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FRESHSPACE -
Healthy Meals,
Simplified

The Problem Our Solution

+ 68% of UK professionals struggle to * Tesco FreshSpace —a weekly
cook healthy meals during busy healthy meal-kit subscription
workweeks (Knight, 2018). service.

« 46% rely on weekly takeaway or * Pre-portioned ingredients
convenience food purchases (Snuggs,  With simple recipes for 30-
Sunderrajan and Harvey, 2025). minute meals.

« Rising concern around food waste and * Nationwide delivery using
environmental sustainability (Kohli et ~ Tesco's trusted logistics
al, 2023). network.

Target Market Key Differentiation

Digtally activo, Valua
health-canscious, convenience,
andtime-poor affordabilty, and
iiestyles ethical sourcing,

Urban
professionals
‘aged 26-40.

Core Marketing Strategy

Sustainability: recyclable
packaging and portion control
reducing household food waste
by up to 38%.

Value Proposition Brand Positioning
Healthy, affordable meals delivered without the An accessible wellness service, not a luxury
planning stress. dining brand.




