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INTRODUCTION
The good health of a person can be regarded as physical, mental and social well-being. For this, individuals need a balanced diet and frequent exercise for spending healthy lifestyle.  There are various campaigns and initiatives in the UK that supports people with healthy well-being. The British Heart Foundations’ collaborative program with We Are Undefeatable encourages people and supports them with the treatment of long-time diseases. Basically, the We Are Undefeatable is the cooperation between many clinical groups that urges people with potential health concerns to discover proactive and disease-compatible methods (Aaron McDonald, 2021). 
The National Stroke Programme was mainly developed by NHS England and with the collaboration of the Stroke Association of UK in various consultations with clinical experts and people that impacted with stroke. This initiative has served millions of people in the UK and changes their lives (Stroke, 2021). Further, in this reflection report, these two charities' initiative programmes in the United Kingdom, BHF and Stroke Association, which are part of We are Undefeatable and The National Stroke Program respectively will be analysed in a critical way. In addition, the study of comparisons, differences, impacts, social media involvement, community engagements and more will be presented. The research will also be made amongst projects and initiatives.
[bookmark: _Toc80684581][bookmark: _Toc80827511]BODY
During the evaluation of the assessment.1 with the We Are Undefeatable Initiative, the critical analysis of the project has been reviewed for BHF. The Stroke Association is another charity that supports individuals with heart conditions, or especially the charity is working to enhance people's lives after a stroke. The stroke association collaborates with NHS England and the Stroke Association or it can be said that it has been proposed jointly by NHS and Stoke association in the UK. The programme supports the health and care system to provide improved prevention and treatment for the 80,000 individuals who suffer from a stroke in England each year and to fulfil the goals set forth in the long-term Plan. The programme builds on the national 2007-2017 Strategy for Stroke (Stroke, 2021).
There are mainly various differences in both the projects and the initiatives and the comparison can be made like as:
TABLE: COMPARISON AND DIFFERENCES BETWEEN THE INITIATIVES
	S.NO
	BASIS
	“We Are Undefeatable”
	“The National Stroke Program”

	1. 
	FOCUS 
	The main focus of this initiative is on the people with long term diseases covering diabetics, hepatitis, arthritis and more.
	The main focus of this initiative is on the people with heart diseases or mainly the people that experienced a stroke. 

	2. 
	AIM 
	· To encourage persons living with health conditions to create physical activity in their life and celebrating every big or small achievement in their condition.
	· The significant relationship between stroke and dementia reduces preventable dementia occurrences.

· To Reduced health disparities, especially related to social and racial status.

	3. 
	TIME 
	This started in the year 2019 and is set for the long term plan to treat people with various diseases in the UK. 
	This initiative was also started in the year 2019 and set to be complete with twice as many patients receiving therapy for clot-busting thrombolytic, which ensures 20% by 2025.

	4. 
	SUPPORT
	The campaign is headed by sixteen renowned health and social welfare organisations, using their expertise and insight.
	This initiative is mainly made with the collaboration of NHS (National Health System) and Stroke Association itself. 
Also, Integrated Care Systems (ICS) and STPs (Sustainability and Transformation Partnerships) partnered to lead an improvement in the area of stroke. 

	5. 
	FINANCING 
	The initiative is significantly funded by National Lottery Funding and being supported by UK's Government. 
	Primarily, funding will be made by NHS. Secondly, ICSs is urged to create, capital financing bids using the ICS/STP budget from 2020 onwards. Integrated Stroke Delivery Networks (ISDNs) will be established.


Source: (Authors’ work; Stroke, 2021; McDonald, 2021; Hyndman, 2020, and McConville, 2018).
The above table is mainly indicating the potential comparison of both the initiatives and their supporting members that helps in making the charitable services done in the region with full effectiveness. 
COMMUNITY ENGAGEMENT APPROACHES
We Are Undefeatable
During the project evaluation, it was noticed that in the We Are Undefeatable programme of sports England numerous methods and approaches have been applied. Research has shown a wide range of techniques to involve many BHF partners, including the need for imaginative British Heart Foundation competitions in which stakeholders can participate in a number of areas such as encouraging clients in admiring blogs and trusting in them, filling gaps in several competitions and providing award-winning products (Smith, 2021). We Are Undefeatable campaign has provided a persuasive foundation for many investors to be involved, such as healthy social cardiac networks, and to ensure people are protected from mental and physical illness. As images and pictures are engaging and interesting, We Are Undefeatable improved the ability of potential subscribers, favourites and comments. Video knowledge of healthcare is more successful in communicating concepts in drawing on different players and community methods (Carter, 2019).
The National Stroke Programme
On the other hand, the stroke association principally employs, including focus groups, community meetings, online engagements, and surveys for consumers, these four ways of community involvement in the National Stroke Programme are used for community engagements. Local NHS organisations are being required to establish their own STP/ICS-Level Plans for the next 5 years as part of processes, together with their local authority counterparts and other partners it will be beneficial to enhance the engagement with the people. Further, Commissioners will put in place strategies to guarantee local implementation, as part of their immediate and prolonged planning of the goals outlined in a Long Term Plan, and ensuring that they engage their communities to enhance patient outcomes (Den Broeder, 2021; Stroke, 2021).
STRATEGIES
In addition, there are various strategies that have been used by We Are Undefeatable that make them effective in working and reaching potential people. There are a number of ways to promote public participation, including an urgent situation with a non-profit portrait. People tend to do minimum work if an emergency does not occur, and so a very important fact might be useful through fascinating Internet content (Hyndman, 2020).
Digital engagement
The We Are Undefeatable campaign employs numerous internet websites to improve its efficiency. In the form of prizes, certificates, incentives, and various joint transactions in the form of talks, meetings with directors or showcases non-profit in other events, employees, supporters, investors and regions may be given various advantages. The We Are Undefeatable campaign has made more active use of digital channels to link customers, groups and investors. Social health organisations can employ a range of digital networking tools in order to be more efficient (Foster, 2021; Aaron McDonald, 2021).
On the other hand, The National Stroke Programme is also using digital channels to effectively integrate with the community and the people that recovered just after the stroke. There are numerous ways through which digital channels can be used to improve reach and efficiency. The Stroke Association is mainly engaged with the endorsements of popular people and influencers to crucially reach needy people. Digital channels like web conferencing, social media, and more are being used by the Stroke Association to effectively maintain the initiative for treating people with heart strokes (Kuriakose and Xiao, 2020). The following are the benefits of this:
· Improve post-hospital approaches for stroke rehabilitation through online channels 
· Train additional hospital experts to provide national service in more locations and through online channels
· Ensure that three times more patients receive six months of recovery and need review such as from 29 to 90% (Stroke, 2021).
Social media engagements 
Social media support is another engagement channel that is being used by both initiatives in order to effectively provide people with the services (Lucas, 2017). The following are the two social media channels through which both the initiative i.e. We Are Undefeatable and The National Stroke Programme is being engaged:
Instagram: Instagram is perhaps the best location to share short videos i.e reels and pictures with better confidentiality; it also ensures that Internet contributions are stored safely. It allows the We Are Undefeatable Campaign to promote multimedia publicity among its supporters and stakeholders to increase awareness of this project and to track the many commitments and partnerships (Harris et al., 2019). 
National Stroke Association is using Instagram as one of the most effective manners that charity could ever use social media:
· Sharing aim and asking donations, make use of Instagram in order to communicate their purpose, urge support, request grants and make an effect on visceral and powerful media.
· Connecting Instagram with Facebook, another advantage of Instagram is that National Stroke Programme uses it to simultaneously run advertisements on both platforms i.e. Instagram and Facebook and observe how they work.
· National Stroke Programme uses hashtags; story mentions, IGTV and more to effective make aware people of the charity facilities and urge them to donate. Also, the influencers also collaborate with the charity (Kailani and Slama, 2019).
Facebook: The initiative We Are Undefeatable has assigned innovative presenters to reflect on regions and places where bad health issues have been recognised. The social media channel publishes several plans and photos of various assistants.  The easiest way of drawing attention is to write about the importance of health in many people's everyday lives, and also about the possible development of societies, through the We Are Undefeatable campaign (Lucas, 2017).
On the other hand, The National Stroke Programme is also using social media engagement through Facebook they invite consumers to donate, support or engage in the initiatives that aid people in their neighbourhood through collaboration with volunteers through digital platforms. Positive storytelling is also used by Stroke Association to communicate the effects of their work or the individuals they serve (Harries et al., 2019).
Stakeholders’ participation
The participation of stakeholders in activities for We Are Undefeatable and National Stroke Programme are almost similar, such as community health that has numerous advantages. If adequate finances are available to safeguard the existing health of the society, prevent individuals from physical and psychic diseases, and make them feel comfortable, the project will be very effective. Thus, the investors, healthcare professionals, hospitals, volunteers are effectively engaged in both the initiatives that help in the effective attainment of the objective (Hyndman and McConville, 2018).
Justification
Both the initiatives are working fine in their areas like as We Are Undefeatable is mainly engaged with sustainable living and the treatment of people with long term diseases of all types whereas the National Stroke Programme is mainly made by NHS to deliver the after services to the people that experienced heart strokes. Further, National Stroke Programme has the crucial impacts that improve models for stroke survivors in post-hospital rehabilitation. Make the proportion of patients receiving thrombectomy with the removal of clots 10 times higher to terminate their stroke so that another 1,600 people are independent each year following their stroke (Stoke, 2021).
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From the analysis, it can be said that National Stroke Programme and We Are Undefeatable both are working fine in the areas that help them to effectively promote health and service people with diseases. Further, from the analysis, it can be said that National Stroke Programme is effectively working fine than the initiative We Are Undefeatable as they have more effective community engagement to the people and deliver services in a more effective and efficient manner. For instance: the social media engagement and digital channels in being effectively used by National Stroke Programme than We Are Undefeatable thus, National Stroke Programme is more effectively serving the nations. National Stroke Programme is also supported by NHS (National Health Services) and backed by Stroke Association in the UK. 
On the other hand, We Are Undefeatable has some recommendations to be evolved that will help them to effectively implement in the systems and process, such as the use of social media engagement can be enhanced and improved by training the volunteers and employees that will help in identifying more potential patients. In addition, from the positive side, We Are Undefeatable have greater stakeholder participation than National Stroke Programme which is the area that helps in funding support and volunteering the duties. 
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