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Sustainability in the Hotel Industry
	The hospitality industry is one of the broadest and most crucial determinants of any economy. It is a sector that entails diverse service-providing fields. The various segments of the hospitality industry include lodging services, tourism, and travel, theme parks, event planning, foods, and drinks, among others (Lonel, 2016). Notwithstanding, all those diverse fields are under the common umbrellas, bars, restaurants, hotels, and tourism agencies. Accommodation, nutrition, entertainment, transport, and recreation services are all taken care of in the hospitality industry. Since time immemorial, the hospitality industry has primarily impacted the social environment in various ways. Through its diverse genres, the industry influences how people react and behave to events, innovations, and situations underway in society. Sustainability benefits the environment by saving cost reducing expenditure and increasing revenue for future preparedness.
Sustainability also enhances adequate public relations with between the hospitality industry and other competing companies or industries. Moreover, history proves that the hospitality industry has always impacted the environment by producing consumable goods, water consumption, and energy. That makes it doubtless that the hotel industry, particularly, has significant contributions to the hospitality industry that impacts the environment (Legrand et al., 2013). The hotel industry deals in consumables, implying that it relies on food produced in a particular geographical setting. If there is insufficient food produced, the inhabitants are influenced to produce foods to suffice the restaurants and other sectors of the hotel industry. The hotel industry also affects the availability of resources in an environment.
	Sustainability is generally considered the linchpin of 21st-century corporate success. Sustainability, or social responsibility, is rapidly gaining prominence in the public and commercial sectors, including the hotel industry (Legrand et al., 2013). It is interested in understanding the contributions of the social, environmental, and economic factors influencing the effectiveness of the hotel industry. Both sustainability and the hotel industry have a shared mission, which is to maintain the ecological balance in a particular environment. Sustainability refers to the balancing and maintenance of all ecological factors that are necessary for ensuring societal satisfaction.
On the other hand, the hospital industry relies on the ecological aspects to maintain a balanced and adequate provision of hotel services to a community. That generally implies that sustainability is the ability of our environment to consistently avail resources that are adequate for sufficing both the current and the future generations. That implies that sustainability is a crucial aspect in ensuring success in the hotel industry. Without balanced, sufficient, and promising availability of natural resources and raw materials in a society, it is hardly possible to sustain the hotel industry. However, the hotel business is also dependent on the same natural environment, which includes glaciers, unspoiled landscapes, fresh air, beautiful seas, waterfalls, and sandy beaches (Legrand et al., 2013). As a result, there is an inherent risk of jeopardizing the fundamental foundations upon which the hotel business is founded. In statistical terms, sustainability is an independent variable, while the future of the hotel industry is a dependent variable. In other terms, the sustainable availability of the required resources in the environment determines the future success of the hotel industry depends on. That is the fundamental reason why sustainability is the key focus and should continue o be the key focus of the hospital industry. 
	The industry has reacted positively to the dramatic changes taking place in the environment. Currently, the hotel industry is progressively turning green. Other commercial issues, such as increasing prices, more significant regulatory pressure, and competitive behavior, have only served to encourage hotels to embrace sustainability and make it a priority. “Tourists are also becoming more conscious of sustainability and want hotels to take responsibility and conduct business responsibly” (Punitha & Rasdi, 2013, Pg. 9). Policies and procedures have been implemented to encourage recycling, greywater reuse, waste prevention, energy conservation, and carbon reduction. Indeed, all major companies in the hotel industry, including Hilton Worldwide, Intercontinental Hotel Group, Marriott, Starwood, and Carlson, publish their sustainability reports regularly, detailing efforts to mitigate adverse environmental effects. For many other magnificent hotels, such as the Green House Hotel in Bournemouth, sustainability is an integral part of the core experience since their company philosophy is to pamper and entice the guests with every other factor held constant and sustainable.
However, sustainability encompasses much more than environmental management; it also encompasses economic advancement and social growth. Social issues like inclusiveness, work-life balance, employee health and well-being, local sourcing, and entrepreneurship play a role in the sustainability agenda. Sustainability is synonymous with not just profitability but also with sound business judgment (Punitha & Rasdi, 2013, Pg. 9). According to research, an increasing number of consumers are ready to reward sustainable companies by purchasing their goods and services. Numerous countries and international organizations provide tax incentives and other financial incentives to support this cause.
[bookmark: _Hlk85664184]Additionally, there is evidence that workers take greater pleasure in their job, which results in increased engagement and productivity. Hotels specifically deal in organic fruits and vegetables. The strategy of such hotels is not only intended to respond to the increasing cases of diabetic people in the society but also to reduce expenditure and waste and increase sustainable profit. In many hotels industry sectors, particular policies have been allocated, implemented, and enacted to encourage the recycling of wastes, reduction of energy usage, and recycling of greywater for use (Punitha & Rasdi, 2013, Pg. 9). In doing that, the industry is sure of reducing the financial allocations on expenditure. Instead, more funds should be saved to assure the industry of its future security. The three pillars of sustainability include the social pillar, the economic pillar, and the environmental pillar. 
Environmental Pillar
Hotels work to reduce the ecological footprint, waste production, water use, and overall ecological effects. They found that having a good environmental impact may also result in a financial gain. For instance, lessening the amount of material used during packaging often results in a reduction in overall spending on those materials. Amazon's zero-waste initiative focuses on packaging, encouraging suppliers to use less packaging and to source more packaging from recycled or reused materials (Purvis et al., 2019, Pg. 671). Other businesses, such as mining or food production, address the environmental component via benchmark and elimination. Costs associated with wastewater, nitrous oxide, land restoration, and garbage in general are difficult to quantify due to companies' lack of accountability for the rubbish they produce. This is where measuring comes in to try to quantify those impacts in order to track and report real progress toward their mitigation.


Social Pillar
A sustainability hotel should have the support and support of its stakeholders, employees, and the local community. While there are numerous methods for gaining and maintaining this support, it all comes down on treating employees fairly and being a great neighbor and public person on a local and global scale (Ouyang et al., 2019, Pg. 353). On the employee side, hotels place a premium on retention and engagement, which includes more responsive benefits such as extended maternity and paternity leave, flexible scheduling, and access to training and development. Firms have taken a wide range of strategies for giving back to their communities, including crowdfunding, sponsorship, bursaries, and investing in local public projects. A business must be aware of the techniques utilized to fill its supply chain on a global social scale. Is your final product produced with the assistance of child labor? Employees are paid fairly, or in today ’s business world? Is your place of employment secure? Numerous large retailers have struggled with this because of public outrage over tragedies such as the Bangladesh factory collapse, which exposed previously unaccounted-for risks connected with buying from the lowest supplier.
Economic Pillar
Sustaining a hotel involves income. Profitability cannot be allowed to trump the other two pillars (Dui et al., 2015, p. 8). This is not the financial pillar's objective. Economic pillar activities include regulatory compliance, proper management, and risk assessment. While they are standardized operating practices for the majority of companies in North America, they are not universal. This pillar is occasionally referred to as the administration pillar since it addresses the importance of good corporate governance. This indicates that the directors are committed to the stockholder, industry, value network, and end-user customers. In terms of governance, customers may want to know that a company follows sound and transparent accounting procedures and that stockholders can vote on important issues. Additionally, they may demand assurances that companies avoid conflicts of interest in the selection of board members, do not use political contributions to get excessive special privileges, and, of course, do not engage in illegal behavior.
Through the amendment of policies, the government plays a fundamental role in promoting sustainability in the hotel industry (Duric et al., 2021, Pg. 6574). The presence of the government provides necessary information for the hoteliers, ensures public safety, provides guidelines and essential regulations. The pressure applied by the government in accomplishing such roles is significant in motivating the employees in the hotel industry to appreciate sustainability (Alipour et al., 2019, Pg. 6556). FDA which is means Food and Drugs Administration to ensure safety, security, and efficacy for human, including drugs, medical devices, and biological products, also it is ensuring the safety of the food supply and make up, also all products which emit radiation. 
Furthermore, radiation-emitting electronic goods are safe. FDA also guarantees that these goods are provided to the public in a truthful, accurate, and informative manner. The most significant competitors in the hotel industry include food delivery services, lodging companies, hotels that offer accommodation services, among others. Clients in the hotel industry are often picky about where they prefer to obtain their hotel services. For such reasons, the hoteliers are constantly motivated to embrace sustainability (Kim et al., 2019, Pg. 576). For instance, customers are more likely to get services from hotels that charge lower prices for their commodities. Moreover, customers are more likely to plan vacations in areas with lower chances of running out of their esteemed services. On the other hand, government policies, rules are regulations are not only allocated but are also implemented and reinforced (Jones et al., 2014). The hoteliers have no option apart from abiding by the requirements of the government. If they fail to attain the government standards, the hotel might be closed down, and their licenses will be withdrawn. Interestingly, sustainability is a perfect remedy for overcoming all the competitors' actions and the government's pressure (Bell & Morse, 2012). The hoteliers are therefore motivated to embrace sustainability in the hotel industry to avoid stiff competition and loss of customers and avoid possible punishment by the government.
Corporate responsibility (CSR) is a word that refers to corporate activities and policies that aim to have a beneficial impact on the world (Rudito, 2013). CSR's fundamental tenet is that businesses should seek other pro-social goals in addition to profit maximization (Jamali & Mirshak, 2007, Pg. 243). CSR implies the actions, policies, and practices that have a positive impact on the general environment. On the other hand, the circular economy is a closed-loop system of economy that encourages energy renewal, re-usage of waste materials, and minimizing production costs (Esken et al., 2018. A circular economy is a consumption and production paradigm that emphasizes the refurbishment, repair, sharing, leasing, reusing, and recycling of existing resources (Stahel, 2016, Pg. 435). Its objective is to address global issues such as climate change, biodiversity loss, and waste. The circular economy is part of Corporate Social Responsibility (Julião et al., 2018, Pg. 953). They collaboratively promote the reduction of cost, reuse, and recycling of materials. Examples of CSR include improving labor prices, engaging in voluntary work, reducing carbon footprints, circuit economy, charity work, and others (Advantage, 2020, Pg. 65). Business Social Responsibility (CSR) is an ephemeral term that refers to a variety of corporate activities aimed at assisting the society. Simply said, CSR is any activity undertaken by a business to strengthen its community ties and to positively affect it via employee engagement, financial support, and volunteerism. While talks of corporate responsibility often incorporate environmental sustainability, CSR is not solely focused with sustainable development (Pirnea, et al., 2011, Pg. 1). Numerous businesses encourage environmental responsibility, as shown by their CSR efforts. For instance, in order to minimize the environmental damage caused by Ford's car industry, they seek to incorporate sustainability and community engagement into their corporate social responsibility programs in order to be as environmentally friendly as possible (Tang et al., 2012, Pg. 122). They are attempting to mitigate their environmental impact, in part via corporate social responsibility. Another example is the apparel company Patagonia, which has a corporate strategy focused on reducing and recycling, and their attempts to do so are apparent via their ecologically friendly activities. Social sustainability is a term that is often used in corporate social responsibility about businesses' desire to establish strong and sustainable connections with stakeholders, suppliers, customers, workers, and the social enterprise community. 
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