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ARTIST BACKGROUND + UNIQUE SELLING POINTS
● French singer, songwriter, creative writer 
● Childhood ties to Poland, Netherlands, England
● Currently based in London with band
● Start of online presence: Youtube channel, Photography 

Projects, Poetry Writing
● 2020 First 3 Singles
● New band and songwriting duo: Frazer Holloway → rsm SMiLE 

released in February 2022



STATISTICS FROM FIRST 3 RELEASES



AUDIENCE ANALYTICS: SPOTIFY



AUDIENCE ANALYTICS: SOCIAL MEDIA & YOUTUBE



TARGET DEMOGRAPHIC: PROFILE
● Young Adult
● Predominantly GenZ - millennial

○ Social media engagement, preference for ‘Experienced’ 
based spending

● Preference for alternative rock
● Female relatability: 

○ Dream Pop influence + feminine POV and aesthetic 
● Male marketability: 

○ redirection towards grunge, rebranding to guys’ band

→ Remarketing



TARGET DEMOGRAPHIC: STRATEGY

● Remarketing
● ‘For Fans Of’ 

○ Wolf Alice, Nothing But Thieves, Lana Del Rey
○ The Pixies, Alice in Chains
○ Pretty Sick, Mannequin Pussy, A Void



SPIKING VERSUS SUSTAINED ENGAGEMENT



CAMPAIGN OBJECTIVES
● National: A strong stable foundational fan base and gigging 

regularity around London
○ → spreading out to cover England

● International: 
○ Gig around France and Netherlands where she has 

connections and active listeners
○ Press coverage in Brazil
○ Highest stream count from US on ‘rsmSMiLE’
○ Highest lifetime stream count from US on Youtube



CAMPAIGN OBJECTIVES
● Artistic: Unique blend of her and Frazer’s influences, pop 

accessible within genre
○ HardCore / Grunge instrumentals contrasted to melodic, 

romantic vocals
○ Poetic lyrics tackling philosophical concepts with 

relatable hooks that click them into place
● Technical: Professionalise Assets whilst staying true to DIY 

ethos
○ Mixed recording in Frazer’s bedroom studio and 

professional studios
○ Collaborating with independent content creators

● Attract a team and Outside financial help
○ Management, Booker, Indie label



SMART GOALS



COMPETITION

● CONNECTION → OPPORTUNITY



https://soundcloud.com/fanchon-dehillotte/sets/marketing-campaign-album/s-fZOMKrOPeHO?utm_source=clipboard&utm_medium=text&utm_campaign=social_sharing 

https://soundcloud.com/fanchon-dehillotte/sets/marketing-campaign-album/s-fZOMKrOPeHO?utm_source=clipboard&utm_medium=text&utm_campaign=social_sharing


SINGLE RELEASE STRATEGY
● 4 Singles

○ 2 of which wll reappear on album as they are
○ 2 of which will reappear on album as a different version

● Collaboration with The Royalties Instrumental Project



CONCEPTS AND NARRATIVES 
● Maximising Fan connection + 

Press Coverage
● Lyrical Themes 

○ Romantic Stories
○ Coming of Age / 

Philosophical Topics
● Story of Creative Process

○ First Collaboration 
Introducing Frazer Duo

○ Transitioning to Full Band 
Imagery

● Royalties Instrumental Project: 
Speaking out about Industry 
Equity



PROMOTIONAL PLANS

● Electronic Press Kit
● Online Press
● Radio Contacts
● Playlists

○ Editorial Pitch
○ Listener
○ Algorithmic

● Tastemakers
○ Artists Managers
○ ACM Contacts
○ Tileyard Community Interaction
○ Networking 
○ Acquaintances



LIVE PROMOTIONAL PLANS

● Regular Gigging Schedule
● UK Tour
● FRANCE Tour



DIRECT TO CONSUMER
● Merchandise & Physical Music



DIGITAL PROMOTION

● Press Shots: Edoardo G
● Social Media Content

○ Defineable, Consistent, 
Regular, Authentic, 
Vulnerable

○ Moving to Tik Tok
○ Utilising Niche Hastags

● Paid Advertising
○ Instagram, Facebook, 

Youtube, Snapchat, 
Marquee



FINANCING



TIMELINE
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