeated and produce reliable results (Saunders et al., 2009). The study's reliability will be assured by the researcher choosing a group of participants with relevant customer knowledge to ensure a reliable collection of findings. To limit observer bias, a theoretically underpinned interview participation sheet will be provided to participants. This includes a set of 20 open-ended questions enable the participants to express their opinions and associations with the fast fashion brands. Validity is associated with accurately measuring the data in a qualitative study (Heale and Twycross, 2015).  The study’s validity will be ensured through the research being under-pinned with academic research, shown in chapter 2. 
3.6 LIMITATIONS
The global pandemic has presented limitations to this research project. Firstly, the university has been restricted to online teaching and online resources. This has complicated the preparation and delivery of the study. Initially the researcher sought to carry out face to face interviews to collect data, however, due to the on-going uncertainty of COVID-19, to minimise contact and protect both the participants and the researcher, all data must be collected through online tools.  The study has also been constrained by the timeframe. The collection of primary research is limited due to the dissertation's deadline, as this is a time-consuming process, especially the analysis of qualitative data. To ensure that the project is completed on schedule, a Gantt Chart will be used.
3.7 ETHICAL ISSUES 
According to Saunders et al (2009), data collection does not harm or endanger participants; as a result, any research performed for this dissertation would strictly follow ethical regulations and procedures.  The researcher will complete an ethics form, provided by the university, before conducting the study.  The use of UWTSD ethics forms includes coordinator and supervisor approval, ensuring that ethical considerations were met.

3.8 CONCLUSION

The methodology used in the dissertation research has been successfully explained and clarified in this chapter. All processes, strategies, and approaches used in the analysis have been justified in order to achieve the best possible results, assisting in the completion of objective 2. The researcher's primary analysis will be compiled and analysed in the fourth chapter.
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