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[bookmark: _Toc101654615]Introduction
Commitment to addressing challenges affecting people's well-being through community engagement (Hussey, 2019). Working for the greater good of the community is a wonderful feeling that brings inner serenity because it enables a person to contribute to society's advancement. There are four degrees of community engagement: information exchange, consultation, collaborative planning, and collaborative action (Huguesrey, 2020). To participate in a community involvement program, these actions can be taken: Volunteering for a local organization, school, or hospital, developing social media tools for an organization, fundraising services, senior care, and community education are all instances of community engagement. Community engagement occurs not just at the individual level, but also the level of various organizations in the United Kingdom. Each year, employers in the United Kingdom and all other nations allow their employees to take paid voluntary leave to participate in a community participation project. This establishes a positive brand image for the organization in the society and community in which it operates. This study will address the value of community participation to both the organization and society. To effectively finish this report, a UK-based organization was chosen, and the latter half of the report will highlight multiple kinds of community engagement undertaken by that organization. Taylor Wessing was chosen for this report because it is a global law firm headquartered in the United Kingdom that participates in numerous community engagement events, upholds a high standard of community engagement, and encourages employee participation through engagement with the community and its diverse stakeholders (Taylorwessing, 2022). Additionally, we will examine how that personnel can be developed and how social media can be utilized to manage and conduct community engagement and maintain relationships with stakeholders by overcoming the organization's barrier to community involvement (Aslin & Brown, 2004).
[bookmark: _Toc101654616]Literature review 
Community participation is critical for any organization because it helps build a positive brand image. Volunteering is a great way for businesses to give back to the community, but only if they encourage their employees to do so by providing them with paid leave to do so. Involving the public in decision-making by providing feedback helps the government and other decision-making bodies better understand the importance of the views of the people they serve (Margofryer, 2020). Getting more people involved in their local communities, on the other hand, strengthens the bonds between government agencies and the people they serve. Charitable organizations collaborate with communities to create revenue and contribute to their well-being by providing health care, counselling, clothing, food, and housing to people who need such assistance. Without community participation, a nation may lose its course and face a series of crises that will affect society and its citizens. Older individuals suffer because they have no one to ask for support or spend time with once they retire, and here is where community participation may aid them in their time of need (Age, UK, 2021).
[bookmark: _Toc101654617]Community Engagement at Taylor Wessing
Taylor Wessing is a global legal firm that represents the most progressive individuals and corporations on the planet. This allows our customers' ideas and visions to blossom as they are completely entrenched in their businesses. They've been actively involved in community engagement in the United Kingdom for years because they believe in giving back to society. They are extremely conscientious of their social impact, having partnered with several well-known charities and concentrating their efforts on areas where they can genuinely make a difference. Together with Future First, the community partner of the firm, they assist students in gaining more information and self-confidence about pursuing a career in multinational law firms and inspire them to achieve their full potential in the process. Taylor Wessing will match any funds raised by employees who participate in fundraising activities, such as running half-marathons or growing moustaches for Movember (Taylorwessing, 2022). This allows them to help smaller charities and those close to their hearts. Employees are encouraged to offer their time and expertise to several community groups through their Make A Difference initiative.  
[bookmark: _Toc101654618]Community engagement skills, knowledge
To be successful in their work in the community, an organization's people must have the necessary information, skills, and tactics. Volunteers and employees of an organization must possess the necessary skills, information, and strategies to assist those in need for community engagement to be successful. The following is a list of some of the most critical characteristics and credentials that an employee should possess to engage in community service (Waston, 2007).
Knowledge about community and social issues: Employees of a business must also possess this talent to recognize and manage contemporary societal concerns effectively. Age UK employees, a not-for-profit organization that provides health and social services to the elderly, must be up to date on the newest coronavirus health measures and remedies in the case of a pandemic breakout (Head, 2007).
Communication Skills: Communication is one of the most frequently used abilities on the job. Age UK staff and volunteers must be able to interact effectively with elderly people in need. The ability to communicate effectively with people requires good listening abilities, proficiency in multiple languages, and interpersonal skills like body language and facial expression (Aslin & Brown, 2004).
Problem-solving and decision-making skills Age UK employees who volunteer in a variety of capacities to assist the elderly and senior citizens must possess good problem-solving and decision-making abilities. Elderly people have a variety of obstacles and issues, and Age UK personnel must make quick judgments to manage issues as they arise. This is why these issues are published on social media to empower employees to take ownership of their conduct (Head, 2007).
Fundraising skills: Fundraising is crucial for groups in the United Kingdom dedicated to assisting older adults and their communities during their golden years. As a result, they require finances to meet daily expenses and provide elder care and services. Fundraising abilities are necessary for volunteers to visit different venues and organizations, ask for assistance and gifts from others, and develop partnerships to support older adults in need (Waston, 2007).

[bookmark: _Toc101654619]How social media platforms are used for community engagement
Social media is a type of computer-based technology that enables people to exchange ideas, promote business, communicate with one another, and conduct casual chats. A social media platform can be used to promote a business and communicate with its target audience. People are extremely reliant on social media and spend the majority of their time on sites such as Facebook, Twitter, YouTube, and Google, among others (Szatylowicz, 2022). Businesses may leverage the general population's social media addiction to their advantage by utilizing social media platforms. Businesses can use social media channels to promote their thoughts regarding community engagement and CSR activities, reach a broad audience, and build a favourable corporate image. Organizations can do social media research and conduct online surveys to understand social and cultural challenges that require manpower and solutions. As a result, employees might volunteer for committees engagement (Szatylowicz, 2022). Fundraising is a critical component of community engagement, and by leveraging social media platforms  & this will be easier to increase funds to assist those in need and contribute to a more just society. Through volunteering and participating in workshops and seminars, Taylor Wessing has helped Future First students attain their full potential. This campaign can be shared on social media to aid students and improve their lives. 
[bookmark: _Toc101654620]Training and development needs of employees
Employee development and training are critical components of success in the community involvement job. Taylor Wessing should consider the well-being of its employees as they engage in community engagement constantly for the greater good of society. Training employees will result in a more skilled staff that can demonstrate what they possess internally, as well as the information and skills they have obtained that can be applied to community participation. There are several cultural and sociocultural challenges throughout the world, and personnel must become familiar with and understand them to assist members of society, such as pupils who require assistance with their development. Cultural cohabitation, or "multiculturalism," refers to the existence of several cultural groups, each of which manifests itself in customary behaviours such as the use of cultural assumptions or values, the method in which people communicate, and so on. While providing care for the aged, employees will come into contact with a diverse range of cultures, races, genders, and religions. However, all Age UK employees are expected to conform to a uniform set of cultural standards. Training and development will support employees in developing their skills, knowledge, and talents, equipping them with the confidence to take on any challenge and make quick judgments to resolve complex problems as they arise. Age UK volunteers interact with a wide variety of people and organize fundraising and contribution campaigns for charity causes, and staff must be capable of managing everything. For new and current employees, Age UK can offer training programs to help them get the soft and hard skills they'll need to be successful as volunteers providing services to the organization's main target market of seniors aged 60 and up (Waston, 2007).
[bookmark: _Toc101654621]Recommendation for improving community engagement 
Community engagement is critical for organizations that engage in charitable activity and fundraising to benefit the people in society. There are various approaches to promote community participation. Although Taylor Wessing has been involved in community engagement for numerous years, they might improve their efforts by following these ideas. Taylor Wessing may urge their staff to participate in community involvement each year, investing their valuable time in the community's well-being by carefully listening and collaborating with them. It is in everyone's best interest for Taylor Wessing to make it easier for people to join so that they may connect with other charitable organizations and help those in need. There should be a mechanism for contacting and communicating with the community in order to ascertain their needs and how they might be assisted (Betancourt, 2009). Understanding the social situation is critical, and it necessitated thorough investigation. There has been a coronavirus pandemic, and as a result, more older people are getting sick and are at a greater risk of death. Health and care advice can be obtained from Age UK for older adults who have been impacted by recent social problems in their communities. Facebook, Twitter and Instagram, and Google can help people become more involved in their community if they are used correctly. Using social media, you can make people aware of problems in your community and encourage them to get involved and donate money to help save your community when it's in need (Aslin & Brown, 2004).
[bookmark: _Toc101654622]Conclusion 
Community involvement is critical for an organization to give back to society, recognize social issues, and work collaboratively to address them. While a single person can't save an entire town, a global network of people working together to address social issues is critical during a catastrophe. A few of the most typical roadblocks are a lack of financing, ignorance of social concerns, problems with forming partnerships, and difficulties in managing stakeholders, all of which may be overcome by working together as a group and spreading the word about community involvement via various means, especially social media. Additionally, Age UK's donors and contributors need to be recognized, which would motivate additional volunteers to support the community and work together as a team to promote community involvement.
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