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Homelessness is a significant issue in the UK (Alcock and May, 2014) and is suggested to be one of the most complex and acute forms of social exclusion (Tipple and Speak cited in Giddens and Sutton, 2017). Individuals without a home lead barely tolerable lives (Alcock and May, 2014), without permanent residency (Giddens and Sutton, 2017) and are not having their basic needs met (Maslow, 1943; Alcock and May, 2014). Although a minority of individuals choose a life on the street, free from certain constraints, many homeless individuals have been pushed into homelessness by unemployment, domestic violence, eviction, prison release or transitioning back to civilian life after leaving the armed forces (Daly, 2013 cited in Giddens and Sutton, 2017).
Phelan and Link (1997 cited in Phelan et al, 1997) suggests there lays a tendency to blame homeless individuals for their situation and an inclination to underestimate the proximity in which it can influence other individuals’ beliefs, values and attitudes. Further adding, these stigmatising attitudes can result from socio-political roots and a cognitive or perceptual basis, therefore mutually reinforcing each other and influencing negative and stereotypical perceptions to the public (Newman, 2006). Such perceptions can be formed by witnessing a small number of homeless individuals that are highly visible in society and the medias portrayal of them (Phelan et al, 1997). This submission will provide a brief linguistic and discourse analysis of the media’s approach to the ‘hot topic’ of homelessness, while critically examining the societal values of social justice and inclusion that encompass the topic.

Official figures (Ministry of Housing, Communities and Local Government, 2017) indicate that rough sleeping has increased by fifteen percent over the last year. However, the count is taken place on a ‘single night snapshot’ within local authority areas, therefore, is not an accurate representation. A study conducted by Crisis (Reeve, 2011) found the majority of homeless individuals were hidden from support, advice and statistical findings. Furthermore, Pawson and Davidson (2006) argues current methods for statistical measures demonstrate weaknesses in the practicality of monitoring homelessness and the value of the data generated. Although homeless individuals remain marginalised and experience multiple exclusion, Reeve (2011) proposes accurate figures are difficult to obtain and local authorities need to improve resources to reconceptualise homelessness. 
Theories of ideology (Mannheim, 1936; Marx, 1964) suggest the hierarchies within the survival of stratification depends on the belief, value and attitude systems of individuals, justifying the existing social order, therefore, invoking perceptions of homeless individuals which then leads to stigmatisation (Phelan et al, 1997). In addition, social stigma can arise when an opportunity is there to stereotype, label and discriminate an ‘other’, due to unequal social, economic and political power. Society labels homeless individuals as not having any value or being functional participants of capitalism, due to a belief they do not actively support and participate in the system (Belcher and DeForge, 2012). Furthermore, it is suggested such stigmatising beliefs and attitudes can be developed from the negative portrayals of homelessness in the media (Center for Public Affairs, 1989).
Media, viewed through the lens of the Public Interests theory, suggests that government ownership of the media is desirable due to information being a public good, therefore, providing a less biased and more accurate outlet of information than it would be if the media was owned privately. However, the Public Choice theory, on the media, states a government owned media outlet distorts and manipulates information, undermining democracy (Djankov et al, 2003). A Marxist approach to the media suggests that the capitalist class dominate the media, therefore, uses the power of culture to ensure the working class do not threaten the stability of capitalism (Haralambos and Holborn, 2013). Miliband (1973) suggests the media attempts to convince the public that the ruling class ideological belief systems are truth; shaping the way individuals think about the world they live in. However, it is argued the Marxist viewpoint oversimplifies the relationship between the capitalistic elite and the owners of the media (Haralambos and Holborn, 2013). Furthermore, Newman (2006) maintains the media often turns their attention to the most destitute and portrays them in a negative and stereotypical manner, and are often referred to as statistics, rather than in human terms (Haralambos and Holborn, 2013). McKendrick et al (2008) further adds the coverage of underclass individuals is marginal. Concern regarding poor individuals and the wider topic of social justice and global equality is suggested to have been replaced with an admiration for celebrities and the capitalistic individuals within society (Thussu, 2009).However, a study conducted by Joseph Rowntree foundation (JRF) (McKendrick et al, 2008, p. 26) found ‘that the rise of celebrity culture has not led to the displacement of media concern with matters of social justice’. Although, where coverage does exist, the output is negative and inaccurate, implying the individuals’ situation is due to their own irresponsibility. Therefore, the media reinforces the popular discourse of beliefs, values and attitudes towards homeless individuals (Cohen, 2009).

In the past six months, the Daily Express, the Sun and the Guardian have reported on an identical story regarding homelessness. However, the language used, and the style of reporting used across all three media outlets vicissitudes (Westcott, 2018; Cooke, 2018; Lavelle, 2018). For example, the headline used in the Daily Express states, ‘‘No rough sleepers in Ely': Police warn that every beggar in city a fraud’ (Westcott, 2018, para.1). Similarly, the headline in the Sun proclaims, ‘CHEEKY BEGGARS: Cops say EVERY rough sleeper in this Brit city is fake and making a killing’ (Cooke, 2018, para.1). Whilst, on the other hand, the Guardians headline states, ‘Do beggars really sit in the snow to swindle you out of small change?’ (Lavelle, 2018, para.1). In view of this, the language used is an attempt to make the audience think in ways that support the interests and thoughts of the hegemonic groups in society (Matheson, 2005; Marx and Engel, 1846 cited in Matheson, 2005). Furthermore, the language used contemporarily is a product of linguistic evolution and is not a natural form of writing, with its own particular discourse due to the dominance of specific social issues (van Dijk, 1988; Fowler, 1991; Matheson, 2005).
Within the news format of media, the use of puns is deemed important (Keeble, 2003) and can be seen within the Suns headline by their use of ‘cheeky beggars’ (Cooke, 2018, para.1). Additionally, the use of euphemisms is used to amuse the reader (Keeble, 2003) and can be seen within the Suns headline, which uses the phrase, ‘making a killing’ (Cooke, 2018, para.1). Furthermore, the way the wording is laid out in the Daily Express’s headline suggests that every homeless individual in the city is fraudulent (Westcott, 2018). In contrast, the Guardians (Lavelle, 2018) language used throughout the article enables the audience to understand and think about the oppression and prejudice homeless individuals face (Foucault, 1989; Matheson, 2005). For example, Lavelle (2018) states,
‘some people will take this story at face value – not delving beneath the headline to see the more nuanced position of the sergeant involved – and it could seek to confirm pre-existing prejudices they have about the homeless and beggars’.
In view of this, Newman and Fletcher (2017) highlights the Guardian is a media outlet that is representational of the left political agenda, whilst media outlets such as the Sun and the Daily Express are on the right political agenda, in hand leading to a bias in reporting styles. According to a study, conducted by the Digital News Project, sixty-seven percent of participants suggested their mistrust was due to an awareness of bias and agendas within the reporting (Newman and Fletcher, 2017), therefore, emphasising the element of the media that plays an important role in shaping the public attitudes towards homelessness (Phelan et al, 1997; McKendrick et al, 2008). 

In summary, homelessness within the UK is considered an ongoing significant issue and highlights the substantial impact social exclusion has on homeless individuals (Alcock and May, 2014; Tipple and Speak cited in Giddens and Sutton, 2017), although, it is hard to define a true representation of figures regarding homeless individuals (Pawson and Davidson, 2006; Reeve, 2011; Ministry of Housing, Communities and Local Government, 2017). 
The capitalistic dominance of the media (Haralambos and Holborn, 2013), and the negative portrayal of homeless individuals influence the publics beliefs, values and attitudes (Mannheim, 1936; Marx, 1964; Phelan et al, 1997; Newman, 2006; Cohen, 2009), and shape the way that the public perceives homelessness, creating an opportunity to stereotype, label and discriminate homeless individuals (Belcher and DeForge, 2012).
The three media outlets  approach to reporting homeless individuals (Westcott, 2018; Cooke, 2018; Lavelle, 2018) emphasise the array of agendas behind various reporting styles (Newman and Fletcher, 2017), including the way in which language is used for a particular discourse (van Dijk, 1988; Foucault, 1989; Fowler, 1991; Keeble, 2003; Matheson, 2005). In view of this, and the importance of the media shaping public opinion (Phelan et al, 1997; McKendrick et al, 2008), all media outlets should be independent and be able to serve their audiences rather than the capitalistic elite (Haralambos and Holborn, 2013; Newman and Fletcher, 2017).


What do you consider are the best aspects of this piece of work? Analysing the media regarding complex social issue
Which aspects do you consider could have been improved in this piece of work? A more in-depth analysis of the media. However, it was difficult due to the restricted word count.
What have you found most satisfying whilst undertaking this submission? To be honest, completing the assignment.

Reference List
Alcock, P. and May, M. (2014) Social Policy in Britain. 
Belcher, J.R. and DeForge, B.R. (2012) ‘Social Stigma and Homelessness: The Limits of Social Change’, Journal of Human Behavior in the Social Environment, 22(9), pp.29–946.
Center for Public Affairs (1989) ’The Visible Poor: Media Coverage of the Homeless 1986-1989’, Media Monitor, 3(3). Washington, DC: Center for Media and Public Affairs.
Cohen, N. (2009) Waiting for Etonians: Reports from the Sickbed of Liberal England. London: Fourth Estate.
Cooke, P. (2018) CHEEKY BEGGARS: Cops say EVERY rough sleeper in this Brit city is fake and making a killing. Available at: https://www.thesun.co.uk/news/5666057/homeless-people-frauds-ely-beggars-making-money-police/ (Accessed: 21st April 2018).
Djankov, S., Nenova, T., McLeish, C. and Shleifer, A. (2003) Who Owns the Media. NBER Working Paper No. 8288. Available at: https://scholar.harvard.edu/files/shleifer/files/media.pdf (Accessed: 23rd April 2018).
Foucault, M. (1989) The Archaeology of Knowledge. London: Routledge.
Fowler, R. (1991) Language in the News: Discourse and Ideology in the Press. London: Routledge.
Giddens, A. and Sutton, P.W. (2017) Sociology. 8th edn. Cambridge: Polity Press.
Haralmabos, M. and Holborn, M. (2013) Sociology: Themes and Perspectives. London: Harper Collins.
Keeble, R. (2003) The Newspapers Handbook. London: Routledge.
Lavelle, D. (2018) Do beggars really sit in the snow to swindle you out of small change?. Available at: https://www.theguardian.com/commentisfree/2018/feb/27/beggars-snow-ely-policeman (Accessed: 21st April 2018).
Mannheim, K. (1936) Ideology and Utopia: An Introduction to the Sociology of Knowledge. New York: Harcourt, Brace and World.
Marx, K. (1964) Selected Writings in Sociology and Social Philosophy. London: McGraw-Hill.
Maslow, A.H. (1943). ‘A theory of human motivation’, Psychological Review, 50 (4), pp. 370–96.
Matheson, D. (2005) Media Discourses: Analysing Media Texts. Maidenhead: Open University Press.
McKendrick, J.H., Sinclair, S., Irwin, A., O’Donnell, H., Scott, G. and Dobbie, L. (2008) The media, poverty and public opinion in the UK. Joseph Rowntree Foundation. Available at: http://www.www.spectacle.co.uk/uploads/other%20media/PovMMedia,%20poverty%20and%20public%20opinion%20FINAL.pdf (Accessed: 24th April 2018).
Miliband (1973) in Haralambos and Holborn
Ministry of Housing, Communities and Local Government (2017) Rough Sleeping Statistics Autumn 2017, England (Revised). Available at: https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/682001/Rough_Sleeping_Autumn_2017_Statistical_Release_-_revised.pdf (Accessed: 22nd April 2017).
Newman, D. (2006) The Architecture of Stratification: Social Class and Inequality. London: Sage Publications Ltd.
Newman, N. and Fletcher, R. (2017) Bias, Bullshit and Lies Audience Perspectives on Low Trust in the Media. Oxford: Digital News Project. Available at: https://reutersinstitute.politics.ox.ac.uk/sites/default/files/2017-11/Nic%20Newman%20and%20Richard%20Fletcher%20-%20Bias%2C%20Bullshit%20and%20Lies%20-%20Report.pdf (Accessed: 25th April 2018).
Pawson, H. and Davidson, E. (2006) ‘Fit for purpose? Official measures of homelessness in the era of the activist state’, Radical Statistics, 93, p.7. Available at: http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.457.2531&rep=rep1&type=pdf (Accessed: 24th April 2018).
Phelan, J., Link, B.G., Moore, R.E. and Stueve, A. (1997) ‘The Stigma of Homelessness: The Impact of the Label "Homeless" on Attitudes Toward Poor Persons’, Social Psychology Quarterly, 60(4), pp. 323-337. Available at: www.jstor.org/stable/pdf/2787093.pdf?refreqid=excelsior:5bca9e77420c7f17eff91e17efbe0b44 (Accessed: 22nd April 2018).
Reeve, K. (2011) The hidden truth about homelessness: Experiences of single homelessness in England. Available at: http://www4.shu.ac.uk/research/cresr/sites/shu.ac.uk/files/hidden-truth-homelessness.pdf (Accessed: 22nd April 2018).
Thussu, D.K. (2009) News as Entertainment: The Rise of Global Infotainment. London: SAGE Publications Ltd.
van Dijk, T. (1988) News as Discourse. New Jersey: Lawrence Erlbaum.
Westcott, S. (2018) 'No rough sleepers in Ely': Police warn that every beggar in city a fraud. Available at: https://www.express.co.uk/news/uk/924017/ely-homelessness-rough-sleepers-warning-fake-fraud-beggars-cambridgeshire-police (Accessed: 21st April 2018).
2

