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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:

 From my point of view, the website loads efficiently because its structure appears to rely on streamlined resources and a well‑organized front‑end framework. I perceive the loading process as smooth, largely due to the way the platform seems to prioritize optimized content delivery and minimal rendering delays. The overall design suggests that the site is built with performance in mind, allowing users to access information quickly and navigate without interruptions. The technical choices implied by the interface indicate a website that responds promptly and supports a seamless user experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  Yes, the website does contain many sub‑pages, and this becomes clear as soon as you start exploring it. Each cleaning service is presented on its own dedicated page, which helps the company explain its offer in a structured and detailed way. As a prospective customer, navigating these pages feels straightforward because the site uses a very clear top menu, visible service buttons, and a postcode search box that guides you directly toward booking. Overall, the navigation feels intuitive, and the website makes it easy for someone like me to move from general browsing to finding the exact service I need.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking directly through the webpage. The site is designed to guide visitors toward booking as quickly as possible. On the homepage, there is a clear postcode box where you can enter your area and instantly check prices, which leads straight into the booking process. There is also a prominent “Book a service” button in the top menu that appears on every page, making it easy for someone like me to start a booking at any moment. Overall, the website makes the booking process simple, accessible, and very user‑friendly.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: In my view, the website could be improved by making a few usability adjustments that would enhance the overall user experience. Some sections feel slightly crowded, so adding more spacing or a clearer visual structure would make the content easier to follow. The booking process could also be improved by providing a brief step‑by‑step explanation before the customer begins, which would make the journey feel more transparent. Additionally, the website could benefit from stronger accessibility features, such as better colour contrast or larger text options for users with visual difficulties. Although the site is functional and easy to use, these improvements would make it even more intuitive and user‑friendly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
In my opinion, the webpage looks pleasant and professionally designed. The clean layout, colours, and spacing make it easy to follow, and it gives a good first impression. On a computer, the page feels more open and spacious, while on a mobile phone the layout becomes more compact, with elements stacked vertically. Even so, the website remains easy to navigate on both devices, and the overall experience is consistent.


	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:  In my view, the webpage looks pleasant and well‑designed. The clean layout, colours, and spacing create a professional and welcoming first impression. On a computer, the page appears more open and spacious, with clearer sections and larger visuals. On a mobile phone, the layout becomes more compact and elements stack vertically, but it still remains easy to navigate. Overall, the design feels consistent and user‑friendly across both devices.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:  From what I have seen, the website does not include an online chat tool. Because of this, customers must rely on the booking form, phone number, or contact page when they need information. While the website is still easy to use, a live chat feature would make enquiries quicker and more convenient, especially for simple questions. Overall, the absence of a chat tool slightly reduces how easily customers can ask about the service.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are present, but their effectiveness is limited. They are visible, yet they do not stand out enough to encourage customers to interact with them. The links lead to the company’s pages, but there is no clear invitation or preview of what customers can expect to find there. As a result, the social media presence feels underused and does not strongly support customer engagement.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
 The services offered by the company are made clear through well‑organised pages that explain each cleaning option separately. The website uses clear headings, short descriptions, and visible buttons that guide customers directly to the relevant service. The Prices page also helps by grouping services into categories, making it easy to compare what is included. Overall, the structure of the website makes the company’s services easy to understand for any customer.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
 Customer reviews are made available through links that direct visitors to external review platforms, such as Google Reviews or Trustpilot. This approach allows customers to see genuine, verified feedback. However, because the reviews are hosted externally, their freshness depends on how often customers post new comments. In general, the reviews appear up to date, but the website itself does not highlight or display the most recent ones directly on the page.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as high quality through professional branding, clear descriptions, and positive customer reviews. The website highlights trained staff, reliability, and transparent pricing, which helps build trust. I would use this company because the information is clear, the booking process is simple, and the company appears organised. I would also recommend it to friends or family because it seems reliable and focused on delivering good customer satisfaction.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The service is presented as high quality through professional branding, clear service descriptions, and strong customer reviews on external platforms. The website highlights reliability, trained staff, and transparent pricing, which helps build trust. I would use this company because the information feels clear and trustworthy, and the booking process is straightforward. I would also recommend it to friends or family because the company appears organised, reliable, and focused on customer satisfaction.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.professional cleaning service

	
	2.home cleaning near me

	
	3. domestic cleaners London


	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  When I type these search terms into Google, the company’s website does not consistently appear in the top ten results. Larger cleaning companies and paid advertisements usually appear first, which pushes this website further down the list. Although the site is professional and well‑designed, its search visibility could be improved through better SEO. As it stands, customers may need to scroll or refine their search to find it.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I believe websites still have strong relevance in modern UK business. A website acts as a central, trustworthy source of information where customers can clearly see services, prices, and contact details. Even though social media is popular, many people still check a company’s website to confirm its professionalism and reliability. A well‑designed website helps build trust, improves visibility on Google, and supports customers who prefer structured, detailed information.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I were to make one recommendation, I would suggest adding a live chat feature to the website. This would make communication faster and more convenient for customers, especially for simple questions about prices or availability. A chat tool would also make the company appear more responsive and modern. I suggested this improvement because it would enhance customer experience and reduce the time needed to get essential information.
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