Working for exposure- pros and cons
As a member of the acting industry, working for exposure is something everyone does at one point or another, whether it be in amateur theatre or a non-profit theatre group, working for free is in my opinion a necessary step in any creative’s career.  The idea of working for exposure is to use your current client’s reach to get your work in front of the right potential clients/organizations who will, upon hiring, actually pay you for your work. Technically you could see it as a funnel (Freelancer talk, 2021). Its important to consider that working for exposure is not for everyone, and that everyone is entitled to be paid for work, however working for exposure can be a very important step to help build connections and meet potential employers that can help pave the way to a steady line of paid work. Exposure helps to get your name out to the right crowd, which can lead to more job opportunities coming your way. But, of course, you've got to be discerning about its reach. This usually depends on the size of the company and the type of work you'll be doing. Working for a well-known company will get you a lot of exposure, with long-term benefits that may justify the lack of a real pay check. On the other hand, an independent agency with a small audience won't have the same reach, so you won't get as much exposure. Similarly, big projects like a TV advert or full-page editorials will have more reach than a hidden blog on a small website. Working on big projects for well-known brands and companies is also a great way to strengthen your Portfolio . It'll showcase that you have the skill to deliver projects of high quality at a professional level and that you're able to work well with others in a professional creative environment. It also doesn't hurt to namedrop a few big names in your portfolio. As a creative, your portfolio is everything. The more you build it up, the more you'll be able to charge for your work (Contact, 2022).
While exposure can be useful to those who are at the beginning of their careers, it is important to be wary of those who only wish to take advantage of creatives by exploiting their skills without paying them. Examples of unpaid projects include anything from being asked to take part in events to requests to edit hours of video. Matt Dowling, chief executive of ‘the Freelancer club’ gave some interesting insight to this. “It’s hard to quantify whether working for free directly leads to paid work, Dowling says. Most creative professionals will secure paid work at some point, so you can’t draw a direct correlation. What we do see is people who’ve been in the game a long time look back and say they’ve taken on a lot of unpaid work and its directly led to nothing” (The Guardian, 2018). There’s an ever growing issue in creative industries, with people being hired by companies who have the resources to pay creatives fairly, but instead opt for paying in exposure. Working for exposure means working without pay or compensation of any kind. Exposure is another word that refers to public awareness, especially increased visibility in the media. So when someone tells you they will work with you ‘for exposure’, they are saying that they want your business but don’t intend on paying you anything in return since their goal is just to increase public awareness about themselves and their company (Filmmaking lifestyle, 2022). 
Before accepting work that you will not be paid for, it’s important to consider if you need the exposure that the job will provide. While it can be useful to add another contact to your list, exposure doesn’t pay the bills, and may make finding a stable well-paying job in your field more challenging in the future if people know you’ll work for free. As multi-disciplinary creative Nilik Khimani states, 'experience and exposure is valuable, but not continually. Exposure doesn't pay for resources and materials. Experience doesn't put food on the table.' We all need money to survive, but this is even more the case for creatives who often don't have savings built up at the beginning of their career (Contact, 2022). 
Overall, it would seem that working for exposure has more cons than pros. However, for actors and creatives who are at the beginning of their career, gaining notability through unpaid work is a useful tool to help expand future career opportunities and apply newfound skills in a professional environment to aid in your development as a worker. Although, due to how accepted working for exposure is by employers, creatives entering work for the first time need to be wary of companies who only wish to exploit their work. Its important to consider if the payoff from the exposure would benefit you in a meaningful way in your future, and if you would instead benefit from taking a position that would pay you for your work. Expanding your portfolio and gaining new skills is also very useful, but in my opinion working for something that you will not be paid for is not as meaningful as something you will be paid for. 
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