Developing Workplace Critical Thinking 

The report examined the company of Stella McCartney, a high-end, luxury brand in the fashion industry, with the purpose of studying how its working environment has changed with the post COVID-19 measurements.
The daughter of creatives Paul McCartney, famous musician and founding member of The Beatles, and Linda McCartney, photographer, musician and animal rights activist, inspired Stella to start a label focused on sustainable vegan fashion (Linda McCartney, 2021). In 2001 Stella McCartney launched her luxury brand, which today sells through shops in 77 nations and in 100 countries online (Stella McCartney, 2021).
In the last period of the pandemic, businesses are facing a challenge in conducting a review to adapt in this transforming socio-economic scenario.
The report discussed the different meaning of values systems, beliefs and attitudes in the workplace and how in the case of the Stella McCartney company, they show a sustainable mindset, where a high commitment to ethical values is present and their belief that the behaviours in the workplace have to be conditioned in the same way. 
Therefore, management theories have been applied for the company to evaluate different interpretations of the values systems, beliefs and attitudes, such as: human relation theory, Scanlon human relation approach and system theory. 
During the COVID-19 pandemic, the company studied had to challenge its organisational environment, reorganising the tasks already undertaken and delegate some of its work to third parties because of the new measurements the business had to implement to prevent its teams and partners from travelling. Consequently, to meet these new restrictions they recently outlined a new plan, introducing different approaches, such as a workplace flexibility, to coordinate their supplies chain from abroad. 
The report stressed the importance of critical thinking in the workplace, explaining Its process and the effectiveness of the results that derived from its practice, criticising it by using RED model and De Bono’s 6 thinking hats methods. 
Moreover, those models have been applied in the business environment by providing demonstrations of their benefits in order to be able to adapt itself in future socio-economical changes, such as the challenges COVID-19 has produced for industries in the past few years.
In the end, the report identified a possible solution for the problem highlighted in the company of Stella McCartney, giving recommendations in regards.
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