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This paper will present a comprehensive analysis of the overall marketing methods employed by two multi-national hotel companies, Premier Inn and Raffles. Multiple criteria were used to choose these two brands. They have more than 100,000 rooms accessible to their clients.

The first Raffles Hotel opened in Singapore in 1887, giving birth to the luxury hotel chain known today as Raffles Hotels & Resorts. In the late 1990s, the corporation began to grow abroad. The historic Raffles Hotel in Singapore was restored, redeveloped, and managed by Raffles Hotels & Resorts, which was established in 1989. Raffles Hotels & Resorts' transition to a hotel management firm was made possible by the corporation's restructuring and management of the Raffles City development. On September 16, 1991, the Raffles Hotel reopened following a thorough repair.
Premier Inn is the biggest hotel brand in the UK and a limited-service hotel firm, with over 72,000 rooms and 800 properties. It operates hotels in a variety of locations, including city centres, suburbs, and airport, where it competes with hotels such as Travelodge and Ibis. Whitbread established Travel Inn in 1987 in order to compete with Travelodge. Whitbread purchased Premier Lodge in 2004 and consolidated it with Travel Inn to become Premier Travel Inn, which was eventually simplified to "Premier Inn." Premier Inn accounts for 70% of Whitbread's income. (Osborne. 2004).


The excellent affiliate programme at Raffles hotels enables clients to make extra money while promoting their opulent lodgings in the world's most desirable locations. Customers can make reservations at over 100 hotels and resorts in various overseas destinations. They will receive 5% of the sale for each Completed Stay that is booked through the associated programme (Raffles Hotel, 2022). 
Fox Communications is happy to announce that it has been chosen to serve as Raffles Hotels & Resorts' primary PR firm. Fox Communications will concentrate on press interaction techniques to increase brand knowledge and comprehension. A variety of activities, such as daily press office support, news amplification, event management, and the promotion of eagerly anticipated future openings in 2021 and beyond, will be used to achieve this (JET Digital Media Ltd, 2021). The Raffles hotel places great value on its relationships with its guests and staff. Raffles offers its staff plenty of training opportunities as well as the necessary knowledge and tools to enable them to perform excellent customer service. Raffles offers bonuses and incentive programmes to workers who stay with the company for more than a year in an effort to reduce the high turnover rate. Raffles encourages workers to interact with customers to provide a personalised service with a high staff-to-customer ratio in order to increase customer satisfaction. The Raffles Hotel offers 24-hour Raffles butler services, including check-in, pick-up, and unpacking, to increase the customer's perception of value.

The Premier Inn offers a variety of accommodation options with deluxe king-size Hypnos beds, a hairdryer, Freeview TV, free Wi-Fi all day, every day, and tea and coffee-making amenities for its guests. In order to protect the security and well-being of the visitors, all hotels allow bikes and maintain a strict daily cleaning schedule. Flex, Semi-Flex, Advance, Standard, and Non-Flex rates are some of their various pricing systems. These provide clients with a variety of choices. Additionally, Premier Inn uses a pricing discrimination approach, frequently offering its lowest rates for stays on Friday, Saturday, and Sunday nights. 
However, it should be noted that some guests say that the hotel occasionally fails to uphold its promise of offering low rates because it is quite challenging to book a room at the promotional price because there are typically very few promotional rooms available. Over 5 million guests are served each month by the Premier Inn hotels and restaurants in the UK, where about 35,000 people work. The company's commitment to corporate social responsibility is demonstrated by the hundreds of apprenticeships and job placements it offers young people each year. In the UK and nations including Ireland, the United Arab Emirates, Qatar, and Germany, Premier Inn operates approximately 800 hotels. The hotel makes significant financial investments in advertising on channels like radio, print, digital, and social media and interactive websites and apps. The very good physical environment of Premier Inn is attested to by its comfortable king-size Hypnos beds, warm duvets, soft cushions, lovely logo, huge desks in Premier Plus rooms, adjustable chairs, comfortable armchairs, and many other features (Jefferson, 2021).

17 advertisements are now running on Raffles Hotel's social media pages. The most current of their running commercials, which includes shareable content to draw in new guests to their hotels, is from august 2022. Raffles often updates their Facebook, Instagram, and Twitter accounts.

On their social media pages, Premier Inn is now running 100 advertisements. The most recent version of the advertisements they broadcast, which incorporate shareable material to draw in new guests to their hotels, is from September 2022. On Facebook and Instagram, Premier Inn posts frequently, but their Twitter activity is less frequent.

They consider sustainability year, not only on April 22. In the interest of the environment well as to safeguard and maintain our families' health and way of life for future generations, they must all do their share to create a greener future (Wu, 2022). 
By switching out the diesel boiler that was used to produce steam for water heating with heat pumps, some of the Raffle hotels were able to save up to $30,000 on energy costs. These heat pumps may be found in the B2 boiler room and on the podium roof of the hotel on Level 3. 
Since they can produce heat more gradually and with a lower temperature difference than boilers, heat pumps are more environmentally friendly than boilers. In order to cool down the hotel's main entry lobby, the hotel has gone one step further and diverted the cold air emitted from the heat pumps there.
In 2018, as part of the hotel's reopening after a two-year makeover, Raffles Hotel Singapore revitalised the Singapore Sling in partnership with Proof & Company and ecoSPIRITS. Each new Singapore Sling contributes to the planting of native trees in the endangered Borneo and Sumatra rainforests in Indonesia by employing the patent-pending ecoSPIRITS technology and other waste-reduction measures, saving the equivalent of 200g of CO2 emissions every serve.
Sustainability at Raffles Udaipur, the first Raffles hotel in India, which debuted last year, also involves protecting the area around the building. Being situated on a 21-acre island in the midst of Udai Sagar Lake, it is critical that measures be taken to prevent lake pollution. The property has an STP, and none of the waste water goes into the lake because it is recycled to irrigate the 17 acres of gardens. A battery-operated boat transports the visitors from the mainland to the property so as not to disturb the flora and fauna in the lake, which is home to various migrating birds (Tripathi, 2022).

Premier Inn, take duty to the environment and humankind seriously. They will always explore for methods to minimise, reuse, and recycle the resources Premier Inn uses, from routine efficiencies to daring new technologies. They are taking an industry-leading sustainability pledge in honour of Earth Day that will result in a reduction in the carbon emissions intensity of up to 88% by the year 2050 and by half by 2025. 
To reduce carbon emissions, Premier Inn will attempt to convert all new Premier Inn properties to zero gas consumption, as well as transition via Premier Inn-owned hotels to green gas. Maintain your commitment to using renewable energy in the UK and anyplace else you can. Invest in energy-efficient equipment to reduce your reliance on gas. Company car fleets and delivery trucks may cut emissions by moving to more electric, hybrid, and alternative fuel cars. Install solar panels to encourage the use of renewable energy throughout their estate. They will eliminate unnecessary single-use plastics.
One of the most important material challenges for Premier Inn workers, guests, and the environment is single-use plastics. They are devoted to lessening the environmental impact even if they know that eliminating this waste won't be simple.

The effects of the COVID-19 pandemic, which is still evolving, have overshadowed 2020. In response, Premier Inn acted swiftly and forcefully to safeguard teams, visitors, communities, and stockholders. 
Team members raised £100,000 for Great Ormond Street Hospital while in lockdown 
29,000 personnel have received COVID-19 secure standards training. 
500,000 meals were given to organisations like FareShare.
At Premier Inn, they work hard to offer exceptional experiences for their fantastic customers, whether it's a warm greeting at check-in, our 'clean from top to bottom' hotel rooms, or all-you-can-eat breakfast to set you up for the day after a great night's sleep (Whitbread Report, 2021). 

Building and sustaining great connections with employees and suppliers is part of this successful recipe, but they, like many businesses throughout the UK, have been encountering supply chain challenges in a variety of areas. Unfortunately, this entails crew shortages, which may put a strain on them while still providing the Premier Inn service that consumers have come to expect.

Raffles Seychelles is an ALLSAFE-certified hotel. ALLSAFE is a promise that superior sanitation and safety precautions have been put in place all across the place for your protection. 
Raffles Hotel Singapore quickly introduced Grab & Go, it's very own food takeaway and delivery service, to deal with government rest.

Establishing deep personal and professional ties with prospective clients is one method that may offer a firm an advantage in today's highly competitive market climate. As travellers have become more demanding and aware of developing trends, competition among hotels and other hospitality firms has increased. As a result, multinational hotels should concentrate their sales and marketing efforts on the end product and services. It is vital for hotels to retain existing customers while also attracting new customers who are loyal to the brand.
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