Halo and Hawthorne effects
Remember both the Halo and Hawthorne effect.
The halo effect is a type of cognitive bias in which our oval impression of a person influences how we feel and think about his/her character.
So if using questionnaires your respondents may answer the questions to make themselves look better – E.G if asked how much alcohol they consume they are likely to put less down.

The Hawthorne effect is slightly different. This is when someone wants to please you – so during an interview they will tell you what they think you want to hear.
E.G. Imagine Donaldson comes to give a talk, we as a staff are likely to tell him that the new curriculum is excellent.

[bookmark: _GoBack]This is an important consideration as to why research includes different methods, sometimes termed as a ‘mixed method approach’ this ensures that you get fair research. You may have heard the term TRIANGULATION or read about this in journal articles and research texts. Triangulation supports the research validity as it allows the researcher to examine their evidence from a range of sources. This will usually enable the research to produce both QUALITATIVE and QUANTITATIVE. This is what this term means.
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